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likeChmfmasiiiJtiite' 


Eighth  consecutive  Thursday 
"Record  Day  Sale"  promoted  in 
the  Tribune  produces  all-time  high 
in  Thursday  sales  for 
Sears’  seven  stores 

ON  JUNE  6,  for  the  eighth  consecutive  / 

time,  Sears,  Roebuck  and  Co.  depended  / 

on  advertising  in  the  Chicago  Tribune  to  / 

bu’Id  Thursday  patronage  for  its  “Record  / 

Day  Sale”  throughout  the  seven  Sears  / 

Chicago  stores.  / 

How  readers  responded  to  six  full  pages  / 

of  dvertising  in  the  Tribune— how  busi-  / 

ness  started  off  briskly  and  continued  heavy  / 

throughout  the  day  and  evening— is  told  in  /  j 

the  letter  reproduced  here.  / 

“Yesterday  was  an  all-time  high  in  Thurs-  / 

day  Record  Day  Sales,”  writes  Mr.  H.  B.  I 

Van  Valkenburg,  sales  promotion  manager,  / 

adding  that  “store  traffic  was  of  such  pro-  / 
portions  as  to  make  many  of  our  store  / 
people  remark  that  ‘it  was  like  Christmas  / 
in  June’.”  / 

Here  is  new  evidence  that  you  sell  more  / 
when  you  address  Chicago’s  largest,  most  / 
responsive  audience.  /  ^ibp 

Every  day  of  the  week  the  Tribune  has 
more  than  1,000,000  total  net  paid  circula- 
tion.  The  average  net  paid  city  and  suburban 
circulation  of  the  daily  Tribune  for  the  six 
months  ended  March  31,  1940,  was  more  When  you 
than  840,000  copies.  This  is  over  440,000  need  to  be  ! 
more  copies  than  are  sold  in  metropolitan  heavier  ston 
Chicago  by  any  other  Chicago  daily  news-  faster  turnov 
P^pvr.  cram  around 


— H.  B.VAN  VALKENBURG,  Sales  Promotion  Manager 
- — SEARS,  ROEBUCK  and  CO. 
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When  you  can  have  wore,  there  is  no 
need  to  be  satisfied  with  less.  If  you  want 
heavier  store  traffic,  greater  volume,  and 
faster  turnover,  build  your  advertising  pro¬ 
gram  around  the  Tribune. 


Ma:  Average  Net  Pad 
T  itri  Circulation; 
Daili,  Over  1,000,000 
Sur.dai,  Over  1,140,000 


^rtibuii:e 

THE  WORLD’S  GREATEST  NEWSPAPER 


'"Practically  all  the  newspa¬ 
per  space  which  we  have  used 
to  promote  Thursday  business 
during  our  last  Record  Day 
Sales  has  been  confined  to 
the  Chicago  Daily  Tribune.'" 

October  15, 1936 . 12,505  lines 

June  3,  1937 . 10,065  lines 

October  14,  1937 . 12,200  lines 

June  2, 1938 . 10,065  lines 

October  13,  1938 . 10,347  lines 
May30, 1939....  12,595  lines 
October  26, 1939 . 10,065  lines 
June  6, 1940 . 14,640  lines 


Please  note  he's  on  his  knee — not  on  his  back — and 
striving  desperately  to  regain  his  ieet,  while  the 
referee  tolls  off  the  fatal  count.  He  represents  tho 
very  best  in  ring  tradition — the  boys  who've  gone 
down  fighting.  Real  scrappers  never  quit — and 
America's  greatest  leather-pushers  have  been  the 
boys  with  America's  greatest  hearts! 


Business  is  like  that  too — at  least  the  Busi- 
ness  with  a  heart.  In  good  times  or  bad — in 
penury  or  plenty — in  calm  or  storm — the  Will  to 
Win  Persists!  THE  HEART  GOES  ON  FOREVER! 


We  have  a  deep  respect  and  admiration  for  the 
Courage  of  American  business — for  those  institu¬ 
tions  whose  fighting-hearts  have  weathered  stormy 
seas — and  kept  their  ships  straight  on  the  course. 
And  our  Client-List  is  filled  with  gold-star  names  of 
Publishers  and  Agencies  who've  won  their  chev¬ 
rons  during  adverse  periods  of  the  past. 


We've  taken  it  on  the  chin  ourselves,  from  time  to 
time.  But  we've  always  shaken  it  off,  and  come  up 
for  the  bell — confident  and  smiling — and  ready  to 
resume  the  battle. 


In  the  prize-ring  as  in  Industry — THE  HEART  GOES 
ON  FOREVER!  And  the  final  test  of  a  Great  Business 
is  the  ownership  of  a  Great  Heart! 


It's  an  old  Publishers  Service  custom.  /' 


PUBLISHERS 
SERVICE  CO. 


INCORPORATED 


PAUI.  SARAZEN,  CHAIRMAN 
OE  THE  BOARD  OF  DIRECTORS 


75  WEST  STREET.  NEW  YORK,  N.  Y. 


...  A  CLIENTELE  THAT  INCLUDES 
AMERICA'S  FINEST  NEWSPAPERS' 


Here's  a  drama  of  the  squared-circle — a  tragedy  c 
the  prize-ring.  A  great  Champion  is  taking  the 
count! 


Dempsey,  at  forty-five,  returns  to  the  ring  to  settle 
a  personal  grudge.  Fighting's  in  the  blood  of  the 
old  Manassa  Mauler,  and  neither  time  nor  custom 
can  erase  it.  Even  as  he  approached  the  half-cen¬ 
tury  mark,  his  fighting  heart  still  leads  him  thru  the 
ropes.  He  yearns  for  the  fury  of  the  battle — the 
smack  of  the  leather — the  roar  of  the  crowd! 


Sometimes  we  almost  wish  that  Time  might  do  < 
back-step— and  let  us  thrill  again  to  the  rushing, 
slashing  onslaught  of  the  great  Dempsey.  But 
Time  moves  on — and  human  beings  with  it. 
Muscles  soften,  legs  grow  weary.  But  even  > 
though  that  glorious  winging  left  might  “ 
lose  its  power  —  THE  HEART  GOES  ON 
FOREVER! 


I 


_  3. 

^x-Champioti 
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Thr  briow  are  from  the  July  i«4ue 

of  Fortune  which  was  published  on  June  26. 


.  S.  Public  Now  Fortune  Lists  Fatal  Errors 
7.5^  for  Helping  In  Allied  War  Preparedness 
Hies  to  Win  Wnr 

IVlollth^«  of  Research  Show  How  ‘‘Everywhere  the 
orlune  Survey  Shows  Rise  Ingrained  Commercial  Competitiveness  and 
In  Pro-Ally  Sentiment  I*'®  Pulls  of  Self-Interest  Intervened” 

From  26.1%  Last  Winter 

NEW  YORK,  June  26 — The  United  “The  little  French  wheatgrower  of 
-fc  y-  .V  t*  States  must  learn  from  the  mistakes  of  Normandy  feared  being  drowned  under 

Hilt  Onlv  Zn  lor  Allies  that  there  can  be  no  half  j  cheap  Canadian  wheat.  The  little  vege- 

[lUl  Vf  iiij  id\r»  7  iwi  measures  in  mobilizing  a  nation’s  indus-  ;  table  grower  in  Kent  wanted  no  influx 

^  ,  I  try  for  war.  Fortune  magazine  declares ;  of  fresh  vegetables  and  fruit  from 

l-pltinor  into  IhP  ff  ar  today  in  presenting  the  results  of  six  France.  The  textile  manufacturers  on 
‘O  months’  exhaustive  research  into  the  both  sides  of  the  Strait  of  Dover  fought 

failure  of  business  in  Britain  and  any  lowering  in  the  protective  tariffs. 

J  IC/’Wav  If  Allioe  Nlonfl  f'rance  to  provide  adequate  arms  for  And  British  labor  feared  the  competi- 

/o  /Allies  iiccu  their  troops.  tion  of  cheap  French  labor  no  less  than 

fasb  II  S  Sh  nil  III  Riiv  In  a  sensational  article  disclosing  for  i  French  labor  feared  that  it  would  be 

tidMi)  u.  CJ.  oiiuuiu  Muj  the  first  time  the  economic  weakness  called  upon  to  bear  the  major  share  of 
Cnmo  nf  Tlioir  rninniott  which  contributed  to  the  disasters  in  the  war  burden. 

tjumc  ui  iiirii  vuiuiiirs  France,  the  $10-a-year  magazine  of  “Almost  to  the  day  the  battle  was 

_  _ .  .  management  declares  that  even  before  joined  the  economic  strategy  was  to 

OTw  vr»RK-  iiino  9^5 _ Mnrf.  than  England  and  France  were  liv-  ensure  the  postwar  safety  of  the  em- 

n  Der  cent  of  the  American  neonle  ^  capital  dissipation  basis  and  pires,  and  this  was  functioning  bril- 

L’^favor  ac?ive  aid  to  the  Aluls  a!  industries  failed  liantly.  But  there  weren’t  enough 

Bmnared  wfth  onlv  26  Iner  cent  ’last  found  it  planes,  or  anti-tank  guns,  or  tanks.  In 

E  Fortune  mLazine^  revels  to-  impossible  to  buy  large  quantities  of  fixing  their  sights  on  the  economic  fu- 
fcwln  iL  Julv  iTsue  which  contains  munitions  aboard  without  auctioning  ture,  they  overlooked  the  immediate 

ifcvev  of  Public  Oninion  conducted  sipatmg  their  gold  reserves.  “As  late  as  April  only  two  of  the 

i£?the  bllS?lel  ?wpt  Info  France.  arS'’'f,Slv  FMun.  *’  '.'“"T''  9P- 

|«  be<or.  Marsha,  Peuln  asked  tor  "Sy  rf''iV„re“n’g  of 

“  and  France  attempted  to  fight  a  “cheap”  Co.’s  new  continuous  strip  mill  in 

;  Other  findings  in  the  Survey  are:  war  by  trying  to  balance  armament  ex-  Wales,  the  only  one  in  Britain,  was  said 


Fortune  Survey  Shows  Rise 
In  Pro-Ally  Sentiment 
From  26.1%  Last  Winter 

But  Only  26.9%  for 


I  tion  of  cheap  French  labor  no  less  than 


[  Other  findings  in  the  Survey  are: 

1. — Of  the  67.5  per  cent  favoring 
aid  to  the  Allies,  40.6  per 
cent  want  to  stay  out  of  war; 
the  remaining  26.9  per  cent 
^  want  to  go  to  war  on  the 
j  Allies’  side  now  or  later. 

;  2.— Sentiment  in  favor  of  ex- 

I  tending  credit  to  the^  Allies 
has  risen  to  35.2  per  cent 

I  from  23.8  per  cent  in  Decem¬ 
ber,  but  is  still  far  short  of 
a  majority. 

3.— But  a  majority  believes  that 
if  Britain  and  France  run 
out  of  cash  we  should  supply 
f  it  by  buying  some  of  their 
territory  on  this  side  of  the 
ocean. 

4. — The  number  of  people  who 
think  Germany  will  win  the 
war  has  increased  fivefold 
during  the  last  nine  months. 
Here  is  how  opinion  was  divided 


and  France  attempted  to  fight  a  “cheap ’  Co.’s  new  continuous  strip  mill  in 
war  by  trying  to  balance  armament  ex-  Wales,  the  only  one  in  Britain,  was  said 
penditures  with  increased  exports  of  to  be  operating  at  only  two-thirds  ca- 
other  goods-— even  at  the  expense  of  pacity — while  an  umbrella  was  held 
war  production.  This  left  their  armies  i  over  the  slow,  high-cost  producers. 


improperly  equipped  to  meet  the  Nazi 
attack  when  it  came. 


“The  Allies’  backstop  on  steel  is  the 
U.  S.,  with  half  the  world’s  capacity — 


“The  great  objective— the  defeat  of  a  75,000,000  tons.  The  British,  however, 
powerful  enemy— was  lost  in  the  con-  since  the  start  of  the  war,  have  ordered 
fusion  of  countless  little  transactions,  but  1,000,000  tons  of  steel  (equal  to  10 
each  haying  to  be  compromised,”  For-  days’  run  for  U.  S.  Steel  Corp.). 
tune  points  out.  “Everywhere  the  in-  “in  England  only  one  munitions  plant 
grained  commercial  competitiveness,  was  in  operation  over  the  long  Whitsun- 
the  pulls  of  self-interest  intervened.  i»  summary ) 

Great  Lakes  Shipping  Saves 
U.  S.  $250,000,000  a  Year 


Here  is  how  opinion  was  divided  NEW  YORK,  June  26  —  Freighter  mile  trip  by  freighter  versus  about  $3 
on  the  question:  “Which  of  these  comes  traffic  on  the  CJreat  Lakes  results  in  by  rail.  So  great  is  the  differential 
Closest  to  expressing  what  you  think  an  estimated  annual  saving  of  about  that  it  actually  saves  a  shipper  money 
II-  S.  should  do  now?”  $250,000,000  in  the  nation’s  transoor-  to  utilize  Lake.s  transnortation  for  His- 


hiter  the  war  at  once  on  the  side  of 

ihe  Allies  .  7.7% 

Allies  and  go  to  war  only  If  the 

Allies  seem  sure  to  lose  . 19.2 

o*lp  the  Allies  but  never  enter  the  war  40.8 

no  sides  . 26.0 

“*lp  Germany  .  0.2 

non’t  know  .  6.3 


$250,000,000  in  the  nation’s  transpor-  to  utilize  Lakes  transportation  for  dis¬ 
tation  bill.  Fortune  magazine  reports  tances  as  short  as  50-odd  miles — un¬ 
today  in  a  special  article  in  its  July  loading  the  coal  cars  at  Toledo,  Ohio, 
issue  on  the  “last  of  the  world’s  free  say,  and  putting  the  cargo  aboard  a 
seas.”  freighter  and  carrying  it  to  Detroit. 

“The  existence  of  Lakes  commerce  “it  is  estimated  that  around  $250  mil- 


July,  1940 


G.O.P.  Can  Hope 
For  Landslide  Vote 

If  F.D.R.  Retires 

/ 

Republii’ans  Would  Win  Vote 
In  All  But  South,  Coast 
If  Election  Came  Today 

But  Democrats  Would 
Win  with  Roosevelt 

Fortune  Survey  Shows  49% 
Would  Vote  for  F.D.R. 
If  He  Chooses  to  Run 


NEW  YORK,  June  24 — Forty-nine 
per  cent  of  the  American  people  feel 
now  that  they  would  vote  for  Mr. 
Roosevelt  if  he  runs  again — but  pres¬ 
ent  indications  are  that  if  he  does  not 
run,  the  Republicans  will  have  reason 
to  expect  a  landslide  in  electoral  votes. 

This  will  be  revealed  by  the  latest 
Fortune  Survey  of  Public  Opinion  in  a 
special  supplement  to  be  published 
Wednesday  in  the  July  issue  of  For¬ 
tune  magazine,  reporting  the  results 
of  a  nationwide  sampling  of  voters 
since  the  war  reached  the  critical 
stage. 

In  order  to  determine  present  voting 
sentiment,  the  Fortune  Survey  asked: 
“If  Roosevelt  does  not  run  for  re- 
election,  which  party  do  you  think 
you  would  be  most  likely  to  vote  for, 
as  you  feel  now?”  The  replies: 

Republican  .  35.7% 

Democratic  .  33.7 

Other .  0.6 

Don’t  know  .  21.5 

Wouldn’t  answer  .  1.7 

Won’t  vote  .  6.8 

(Southern  Negroes  are  omitted  in 
this  and  the  next  two  tabulations  be¬ 
cause  their  franchise  is  largely  inef¬ 
fective.) 

“If  it  were  not  for  the  conditional 
clause,”  Fortune  will  point  out,  “this 
would  be  extremely  heartening  news 
for  the  Republicans,  even  though  the 
‘don’t  know’  answers  overshadow  the 
narrow  margin  of  favor  they  enjoy. 
“The  geographical  breakdown  would 


Tike  no  **  «  seas.”  freighter  and  carrying  it  to  Detroit. 

Help  eSmany  ‘ ! ! ! ! ! ! ! ! ! ! ! ! ! ! ! ! ! ! ! ! ! ! ! ! ! !  oiz  existence  of  Lakes  commerce  “it  is  estimated  that  around  $250  mil- 

■'on't  know  .  6.3  Can  be  explained  pragmatically  by  one  lion  is  saved  annually  by  freighter 

“Thus  only  about  a  quarter  of  the  simple  fact:  to  ship  goods  by  freighter  transportation,  compared  to  the  cost 
ation  remains  where  fully  two-thirds  the  cheapest  form  of  industrial  of  moving  the  Lakes  cargoes  all  the 
ot  the  nation  was  last  winter:  ‘take  no  transportation  known  to  man,”  the  way  by  rail,”  Fortune  declares.  “Yet 
sides,’  ”  Fortune  points  out.  “Against  $10-a-year  magazine  of  management  i  even  with  these  phenomenally  low 
Ihese  are  now  a  slightly  larger  number  explains.  ‘Thus  ore  cargoes  are  car-  rates — lower  than  those  in  effect  in 
favoring  war,  now  or  later  if  necessary  ried  an  average  distance  of  800  miles  :  North  Atlantic  commerce — the  ship- 
~an  increase  of  10  per  cent.  In  the  at  a  rate  of  7()c  per  gross  ton,  or  less  j  ping  companies  can  and  do  make 
®iddle  position  stand  40,6  per  cent  than  one  mill  per  ton  mile.  j  profits.” 

who  favor  helping  the  Allies  without  “To  move  a  ton  of  ore  by  rail  the  Just  what  these  profits  amount  to 
Ming  to  war.  These,  of  course,  include  same  distance  would  cost  around  $5.  the  shipping  gentry  are  rarely  willing 
{he  8.9  per  cent  who  thought  the  same  In  fact,  it  is  about  as  expensive  to  to  divulge.  However,  a  reasonable 
fast  winter,  plus,  presumably,  a  large  carry  the  ore  from  mines  to  docks  by  guess  can  be  made  on  the  basis  of 
^rcentage  of  the  old  ‘take  no  sides  !  train  as  it  is  to  transport  it  the  rest  |  average  costs  and  income  figures  of  the 
put  sell  cash-and-carry’  vote  revealed  !  of  the  way  by  ship.  !  Columbia  Transportation  Co.,  man- 

fast  winter.”  l  “In  coal  it  is  the  same  thing — 40  i  aged  by  Oglebay,  Norton  of  Cleveland, 

(CmitDw.-,/  in  Forlnn/s  .’niuw.iry)  I  Cents  a  net  ton  for  the  average  500  '  (Continued  in  Fortune's  neu  s  summary) 


be  even  better  news: 

Rep. 

Dem. 

New  England . 

49.4% 

26.8% 

Middle  Atlantic  . 

.  47.7 

25.7 

East  North  Central. 

40.5 

26.6 

West  North  Central 

47.4 

22.2 

South  Atlantic  . 

16.5 

51.3 

East  South  Central  . 

5.4 

47.6 

West  South  Central. 

12.1 

58.9 

Mountain  States  .... 

29.3 

26.7 

Pacific  Coast  . 

35.9 

42.5 

“In  other  words  it 

seems 

from  this 

that  if  the  G.  O.  P. 

were 

not  faced 

w'ith  a  Roosevelt  candidacy  it  might 
expect  to  enjoy  the  preference  of  the 
whole  country,  except  the  Solid  South 
and  the  Pacific  Coast,  by  handsome 
percentages  everywhere  save  in  the 
Mountain  States.”  Fortune  will  ob¬ 
serve.  “Even  though  the  total  popu¬ 
lar  vote  might  be  close,  it  would  be  a 

(Continued  fn  f  ortune's  ne:es  summary) 


FORTrNE  covers  Business  as  your  newspaper  covers  its  own  city — by  assijininents  to  its  staff 
of  63  editors,  writers,  researchers,  experts,  and  technicians. 

If  your  nPH'sdrsk  is  not  amonp  the  457  which  have  asked  to  receive  advance  summaries 
of  Fortu.nf.  articles,  write  or  wire  C.  B.  Yorke,  Fortc.ne,  Rockefeller  Center,  New  York 


'^•73  No.  26  Original  lecond  claM  entries.  Thb  JotT«NAt.iST,  March  24th.  1884;  NBwsPAPmtDOll,  March,  181)2;  "I  UK  Foitr-th  Kstatk,  March  1st,  1894;  "I  hr  EmroB  &  PtraiisHKB.  Decern  her  7tb 
1*01;  Editor  &  Pitblishbr  and  Jm-RNALisr  Octobw  3()th,  1909;  ADVBRlTsiNn,  Febtuary  7th,  1936;  Editor  &  Pi'bmshbr,  May  11th.  1916;  revised  entry.  Editor  &  Piibuisbbb  Thb  Poitrth  Estatb, 


•a!  and  Editorial  Offices,  ^ite  1700,  TimM  Building  ffew  York.  Subscription  and  advertising  rates:  See  page  following  "Purely  Personal."  Contants  copyrighted  1940  by  The  Bditor  &  Publisher  C» 


2 


EDITOR  &  PUBLISHER 


A  SUCCESSFUL 

NEWSPAPER  ADVERTISER 

Who  Hasn’t  Missed  a  Sunday  in  10  Years 


Max  Sherover,  president  of  the  Linguaphone 
Institute,  New  York,  tells  the  story  of  his  company’s 
unusual  success  with  newspaper  advertising. 

“We  have  not  missed  advertising  in  a  single  Sun¬ 
day  issue  of  The  New  York  Times  during  the  past 
ten  years,”  he  writes.  “Our  investment  in  advertising 
in  The  Times  over  this  period  exceeds  $40,000,  rep¬ 
resents  a  substantial  portion  of  our  total  budget  for 
the  period. 

“Naturally,  we  have  experimented  with  a  great 
number  of  publications  of  many  types  and  varying 
appeals.  We  can  trace  specifically  the  returns  from 
our  advertising  investment  and  base  our  expenditures 
solely  on  the  results  produced. 

“We  find  that  The  Times  produces  not  only  a 
highly  satisfactory  volume  of  inquiries  (on  $50  units 
of  sale)  on  our  Home  Study  Linguaphone  Language 
Courses,  but  also,  because  of  their  good  calibre,  these 
inquiries  have  a  high  sales  conversion  rate. 

“It  is  not  unusual  for  us  to  receive  keyed  inquiry 
coupons  from  The  Times  even  as  late  as  eight  months 
after  publication.  A  full-page  advertisement  in  The 
Times  Magazine  of  September  17,  1936,  continued 
to  pull  until  June,  1938. 

“Our  full-page  advertisement  in  The  Times 
Magazine  of  Sunday,  March  10,  1940,  brought  1,107 
inquiries  by  March  30 — and  a  total  of  25  unit  sales 
from  these  inquiries  amounting  to  over  $1,200. 

“Our  confidence  in  The  Times  is  indicated  by 
the  fact  that  we  continue  to  advertise  in  it.  Beyond 
any  question  of  doubt,  it  is  the  most  successful  me¬ 
dium  we  have  utilized.” 
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Central  Publicity  Control 
Planned  In  Washington 

No  War-Time  Press  Censorship,  But  “Office  of 
Govt.  Reports"  May  Rule  News  of  All 
Departments  .  .  .  Mellett  Is  Chief 


WASHINGTON,  D.  C.,  June  25— Mov¬ 
ing  in  utmost  secrecy,  aides  to 
President  Roosevelt  in  matters  re¬ 
lating  to  the  war  emergency  have 
proposed  a  program  of  press  and  public 
relations,  installing  Lowell  Mellett, 
former  editor  of  the  Washington 
Doily  News,  as  Director  of  Informa¬ 
tion,  to  begin  functioning  if  danger 
of  involvement  in  the  conflict  becomes 
more  pronoimced. 

Censorship  likewise  would  be  under 
Mr.  Mellett’s  supervision  but  it 
would  not  extend  to  newspapers  or 
other  publications.  The  right  of  press 
freedom  is  constitutionally  guaranteed 
even  in  time  of  hostilities  and  the 
experience  of  the  United  States  in 
the  World  War  has  convinced  fed¬ 
eral  officials  they  need  have  no  con- 
am  in  that  direction.  The  espionage 
laws  would  be  invoked  in  exceptional 
cases  when  the  facts  warrant  so  dras¬ 
tic  a  step. 

Offspring  of  NEC 

The  program  is  an  extension  of  the 
propaganda  policies  instituted  by  Mr. 
Roosevelt  when  he  created,  the  Na¬ 
tional  Emergency  Council  early  in 
his  first  administration.  The  trend 
toward  centralization  of  press  and 
public  relations  was  accelerated  sev¬ 
eral  months  ago  when  the  name  of 
that  agency  was  changed  to  Office 
of  Government  Reports  and  made  a 
part  of  the  White  House  executive 
taff.  The  change  was  accomplished 
through  a  reorganization  order.  Mel¬ 
lett  had  been  director  of  N.E.C.  and 
he  was  retained  as  chief  of  the  O.G.R. 

The  revamped  policy  needs  only 
the  signature  of  President  Roosevelt 
to  become  op>erative.  With  it  would 
come  a  complete  clamp  upon  infor¬ 
mation  from  biureaus  and  agencies, 
requiring  all  federal  news  to  clear 
through  the  single  office.  As  com¬ 
mander-in-chief  of  the  army  and 
navy,  it  is  within  the  power  of  the 
Resident  to  subordinate  the  pub¬ 
licity  bureaus  of  the  armed  service 
to  the  central  distributing  agency 
and  an  order  effecting  that  shift  is 
intended. 

The  federal  government  now  has 
a  national  network  of  trained  propa- 
gan^ts  which  operated  under  the 
origmal  National  Emergency  Coimcil 
mid  was  co-ordinated  from  Washing¬ 
ton.  Overnight  it  could  be  placed  on 
Wartime  basis. 

When  George  Creel  became  Chair- 
of  Public  Information  by  ap- 
^intment  of  President  Woodrow 
Wilson.  April  14,  1917,  he  had  no 
wtablished  foundation  upon  which 
m  build  his  organization.  Control 
m  news  releases  was  necessarily  con- 
principally  to  Washington. 
Throughout  the  war  period  his  fa¬ 
cilities  for  handling  such  matters 
ever  reached  the  proportions  of  the 


system  now  available  as  Mellett’s 
beginning. 

Radio  was  not  a  factor  in  the  World 
War  but  has  become  so  in  the  interim 
and  the  Office  of  Government  Reports 
is  ready  for  the  new  medium.  Robert 
Berger,  formerly  radio  director  for 
the  Democratic  National  Committee, 
is  now  the  O.G.R.  chief  of  radio 
division.  His  task  will  not  be  a  dif¬ 
ficult  one  because  the  President  has 
statutory  power  under  the  Federal 
Communications  Act  and  auxiliary 
laws  to  take  any  or  all  commercially- 
operated  stations  off  the  air.  No  such 
power  is  available  against  claimed 
offenses  by  the  printed  word. 

Motion  Pictures  Important 

Motion  pictures  probably  will  play 
an  increasingly  important  role  in 
propaganda  and  Mellett’s  staff  in¬ 
cludes  an  expert  in  that  field.  He 
is  Pare  Lorenz,  formerly  with  the 
Farm  Security  Administration.  He 
will  be  remembered  as  the  producer 
of  such  films  as  “The  Plow  That 
Broke  the  Plain,”  and  “The  River.” 

Mellett’s  agency  was  created  as  a 
clearing  house  of  information  on  the 
objectives  of  emergency,  or  alpha¬ 
betical,  bureaus.  Originally  its  ac¬ 
tivities  were  confined  to  policy  stories, 
periodical  reviews,  and  responses  to 
specific  inquiries,  but  in  later  years 
it  took  on  wider  latitude. 

Slated  to  come  under  O.G.R. 
domination  is  a  far-flung  publicity 
organization  extending  into  almost 
every  federal  agency.  About  25 
years  ago.  Congress  took  cognizance 
of  the  growing  tendency  of  Washing¬ 
ton  bureaus  to  engage  publicity  ex- 


Lowell  Mellett 

perts  to  spread  propaganda  and  insure 
continued  tenure  and  larger  appro¬ 
priations.  The  result  was  a  statute 
prohibiting  employment  of  such  func¬ 
tionaries  unless  specifically  provided 
for  in  the  appropriation  bills.  Then 
followed  the  growth  of  several  new 
offices  such  as  “administrative  assis¬ 
tant,”  “assistant  to  the  chairman,” 
etc.  About  two  years  ago.  Congress 
again  tightened  its  prohibition  against 
press  agents,  whatever  their  title, 
and  ordered  the  Department  of  Jus¬ 
tice  to  pay  no  salary  to  an  “Assistant 
Attorney  General”  unless  the  incum¬ 
bent  be  a  lawyer.  The  result  was 
retirement  of  a  non-lawyer  publicist. 

Some  of  the  larger  “emergency” 
agencies,  despite  the  mandate  of  Con¬ 
gress,  maintain  press  and  publicity 
relations  staffs  comparable  to  the 
city  rooms  of  metropolitan  dailies, 
with  a  chief  who  directs  assignments, 
skilled  writers,  and  desk  men.  All 
of  these  would  be  required  to  operate 
under  the  O.G.R.  and  release  copy 
through  that  agency  under  the  pro¬ 
posed  new  setup. 


Signal  Corps  Seeks  List 
Of  Professional  Photogs 


By  JACK  PRICE 

THIS  department  has  felt  deep  con¬ 
cern  regarding  the  rumors  circu¬ 
lated  by  unofficial  and  iminformed 
sources  with  respect  to  the  plans  of 
the  Photographic  Division  of  the  Sig¬ 
nal  Corps  of  the  United  States  Army 
and  the  status  of  news  cameramen 
for  that  service.  All  such  tales  are 
without  official  support  and  conse¬ 
quently  without  weight.  Many  in¬ 
quiries  addressed  to  this  correspon¬ 
dent  by  mail  and  in  person  by  news 
photographers  and  others  reflect  a 
desire  to  be  of  help  in  case  of  a  na¬ 
tional  emergency,  coupled  with  much 
doubt  as  to  how  to  proceed. 

All  of  this  recalls  the  conditions 
prevailing  when  our  participation  in 
the  last  war  was  being  organized. 


During  a  brief  period  in  1917  there 
was  much  confusion  and  indecision 
among  those  entrusted  with  the  re¬ 
sponsibility  of  organizing  an  efficient 
photographic  division.  A  few  news 
cameramen  enlisted  at  once  while 
others  drifted  in  through  the  draft 
and  others  enrolled  in  schools  where 
military  photography  was  taught. 
There  were  no  standards  for  grading 
men  and  no  regulations  to  govern 
the  appointment  of  officers  and  non¬ 
commissioned  men. 

Tim*  Wasted  in  1917 

This  is  easily  understood  when  it 
is  remembered  that  the  army  during 
peace  time  was  never  called  upon  to 
supply  propaganda  or  picture  infor¬ 


mation  service.  In  1917,  moreover,, 
the  army  was  not  particularly  pic¬ 
ture  conscious.  Modern  warfare, - 
however,  has  demonstrated  the  vital 
need  of  photography  in  planning  and 
prosecuting  maneuvers,  and  the  army 
as  now  constituted  is  fxilly  aware  of 
its  responsibility  in  this  respect.  Dur¬ 
ing  the  mobilization  days  of  the  World 
War,  officers  and  men  recruited  for 
service  in  the  photographic  division 
were  indiscriminately  taken  from  all 
walks  of  life  and  much  valuable  time 
was  lost  in  training  the  inexperienced, 
to  say  nothing  of  the  waste  in  money 
and  material. 

With  these  thoughts  in  mind,  this 
correspondent  recently  went  to  Wash¬ 
ington  for  first-hand  information  that 
would  be  authentic  and  helpful  to 
news  cameramen.  Facts  were  given 
f  .eely  by  army  officials.  It  should 
be  remembered  that  this  country  is 
still  at  peace  and  that  the  army  is 
operating  under  peace-time  regula¬ 
tions.  What  the  army  will  do  when, 
and  if,  an  emergency  arises  is  an¬ 
other  matter. 

The  present  situation  is  substantially 
this:  Press  cameramen  or  any  other 
professional  photographers  may  enlist 
in  the  Signal  Corps  but  they  must  do 
so  xmder  the  standard  enlistment  reg¬ 
ulations  that  call  for  a  three-year 
hitch  in  the  regular  army.  Camera¬ 
men  enlisting  under  these  regulations 
must  take  a  chance  on  being  trans¬ 
ferred  to  the  photographic  division. 
If  the  fixed  quota  of  that  branch  of 
the  service  is  filled  the  cameraman 
is  out  of  luck.  However,  with  the  ex¬ 
pansion  of  personnel  provided  for  in 
the  preparedness  program  authorized 
by  Congress  he  has  a  better  chance 
of  making  the  grade  than  xmder  nor¬ 
mal  conditions. 

Seek  List  of  Photogs 

Army  officers  requested  that  it  be 
pointed  out  that  the  army  does  not 
desire  eligible  men  now  employed  at 
good  salaries  to  quit  their  jobs  and 
enlist  at  the  present  time.  They 
would  like,  however,  to  know  who 
and  where  these  eligible  men  are 
and  what  their  equipment  consists  of. 
It  was  believed  in  Signal  Headquar¬ 
ters  that  Editor  &  Publisher  had  such 
a  list,  but  no  list  of  qualified  news 
photographers  willing  to  enter  army 
service  has  ever  been  made. 

This  department  offered  to  compile 
a  list  that  would  include  the  names, 
records  and  equipment  of  competent 
men  willing  to  serve  in  case  the  U.  S. 
goes  to  war.  It  can  be  stated  with¬ 
out  reservations  that  an  expanded 
division  of  the  photographic  division 
of  the  Signal  Corps  will  be  made  up 
of  experienced  men  only,  and  that 
this  branch  of  the  service  is  fully 
aware  of  the  importance  of  news 
cameramen  as  desirable  personnel. 
They  will  fit  easily  into  its  plans  for 
giound  coverage  operations.  Aerial 
photography  as  now  practiced  is  a 
highly  specialized  work  that  requires 
much  training  and  comes  imder  a 
separate  classification. 

The  World  War  as  well  as  the 
present  European  war  have  demon¬ 
strated  that  the  newspaper  photog¬ 
rapher  is  the  best  qualified  man  t"> 
make  pictorial  record  for  news  an  ’ 
the  other  purposes  of  the  Signr.l 
Corps,  as  well  the  Department  of  Pub- 
(Continued  on  page  31) 
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Crucial  Times  Facing 
War  News  Transmission 


CRUCIAL  TIMES  appear  to  be  just 

ahead  for  news  services  and  news¬ 
papers  in  transmission  of  European 
war  dispatches  to  the  United  States. 
This  week  France  ceased  to  be  a 
transmission  point  for  news  as  the 
victorious  Nazis  took  over  all  com¬ 
munications  systems,  just  as  they  did 
in  Czechoslovakia,  Poland,  Norway, 
Holland,  and  Belgium. 

London,  the  last  and  largest  clearing 
house  for  news  for  the  United  States 
not  dominated  by  totalitarian  powers, 
became  the  target  of  the  threatened 
German  invasion  and  this  key  to  com¬ 
munications  from  Europe  was  in  dan¬ 
ger  of  being  kept  in  Hitler’s  pocket 
if  England  goes  the  way  of  the  other 
nations. 

If  London  falls,  one  cable  company 
official  in  New  York  pointed  out  to 
Editor  &  Publisher  this  week,  alter¬ 
nate  cable  routes  to  America  via  South 
America  would  go  out  with  the  U.  S. 
cable  lines.  “Our  last  hope,”  he  said, 
“is  Great  Britain.” 

No  Dispatches  from  France 

For  the  first  time  in  many  years 
not  a  single  dispatch  direct  from 
France  Wcis  received  June  26  by  the 
Associated  Press,  the  United  Press,  or 
the  foreign  service  of  the  New  York 
Herald  Tribune,  a  story  in  the  Herald 
Tribune  said  Thursday. 

Until  the  war  between  Germany 
and  Britain  is  over  there  is  little  like¬ 
lihood  of  an  improvement  in  com¬ 
munications,  which  have  been  “inter¬ 
fered  with  terribly,”  one  cable  editor 
in  New  York  said. 

Berlin,  through  which  all  dispatches 
from  Nazi-occupied  territory  must 
now  clear,  is  assuming  greater  im¬ 
portance  as  a  transmission  center. 

Rome,  up  to  the  time  of  Italy’s  en¬ 
try  in  the  war  the  clearing  house  for 
dispatches  from  the  Balkans,  is  no 
longer  a  relay  point  for  these  coun¬ 
tries,  where  correspondents  must  now 
file  direct. 


three  routes  to  make  sure  it  gets  to 
New  York  by  one  of  them.” 

Oestiteicher  expressed  great  ap¬ 
preciation  for  the  cooperation  being 
afforded  by  all  the  wireless  and  cable 
companies. 

Press  Wireless  Praised 

“Press  Wireless  is  particularly  de¬ 
serving  of  praise,”  he  said.  “Louis 
Huot,  their  Paris  manager,  moved  his 
whole  outfit,  lock,  stock  and  barrel, 
beneath  the  bombs  to  Tours  apd  then 
to  Bordeaux,  France,  keeping  us  in 
touch  with  our  correspondents  up  to 
the  very  last  minute.  I  think  it’s  a 
safe  bet  that  Louis  took  just  as  many 
personal  risks  as  the  correspondents 
themselves — and  that  is  saying  some¬ 
thing.” 

At  Bordeaux  Press  Wireless  for  the 
first  time  in  its  history  handled  U.  S. 
government  messages  by  special  per¬ 
mission  of  the  FCC.  Virtually  all 
newspapermen  headquartered  at  the 
Press  Wireless  office,  sleeping  on  the 
basement  floor  or  in  the  cars  which 
transported  transmitting  equipment 
in  the  dash  from  Tours  when  the 
Nazis  moved  in. 

Huot,  a  former  newspaperman, 
wirelessed  New  York  on  leaving 
Tours;  “Don’t  feel  sure  there  will 
be  time  to  load  truck  organize  de¬ 
parture  staff  etc.  So  better  light  a 
candle  for  us  before  your  favorite 
altar.” 

The  emergency  station  set  up  by 
Huot  at  Croix  d’Hins,  near  Bordeaux, 
worked  steadily  for  eight  days  until 
the  Nazis  took  it  over  under  the 
armistice  terms.  D.  K.  de  Neuf,  super¬ 
intendent  of  operations  in  New  York, 
said  the  French  file  totaled  90,000 
words  daily  during  the  Battle  of 
France,  compared  to  30,000  previously 
at  Paris. 

Huot  wired  June  26  that  he  had 
managed  to  get  to  Bilbao,  Spain,  after 
the  Bordeaux  station  fell  into  Nazi 
hands. 


Press  Wireless  still  is  operating  from  ■ 

Berne  and  Moscow  in  addition  to  Lon-  ^tt  *  PC  CTVT  P 
don  and  Berlin.  RCA  Communications  Ol  I1a£i 

reported  it  is  working  steadily  to  its  Reorganization  of  the  Seattle  (Wash.) 
remaining  stations  at  London.  Berlin,  Star,  under  the  aegis  of  Frank  L. 
Rome,  Moscow,  Stockholm,  Lisbon,  Taylor  as  new  publisher,  has  produced 
Madrid,  Berne  and  Ankara.  a  new  front  page,  with  bold,  snappy 

Communications  to  and  from  Eu-  war  headlines,  and  a  new  second  sec- 
rope  are  in  a  disordered  state,  al-  tion  in  tabloid  form  that  includes 
though  not  nearly  as  chaotic  as  they  pictures,  society,  sports  news,  and 
might  be  or  as  they  were  in  the  last  columnist  material.  Victor  B.  West- 
war  due  to  generally  improved  com-  phal,  editor,  has  resigned.  Mr.  Westphal 
munication  facilities  and  the  wire-  recently  returned  from  a  flying  trip 
less,  according  to  J.  C.  Oestreicher,  throughout  South  America  on  which 
director  of  foreign  news  coverage  for  he  sent  feature  material  of  observa- 
Intemational  News  Service.  tion  and  comment  of  our  neighbors 

to  the  South  for  the  Star. 


EDITOR  &  PUBLISHER 
CALENDAR 

July  5-8 — Pacific  Coast  Clas¬ 
sified  Advertising  Assn.,  con¬ 
vention,  Vancouver,  B.  C. 

July  7-11 — Pacific  Advertising 
Clubs’  Assn.,  convention.  Hotel 
Vancouver,  Vancouver,  B.  C. 

July  8-12 — American  News¬ 
paper  Guild,  convention.  Hotel 
Peabody,  Memphis,  Tenn. 

July  15 — National  Democratic 
Convention,  Chicago. 


Wilbur  N.  Burkhardt 
Believed  a  Suicide 

San  Francisco,  June  27 — Wilbur  N. 
Burkhardt,  50,  editor,  San  Francisco 
News,  disappeared  today  under  cir¬ 
cumstances  which  cause  fear  he  had 
leaped  from  the  San  Francisco- 
Golden  Gate  bridge. 

Burkhardt’s  Packard  sedan  was 
found  abandoned  on  the  bridge  shortly 
after  motorists  told  police  they  had 
seen  a  man  answering  Burkhardt’s 
description  leave  the  car  and  jump 
from  the  bridge.  Burkhardt,  editor 
of  the  News  since  1923,  has  been  on 
leave  of  absence  for  two  months  fol¬ 
lowing  a  nervous  breakdown. 

Police  advise  no  note  was  found  in 
the  abandoned  auto.  Friends  de¬ 
clared  Burkhardt  had  been  restless  at 
his  forced  inactivity.  They  fear  that 
despairing  of  regaining  his  health  he 
chose  to  leap  from  the  structure  for 
which  he  had  campaigned  ardently 
during  his  editorship.  Mr.  Burk¬ 
hardt  was  bom  in  Altoona,  la.,  Nov. 
11,  1889,  the  son  of  Ferdinand  and 
Mary  Estelle  Neil.  After  attending 
the  University  of  Wisconsin  in  1911 
and  1912  he  married  Irene  Catherine 
Wilson  in  1914.  His  newspaper  ex¬ 
perience  began  in  Des  Moines  in  1904. 
He  had  been  in  newspapers  in  Iowa 
and  Michigan  before  joining  Scripps- 
Howard  in  the  east.  At  one  time 
he  was  editor  of  the  Norfolk  (Va.) 
News. 

He  is  survived  by  his  widow,  a 
son,  W.  N.  Burkhardt,  Jr.,  now  with 
the  United  Press,  Shanghai,  and  one 
brother  and  a  sister. 

AP  ON  Am  N.  Y. 

A  24-hour  Associated  Press  news 
printer  was  installed  in  Station 
WNEW,  New  York,  Monday  on  a  one- 
year  agreement  with  an  option  for 
renewal.  The  contract  was  nego¬ 
tiated  through  the  New  York  Daily 
News,  AP  member  paper,  which  must 
pay  a  basic  25%  additional  assess¬ 
ment,  according  to  AP  by-laws.  The 
News,  in  turn,  receives  compensation 
from  the  radio  station  which  broad¬ 
casts  24  hours  per  day.  The  news 
broadcasts  will  be  sponsored  by  sev¬ 
eral  of  WNEW’s  clients. 


Loit  Link  Goes  Out 

“At  the  moment,”  Oestreicher  said 
Wednesday,  “communication  between 
French-occupied  Bordeaux  and  New 
York  has  ceased,  as  Press  Wireless, 
the  sole  remaining  link,  has  suspended 
operation.  But  this  means  that  French 
France,  if  I  may  use  that  term,  is  the 
only  pcirt  of  the  world  that  is  cut  off 
completely  today,  which  is  not  so  bad 
when  we  realize  the  war  is  almost  ten 
months  old.  There  has  not  been  a 
hitch  in  the  cable  service  to  and  from 
London  since  the  beginning.” 

The  troublesome  thing  about  pre¬ 
sent  communications,  Oestreicher 
pointed  out,  is  that  efficiency  of  the 
wireless  depends  largely  upon  at¬ 
mospherics. 

“For  this  reason,”  he  said,  “delays 
are  frequent  and  messages  sometimes 
come  garbled  and  on  top  of  this,  our 
key-pwints  have  had  to  duplicate  their 
files  on  important  material  by  two  or 
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Fodor  Flies  to  U.  sll 
To  Do  Uncensore 
Story  on  France 


Still  slightly  deaf  from  detonatic- 
of  bombs  in  Brussels  on  May  10,  ij 
W.  Fodor  of  the  Chicago  Daily 
Foreign  Service 


arrived  June  22 
in  New  York 
aboard  the  At¬ 
lantic  Clipper  to 
write  an  uncen¬ 
sored  story  of 
the  debacle  of 
the  Allied 
Armies  and  al¬ 
leged  behind- 
the-lines  treach¬ 
ery  in  France 
which  he  was 
unable  to  send 
from  Europe. 

Indicative  of  the  censorship 
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transmission  delays,  he  said,  was  __ 
arrival  in  New  York  June  21 
story  he  filed  June  17  on  the  eis; 
million  refugees  in  Southern  Frai; 

Two  days  after  his  arrival  on  ® 
Clipper  he  received  a  correction  J®* 
the  story  sent  a  week  previous: 
changing  a  paragraph  garbled  :| 
transmission. 

Reported  Hitler-Stalin  Pact 

Rotund  Mr.  Fodor,  a  veteran  L 
ropean  correspondent  who  iepon«jCyj|^ 
from  Prague  in  November,  1938,  tiif 
Germany’s  foreign  minister,  Joac.''i| 
von  Ribbentrop  had  offered  the  R 
sians  a  pact  of  non-aggression,  a; 
ceptance  of  which  by  Stalin  was  a: 
nounced  nine  months  later  and  sg 
nalized  the  start  of  the  present  wc 
was  reunited  in  New  York  with 
wife  and  son.  Mrs.  Fodor  and  Der. 

13,  had  arranged  to  leave  England 
case  of  an  emergency  and  meet  him 
the  home  of  Dorothy  Thompson, 
columnist,  who  is  a  former  Europeair  '" 
colleague  of  Mr.  Fodor.  This  pia*^' 
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was  followed  when  France  cap; 
lated  and  he  was  unable  to 
them. 

“It’s  a  wonder  we  got  out,”  cc" 
mented  Mr.  Fodor  in  relating  how  a] 
rode  out  of  Brussels  with  Frssc 
(“Spike”)  Hunt,  INS  corresponde; 
on  “Ferdinand  the  Bull,” — a  decrefi 
1934  Chevrolet  sedan  for  which  the; 
paid  $400.  “Ferdinand”  was  so  naE« 
because  the  car  “would  frequently* 
down  on  us,”  Fodor  explained.  B. 
it  took  them  to  Paris  safely  before 
gave  up  the  ghost.  There  an  K| 
man  bought  it  for  the  repairs  necei- 
sary  to  bring  the  car  back  to  life. 

“Ferdinand  easily  could  have  becl. 
mistaken  for  a  ‘fifth  column  bull’  be-f 


cause  he  had  no  license,”  Fodor  s^KtlRpgj 


“So  we  bribed  a  garage  man  to  gttfli 
us  two  different  plates  so  we  could  K 
out  of  Brussels.  British  MP’s  vtf 
looking  for  certain  license  nu^lbe.^ 
but  they  never  saw  our  differed 
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plates  at  the  same  time.  It  took  tB  ^Iseco 
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hours  to  reach  Paris  on  a  road  crow^f 
with  30,000  to  40,000  refugees.  Brits 
troops  were  moving  in  on  the  ofS 
side  of  the  road. 

Not  Scared  in  Bombings 

“I  refused  to  be  scared  by  an  or-- 
nary  bombing,”  he  commented  in  it" 
cussing  the  bombardments  he 
went  in  France.  “'The  chances  *0'"® 
being  hit  are  not  greater  than 
of  an  American  to  be  an  auto  casus' 
on  July  Fourth  or  Labor  Day.” 

Mr.  Fodor  is  on  leave  and  pla® 
rest  before  taking  another  assign®^ 
abroad.  A  Hungarian  by  birth.  * 
has  been  a  foreign  correspondent 
21  years.  He  was  with  the 
phia  Public  Ledger  Foreign  Serd' 
before  he  joined  the  Chicago  News* 
1934. 
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;ig  Campaign  to  Sell  Dailies 
ianned  by  NAEA  Convention 

Basic  Presentation  for  Newspaper  Salesmen 
Seeks  to  End  Competitive  Selling  .  .  . 

Phillips  Elected  President 
By  GEORGE  A.  BRANDENBURG 

IHICAGO,  June  26 — A  concerted  competitive  tactics.  to  some  differential  between  local 

ort  to  again  make  newspapers  a  Today’s  session  proved  to  be  a  soul-  and  national  rates,  above^^  agency 
.sic  national  advertising  medium  was  searching  affair  and  was  concluded  commission,  but  the  “big  X  is  how 
ur.ched  here  today  at  the  closing  with  a  report  by  Don  U.  Bridge,  New  much.  Insertion  discounts,  whether 
sion  of  the  Newspaper  Advertising  York  Tivies,  chairman  of  the  NAEA  for  volume  or  frequency,  were  also 
^...ecutives  Association’s  annual  three-  committee  which  met  last  night  with  looked  upon  with  favor,  although  ad- 
meeting  held  in  conjxmction  with  the  Association  of  National  Advertis-  vertisers  did  not  commit  themselves 
the  AFA  convention.  crs’  newspaper  committee,  headed  by  as  to  whether  such  discounts  would 

j  NAEA  members  heard  the  “hard  James  Carson,  Heinz  Company.  In  result  in  increased  advertising  sched- 
^acts”  about  the  shortcomings  as  well  answer  to  the  question  why  newspa-  ules. 

iLs  the  virtues  of  newspaper  advertis-  per  general  advertising  has  not  kept  Today’s  meeting  opened  with  an 
made  plans  to  further  the  pace  with  other  newspaper  classifica-  able  paper  read  by  J.  I.  Meyerson, 
-  ‘ - ♦  — -  tions,  the  ANA  committee  gave  the  Oklahovia  City  Oklahoman  and 
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united  front”  movement  by  prepar- 
iig  a  basic  presentation  that  individu- 
salesmen  can  use  in  calling  on  all 
classes  of  advertisers  and  prospects, 
both  local  and  national,  in  a  nation¬ 
wide  campaign  to  sell  newspapers  as 
the  primary  advertising  medium. 
Such  an  effort  will  be  marked  by 
Jelimination  of  competitive  newspaper 
selling  methods  and  will  be  a  co- 
I  operative  venture  upon  the  part  of 
iocal  newspapers  in  each  community. 
The  plan  is  to  enlist  the  aid  of  the 
Bureau  of  Advertising,  ANPA.  in 
jpreparing  a  presentation  that  will  be 
suitable  for  the  huge  army  of  news- 
[paper  salesmen  to  use  in  this  under- 
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Effective  Next  Fall 

. ^  “seeing  and  sell- 

Mn,  dealers  is  already  under  way 

^in  Washington,  D.  C.,  under  the 


following  reasons,  from  the  stand¬ 
point  of  national  advertisers: 

Advertisers  List  Reasons 

(1)  The  rate  differential,  just  or 
unjust,  has  cost  newspapers  tens  of 
millions  of  dollars  in  advertising; 
(2)  national  advertisers  cannot  un¬ 
derstand  the  wide  difference  between 
differentials  of  various  newspapers 
and  are  worried  about  the  increasing 
differential  between  local  and  na¬ 
tional  rates;  (3)  national  advertis¬ 
ers  point  to  the  increasing  cost  of 
covering  markets  and  feel  that  rate 
increases  are  not  in  order  during 
periods  of  declining  sales;  (4)  they 
feel  national  advertisers  have  been 
called  upon  to  absorb  more  of  mount¬ 
ing  newspaper  costs  than  have  local 
advertisers;  (5)  there  are  an  “amaz- 


-  ing  number”  of  advertisers  who  don’t 

Erection  of  Col.  LeRoy  W.  Herron,  fo^i  newspapers  are  suitable  to  their 
Washington  Star.  The  Washington  needs,  regardless  of  the  rate  differen- 
j  being*  prepared  tial  or  rates  themselves;  (6)  many 

■jointly  by  the  four  Washington  pa-  have  the  belief  that  a  good  deal  of 
pers  with  the  help  of  the  Bureau  of  newspaper  selling  is  inferior,  in  com- 
Advertising,  he  said.  “We  are  for-  parison  to  magazine  and  radio  sales- 
[,«etting  local  competition  entirely  in  manshin— with  the  exception  of  the 
this  effort  and  are  selling  newspa-  Bureau’s  Continuing  Study  of  News- 


Times,  dealing  with  the  question: 
“Can  Newspapers  Again  Become  a 
Basic  National  Medium?”  Mr.  Meyer¬ 
son  painted  a  rather  gloomy  picture 
of  the  apparent  position  of  most 
newspapers  today  in  the  eyes  of 
national  advertisers.  Many  news¬ 
papers,  he  said,  get  national  sched¬ 
ules  only  after  the  shortcomings  of 
other  media  make  it  imperative  for 
the  advertiser  to  do  something  about 
it.  He  cited  seven  reasons  why  ad¬ 
vertisers  do  not  look  upon  news¬ 
papers  as  a  basic  national  medium. 
They  were:  (1)  high  and  increasingly 
higher  milline  rates;  (2)  ineffective 
coverage  of  one  medium  in  a  com- 
mimity;  (3)  differential  between  local 
and  national  rates;  (4)  lack  of  sound 
promotional  material  on  a  national 
basis;  (5)  destructive  competitive 
selling  on  the  part  of  newspapers; 
f6)  ineffectual  selling  methods  of 
newspaper  salesmen  in  comparison 
with  other  media;  (7)  lack  of  stand¬ 


ardization 
ments. 


on  mechanical  require- 


Urges  "Third  Rate" 

Mr.  Meyerson  showed  how  radio 


Lpers,  ’  he  said.  The  full  force  of  such  paper  Reading,  which  advertisers  ac-  has  “forced”  its  clients  to  be 


a  national  program  is  expected  to  be 
*r,  operation  by  next  fall,  following 
the  October  convention  of  NAEA. 

More  than  200  NAEA  members 
were  in  attendance  at  the  three-day 
jjneeting  which  covered  every  perti¬ 
nent  phase  of  newspaper  advertising. 
At  the  closing  session  C.  E.  Phillips, 


cept  as  constructive  and  use  as  a  ful  bj'  requiring  consistent  perform- 
guide  in  the  purchase  of  newspaper  ance  and  by  depriving  them  of  the 


space. 

Equally  significant,  was  the  report 
from  Mr.  Bridge  that  the  ANA  com¬ 
mittee  indicated  it  is  the  advertiser 
who  decides  whether  to  advertise, 

Unrl-f  A  o  o  n  • - ^  '  whether  to  use  newspapers,  how  aibO  suggesieu  a  nmu  laic  ut-  1 

I  “  Register-Re-  j^y^h,  when  and  where  to  advertise,  duced  to  those  advertisers  who  can 

ele^ed  presi^nt  to  sue-  Likewise,  the  ANA  committee  recog-  such  consideration  through  perform 


“privilege”  of  flexibility.  He  advo¬ 
cated  that  newspapers  educate  the 
advertiser  to  use  more  newspapers, 
more  consistently  and  use  larger  space 
to  effectively  tell  his  sales  story.  He 
also  suggested  a  “third  rate”  be  intro- 

ear  n 


nizes  that  newspapers  are  entitled  ance.  Referring  briefly  to  the  newly- 


,  Forrest  Geneva,  Des  Moines 

♦  &  Tribune,  who  became  a 

“,,*J"'ember  of  the  board.  William  Elly- 
son,  Jr.,  Richmond  (Va.)  News  Lead- 
was  chosen  first  vice-president  to 
l^cceed  Mr.  Phillips  and  William 
Wallace,  Toronto  Star,  was  named 
[second  vice-president.  Irving  Bunt- 
•'lan,  Milwaukee,  was  reappointed 
secretary-treasurer.  Col.  Herron  was 
re-elected  to  the  board  of  directors 
and  Henry  Manz,  Cincinnati  Post,  was 
named  to  the  board  to  succeed  Robert 
Wolfe,  Dayton  News,  retiring.  The 
^evious  appointment  of  Walter  G. 

Waffenberger,  Los  Angeles  Times,  to 
ne  board  was  ratified  by  the  con- 
’ention. 

Newspaper  advertising  executives 
J‘Ot  only  took  stock  of  their  own  sell- 
jpg  methods,  but  subjected  the  sales¬ 
manship  of  competing  media,  par- 
radio  and  magazines,  to  a 
I  norough  ^  study.  By  comparison,  it 

I^as  admitted  by  some  that  newspa-  a  group  attending  NAEA  convention.  Lett  to  right:  L.  H.  Collins.  Media  Records; 
n  failed  to  keep  pace  and  William  Nugent,  manager,  Media  Records;  Truman  Green.  Tampa  (Fla.)  Tribune: 

J  fo  modernize  their  technique  William  Ellyson,  Richmond  |Va.)  News-Leader,  first  Vice-President  NAEA,  and  W.  W. 
■  and  eliminate  much  of  the  old-time  Watson,  San  Antonio  (Tex.)  Express-News. 


NAEA  officers  at  Chicago  meeting.  Left 
to  right:  Irving  Buntman,  secretary-treas¬ 
urer;  Forrest  R.  Geneva,  Des  Moines  Regis¬ 
ter  &  Tribune,  retiring  president;  and  C.  E. 
Phillips,  Rockford  (III.)  Morning  Star  and 
Register-Republic,  newly-elected  president, 

formed  Southwest  Network  of  papers, 
he  termed  the  efforts  of  the  Dallas 
News,  San  Antonio  Express  and  Okla¬ 
homa  papers  as  a  "laboratory  experi¬ 
ment”  which  can  be  done  on  a  na¬ 
tionwide  scale,  if  the  plan  proves  its 
.  worth. 

Don  Patterson.  Scripps-Howard 
Newspapers,  touched  on  many  of 
the  same  points  raised  by  other 
speakers  in  advocating  less  competi¬ 
tive  selling  among  newspapers  and 
greater  concentration  against  the 
"common  enemy” — radio  and  maga¬ 
zines.  He  confined  his  remarks  large¬ 
ly  to  the  problem  of  offsetting  radio 
and  magazine  attempts  to  sell  “the 
local  influence  of  national  advertis¬ 
ing”  to  local  dealers  and  distributors^ 
He  told  how  magazines  are  organizing 
field  forces  to  contact  dealers  and  offer 
merchandising  service  in  connection 
with  magazine-advertised  products. 
Radio  is  doing  much  the  same  thing, 
he  added.  Mr.  Patterson  concluded 
with  the  suggestion  that  NAEA  take 
united  action  in  organizing  newspaper 
advertising  salesmen  to  visit  all  adver¬ 
tisers  and  prospects,  telling  them  the 
value  of  newspaper  advertising. 

S.  E.  Thomason,  Chicago  Times 
publisher,  discussed  his  ideas  of  an 
ideal  advertising  organization,  stress¬ 
ing  the  importance  of  good  morale  by 
giving  staff  members  proper  credit 
for  their  accomplishments,  and  by 
rewarding  such  accomplishments 
through  promotions  from  within  the 
organization,  rather  than  going  out¬ 
side  the  staff  when  vacancies  occur. 

A  committee,  headed  by  Col.  Her¬ 
ron,  was  named  to  consider  minimum 
depths  of  advertisements  in  effort  to 
arrive  at  some  standardization  in 
this  respect.  Col.  Herron  reported 
the  committee  will  continue  its  study 
and  will  report  its  recommendations 
to  the  October  convention. 

Geneva's  Opening  Address 

President  Geneva  set  the  stage  for 
the  NAEA  convention  in  his  opening 
address  in  which  he  alluded  to  the 
war  situation  abroad  and  the  forth¬ 
coming  preparedness  program  at 
home.  He  declared  that  newspaper 
advertising  is  power  and  that  con¬ 
trol  of  power  is  a  responsibility  rest¬ 
ing  with  newspaper  advertising  ex¬ 
ecutives.  He  assured  his  audience 
that  newspaper  advertising  managers 
were  fully  cognizant  of  their  responsi¬ 
bility  to  advertisers,  subscribers  and 
“last  but  not  least  our  country.” 

The  convention  immediately  en¬ 
tered  into  its  prepared  program  with 
Henry  W.  Manz,  Cincinnati  Post, 
giving  a  brief  analysis  of  displays 
and  advertising  exhibits  submitted 
bj'  84  members.  Aubrey  F.  Murray, 
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New  Orleans  Times-Picayune,  fol¬ 
lowed  with  a  description  of  20  special 
edition  promotions  that  netted  the 
Times-Picayime  a  total  of  359,000 
lines  of  advertising  in  1939.  Mr. 
Murray,  in  describing  the  various 
promotions  staged,  warned  advertis¬ 
ing  executives  that  special  editions 
can  become  “a  Frankenstein  that  will 
ruin  your  advertising  efforts  if  not 
properly  controlled.” 

Bernard  H.  Bidder,  publisher,  St. 
Paul  Dispatch  and  Pioneer  Press,  told 
how  12,000  women  are  making  “dol¬ 
lars  and  sense”  for  St.  Paul.  In  out¬ 
lining  what  is  considered  to  be  one  of 
the  outstanding  civic  promotions  of 
1939,  Mr.  Bidder  told  how  two  years 
ago  St.  Paul  was  faced  with  the  fact 
that  the  dollar  turnover  in  that  city 
was  below  par,  in  comparison  with 
its  rival,  Minneapolis.  He  explained 
how  local  bankers  and  economists 
were  cool  to  his  idea  when  he  first 
told  them  of  his  plan  to  increase  St. 
Paul  business  by  multiplying  dollar 
turnover.  As  a  result,  he  said,  he 
turned  to  the  women  of  St.  Paul  to 
help  in  this  civic  undertaking. 

TTie  institute  plan,  embodying 
monthly  meetings,  at  which  women 
from  St.  Paul  and  surrounding  towns 
were  invited  to  attend,  was  inaugu¬ 
rated  by  the  local  newspapers.  Out¬ 
standing  women  speakers  and  artists 
were  invited  to  appear  on  these  pro¬ 
grams,  which  attracted  more  than 
12,000  women  each  time.  Local  busi¬ 
ness  was  further  stimulated  when  the 
women  organized  committees  to  assist 
in  making  St.  Paul  an  attractive  shop¬ 
ping  center. 

Gain  in  Baying  Power 

The  result,  he  said,  has  been  that 
St.  Paul  last  year  gained  $40,000,000 
in  bank  deposits — ^representing  a  gain 
three  times  greater  than  any  other 
city  in  U.S. — and  the  city  jumped  to 
fourth  place  in  buying  power  per 
capital,  with  retail  sales  increased 
from  10  to  15%. 

J.  C.  McGrath,  advertising  manager, 
Vi.  T.  Grant  Company,  gave  NAEIA 
members  a  comprehensive  idea  how 
newspapers  can  help  to  make  adver¬ 
tising  more  profitable,  outlining  a 
four-point  program.  He  suggested  to 
newspapers  that,  first,  they  help  ad¬ 
vertisers  do  a  better  technical  adver¬ 
tising  job;  second,  tell  advertisers 
how  and  why  advertising  does  pay; 
third,  tell  readers  the  true  facts  about 
advertising  as  an  economic  force,  and 
fourth,  educate  readers  to  become 
better  buyers. 

Grant  stores,  he  said,  have  spent 
millions  of  dollars  in  newspapers  be¬ 
cause  experience  has  proved  that  it 
is  profitable  to  do  so.  Little  money 
has  been  spent  in  supplementary 
media,  he  added.  Mr.  McGrath  cited 
two  reasons  for  this,  explaining  that 
individual  store  budgets  are  too  small 
to  permit  use  of  such  media  and  “we 
appreciate  the  fact  that  we  owe  con¬ 
sideration  to  newspapers  because  of 
their  importance  as  factors  in  the 
welfare  and  growth  of  the  community 
of  which  our  stores  are  a  part.” 

Newspapers  too  often  feel  their  job 
is  done  as  soon  as  a  contract  is  signed, 
he  charged.  “The  real  test  of  any 
advertising  has  only  begun  when  the 
contract  is  filed  away,”  he  said. 

L.  E.  Keene,  Kalamazoo  (Mich.) 
Gazette,  presented  an  informative 
survey  on  how  much  retailers  should 
spend  for  newspaper  advertising.  Mr. 
Keene’s  study  was  based  on  a  survey 
among  NAEA  members  and  the  re¬ 
sults  checked  quite  accurately  with 
similar  studies  made  by  the  National 
Betail  Dry  Goods  Association  and  the 
Harvard  School  of  Business.  The 
survey  covered  each  retail  classifica¬ 
tion  for  various  size  cities.  In  com¬ 
menting  on  the  percentages,  Mr. 
Keene  stated: 


A  trio  registering  at 
NAEA  meeting.  Left 
to  right:  Robert  L. 
Crager,  New  Orleans 
Item-Tribune;  Gene 
Bennett,  R.  Wayne 
(Ind.)  News-Senti¬ 
nel;  and  Barnard  H. 
Ridder,  publisher  of 
St.  Paul  Dispatch  & 
Pioneer  Press,  con¬ 
vention  speaker. 


is  planning  “business  as  usual”  du;. 
ing  1941  as  the  best  way  to  aid  L’v  W 
economy  during  the  days  ahead  wh  r 
intensive  rearmament  is  slated  to  c  *  ' 
cupy  such  a  prominent  part  in  r.,  ^ 
tional  life.  I 

Sell  or  Sink  v 


“The  percentage  of  sales  invested 
in  newspaper  advertising  varies  with 
the  market,  opportunities,  needs  and 
the  individual  merchant’s  objectives. 
’They  indicate  general  boundaries  that 
are  wide  and  extremely  flexible.” 

In  the  open  forum  which  brought 
to  a  close  the  Monday  morning  ses¬ 
sion,  Frank  Duffy,  Gannett  News¬ 
papers,  brought  up  the  question  of 
frequency  discounts  for  national  ad¬ 
vertisers.  He  said  he  had  no  quarrel 
with  the  principle  of  frequency  of 
insertions,  but  thought  that  news¬ 
papers  were  making  a  mistake  by 
stressing  discounts  for  continuity  of 
performance. 

Emphasii*  Frequancy 

All  were  in  agreement  that  news¬ 
papers  need  to  emphasize  frequency 
of  insertion  as  the  only  logical  and 
profitable  way  to  sell  newspaper  ad¬ 
vertising  that  will  produce  results. 
It  was  pointed  out  that  radio  does  not 
give  discounts  for  frequency,  but  in¬ 
sists  that  an  advertiser  use  that 
medium  in  a  consistent  manner. 
Those  offering  discounts  declared  it 
successfully  attracted  national  adver¬ 
tising. 

’The  Tuesday  session  opened  with 
D.  A.  Lundgren,  Clinton  (la.)  Herald, 
reporting  on  a  rate  survey  dealing 
with  national  brands  either  placed  by 
a  local  dealer  or  inserted  within  a 
retailer’s  ad.  The  survey  dealt  pri¬ 
marily  with  automotive,  tire,  refrig¬ 
erator  and  radio  products.  He  sum¬ 
marized  his  study  by  stating  that 
placing  of  automobile  advertising 
seems  to  have  created  the  biggest 
difficulty  in  the  newspaper  business. 
Tire,  radio  and  refrigerator  people 
have  not,  generally  speaking,  at¬ 
tempted  to  place  national  advertising 
copy  through  local  channels,  he  said. 
“TTie  smaller  the  paper  (under  10,000 
circulation),  the  greater  the  amount 
of  national  brand  copy  at  local  rates.” 
he  declared. 

Joseph  Foltz,  Lansing  (Mich.)  State 
Journal,  speaking  on  incentives  to 
pep  up  advertising  departments,  said 
a  survey  among  NAEA  members  in¬ 
dicated  that  approximately  50%  of 
the  papers  are  using  a  bonus  system. 
Another  20%  are  considering  such  a 
plan  if  a  fair  and  equitable  system 
can  be  devised,  he  added.  Mr.  Foltz 
said,  however,  the  Journal  has  abol¬ 
ished  the  bonus  plan  and  has  substi¬ 
tuted  an  upward  revision  of  salary 
standards,  vacations  with  pay,  hos¬ 
pitalization,  group  life  insurance, 
salary  insurance  for  members  on  sick 
leave,  accident  insurance  and  car 
mileage.  “We  have  done  away  with 
personal  grievances  which  occurred 
under  the  bonus  system,”  he  said, 
“and  have  restored  staff  unity.” 

Dr.  Kenneth  Dameron,  Ohio  State 
University,  now  on  leave  of  absence, 
engaged  in  research  work  for  the 
Four- A  Committee  on  Consumer  Be- 
lations  in  Advertising,  gave  the  con¬ 
vention  a  comprehensive  picture  of 
the  consumer  movement  and  its  rela¬ 


tion  to  newspaper  advertising  linage. 
He  included  among  the  major  ob¬ 
jectives  of  the  consumer  movement 
the  desire  for  more  informative  ad¬ 
vertising  and  selling;  informative 
labeling  under  government  standards; 
and  a  wider  education  of  the  con¬ 
sumer.  He  urged  newspaper  men  to 
consider  both  the  negative  and  posi¬ 
tive  elements  of  the  movement,  point¬ 
ing  out  that  “consumer  leaders  talk 
national  advertising  but  think  in 
terms  of  retail  advertising.”  He  sug¬ 
gested  advertising  managers  become 
“the  public  relations  men”  of  their 
communities  in  educating  consumers 
on  the  economic  value  of  advertising. 
He  recommended  a  constructive  ap¬ 
proach  to  the  subject,  adding  “if  you 
don’t  do  it,  I  rather  fear  the  govern¬ 
ment  will  take  over  some  of  this 
authority.” 

Urges  Consumer-Ad  Tie 

If  consumer  movement  objectives 
r,re  realized.  Dr.  Dameron  said  news¬ 
papers  can  expect  a  marked  decline 
in  linage,  because  if  advertising 
should  lose  its  effectiveness  under  a 
more  rigid  control,  advertisers  will 
reduce  their  appropriations.  “We 
have  done  a  pretty  good  job  of  telling 
advertisers  how  good  advertising  is, 
but  we  have  not  done  so  well  in  sell¬ 
ing  the  public,”  he  stated  in  urging 
that  newspapers  make  the  consumer 
movement  an  ally  of  advertising 
rather  than  an  enemy. 

Dr.  George  W.  Crane,  professor  of 
psychology.  Northwestern  University, 
stimulated  his  audience  with  a  prac¬ 
tical  demonstration  of  applied  psy¬ 
chology  to  advertising  and  selling. 
He  referred  to  salesmen  and  adver¬ 
tisers  as  “the  spark  plugs  of  civiliza¬ 
tion”  and  told  advertising  managers 
the  general  public  is  more  interested 
in  the  advertiser’s  product  than  he 
is  in  the  advertiser  himself.  He 
termed  those  who  boasted  about  their 
many  years  of  service  to  the  public 
a.*^  having  “a  Little  Jack  Horner”  com¬ 
plex  and  urged  such  advertisers  to 
keep  their  attention  directed  on  the 
consumer. 

John  H.  Hoaglund,  promotion  man¬ 
ager,  Louisville  Courier- Journal  and 
Times,  presented  an  informative  paper 
on  gearing  promotion  to  a  non-com¬ 
petitive  situation. 

Mr.  Hoaglund  outlined  the  many 
activities  sponsored  by  the  Louisville 
papers,  in  co-operation  with  local 
merchants,  in  making  Louisville  a 
more  attractive  place  to  trade.  He 
showed  how  such  a  program  is  worth¬ 
while  from  the  standpoint  of  increased 
circulation  and  advertising  revenue  to 
the  papers.  This  particular  phase  of 
promotion  is  handled  by  the  “Trade 
Belations  Department”  established  by 
the  Courier-Journal  and  Time.®,  he 
explained. 

H.  G.  Moock.  vice-president,  Ply¬ 
mouth  Motors  Corporation,  addressed 
the  Tuesday  luncheon  session  on  the 
pertinent  subject  of  “Sell  or  Else.” 
He  declared  the  automobile  industry 


“This  is  a  business  nation,”  he  c 
dared.  “We  rise  or  fall  on  busir.e 
We  either  sell  or  we  sink.  .  .  .  % 
have  not  over  production  in 
coimtry.  What  we  have  is  under  c.' 
sumption.  We  need  more  produ 
more  advertising  and  more  selL- 
.  .  .  It’s  the  high  cost  of  not  sel!:^ 
that  makes  the  shoe  pinch.”  ^ 

Mr.  Moock  took  occasion  to 
tribute  to  the  power  of  newspi;.i;  ^ 
advertising,  but  urged  his  audierii 
to  imderstand  the  buyer’s  viewpe!-;  Am 
He  warned  newspapers  that  autc' . 
tive  advertisers  are  seeking  the  I:,;. 
est  possible  return  for  their  advs. 
tising  dollars.  “We  don’t  favor 
medium  over  another,”  he  asseft: 
“You  have  one  of  the  most  wonder, 
mediums  to  sell;  tell  us  how  we  c; 
make  your  medium  more  produc; 
and  cut  out  the  competitive  se!.:; 
among  newspapers.” 

Two  other  speakers  stressed  r 
importance  of  less  competitive  .eel’ 
within  the  newspaper  business  ci 
more  aggressive  selling  against  ofe 
media.  Oscar  J.  Curley,  Dubii 
(la.)  Telegraph  Herald,  pointed 
the  menace  of  high  pressure  seTir 
methods,  declaring  the  danger  of  sr; 
tactics  lies  more  among  prospect' 
accoimts  rather  than  among  seast:  : 
advertisers.  •  «» H 

Harvey  B.  Young,  Columbus  D. 
patch,  revitalized  the  time-horn.:-; 
subject  “Newspaper  Advertising  c. 
Badio”  in  his  talk  dealing  with  2 
progress  made  by  radio  since  IS.' 
Badio,  he  said,  is  usurping  ne»- 
papers  as  the  basic  advertising  t- 
dium  in  the  national  field,  althcr 
it  has  not  seriously  affected  ne» 
paper  circulations.  He  advocated ; 
sharper  cleavage  between  new^c 
and  radio  sales  organizations  in  tk;? 
instances  where  newspapers  own : 
control  radio  stations.  He,  too,  on: 
less  competitive  selling  among  daS 
and  a  united  greater  effort  to 
the  national  advertiser’s  esteem. 

Mr.  Young  cited  figures  to  t- 
that  a  more  convincing  selling  cs 
sage  can  be  put  across  in  a  half  p  ’ 
ad  in  a  given  list  of  newspapers 
in  radio  commercials  on  the  averJ 
network  program.  National  ad.c 
tisers,  he  said,  don’t  give  newspap' 
a  fair  trial,  emphasizing  that  nur> 
of  insertions  and  amount  of  Itas 
have  a  definite  bearing  on  news? 
results.  He  warned  NAEA  men;:' 
that  radio  is  apparently  getting  re : 
to  invade  the  retail  field  with  gn 
effort,  asserting  that  at  conferc.'_ 
already  held  radio  is  insisting  on ; 
week  contracts  for  retailers.  He 
pressed  confidence  in  newspap- 
ability  to  meet  this  invasion  and  -'- 
gested  Better  Business  Bureaus 
local  radio  programs  more  caref 
as  to  commercial  plugs  which  n' 
deceive  the  buying  public. 

Wilder  Breckenridge,  Bureau 
Advertising  ANPA  sales  mar.: 
presented  a  new  study  of  newsp:. 
reading  habits,  based  on  15  su.'; 
completed  to  date,  showing  that  - 
spite  war  news,  newspaper  readers ' 
still  “home-town  minded.” 

Eugene  S.  Bobb,  Hearst 
papers,  presented  a  report  on  trr 
in  government  regulation  of  adv^ 
ing,  citing  Federal  Trade  Commis^ 
rulings  and  concluded: 

“Does  not  the  essence  of  our 
lem  lie  in  the  fact  that  these  go^_ 
ment  agencies,  inadvertently  ^ 
actually,  are  trying  to  take  the  ^ 
min  E — the  potency  vitamin— oo* ' 
advertising?” 
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AFA’s  Position  on  Vital  Issues 
Defined  At  Chicago  Convention 

Resolutions  Clarify  Stand  on  Defense,  Truth  in 
Advertising,  Consumer  Movement .  .  . 

Elon  Borton  Elected  President 


CHICAGO,  June  26 — By  words  and 

action,  organized  advertising  stands 
ready  to  contribute  its  share  to  the 
American  way  of  life,  in  peace  or 
war,  it  was  clearly  demonstrated  here 
this  week  at  the  36th  annual  conven¬ 
tion  of  the  Advertising  Federation 
of  America.  More  than  1,000  dele¬ 
gates,  representing  one  of  the  largest 
AFA  meetings  in  its  history,  were  in 
attendance  and  gave  serious  thought 
to  the  part  that  advertising  plays 
in  the  economic  well  being  of  the 
nation. 

As  defined  in  the  keynote  address 
delivered  by  Mason  Britton,  AFA  re- 


Welch,  vice-president,  Crowell-Col- 
lier  Co.,  treasurer. 

Directors  were  elected  as  follows: 
Merrill  Meigs,  publisher,  Chicago 
Herald- American;  Herbert  Fisk,  gen¬ 
eral  manager,  (^tdoor  Advertising 
Association  of  America,  Chicago; 
Allen  Preyer,  Vick  Chemical  Co., 
New  York;  Dorothy  Crowe,  United 
Advertising  Corp.,  N.  Y.;  Henry  Ober- 
meyer.  Consolidated  Edison  Co.,  N. 
Y.;  John  K.  Ottley,  Jr.,  Atlanta  Con¬ 
stitution. 

The  Federation’s  1941  convention 
will  be  held  in  Boston. 

Gilbert  T.  Hodges,  New  York  Sun, 
was  elected  chairman  of  the  Federa¬ 
tion’s  advisory  committee.  Other 
members  of  the  committee  are:  George 
W.  Kleiser,  president,  Foster  and 
Kleiser,  San  Francisco;  Frank  Brau- 
cher,  vice-president.  Radio  Station, 
WOR,  New  York;  and  Norman  Rose, 
advertising  manager,  Christian  Sci¬ 
ence  Monitor,  Boston,  retiring  presi¬ 
dent  of  the  federation.  Charles  E. 
Murphy,  attorney  at  law.  New  York 
City,  was  reapi>ointed  general  covmsel. 

To  Aid  Dofonso  Co-ordination 
On  national  defense,  the  Federa¬ 
tion  went  on  record  to  “offer  imme¬ 
diately  to  the  Government  of  the 
United  States  whatever  assistance 
the  Federation  and  its  members  can 
render  in  preparing  the  nation  to 
meet  any  threat,”  adding  “the  men 
and  women  of  this  organization  can 
be  counted  on  to  devote  the  co-ordi¬ 
nate  facilities  of  the  Federation  to 
patriotic  service,  helping  to  imite 
the  people  of  this  great  nation  in 
thought  and  action,  that  we  shall  be 
prepared  to  protect  our  cherished 
freedom.” 

In  keeping  with  the  convention 
theme — “advertising’s  contribution  to 
the  American  way  of  life” — ^the  Fed¬ 
eration  urged  advertising  men  and 
women  “to  respect  and  take  pride  in 


the  contribution  of  good  advertising 
to  the  American  way  of  living,  that 
by  the  quality  and  sincerity  of  their 
work  they  may  add  daily  to  the  value 
of  this  contribution,  and  thus  help  to 
safeguard  it  as  a  permanent  part  of 
American  business.” 

The  convention  reaffirmed  its  be¬ 
lief  in  truthful  advertising,  first 
promulgated  by  the  AFA  29  years 
ago  at  Boston,  declaring  “we  sub¬ 
scribe  anew  to  the  ideals  and  princi¬ 
ples  then  set  up  and  re-dedicate  our¬ 
selves  to  the  unremitting  task  of  mak¬ 
ing  advertising  more  believable  and 
more  reliable  in  every  respect”  The 
Federation  also  urged  all  business 
leaders  and  advertising  men  and  wo¬ 
men  to  co-operate  with  consumers  in 
better  education  in  the  art  of  buying 
merchandise  “for  it  is  self-evident 
that  more  intelligent  buying  will 
bring  opportunities  for  better  sell¬ 
ing  and  more  effective  advertising.” 

The  Federation  endorsed  its  edu¬ 
cational  program,  conducted  through 
affiliated  clubs,  on  the  economic  func¬ 
tions  of  advertising  and  pointed  out 
a  united  front  “is  necessary  to  cement 
public  confidence  in  advertising,” 
urging  each  branch  of  advertising 
“exercise  self-restraint,  good  judg¬ 
ment,  and  tolerance  in  its  attitude 
toward  other  advertising  interests 
and  media.” 

Hanson  Speaks 

Speaking  at  the  closing  general 
session  today  were  Elisha  Hanson, 
general  counsel,  American  Newspaper 
Publishers  Association,  and  Col.  Wil¬ 
lard  T.  Chevalier,  publisher  of  Busi¬ 
ness  Week. 

Mr.  Hanson  discussed  advertising 
as  an  essential  to  economic  free¬ 
dom,  stating: 

‘There  is  no  question  as  to  the  im¬ 
portance  of  advertising.  We  have 
ample  authority  in  the  decisions  of 
our  courts  to  the  effect  that  an  effort 


Elon  Borfon  prepared  to  protect  our  cherished  Mr.  Hanson  discussed  advertising 

.....  ,  .  ,  freedom.”  as  an  essential  to  economic  free- 

iring  chairman  the  American  way  of  convention  dom,  stating: 

life  IS  composed  of  two  parts:  ma-  j  ^  convention  .  • 

terial  things  and  our  ideas  and  ideals.”  advertising  s  contribution  to  “There  is  no  question  as  to  the  im- 

American  business  and  advertising,  American  way  of  life  —the  Fed-  portance  of  advertising.  We  have 
he  said,  have  grown  out  of  this  funda-  elation  urged  advertising  men  and  ample  authority  in  the  decisions  of 
mental  doctrine.  The  convention  women  to  respect  and  take  pride  in  our  courts  to  the  effect  that  an  effort 
adopted  six  resolutions  clarifying 
Ae  Federation’s  position  on  the  vital 
issues  of  the  day.  Resolutions  cov¬ 
ered  defense  of  the  nation;  advertis¬ 
ing’s  contribution  to  the  American 
way  of  living;  truth  in  advertising; 
consumer  education;  AFA  educational  j 
program  and  mutuality  of  interest. 

Borton  Succoeds  Rose 

Elon  Borton,  immediate  past  presi¬ 
dent  of  the  Chicago  Federated  Ad¬ 
vertising  Club  and  advertising  direc¬ 
tor  of  LaSalle  Extension  University, 
was  elected  AFA  president,  succeed¬ 
ing  Norman  S.  Rose,  Christian  Science 
Monitor.  Paul  Garrett,  public  rela¬ 
tions  director.  General  Motors  Cor¬ 
poration  and  convention  program 
chairman,  was  named  chairman  of 
the  board  to  succeed  Mr.  Britton. 

Vice-presidents  elected  were:  Ray 
Maxwell,  advertising  director,  Mis¬ 
souri  Pacific  Lines,  St.  Louis;  Allen 
Taylor,  Radio  Station  WGY,  Schenec¬ 
tady,  N.  Y.;  Allen  R.  Rinehart,  sales 
manager,  Beaver  Engraving  Co.,  Port¬ 
land,  Ore.;  and  Aubyn  Chinn,  Mid¬ 
west  director,  public  relations  Borden 
Company.  President  Normen  S.  Rose,  Christian  Science  Monitor,  calls  AFA  convention  to  order 

May  O.  Vander  Pyl,  president  Ad-  in  Chicago.  Left  to  right,  seated:  Mason  Britton,  McGraw-Hill  Pub.  Co.,  AFA  chair- 
vertising  Letter  Service,  Inc.,  Detroit,  man;  Paul  Garrett,  General  Motors  public  relations  director,  AFA  program  chairman; 
Was  elected  secretary  and  James  A.  and  Paul  Hollister,  vice-president,  R.  H.  Macy  &  Co.,  New  York,  convention  speaker. 


Paul  Garrett 

to  restrict  advertising  will  restrict 
the  service  of  the  press  and  that  the 
information  disseminated  in  the  na¬ 
ture  of  advertising  is  just  as  impor¬ 
tant  as  any  other  information  dissemi¬ 
nated  by  the  press.  ...  If  we  in 
America  are  to  continue  to  have  eco¬ 
nomic  freedom  or  freedom  itself  we 
must  have  the  right  freely  to  adver¬ 
tise  our  goods,  our  services  and  our 
ideas  without  interference  by  gov¬ 
ernment.” 

Colonel  Chevalier’s  thesis  was  that 
whatever  helps  people  to  produce 
more  helps  to  create  greater  purchas¬ 
ing  power  and  increased  piurchasing 
p»ower,  activiated  by  the  stimulation 
of  new  wants,  creates  new  jobs  for 
more  of  the  people.  “And  advertis¬ 
ing  helps  to  keep  this  cycle  active,” 
he  declared,  “fost,  by  promoting 
greater  efficiency  both  in  production 
and  in  distribution,  and,  second,  by 
arousing  in  the  people  a  desire  for 
new  satisfactions,  thereby  bringing 
into  play  their  marginal,  or  optional, 
buying  power.  Thus  by  helping  to 
create  both  new  wants  and  the  means 
to  gratify  them,  advertising  helps  to 
create  new  jobs  for  more  of  the 
people.” 

Winners  in  the  Advertising  Age 
contest  for  plans  designed  to  im¬ 
prove  relationships  between  adver¬ 
tisers  and  consumers  included  Donald 
F.  Hellenga,  Elkhart,  Ind.,  first;  Caro¬ 
line  W.  Carter,  Cleveland,  second; 
and  Ralph  E.  Dyar,  promotion  man¬ 
ager,  Spokane  Chronicle  and  Spokes¬ 
man-Review,  third.  Among  the  hon¬ 
orable  mentions  were  William  J.  En¬ 
right,  New  York  Times,  advertising 
news  editor. 

Urges  PrO'Ad  Propaganda 

Urging  advertising  to  get  on  the 
offensive  and  off  the  defensive  in 
answering  attacks  on  the  advertising 
front  by  so-called  consumer  move¬ 
ments,  Richard  H.  Grant,  vice-presi¬ 
dent,  General  Motors  Corporation, 
hammered  home  a  practical  message 
to  the  assembled  AFA  delegates  at 
the  opening  session.  Mr.  Grant  sug¬ 
gested  an  editorial  board  be  appointed 
by  AFA  to  come  forward  with  posi¬ 
tive  propaganda  in  favor  of  adver¬ 
tising,  declaring  there  must  be  enough 
“brilliant  minds”  in  the  federation 
to  counteract  the  unfavorable  argu¬ 
ments  advanced  that  advertising  is 
costly  to  the  consumer. 

Mr.  Grant  referred  back  to  the  AFA 
convention  at  Boston  29  years  ago 
when  “Truth  in  Advertising”  was 
the  keynote  of  that  great  meeting. 
He  declared  he  is  a  firm  believer 
in  that  doctrine,  but  he  added,  “now 
advertising  is  being  attacked  in  various 
ways  by  a  minority  influence”  whom 
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THE  TIDE  COMES  IN 


ANSWER  TO  AN  ELEPHANT'S  THE  UNINVITED  GUEST  "AMONG  THOSE  PRESENT . 
DREAM? 


he  classed  as  special  pleaders.  In  but  let’s  leave  the  economics  to  free  “He  needs  the  information  service  that  advertising  men  are  finally  willin? 

preparing  his  talk,  he  said,  he  had  competition  in  this  country.”  rendered  by  advertising.”  she  con-  to  persuade  their  managements  to 

found  nothing  of  a  positive  nature  He  cited  a  mouth  •wash,  as  an  ex-  tinned.  “He  wants  to  know  what  recognize  the  almost  absolute  denial 

written  about  advertising’s  achieve-  ample,  pointing  out  that  critics  claim  services  are  available  in  his  com-  to  the  ten  million  unemployed,  of 

ments,  adding  there  were  only  a  few  the  consumer  can  make  as  good  a  munity.”  the  right  of  selective  purchase,  ia 

articles  available  at  all,  and  they  mouth  wash  by  mixing  his  own  prod-  She  closed  with  a  plea  for  adver-  order  that  business  may  be  rooted 

were  of  a  defensive  nature.  uct.  In  buying  an  advertised  product,  tising  and  education  to  work  to-  ^^ot  in  the  employed  only  but  in  tho 

Citing  practical  examples  in  his  he  said  the  consumer  not  only  pays  gether  in  the  interests  of  consumers  American  people,  all  right,  too.  This 

own  business  career,  Mr.  Grant  as-  foi-  the  ingredients,  but  also  the  of  all  ages.  emergency  is  going  to  be  very  whole 

serted  advertising  is  the  only  way  service  of  safety.  “Drug  advertising  Ly,|,  Years  Are  Over  somely  disillusioning.” 

to  expand  a  market,  if  the  product  has  made  Americans  health  conscious,”  jr  thp  stanHnnint  of  tbo  nHuor  Mr.  Hollister  declared  advertisin? 

is  good.  He  praised  advertising  as  he  said.  .  tii"  Paul  Ssfer,^e^^^^^^  people  can  perform  their  first  not^ 

a  vital  force  in  giving  this  country  Consumer  Standpoint  president  and  publicity  director  of  defense  service  “by  resisting, 

one  of  the  highest  standards  of  living  Speaking  from  the  standpoint  of  the  R.  H.  Macy  &  Co.  Inc.,  New  York,  Power,  and  with  all  ^ 

in  the  world.  consumer.  Dr.  Alice  Keliher,  director,  bluntly  stated  “the  fat  years  of  the  of  fu®  industries  for  whom  they 

Proper  Control  Necessary  Commission  on  Human  Relations,  American  way  of  life  are  ended.”  He  increased  taxation 

He  believes,  however,  that  proper  Progressive  Education  Association,  asserted,  however,  “this  coimtry  is  consumption  until  the  unemplo} 

control  of  advertising  is  essential,  discussed  advertising’s  contribution  due  for  a  renaissance,”  but  warned  f  fi”  work  to  pre- 

otherwise,  he  said,  advertising  can  to  the  American  way  of  living,  as-  that  it  had  better  not  follow  the  pat-  u'^®®  full  capacity, 
be  overdone,  over-used  and  can  be  serting:  tern  of  1917  or  1898.  Place  In  American  Life 

wasteful.  “We  need  a  balance  in  “We  want  honesty  and  we  want  to  Discussing  how  advertising  fits  into  Two  other  speakers  at  the  open^ 

the  experience  account  of  advertis-  be  treated  like  intelligent  human  the  task  of  American  business  in  session  also  voiced  the  place  of  »■ 
ing,”  he  stated.  He  defined  his  com-  beings.  We,  like  most  of  you,  react  preparing  the  vast  defense  program  v-ertising  in  American  life  as  it  * 
pimy’s  advertising  percentage  as  “an  against  the  charlatanism  in  some  ad-  proposed  for  U.  S.,  Mr.  Hollister  said:  confronted  today  with  war  abro^ 
intermediate  point  which  an  enthusi-  vertising,  and  we  would  like  to  help  “In  the  creation  of  customers,  ad-  ®  huge  armament  progn- 

astic  advertising  man  would  like  to  you  to  get  rid  of  it.  You  know  as  vertising  must  ply  its  proven  tech-  scheduled  in  this  country.  Paul  Gar- 
have  and  what  a  hard-headed  treas-  well  as  we  that  the  ostracism  theme  niques  to  the  maximum.  It  must  r®ttt  director  of  public  relations, 
urer  will  let  us  spend.  played  up  in  so  much  of  the  poorer  produce  more  customers  for  less  cr^l  Motors  Corporation,  as  presidial 

Aiming  his  remarks  at  critics  of  advertising,  is  a  subtle  attack  on  the  money,  and  it  must  do  it  at  once,  chairman,  said:  ^ 

advertising,  including  those  who  find  security  of  the  people.  When  mil-  If  this  means  that  it  must  play  a  “The  time  has  come  when  we  sba- 
fault  with  copy  that  is  “attention  lions  are  unemployed  and  those  who  more  influential  advisory  part  in  the  have  in  these  months  ahead  an  op- 
compelling,”  Mr.  Grant  said  an  ad-  are  employed  feel  insecure  it  is  really  pricing  methods  of  the  advertiser,  portunity  unprecedented  to  irnp^' 

vertiser  must  get  the  attention  of  hitting  below  the  belt  to  use  the  loss  good.  If  it  means  that  advertising  fh®  concept  that  the  institution 

the  people  or  he  is  wasting  his  money,  of  job  threat  to  market  products.”  is  willing  to  deflate  its  own  immediate  greater  than  its  product.  Industry 

“You  can  keep  within  the  truth  and  Dr.  Keliher  explained  that,  by  and  revenues  so  as  to  pass  a  saving  to  coming  back  into  favor. 

yet  be  enthusiastic,”  he  declared,  large,  the  American  consumer  be-  the  customer,  so  as  to  make  more  "re  need  mass  production,  skill 
“What  we  need  is  government  insis-  lieves  in  advertising  and  wants  to  customers  for  greater  capacity  with  workmanship,  farsighted  managen**'' 
tence  that  advertising  tells  the  truth,  know  what  is  being  sold  and  where,  less  advertising,  okay.  If  it  means  (Continued  on  page  37) 


PHIL. 

ers 
readii 
That’! 
obser 
eions 
great 
1940  I 
trast 
tion  I 
party 
ing, 
prosp 
given 
its  II 
tous 
84  y< 
for  ( 
the  1 
in  II 
birth 
folks 
Abrc 
natei 


Th 

lipp« 

dem 

erini 

Stan 

mee 

mor 

inte 

crov 

the 

typi 

whe 

rhet 

yeai 

for 

buil 

plai 

care 

ing 

den 

for 

pre 

exc 

cor 

gea 

to 

Wh 

as 

It« 

phi 

Ha 


—  D.  R.  Fitzpatrick  in  Sf.  Louis  Post- 
Dispatch,  June  20. 


— C.  D.  Itatclielor  in  .Vcrc  York  Daily 
Netes.  June  21. 


— Reg  Manning  in  Phoenix  Arizona  Re¬ 
public,  June  17. 


-Claude  Shafer  in  Cincinnati  Tima- 
Star,  June  24. 


— Daniel  Bishop  in  St.  Louts  Star-Times 
June  22. 


EUROPE'S  ARMAGEDDON 


— Charles  H.  Sykes  in  Philadelphia  Eve- 
nina  Ledger,  June  25. 

m  ^ 

‘  THIS  PARTY'S  TOO  TAME 


— H.  E.  Homan,  Ignited  Feature  Syndi- 
cat»\  in  Brooklyn  Citizen,  June  21. 


HISTORY  IS  MOVING  SO 
FAST  ONLY  THE  VAGUE 
SHAPE  IS  SEEN 


— Harry  Bressler  in  AVtc  Haven  Journtl' 
Courier,  June  24. 


THE  TWO  ROOSEVELTS 


POR  lUNE  29,  1940 


9 


G.O.P.  Convention  Is  Solemn, 
With  Little  Old-Time  Whoopee 

Stage-Managed  Demonstrations  and  Parades 
Arouse  Small  Enthusiasm  .  .  .  Large  Press 


views  with  the  great  lights  of  the 
party. 

Entertainment  for  the  press  is  well 
up  to  Philadelphia’s  high  standards. 
A  party  was  given  for  visiting  news¬ 
papermen  by  the  Philadelphia  group 
on  Monday  evening,  and  the  Pennsyl¬ 
vania  Railroad  is  host  day  and  night 
in  its  suite  at  the  convention  hall. 
Light  refreshments  and  plenty  of  con¬ 
versation  can  be  had  there  at  all 
times. 


Delegation,  But  Total  File  Is  Tightly  Condensed 
By  ARTHUR  ROBB 


There  have  been  plenty  of  parades, 
also,  but,  as  this  dispatch  indicated  at  * 
the  start,  the  folks  are  not  in  the 
mood  for  that  sort  of  political  demon¬ 
stration.  Philadelphia’s  famous  Mum¬ 
mers  marched  down  Broad  Street 


PHn.ADELPHIA.  June  27 — The  lead¬ 
ers  of  the  Republican  party  are 
reading  the  newspapers  these  days. 
That’s  the  conclusion  reached  by  this 
observer  after  watching  several  ses¬ 
sions  of  the  G.O.P.  convention  at  the 
great  hall  in  West  Philadelphia.  The 
1940  meeting  presents  a  marked  con¬ 
trast  in  its  early  stages  to  the  conven¬ 
tion  of  1936  in  Cleveland,  when  the 
party  evinced  a  defiant,  but  despair¬ 
ing,  attitude  toward  its  November 
prospects.  Today,  it  seems  to  have 
given  heed  to  editorial  counsel  that 
its  1940  meeting  is  the  most  momen¬ 
tous  in  its  80-year  history.  Make  that 
84  years,  in  the  interest  of  accuracy, 
for  the  first  national  convention  of 
the  Republicans  was  held  in  this  city 
in  1856.  two  years  after  the  party’s 
birth  in  Wisconsin.  And  in  1856,  some 
folks  remembered  here  this  week, 
Abraham  Lincoln  was  almost  nomi¬ 
nated  for  the  second  place  on  the 
ticket. 

Whoop-te-do  Subdued 

This  convention  of  1940  is  a  grim¬ 
lipped  affair.  The  whoop-te-do 
demonstrations  of  past  political  gath¬ 
erings  are  much  subdued.  For  in¬ 
stance.  in  contrast  to  the  Cleveland 
meeting.  Herbert  Hoover’s  address, 
more  than  an  hour  long,  was  seldom 
interrupted  by  applause  from  the 
crowded  galleries.  'The  delegates  and 
the  visitors  displayed  none  of  the 
h'pical  political  urge  to  make  a  noise 
whenever  the  speaker  reached  a 
rhetorical  climax.  At  Cleveland  four 
years  ago,  Mr.  Hoover  was  cheered 
for  many  minutes  after  he  left  the 
building.  At  Philadelphia  the  ap¬ 
plause  was  moribund  before  the 
camera  bulbs  had  finished  their  light¬ 
ing  strokes  against  the  former  Presi¬ 
dent  and  Chairman  Joseph  Martin. 

The  hall  was  crowded  to  the  rafters 
for  Mr.  Hoover’s  speech.  Even  the 
press  section  was  jammed  with  people 
exercising  squatter’s  rights.  Your 
correspondent  had  to  call  upon  a  ser¬ 
geant-at-arms  to  get  the  seat  allotted 
to  him;  so  also  did  William  Allen 
White  and  Mrs.  White,  arriving  just 
as  Mr.  Hoover  started  his  address. 
It  seemed  that  everybody  in  Philadel¬ 
phia  who  could  get  near  Convention 
Hall  was  present,  hoping  for  an  ultra- 
dramatic  call  by  the  former  occupant 
of  the  White  House.  They  were  dis¬ 
appointed. 

The  printed  releases  of  Mr.  Hoover’s 
speech  read  much  more  interestingly 
than  its  spoken  delivery.  For  some 
reason.  Mr.  Hoover  stood  too  far 
hack  from  the  microphones,  reading 
Ae  typed  sheets,  it  seemed,  at  a 
distance  of  more  than  two  feet.  For 
the  fcst  half-hour  of  his  speech  most 
of  his  words  were  inaudible  to  most 
of  the  press-stand  occupants.  Men 
sat  with  the  typewriters  before  them, 
a  copy  of  the  speech  on  the  pine  desks, 
^ing  to  follow  the  speaker  paragraph 
hy  paragraph:  Even  with  hands 
cupped  to  their  ears,  only  an  occa- 
^nal  phrase  came  through  clearly. 
Then,  as  Mr.  Hoover  reached  his 
peroration,  Laurence  Richie,  his  for- 
wer  White  House  aide,  stepped  for¬ 


ward  and  adjusted  the  microphone 
setting.  The  improvement  was  imme¬ 
diate,  but  the  damage  had  already 
been  done. 

We’ll  hedge  a  bit — just  a  bit — on 
the  lack  of  synthetic  enthusiasm. 
After  Grove  Patterson,  editor  of  the 
Toledo  Blade,  had  placed  Senator 
Robert  A.  Taft  in  nomination,  in  an 
address  which  matched  the  best  Amer¬ 
ican  standards  of  piolitical  oratory, 
the  delegates  cut  loose  for  about  15 
minutes.  But — it  was  obviously  syn¬ 
thetic  enthusiasm. 

Shadow  of  Swastika  Hovers 
There  were  demonstrations,  of 
course,  when  each  of  the  dozen  or 
so  aspirants  for  the  nomination  were 
placed  before  the  delegates,  but  they, 
loo,  seemed  to  lack  the  fire  and  spon¬ 
taneity  of  their  counterparts  of  past 
years.  Over  all,  there  hung  the 
shadow  of  the  swastika,  the  dread  of 
an  unwanted  war.  There  was  even 
speculation  among  the  newspaper 
men  early  in  the  week  that  Hitler 
might  select  Thursday  or  Friday, 
when  the  ballotting  would  be  in  full 
swing,  for  a  crashing  assault  upon 
England  that  would  steal  the  head¬ 
lines  and  public  attention. 

There  was  plenty  of  politics,  too, 
discussed  in  the  corridors,  the  press 
quarters,  and  the  bars  of  the  Bellevue- 
Stratford — the  Cafe  de  la  Paix  of  this 
convention,  the  spot  where  you  could 
be  sure  of  meeting  everyone  at  some 
time  or  another.  There  are  petty, 
cheap,  political  talk  of  deals,  and 
horse  -  trading,  of  weasel  -  worded 
planks  and  quibbles,  of  “stopping 
Willkie,  the  free  trade-Democrat,”  of 
stopping  Taft,  Dewey,  etc.  But  among 
the  leaders  themselves,  and  the  pros¬ 
pective  candidates,  there  seemed  to  be 
a  unanimous  recognition  of  the  solemn 
responsibility  that  they  faced,  and  a 
will  to  make  the  national  interest 
paramount  to  partisan  considerations. 

All  of  the  candidates  held  frequent 
press  conferences,  and  the  visited  cor¬ 
respondents  early  gave  the  palm  for 
frankness  and  news-worthiness  to 
those  of  Frank  Gannett  and  Wendell 
Willkie.  Mr.  Gannett,  very  much  a 
dark  horse  when  the  convention 
opened,  seemed  to  shrewd  observers 
by  Thursday  to  hold  a  strong  strategic 
position,  with  the  possibility  that  he 
could  either  get  the  nomination  for 
himself  or  have  a  large  voice  in  de¬ 
termining  the  convention’s  choice.  As 
these  words  are  written,  none  of  the 
aspirants  appears  to  have  a  dominant 
lead. 

Reports  Closely  Edited 

The  prospective  candidates,  of 
course,  hold  the  spotlight  at  any  con¬ 
vention,  but  their  place  is  not  far 
ahead  of  that  held  by  the  working 
press.  Every  famous  name  in  Ameri¬ 
can  journalism  seems  to  be  among 
those  present.  The  press  services  are 
largely  manned  by  bureau  chiefs  and 
first-string  Washington  men.  While 
the  staffs  of  the  press  services  and 
the  leading  metropolitan  newspapers 
are  probably  the  largest  ever  assigned 
to  any  political  convention,  their 


total  wordage  will  not  be  up  to  that 
of  say  either  Cleveland  or  Philadel-, 
phia  in  1936.  Every  spot  is  being  in¬ 
tensively  covered,  but  the  reports  are 
being  edited  more  closely  than  ever 
before.  Again,  the  European  war 
hangs  over  the  correspondents,  put¬ 
ting  demands  on  wire  time  and  news¬ 
paper  space  that  have  no  counter¬ 
part  in  the  history  of  our  newspa¬ 
pers. 

The  photographers  are  very  much 
in  evidence,  picaresque  shock-troops 
of  American  journalism.  They  crawl 
over  desks  in  the  press  section,  race 
like  halfbacks  down  the  aisles,  bum 
unnumbered  flash  bulbs  in  front  of 
every  man  and  woman  who  comes  to 
the  rostrum.  Speakers  pose  shaking 
hands  with  the  chairman  for  long 
minutes  so  that  even  the  most  be¬ 
lated  knight  of  the  camera  gets  his 
chance  at  a  shot.  When  Cardinal 
Dougherty  of  Philadelphia  opened 
the  Monday  session  with  an  invoca¬ 
tion  of  the  Divine  blessing,  he  and 
Chairman  John  D.  M.  Hamilton  un¬ 
derwent  a  veritable  blitzkrieg.  And 
v/e  wondered  what  the  Prince  of  the 
Church  thought  when  he  heard  one 
photographer  toss  plate  to  a  runner 
with  the  remark,  “You  know  who 
they  are,  Hamilton  and  Dougherty!’’ 
Cameramen  at  a  a  convention  have 
little  time  for  the  smaller  amenities. 
Your  correspondent  would  not  be  at 
all  amazed  to  have  a  plate  dropped  on 
his  skull  from  one  of  the  rafters. 

Some  of  the  corresfxjndents  are  al¬ 
ready  remarking  that  they’ll  go  home 
with  a  genuine  Florida  sun-tan  from 
the  tremendous  flood  and  spotlights 
that  illuminate  the  hall.  They  are 
terrific.  The  great  arena  is  air-condi¬ 
tioned.  and  the  weather  has  been 
comfortably  mild,  but  the  heat  of 
those  lamps  around  the  platform  beats 
down  on  the  press  seats  with  all  the 
force  of  an  Alabama  sun  in  August. 
Shirt  sleeves  are  the  uniform  of  the 
folks  who  have  to  file  running 
stories. 

Only  Leads  Filed  Direct 

So  far,  only  running  leads  on 
speeches  are  being  filed  direct  from 
the  press  section  around  the  plat¬ 
form.  Advances  on  all  speeches,  reso¬ 
lutions,  etc.,  are  prepared  either  in 
the  work  rooms  below  the  convention 
floor,  the  press  service  headquarters 
at  the  Bellevue-Stratford,  or  in  the 
innumerable  hotel  rooms  where  re¬ 
porters  have  set  up  their  mills.  Wire 
transmission  of  pictures  is  handled 
either  from  the  workrooms  in  the  con¬ 
vention  hall  basement  or  from  local 
newspaper  offices  where  sending  ap¬ 
paratus  is  available.  The  National 
Broadcasting  Company  has  set  up  a 
television  outfit  in  the  convention  hall, 
with  one  screen  in  the  AP  workroom. 
Broadcasting  booths  overhang  the 
platform  for  all  three  major  networks 
and  for  local  stations,  and  supple¬ 
mentary  studios  have  been  rigged  up 
in  the  Bellevue-Stratford.  With  the 
serioiis  business  of  naming  a  candi¬ 
date  just  ahead,  the  broadcasters  will 
have  portable  mikes  on  the  platform 
for  flash  announcements  and  inter- 


Tuesday  evening  for  more  than  an 
hour,  while  visitors  and  home  town 
folks  lined  the  curbs  and  stood  on 
thousands  of  peach-baskets  retailed, 
we  suppose,  by  enterprising  South 
Jersey  farmers,  at  15  cents  each.  The 
parade  was  enthusiastically  applauded 
as  the  young  folks  in  the  colorful 
costumes  and  with  their  marching 
string  bands  gave  their  performance, 
usually  reserved  for  the  New  Year 
season.  The  parades  for  prospective 
candidates,  on  the  other  hand,  fell 
fairly  flat. 

Press  Arrangements  Criticised 

While  the  city’s  arrangements  for 
the  comfort  of  its  visitors  were  ex¬ 
emplary,  the  same  compliment  was 
not  paid  by  the  newspaper  folks  to 
the  Republican  party’s  press  arrange¬ 
ments.  It  was  said  early  in  the  week 
that  the  party  press  headquarters 
seemed  to  be  indifferent  to  the  ques¬ 
tions  of  the  reporters,  that  attendants 
either  did  not  have  desired  informa¬ 
tion  or  made  no  effort  to  get  it.  That 
condition,  in  this  writer’s  opinion,  im¬ 
proved  toward  the  end  of  the  week 
when  the  party’s  policies  had  become 
more  clearly  defined.  If  there  was  a 
smug  or  high-hat  attitude  early  in  the 
game,  it  had  been  corrected  by  the 
time  this  correspondent  made  the 
rounds. 

Before  this  issue  reaches  its  readers, 
the  G.O.P.  will  have  probably  cast 
the  die.  There  is  some  talk  now 
about  a  long-drawn  out  fight,  but  it 
sees  more  likely  that  the  party’s 
leadership  will  do  all  in  its  power  to 
avoid  another  Madison  Square  Gar¬ 
den  marathon.  This  Republican 
gathering  seems  to  believe  that  it 
has  a  chance  to  elect  its  nominee — 
an  attitude  that  was  not  present  in 
1932  or  1936 — and  it  also  feels,  we 
should  say,  that  it  must  elect  its 
nominee  for  the  best  interests  of  the 
nation.  But,  whatever  the  Novem¬ 
ber  outcome,  this  writer  believes  he 
has  witnessed  this  week  the  spiritual 
regeneration  of  the  American  two- 
party  system — an  essential  to  the 
preservation  of  genuine  democratic 
government. 

SUSPENDS  EDITION 

Repeating  a  successful  experiment 
made  last  summer,  the  Wakefield 
(Mass.)  Daily  Item  will  suspend  its 
Saturday  issue  from  June  29  to  Aug. 
31.  The  initial  attempt  last  year  met 
with  no  objection  on  the  part  of  read¬ 
ers,  received  approbation  from  many 
interested  in  the  five-day  week,  and 
lost  circulation  revenue  was  offset  by 
saving  on  plant  expense.  Employes 
start  approximately  half  an  hour 
earlier  for  five  days  to  enable  the 
paper  to  make  production  on  a  42- 
hour-a-week  schedule. 

FTC  closes'  case 

Washington,  D.  C.,  June  25 — ^The 
Federal  Trade  Commission  closed  its 
testimony  today  against  Hearst  Pub¬ 
lications,  Inc.,  and  Good  Housekeep¬ 
ing  Magazine,  and  hearings  of  the 
defense  writnesses  will  be  started  in 
New  York  July  11. 
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George  W.  Watrous,  vice-president 


^  charge  of  sales,  Duplex  Printing  • 
conclave  Press  Co.,  BatUe  Creek,  Mich.,  n. 


Used  by  N.  Y.  Daily 


4  Newsmen  Ousted  S  S  :L  =  Television  Photo 

By  Berlin,  Rome;  communicate  with  his  ^pe,  by  tele-  Of  GOP  Conclave  preJ^S,  BaMe'cS'MiS^“S 

Some  Flee  France  “i^^site  De„a«me„, washine  Used  by  N.  Y.  Daily  S?'"*erai“=re?  T;SZ 

The  State  Department  at  Washmg-  I  ^  He  will  continue  to  direct  man,^ 

Mowrer  Escapes  to  Spain  receiv^  a  message  stating  that  Joumal-Americon  Obtains  ment  of  sales.  Mr.  Watrous  has  been 

_  .  .  Barnes  and  Hill  were  barred  from  ^  ,  _ _  ..  .  17 

.  .  a  Others  Remain  in  press  conferences  and  press  commu-  Print  of  Hamilton  from  F  ^  ^  ■ 

France  After  Armistice  nications  with  their  newspapers  on  Office  Set  in  12  Minutes  TM  V 

the  ground  that  they  had:  “(1)  In-  „  ,,  ,  ,  ,  »  a  ll«  I  ■  OTCll0  V^TTOUPS 

A  group  of  American  newspaper-  dulged  in  false,  hateful,  and  sensa-  York  Journal  &  American  ^  ^ 

men  remained  on  duty  in  conquered  tional  reporting.  (2)  Endangered  published  June  24  on  Page  One  a  ^0]Tl]Tlltt6@Q 

Xxance  while  others  escaped  into  German  interests.  f31  Abused  oriv-  two  column  cut  of  John  D.  M.  Hamil- 


.  .  .  Others  Remain  in 
France  After  Armistice 


Joumal-Americon  Obtains 
Print  of  Hamilton  from 
Office  Set  in  12  Minutes 


cently  was  appointed  vice-president 
and  general  manager  of  operations. 
He  will  continue  to  direct  manage¬ 
ment  of  sales.  Mr.  Watrous  has  been 
with  Duplex  for  17  years. 


The  New  York  Journal  &  American 


N.  Y.  State  Groups 


Xxance  while  others  escaped  into  German  interests.  (3)  Abused  priv-  two  column  cut  of  John  D.  M.  Hamil- 
Spain  and  England,  according  to  dis-  ileges  granted  by  the  Reich  to  for-  ton  opening  the  Republican  National 

patches  from  abroad  this  week.  Two  eign  correspondents.”  Convention  in  Philadelphia,  photo-  *  O*  J 01X11  X&dlOll 


patches  from  abroad  this  week.  Two  eign  correspondents.”  Convention  in  Philadelphia,  photo-  X  wl  J  will  I  X&^XAV/li 

correspondents  in  Berlin,  Ralph  W.  “it  was  later  indicated  that  they  graphed  from  a  television  receiver  in  j  i«r  1  1  t.  * 

Barnes  and  Russell  Hill,  of  the  New  would  be  expelled  from  Germany  the  daily’s  office.  This  is  said  to  be  Doily  and  WeeKly  rub- 

York  Herald  Tribune,  were  ordered  within  twenty-four  hours,  possibly  one  of  the  first  times  that  a  photo-  Ushers  to  Co-operate  lai 

out  of  Germany  June  21,  wtule  two  tonight.  At  request  of  the  two  cor-  graP^  of  a  major  news  event  made  .  Attainina  Aims  “ 

Life  representatives  in  Rome,  M.  Fill-  respondents,  I  called  on  the  press  this  manner  has  been  used  by  a  nuna 

more  Calhoun,  correspondent,  and  spokesman  of  the  Foreign  Office,  Dr.  nietropolitan  newspaper.  Opportunity  for  an  increased  meas- 

Thomas  D.  McAvoy,  photographer,  Schmidt,  who  said  that  he  would  refer  Robert  Keogh,  head  of  the  Journal-  ure  of  co-operation  for  the  attainment  ac 

were  told  to  leave  Italy  as  soon  as  the  matter  again  to  the  Minister  of  American’s  photographic  department,  of  objectives  mutually  desired  has  hi 

possible,  because  the  totalitarian  gov-  Propaganda  and  inform  me  whether  said  the  picture  was  snapped  at  11: 17  opened  to  the  New  York  State  Pub-  r.( 

ernments  resented  articles  which  ap-  the  decision  could  be  anuUed,”  the  a  m.,  shortly  after  Hamilton  raised  lishers’  Association  and  the  New  ni 

peared  in  their  respective  publica-  American  charge  d’affaires  at  Berlin  bis  gavel.  Edwin  Pickwoad,  the  staff  York  Press  Association  through  ac-  S 

tions.  reported.  photographer  who  made  the  shot,  de-  tion  recently  taken  by  these  associa-  si 

Passport  Delays  Mowrer  Although  the  German  Government  bvered  the  print  to  Paul  Schoenstein,  tions  in  authorizing  the  appointment  I 

Edgar  A.  Mowrer  of  the  Chicago  made  no  mention  of  a  s^cific  story  ^ty  ed^r,  12  minutes  later,  accord-  of  four  joint  standing  committees  w 

Daily  News,  entered  Spain  after  be-  or  stories,  the  expulsion  order  fol-  Keogh.  representing  the  two  groups.  n 

ing  held  up  on  the  international  lowed  the  publication  of  a  dispatch  Conducted  Experiments  The  joint  committees  authorized  arc  0 

bridge  tor  twenty-eight  hours  be-  in  the  Herald  Tribune  of  Thursday,  Although  the  Joumal-American  those  on  Legislation,  Public  Relations,  ii 
cause  of  a  passport  mixup,  according  June  20,  in  which  Barnes  told  of  has  been  experimenting  for  about  Education  and  Insurance.  Simulta-  h 

to  an  AP  aispatch  trom  San  Seoas-  German  anger  at  the  massing  of  Rus-  seven  months  with  photographs  made  neously  a  committee  representing  the  tl 

tian,  Spain,  June  25.  sian  troops  in  the  Baltic  states.  Barnes  from  its  television  receiver  in  the  two  associations  is  being  continued 

Friends  had  expressed  fear  that  wrote,  in  part:  office  of  Ted  Brooks,  radio  editor,  in  power  to  explore  other  fields  for  s 

Mr.  Mowrer  might  have  faUen  into  “with  half  a  million  or  more  Soviet  ibe  Hamilton  picture  was  the  first  possible  co-operative  action  and  to  c 
German  hands.  He  is  the  author  of  occupying  the  three  Baltic  to  be  used.  It  was  carried  in  the  Wall  report  back  to  the  parent  organiza- 

the  book,  ‘Germany  Turns  the  Clock  Lithuania  Latvia  and  Es-  Street  Closing  edition  with  a  note  tions  with  recommendations.  i 

Back.”  the  Soviet-German  pact  of  non-  that  it  had  bwn  received  in  New  In  the  past  the  associations  have  c 

Others  who  crossed  June  25  were  aggression  of  last  August,  which  at  York  by  television.  While  the  cut  co-operated,  at  times,  for  the  accom-  indai 

William  Henry  Chamberlain  of  tne  no  time  was  based  on  anything  more  was  fuzzy,  like  the  experimental  plishment  of  occasional  specific  pur-  it  is 

Christian  Science  Monitor  and  his  substantial  than  opportunism,  ap-  photos  in  the  early  days  of  wired  poses.  whetl 

wile;  William  Hird  of  the  New  York  peared  to  have  been  liquidated  in  pictures,  the  Hamilton  likeness  was  E  M.  Waterbury  of  the  Ostcego  is  a  ] 


Sun,  and  Mrs.  Hu:d;  Robert  Casey  fact,  though  not  in  theory. 


of  the  Chicago  Daily  News,  and  Hazel  “Prpcumahlv  nr>  one  in  thp  CUivipt  - - - - -  — - - - . 

union  conrtd/iiiadv^biete  tecjjle  ph.~d  .nd  used  b.  .he  Jour-  -  7— ‘ner^ii  K 

Sebastian  said  that  Waverly  ^ot  Of  LikewSrit  S'^norreWonable  Pickwoad  photographed  the  con-  CoJiri^^E^?rss^'A  R  Kessinewt 

toe  Chicago  Tunes,  f  red  Abbott  of  to  think  that  any  one  in  the  German  vention  s  chairman  with  a  4.5  lens  L  ^ 

Paramount  News  and  Victor  Lu-  Command  has  any  thought  of  on  an  ordinary  Speed  Graphic.  No  Jb® 

smchi  of  the  Mutual  Broadcastmg  attack  on  Soviet  Russia  now  or  lighting  was  used.  The  camera  was  lb®  Hudson  Stor  and  H.  W.  Cruick- 
System  remamed  at  St.  Jean  de  Luz  :;en?o:n.°VaMs\ap?e™o^^^^  operated  from  a  s^ial  home-rnade  shank  of  toe  Gannett 
because  their  irencn  wives  were  •  BaUjc  mav  not  have  its  seouel  shelf  built  on  the  front  of  toe  tele-  Ibe  other  mernbers.  The  committee  this 

unable  to  get  visas.  SktU  neA  veaTor  toe  vear  vision  receiver  for  this  purpose  by  representing  the  New  York  Press  news 

P.  J.  Philip,  toe  New  York  Times  °  ^  /  ®  ’  the  Joumal-American.  The  mirror  Relation  was  Donald  R.  Sanders  i  do, 

correspondent,  went  to  St.  Jean  Pied  u  ^  *  u  j  -.i  j  °  from  which  the  telecast  images  were  ibe  Geneseo  Leader -Republican,  the  ' 

de  Port  tor  his  wde,  but  no  word  press  it  had  not  been  decided  whether  ^  was  about  15  inches  president  of  toe  association,  and  Jesse  sent 

has  been  received  irom  them.  Mr.  herald  Tribune  wou  d  send  an-  camera  lens,  Keogh  said.  C.  Peck  of  the  Cazenovia  Republican.  I  As  t 

PhiUp  and  his  wUe  are  British  sub-  other  comwpondent  to  The  4.5  lens  was  used,  it  was  ex-  Lee  McHenry  of  tote  Oneida  Demo-  ing* 


easily  distinguishable  and  Keogh  pre-  Palladium-Times,  president  of  the  be  « 
dieted  that  more  telecasts  will  be  State  Publishers  Association,  headed  has  i 


..1  TT*n  X  ■!-»  1  •  •t.u  iciio  weia  usevx,  it  wad  _  _  _  . 

^  ^  plained,  because  previous  experiments  orotic  Union,  Harold  F.  Schue  of  the  has 

to  Budapest  and  Barnes  was  headed  g^^owed  that  no  depth  could  be  ob-  liberty  Register,  Charles  L.  Ryder  of  adv 


A  number  of  newspapermen,  in-  "  showed  that  no  depth  could  be  ob-  t^ibcrty  Register,  Charles  L.  Ryder  ol  adve 

XI.  iiuuiuci  UM.  *  I,  j^nie,  where  they  will  await  *  •  j  r  1 _ _  the  Cobleskill  Times 

eluding  John  Lloyd,  chiei  of  toe  Pans  further  orders  Meanwhile  the  Her  tamed  With  a  faster  lens.  me  ^ooiesKiu  times.  ..jl 

bureau  of  toe  Associated  Press,  and  Tribune  was  deoendent  unon  the  television  receiver  used  is  Chairmen  of  the  ]omt  commi^ 

David  Darrah  of  toe  Chicago  Trioune,  A^ociMeri^is  S  UtotTpre^  12-TRK,  costing  about  announ^ced  this  week  are:  ^gislatioa 

remained  at  Bordeaux.  Ralph  Hem-  torSveraee  of  BeHin  ?  uf-  Republican. 

zen  of  the  United  Press  staff  was  t  •  it,  ,  the  Joumal-American  “for  a  long  Public  relations.  Dean  M.  Lyle  Spen- 

last  reported  at  BiarriU.  The  Italian  Mmistry  of  Popular  Cul-  time.”  cer  of  Syracuse  University  School  of  tute 

Emile  barriere,  ot  the  New  York  order  involving  telecast,  relayed  to  New  York  Journalism;  education,  Mark  Elling* 

Times  Pans  start,  told  ot  days  ol  Calhoun  and  McAvoy,  said  an  article  by  the  NBC,  was  the  first  of  a  po-  son.  president  of  Rochester  Athenaeum  . 

flight  with  his  wife  and  son  across  “  u  j  ^  week  btical  event.  The  transmission  to  .  Mechanics  Institute;  insurance  ..  . 

France  and  aboaid  an  overcrowded  Marehal  Rodolfo  Graziani  was  un-  njew  York  was  handled  over  a  108-  Williain  O.  Dapping,  Auburn  Citizw- 

ship  to  England  in  a  dispatch  irom  favorable.  ujijg  circuit  supplied  by  the  Bell  Advertiser. 

London  June  24.  The  ship,  boarded  In  Mersa  Matruh,  Egypt.  Richard  Telephone  Laboratories.  Ninety-three  A  joint  project  to  be  discussed  H 
at  Leverdon,  was  blacked  out  during  Mowrer  of  the  Chicago  Daily  News  miles  of  this  line  consists  of  coaxial  state-wide  observance  of  the  500tii 
the  entire  voyage  and  Barriere  said  suffered  cuts  on  the  face  and  was  en-  cable,  or  television  “pipe.”  On  ar-  anniversary  of  printing, 
many  journalists  were  included  tombed  for  45  minutes  under  debris  rival  in  New  York  the  images  were  ■ 

among  toe  volunteers  who  served  as  when  an  Italian  bomb  landed  on  the  rebroadcast  through  station  W2XBS,  AnnOUIlCeS  FreQUeilCy 
submarine  watchers.  entrance  of  the  dugout  in  which  he  the  NBC  television  transmitter  atop  TN*  * 

Baraes,  Hill  Told  to  Laavo  sought  refuge.  the  Empire  State  Building.  VOlUIIl©  L/lSCOUUtS 

„  '  J  tt;ii  _ _ _ K., - - - - - Newspaper  Groups,  Inc.,  formerly 

UN/F/ED  OPERATION  FOR  TUCSON  DAILIES  nZZd  SiT^Yo^i^k 

™ut  late^  p^KU^Wy  because  of  TUCSON,  ARIZ.,  June  27 — The  Tucson  Arizona  Star  and  Tucson  Citizen  cards  providing  volume  and  fre* 

difficulties  in  traveling  in  Europe  im-  will  join  in  unified  operation  effective  July  1.  A  production  company  Quency  discounts  for  its  Pacific  Cotf* 
der  war  conditions  toe  24  hour  period  under  the  name  of  Tucson  Newspapers,  Inc.,  has  been  organized  and  will  comic  groups  and  ifs 

was  extended  to  ^ven  days.  It  was  handle  the  production  of  the  two  papers,  including  the  business,  mechanical,  Pacific  magazine  section.  Three  !»• 
the  second  time  since  the  start  of  advertising  and  circulation  departments.  The  news  and  editorial  depart-  gravi^ 

the  war  that  the  Nazi  government  ments  of  the  two  papers  will  be  independent  each  of  the  other,  with  William  « 

had  taken  action  against  Herald  R.  Mathews  as  publisher  and  editor  of  the  Star  and  William  H.  Johnson  as  rates  are  e 

_  _ T  ..0+  niiV>1ieVior  unrl  Tn,-  T".. _ -NT _  JUiy  1. 


\ 


Tribune  writers.  Last  November,  publisher  and  editor  of  the  Citizen.  The  officers  of  Tucson  Newspapers, 


It  was  learned  that  Newspaper 


tualiy  lorcea  oui  oi  vxenuany  yviicii  secretary;  ureorge  w.  i..namDers,  Dusiness  manager,  stock  m  the  Tucson  g  similar  basis  New  rates  for  the 
all  his  rights  as  a  correspondent  were  Newspapers,  Inc.,  will  be  owned  jointly  by  Arizona  Daily  Star  and  Tucson  southern  group  will  be  effective  Jan- 
revoked.  Conger,  who  had  filed  a  Daily  Citizen.  1  it  ^^gg  learned. 


POR  JUNE  2  9,  1940 


.  ,  .  -fidvettiieU  .  .  .  -fidvettbin^  ■0^encla5  .  .  . 


e  ADVERTISING  SURVEY 

By  WARREN  L  BASSETT _ 

Some  Advertising  Agency  Men  Discuss  PM 

the  first  time  in  many  a  the  digest  of  the  ads  are  a  good 
r  an  adless  daily  newspaper  ap-  thing.  I  don’t  think  the  reporting 
d  in  the  field  of  journalism  last  comes  up  to  that  in  other  of  the  local 
,  and  in  the  greatest  market  in  papers.  However,  it  is  easier  to 

Jorld _ New  York.  criticize  than  praise,  and  I  think  there 

;  phenomenon  was  preceded  by  has  been  too  heavy  criticism  to  date.” 
advertising  spreads  in  magazines  Another  opinion:  “I  awaited  the 
by  radio  announcements  which  first  issues  with  eagerness,  but  I  must 
ised  a  new  type  of  journalism,  confess  I  have  been  disappointed.” 
ding  that  the  sharp  minds  in  the  Some  of  the  agents  questioned 
rtising  agency  business  would  wished  to  wait  a  while  longer  before 
interesting  opinions  on  PM  as  a  expressing  an  opinion, 
face  in  journalism,  we  called  a  There  is  no  doubt,  however,  that 
ber  of  agency  men  this  week.  PM  is  a  live  topic  in  the  agency  field, 
;  praised,  some  were  kindly  but  and  that  its  progress  is  being  watched 
others  were  heavily  critical.  with  keen  interest, 
imarily  we  sought  to  find  out 
her  agency  executives  thought  Dunhill  "Longie" 
journalistic  vistas  had  been  A  NEW  CIGARETTE  advertising 
ed  up;  if  new  methods  of  appeal-  schedule  which  will  later  pene- 
to  human  interests  and  desires  trate  other  parts  of  the  country  broke 
been  discovered.  Overwhelmingly,  in  four  New  York  and  two  Newark 
did  not.  dailies  late  last  week  when  Dunhill 

le  agency  man  felt  that  it  will  be  _  _ 

nonths  before  any  real  judgment  iPIfM  V  HWI 

be  arrived  at.  NEWSlLUa 

1  our  office,  he  continued,  there 

general  feeling  of  bewilderment  w  „ 

he  part  of  those  who  have  been  nil M mil  B  I fl R R 
lily  newspaper  work  as  to  whether  11 R M H I II  RM  A  I R HR 
!  going  to  be  a  newspaper,  or  IfinvHIBW 

ther  it  is  a  newspaper.  There  VB  |f  P  R  1*111  linillf  I 
possibility  that  the  public  might  IHHjb  IIBIBI  WRUV  I 
educated  to  like  it.  However,  it  IHImli  ll ■  WW  I  URI«  ■ 


for  the  first  time  in  many  a 
year  an  adless  daily  newspaper  ap¬ 
peared  in  the  field  of  journalism  last 
week,  and  in  the  greatest  market  in 
the  world— New  York. 

The  phenomenon  was  preceded  by 
large  advertising  spreads  in  magazines 
and  by  radio  announcements  which 
promised  a  new  type  of  journalism. 

Feeling  that  the  sharp  minds  in  the 
advertising  agency  business  would 
have  interesting  opinions  on  PM  as  a 
new  face  in  journalism,  we  called  a 
number  of  agency  men  this  week. 
Some  praised,  some  were  kindly  but 
sad,  offiers  were  heavily  critical. 

Ftimarily  we  sought  to  find  out 
whether  agency  executives  thought 
new  journalistic  vistas  had  been 
opened  up;  if  new  methods  of  appeal¬ 
ing  to  human  interests  and  desires 
had  been  discovered.  Overwhelmingly, 
they  did  not. 

One  agency  man  felt  that  it  will  be 
six  months  before  any  real  judgment 
can  be  arrived  at. 

“In  our  office,”  he  continued,  “there 
is  a  general  feeling  of  bewilderment 
on  the  part  of  those  who  have  been 
in  daily  newspaper  work  as  to  whether 
it  is  going  to  be  a  newspaper,  or 
whether  it  is  a  newspaper.  There 
is  a  possibility  that  the  public  might 
be  educated  to  like  it.  However,  it 
has  not  yet  attained  the  level  of  its 
promises  and,  to  my  mind,  the  re¬ 
porting  has  not  been  good.  As  to  the 
advertising  digest  pages,  I  think  PM 
is  confusing  modern  advertising  with 
the  Sears,  Roebuck  catalogue.” 

Another  agency  man  said:  “It  is 
swell  except  the  front  page.  To  me, 
this  fails  to  convey  the  idea  of  a 
newspaper.  From  what  I  have  seen 
I  don’t  think  PM  is  going  to  change 
the  world,  but  it  probably  does  pre¬ 
sent  news  in  more  accessible  form. 
As  to  the  line  ‘We  Sell  No  Advertis¬ 
ing’  it  must  be  remembered  that  PM 
has  never  said  it  would  never  sell 
advertising.” 

“If  present  issues  are  anything 
like  what  the  finished  product  will  be 
I  do  not  see  it  as  any  threat  to  news¬ 
papers,”  was  the  opinion  of  another 
agency  executive.  It  is  not  a  substi¬ 
tute  for  either  the  evening  or  morning 
newspapers  in  the  same  field.” 

A  noted  copy  writer  said:  “For  me 
it  is  a  little  on  the  dull  side.  How¬ 
ever,  I  think  the  marketing  page  and 
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took  full  pages  to  annoimce  Dunhill 
“Majors,”  a  new  entrant  in  the 
“longie”  field.  Copy  emphasized  that 
they  are  longer,  better,  cooler  and  cost 
no  more. 

According  to  Milton  H.  Blow  of 
the  Blow  Company,  New  York  agency 
handling  the  account,  copy  will  con¬ 
tinue  twice  a  week  in  GOO-line  space. 
As  distribution  widens  the  advertis¬ 
ing  will  be  extended. 

Other  cigarettes  in  the  “longie” 
field  are  Pall  Mall,  and  Wings.  The 
latter,  it  is  reported,  is  being  tested 
in  the  South.  Herbert  Tareyton  is 
also  reported  to  be  entering  the  field 
of  longer  smokes. 


issue  the  Republicans  can  sweep  the 
nation.”  Five  anti-war  U.  S.  Sena¬ 
tors,  Johnson  of  Colorado,  Wheeler 
of  Montana,  Holt  of  West  Virginia, 
Clark  of  Missouri,  and  Walsh  of 
Massachusetts  were  quoted  at  some 
length.  Signing  the  copy  was  Hon. 
Hamilton  Fish,  as  chairman  of  the 
committee,  and  four  other  committee 
officers. 

The  second  ad,  appearing  in  the 
Inquirer  Wednesday,  was  placed  in 
behalf  of  Mr.  Fish  by  his  friends,  he 
said,  adding  that  another  page  may 
appear  in  Washington  in  a  few  days.  ^ 

Mr.  Fish  criticized  the  New  York 
Times  for  changing  the  wording  in 
his  advertisement.  He  said  it  should 
have  read  “Stop  President  Roosevelt” 
instead  of  “Stop  the  Democratic 
Party.” 

In  a  telegram  to  his  Senatorial  col¬ 
leagues,  Mr.  Fish  said:  “The  New 
York  Times  changed  the  statement 
.  .  .  thereby  changing  the  purpose  of 
the  advertisement,  and  is  typical  of 
these  internationalist  and  interven¬ 
tionist  newspapers  that  are  trying  to 
protect  President  Roosevelt  and  the 
interventionists.” 

The  Inquirer  advertisement  car¬ 
ried:  “Stop  President  Roosevelt,”  and 
also  announced  Mr.  Fish’s  candidacy 
for  the  Republican  Presidential  nomi¬ 
nation  in  case  of  a  deadlock. 

JOHNSON  ELECTED 

The  Market  Research  Council  at  its 
annual  meeting  held  June  20  in  the 
Yale  Club,  New  York  City,  elected 
Arno  H.  Johnson,  director  of  research 
of  the  J.  Walter  Thompson  Company 
as  president,  succeeding  Arthur  Hi- 
rose,  director  of  research  of  the  Mc¬ 
Call  Corporation;  Dr.  Frank  M. 
Surface,  director  of  sales  research 
of  the  Standard  Oil  Company  of  N. 
J.  as  vice-president,  succeeding  Amo 
H.  Johnson;  Will  S.  Johnson  of  the 
Vick  Chemical  Company  as  secre¬ 
tary-treasurer;  and  Elmo  Roper,  of 
Elmo  Roper,  Inc.,  as  executive  com¬ 
mitteeman  at  large,  succeeding  Dr. 
L.  D.  H.  Weld,  Director  of  Research 
of  McCann-Erickson  Company. 

INCREASES  BUDGET  50% 

The  Emerson  Radio  and  Phono¬ 
graph  Corp.  has  announced  an  in¬ 
crease  of  50%  in  its  advertising  budget 
and  the  concentration  of  75%  of  the 
entire  appropriation  in  newspapers. 
Newspapers,  according  to  Ben 
Abrams,  president,  because  of  their 
radio  service  and  their  great  flexi¬ 
bility  and  readership,  were  credited 
with  being  the  most  important  factor 
in  Emerson’s  sales  success.  The  num¬ 
ber  of  newspapers  used  will  be  in- 
;  creased  slightly  and  the  papers  now 
[  on  the  list  will  be  used  more  exten¬ 
sively.  Buchanan  &  Co.  is  the  agency. 


"Stop  the  March  to  War" 

THE  “Stop  Hitler  Now”  advertise¬ 
ment  which  has  been  commented 
upon  here,  had  an  antidote  this  week 
in  the  form  of  full-page  copy  placed 
in  the  New  York  Times  and  Phila¬ 
delphia  Inquirer  calling  upon  dele¬ 
gates  to  the  G.O.P.  convention, 
mothers,  wage  earners,  farmers  and 
veterans,  to  “STOP  TOE  MARCH  TO 
WAR!”  “STOP  THE  DEMOCRATIC 
PARTY.” 

’The  first  page,  signed  by  the  Na¬ 
tional  Committee  to  Keep  America 
Out  of  Foreign  Wars,  with  headquar¬ 
ters  at  the  Walton  Hotel,  Philadel¬ 
phia,  appeared  in  the  Times  Tuesday. 
It  was  a  stirring  appeal  to  G.O.P. 
delegates  to  support  a  clear-cut  anti¬ 
war  plank,  and  stated  that  “on  this 


SUMMER  AD  COURSES 

The  study  of  advertising  appeal  and 
response  in  terms  of  established 
principles  of  human  behavior  will 
be  stressed  in  the  course  to  be  given 
in  the  Columbia  University,  New 
York,  summer  session  by  Professor 
Howard  K.  Nixon,  it  was  announced 
this  week.  Professor  Nixon  is  also 
scheduled  to  offer  a  course  on  the 
principles  and  problems  of  advertising. 


JOINS  McGIVENA 

Harry  J.  Winsten,  recently  with 
Lennen  &  Mitchell  and  Kelly  &  Nason, 
on  July  1  will  become  executive  vice- 
president  of  the  L.  E.  McGivena  & 
Co.,  Inc.,  it  was  announced  this  week. 
Mr.  Winsten  at  one  time  was  presi¬ 
dent  of  Winsten  &  Sullivan. 


Among  Advertising  Folk 

WILLIAM  M.  HUTCHINSON,  execu¬ 
tive  vice-president  of  Keeling  &  Co., 
Inc.,  Indianapolis  agency,  has  been 
named  president  of  the  Advertising 
Club  of  Indianapolis.  Other  new  of¬ 
ficers  are:  Boyd  Brown,  local  display 
manager,  Indianapolis  News,  vice- 
president;  Harold  L.  Ross,  publicity 
director,  Indianapolis  Athletic  Club, 
secretary,  and  W.  B.  Smith  of  the 
Advance  Independent  Electrotype 
Company,  treasurer.  Retiring  pres¬ 
ident  is  Herbert  H.  Linsmith  of  the 
General  Outdoor  Advertising  Com¬ 
pany.  Mr.  Hutchison  and  Mr.  Ross 
are  delegates  to  the  Advertising  Fed¬ 
eration  of  America  convention  this 
week  in  Chicago. 

C.  E.  Sutter,  executive  from  the 
Buenos  Aires  office  of  the  J.  Walter 
Thompson  Company,  arrived  June  22 
from  South  America. 

Robert  Hamilton,  of  Dumore  Co., 
Racine,  Wis.,  has  been  elected  pres¬ 
ident  of  the  Milwaukee  Association 
of  Industrial  Advertisers. 

James  A.  Sterling,  formerly  gen¬ 
eral  merchandise  manager  for  Norge 
division,  Borg-Warner  Corp.,  has  re¬ 
signed  to  join  Seiler,  Wolfe  &  Asso¬ 
ciates,  Inc.,  Norge  advertising  coim- 
sel.  Sterling,  who  becomes  a  vice- 
president  of  the  agency,  had  been 
with  Norge  for  10  years. 

John  B.  Morton  has  joined  the  copy 
staff  of  Addison  Vars,  Inc.,  Buffalo. 
During  the  last  two  years  he  has 
been  associated  with  Kelly  &  Nason 
Advertising  Agency  in  New  York 
and  previously  was  with  Marschalk 
&  Pratt  agency. 

Robert  F.  Blaine,  has  been  ap¬ 
pointed  advertising-sales  manager 
and  registrar  of  the  Lewis  School  of 
Aeronautics,  Lockport,  Ill.,  it  has 
been  announced  by  Mr.  John  H.  Wil¬ 
son,  superintendent.  Mr.  Blaine  went 
to  Lewis  from  the  Edison  General 
Electric  Appliance  Company  where 
he  was  a  director  of  advertising  for 
Hotpoint  appliances. 

Kenneth  E.  Lee,  formerly  on  the 
advertising  staff  of  Comic  Section  Ad¬ 
vertising  Corp.,  and  the  New  York 
Daily  News,  has  been  appointed  to  the 
advertising  sales  staff  of  the  Eastern 
office  of  Popular  Mechanics. 

Norman  Weill,  has  dissolved  his 
advertising  agency,  Norman  Weill, 
Inc.,  and  has  joined  the  Kleppner 
Co.,  Inc.,  in  an  executive  capacity. 

James  Maratta,  sales  education 
counselor,  has  been  named  general 
sales  manager  for  Babson’s  Reports, 
Inc.,  effective,  July  1. 

Campaigns  and  Accounts 

BURLINGTON  CORP.,  weavers  of 

rayon  fabrics  and  rayon  mixtures, 
has  appointed  J.  M.  Mathes,  Inc., 
New  York,  as  its  advertising  agency. 
Advertising  plans  will  be  disclosed 
following  studies  now  being  made. 

Marine  Magnesium  Products  Corp., 
San  Francisco,  formerly  Marine 
Chemicals  Company,  has  appointed 
Gerth-Knollin  agency  to  direct  an 
advertising  program  in  national  trade 
journals  to  help  market  magnesium 
carbonates,  hydroxides  and  oxides 
which  it  produces  directly  from  sea 
water. 


Amity  Leather  Products  Co.,  West 
Bend,  Wis.,  has  appointed  the  Cramer- 
Ki'asselt  Co.,  Milwaukee,  to  direet  Hs 
advertising. 

(Continued  on  page  18) 
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KMT - Enterprise;  Joe  Hannie,  Bloomington  Marshalltown  (Iowa)  Times  Repub. 

(Ill.)  Daily  Pantagraph;  Gaines  Kelly,  lican,  were  awarded  first  and  second 
Greensboro  (N.  C.)  Daily  News,  and  place  respectively. 

Resinger,  Peoria  (Ill.)  Star,  as  its  Last  speaker  of  Tuesday’s  session 
speakers.  was  L.  H.  Keller,  CinciriTiati  Pojt 

The  long  Tuesday  morning  session  who  summarized  the  findings  of  hh 

underway  with  an  interesting  examination  of  newspapers  through- 

1^  ^  speech  by  Anthony  Powderly,  Roches-  out  the  country  for  new  methods. 

f  ter  (N.  Y.)  Democrat  &  Chronicle,  on  new  kinds  of  classifications,  and  nn 

^BBL  V  subject  of  staff  meetings.  Pow-  types  of  promotion.  Mr.  Keller  told 

I  derly  advised,  “There  is  no  question  the  managers  assembled  that  his  sur. 

5  in  my  mind  but  that  sales  meetings  vey  had  changed  an  idea  that  he,  and 

'  .  '  '  — should  be  held  only  when  there  is  he  knew  other  managers,  held  tha; 

•  ■  something  very  definite  to  be  dis-  there  was  nothing  new  in  classified 

'  cussed  and  accomplished.  It  is  a  bad  There  are  new  and  valuable  pl^ 

practice,  I  believe,  to  set  meetings  and  methods,  he  suggested,  waiting 
Speakers’  table  at  classified  managers’  national  convention  in  Biloxi.  L.  to  r.:  Ralph  for  certain  regular  dates  and  then  to  for  those  who  will  rid  themselves  oi 

Ahrens,  Chicago  Dally  Nevrs;  Carl  Gam,  Baltimore  Sun;  W.  O.  Sessions,  Salt  Lake  hold  those  meetings  even  though  there  this  old  idea  and  make  an  effort  to 

City  Tribune-Telegram;  Lawrence  Amundson,  Sioux  Falls  (S.  D.)  Daily  Argus  Leader;  is  nothing  worthwhile  to  be  consid-  devise  new  ways  of  bringing  in  more 

Evan  Mitchell,  Albany  (N.  Y.)  Knickerbocker  News;  Wayne  Moores,  Charlotte  (N.  C.)  ered.”  linage  and  more  ads. 

Observer;  C.  M.  Carroll,  New  York  Times;  Donald  Coleman,  New  Orleans  Times  Following  Powderly,  the  associa-  Most  significant  of  the  conventM.-. 
Picayune;  Marshall  Ballard,  New  Orleans  Item-Tribune;  J.  H.  Butler,  Houston  Chron-  tion’s  secretary,  Lawrence  Amund-  speeches  was  that  of  Anthony  Pow- 

icle;  Walter  Lehmann,  San  Antonio  Express  and  Evening  News;  Maurice  Schwarti,  son,  Sioux  Falls  (S.  D.)  Daily  Argus  derly  of  the  Rochester  Democrat  i 


Houston  Post. 


Walter  Lehmann  Heads 
Classified  Managers 


Leader,  spoke  on  “How  to  Make  the  Chronicle  at  the  close  of  the  thini 
Want  Ad  Week  Pay.”  Citing  his  own  day’s  morning  session.  Powderly,  it 
success  and  the  important  successes  speaking  on  “Selling  the  Newspape," 
of  other  classified  managers  as  en-  brought  to  the  manager’s  attention  th 
couraging  examples,  he  urged  all  the  urgent  necessity  of  beginning  to  sel 
managers  to  adopt  extensive  plans  the  newspaper,  as  such,  as  the  bes 
for  the  promotion  of  next  year’s  na-  of  advertising’s  media,  instead  of  con- 
tional  want  ad  week.  centrating  exclusively  on  selling  iei: 

Good  Results  ®wn  individual  newspaper  agaiiu 

During  the  open  forum  discussion  ‘heir  competitors.  The  presence  oi 


BILOXI,  Miss.,  June  27 — Walter  Leh-  brokers  previous  to  the  convention.  Good  Results  individual  newspaper  agaiiu 

mann,  classified  advertising  man-  stated,  “There  is  no  argument  over  n.irin.^  tb*.  nru^n  fnrum  dicoussion  ^heir  competitors.  The  presence  d 
ager  of  the  San  Antonio  Express  and  the  best  medium  through  which  to  sell  f^iinwpd  ^hp  sneech  managers  media  forms  and  the  successes 

Evening  News,  today  was  elected  real  estate;  the  newspaper  is  almost  ,  almost  everv  section  of  the  of  forms  had  made  such  a  sell- 

president  of  the  Association  of  News-  the  unanimous  choice.”  His  survey  „„„„trv  sunnorted  Secretarv  Amund-  campaign  necessary,  he  said, 
paper  Classified  Advertising  Mana-  showed  further  that  brokers  from  a  s— Newspapers  Best  Medium 

gers  at  the  close  of  the  groups  21st  coast  to  coast  favored  classified  over  ^  promotional  copy  for  National  “For  reaching  the  local  market- 
annual  convention  here^  •  •  ib  i  knt  Ad  Week  had  Lne  for  them  Powderly  said. ‘‘there  is  no  better  me- 

officers  include  Carl  Ganz,  Baltimore  After  praising  the  classified  man-  ^  1  j^^eased  linage,  dium  than  the  newspaper  for  boti 

Sun,  first  vice-president;  Bert  Reh  agers  for  die  job  they  had  already  not  only  L  the  week  itself  but  dur-  national  and  local  advertisers,  h 

Lancaster  (Pa.)  Newspapers,  second  done  for  the  nations  realty  market,  following  months.  Not  only  were  local  value  is  the  bulwark  of  news- 

vice-president;  Lawrence  Amundson  Mr.  Acton  also  directed  the^tten-  brought  back  into  paper  advertising.  But  whereas  ad- 

Sioux  Falls  (S.  D.)  Daily  Argus  ^n  to  ^e  fact  tha  some  $4,000  000,-  their  papers,  they  said,  but  hundreds  vertisers  were  100%  convinced  of  th. 

Leader,  secretaiy;  and  Ralph  Ahr^s,  000  worth  of  foreclosed  property  in  Accounts  were  found,  some  of  at  one  time,  the  newspapers  have  .1- 

Chtcago  Daily  Neies,  treasurer.  The  *e  nation  was  still  waiting  to  be  sold,  were  easily  converted  into  lowed  competition  to  make  inroads  a 

latter  two  were  re-elected.  He  urged  the  managers  to  turn  their  advertisers.  their  field.”  This  was  due  for  tk 

Elected  to  Board  selling  efforts  to  convincing  the  mort-  ^hown  immediately  after  most  part,  he  said,  to  the  fact  tha: 

Elected  to  the  Board  of  Directors  o  ders  to  employ  classified  ad-  Amundson’s  speech,  the  news-  newspaper  executives  continued  tc 

were  Wayne  Moores,  Charlotte  *sing  to  find  a  market  for  the  papers  that  found  National  Want  Ad  sell  against  each  other  and  desj^ 
(N.  C.)  Observer,  outgoing  president;  Properties  they  hold.  Week  most  successful  were  those  that  the  arrival  of  new  competition  on  the 

W.  O.  Sessions,  Salt  Lake  City  Trib-  Convention  Banquet  gave  the  most  time,  effort  and  promo-  advertising  scene,  failed  to  realia 

une  Telegram;  Ken  Flood,  San  Diego  Following  public  relationist  Acton’s  tion  to  the  special  drive.  These  ef-  that  they  had  a  new  problem  of  firs 

Tribune;  and  I.  Weinstein  of  the  speech,  the  classifield  managers  at-  forts  were  further  rewarded  when  selling  the  newspaper  itself  as  the  su- 

Shreveport  Times.  tended  the  opening  convention  banquet  Charles  T.  Hardin,  Columbus  (Ohio)  perior  medium. 

John  Niehaus,  New  Orleans  Item-  at  which  they  were  welcomed  to  the  Dispatch,  chairman  of  the  newspaper  “Our  first  job  is  to  re-sell  the  news- 
Tribune;  Evan  Mitchell,  Albany  South  by  Marshall  Balard,  editor  of  awards  committee,  presented  six  gold  paper  to  the  local  dealer,  our  greatest 
Knickerbocker  News;  and  Maurice  the  New  Orleans  Item-Tribune,  and  loving  cups  and  two  plaques  to  eight  ally,  to  convince  him  with  stories  of 

Schwartz  of  Houston,  convention  Donald  Coleman,  circulation  manager  advertising  managers  for  excellence  local  successes  that  the  newspaper  is 

chairman,  were  presented  with  gifts  of  the  New  Orleans  Times -Picayune,  of  promotional  copy  for  this  year’s  the  best  advertising  buy.  It  still  fur- 
at  the  closing  session  for  their  work  C.  M.  Carroll,  of  the  New  "York  National  Want  Ad  )Veek,  held  last  nishes  the  best  coverage;  advertisers 
toward  making  the  convention  a  sue-  Times,  toastmaster  of  the  banquet,  April  21  to  27.  must  remain  convinced  of  this  fact.’’ 

cess.  The  annual  four-day  meeting  introduced  J.  H.  Butler,  a  former  Recipient  of  first  prize  for  news-  Robert  Shless  of  the  Chicago  Her- 

was  attended  by  the  largest  group  in  classified  manager  and  now  business  papers  of  cities  of  more  than  150,000  ^  American  and  Ralnh  AhreE 

many  years,  with  101  classified  man-  manager  of  the  Houston  Chronicle,  population  was  Anthony  Powderly,  nf  tbe  rJitonoo  Hni/n  nnened  the 

agers  present.  In  a  short  after-dinner  speech  Mr.  who,  according  to  the  awards  “.orning^seSon  ^ 

At  the  close  of  the  final  session  a  Butler  considered  the  problem  of  the  committee,  had  planned  one  of  the  planned  promotion.  Ways  ami 
committee  on  national  advertising  eff^t  of  the  war  on  newspaper  adver-  finest  and  most  productive  campaigns  means  of  securing  the  most  success- 
placed  in  the  lap  of  the  incoming  tising.  He  reminded  the  want  ad  ex-  in  recent  years,  employing  radio,  j-gsults  from  promotional  copy 

administration  a  proposal  to  develop  ecutives  that  during  the  last  war  lin-  newspaper,  direct  mail,  and  poster  ^gre  weighed  after  promotional  dis- 
“to  a  much  greater  degree  than  has  age  had  dropped  considerably  while  advertising  to  put  over  his  cup-win-  pj^yg  exhibited  at  the  meeting  were 

been  done  in  the  past”  the  classified  operating  costs  had  moved  upward  ning  drive.  Second  place  and  a  cup  examined.  Featured  was  the  Het 

columns  as  a  medium  for  national  and  suggested  that  something  of  the  went  to  Walter  Lehmann.  York  Tirnes’  promotional  copy  tha: 

advertising.  The  committee  proposed  same  situation  might  develop  with  Duluth  Paper  Prize  Editor  &  Publisher  award 

to  raise  a  fund  from  contributions  of  the  continuance  of  the  present  conflict.  Paul  Robinson  of  the  Duluth  Th  i  *  ‘  t  rl  of  ai 

members  in  key  markets  to  be  used  He  advised  the  managers,  however,  to  (Minn.)  Herald  and  Tribune  was  the  ..r  ,  ®  ®  „j. 

in  the  preparation  of  suitable  sales  concentrate  less  on  day-to-day  linage  winner  of  first  prize  in  Group  2,  made  TT  w  TncKinobam  of  the 

material  and  the  employment  of  a  and  to  give  more  attention  to  the  up  of  newspapers  of  cities  with  a  Camdi>n  (N  T )  rniirit>r  Pnst  The 
sales  representative  “to  make  an  ef-  more  important  and  far-reaching  population  of  from  100,000  to  150,000.  of  W  0 

fort  for  a  six  months’  period  to  sell  changes  in  general  newspaper  trends  The  Phoenix  (Ariz.)  Republic  and  t  partor  anH  Mauiice 

classified  test  campaigns  to  be  placed  that  would  possibly  lead  to  what  he  Gazette  represented  by  classified  man-  wora  ctnmnofl  hv  verv  fe» 

in  contributing  newspapers’  classified  termed  a  torther  “commercialization”  ager  Lee  Hover  was  awarded  second  £  nuzzlinc  Questions  ^nt  in  by 
columns.”  of  the  nation’s  press.  place  in  this  group.  managers  the  nation  over  the  qu®' 

With  greater  acceptance  ^ong  ad-  In  the  afternoon  of  the  convention’s  Four  newspapers  of  smaller  cities,  “J 

vertisers  for  use  of  citified  adver-  opening  day  two  sessions  were  held,  classified  as  Group  3  for  cities  with  classified  naee  to  the  accepi- 

tising  on  a  national  basis,  all  member  one  for  newspapers  of  the  larger  cities,  from  50,000  to  100,000  people  and  aUjisty  „£  certain  tvnes  of  conv. 
newspapers,  it  was  shown,  would  and  one  for  those  of  small  towns.  Group  4  for  towns  below  50,000,  also  ^ 

profit  in  the  future.  The  former,  led  by  W.  O.  Sessions,  received  prizes.  In  Group  3  first  place  g— Timin  \lirW7 

Howard  Acton,  director  of  Public  Salt  Lake  City  (Utah)  Tribune  and  cup  was  won  by  Lancaster  (Pa.)  SltUlkt  UN  llUltL/  WtiTJ* 
Relations  of  the  Federal  Home  Loan  Telegram,  president  of  the  Pacific  Newspapers  whose  classified  depart-  Cleveland,  June  26 — Conditions  s 
Bank,  set  the  convention  off  on  the  Coast  CAM  Association,  considered  ment  is  managed  by  Bert  Reh,  and  the  strike  of  the  Cleveland  Newsboy^ 
right  foot  when,  in  the  opening  speech  the  problem  of  classified  sales  struc-  second  place  plaque  became  the  pos-  Union  against  the  News,  Press,  ^ 
of  the  four-day  gathering,  he  assured  ture,  dealing  with  personnel,  com-  session  of  the  Beaumont  (Tex.)  En-  Plain  Dealer  remained  unchanged  * 
the  managers  that  newspaper  adver-  pensation,  supervision,  and  sales  terprise  and  Journal,  represented  by  the  controversy  entered  its  thW 
tising  was  undeniably  the  best  me-  stimulation.  ’Die  session  for  smaller  Miss  Mary  Ann  Petru.  In  Group  4  week.  Little  violence  was  reports- 
dium  to  stimulate  real  estate  sales,  newspapers  was  directed  by  I.  Wein-  classified  managers  Lawrence  Amund-  but  picketing  of  the  newspaf*: 

Mr.  Acton,  who  made  a  special  sur-  sten  of  the  Shreveport  Times  and  had  son  of  the  Sioux  Falls  (S.  D.)  Daily  offices,  and  of  stores  selling  the  pap«^ 
vey  among  the  nation’s  real  estate  Mary  Ann  Petru,  Beaumont  (Tex.)  Argus  Leader  and  G.  C.  Morrison  of  continued. 


21.8‘»/o 
•f  Ohio’s  Volui 


Here’s  One 
of  the  Best  Spots  in 
America  to  Increase 
Sales  at  Lower  Cost 


Slate  of  Ohio  by  Counties 


Cayaboga  County  ...  (Cleveland)  .$279,348,163.06 
Counties  (Adjocent  to  Cleveland)..  184,236,050.23 
Hamilton  County. ...  (Cincinnati)  .  138,411,993.42 

Franklin  County . (Columbus)  95,044,910.89 

Lucas  County . (Toledo)  _  82,240,580.45 

Summit  County . (Akron) .  73,521,643.77 

Montgomery  County .  (Dayton)  _  69,855,720.73 

Mahoning  County. . . .  (Youngstown)  50,596,429.18 

Stork  County . (Canton)  ...  49,297.80^06 

Total  for  above  9  markets.  ..$1,022,553,300.79 
Grand  total  for  state .  1.283,778,104.98 


GREATER 

CLEVELAND 


ADJACENT 

COUNTIES 


STARK 

COUNTY 

(Cantos) 


lYonngitawn) 


.THE  COMPACT  CLEVELAND  MARKET  $$37,000,095.30-49%  OF  OHIO'S  RETAIL  SALES. 

In  the  above  chart,  Greater  Cleveland  and  the  26  neighboring 
counties  are  indicated  by  the  two  shaded  bars. 


You  ^ 
Penetrate  the  Entire 
Cleveland  2-in-1  Market 
With  the  Plain  Dealer 


news- 
'reates 
>ries  oi 
aper  is 
ai  fui- 
ertisers 
fact." 

0  Her- 
Ahreri 
ned  the 
leratior. 

anc 

uccess- 

1  copy 
lal  dis- 
g  were 


in  Greater  Cleveland  but  also  its  pene¬ 
tration  into  the  buying  homes  through¬ 
out  the  entire  market  the  Cleveland 
Plain  Dealer  is  the  logical  medium  for 
your  sales-message.  No  other  news¬ 
paper  is  more  closely  knit  to  its  com¬ 
munity  than  the  Cleveland  Plain 
Dealer  in  the  Cleveland  2-in-l  market. 


No  other  market  of  comparable  size 
can  be  considered  ahead  of  the  Cleve¬ 
land  2-in-l  market.  Production  is  run¬ 
ning  full  blast,  day  and  night  in  many 
cases.  Necessary  expansion  is  under 
way  in  key  plants  throughout  this  huge 
industrial  empire. 

Retail  trade,  too,  is  keeping  pace 
through  the  more  than  35,000  retail  out¬ 
lets  covering  Greater  Cleveland  and 
the  adjacent  26-county  area.  In  fact, 
trade  reports  show  that  most  lines  are 
definitely  on  the  upswing. 

Because  of  unusual  coverage  not  only 


’  W.o. 

Maurice 
;ry  fe* 
t  in  liy 
;  (ju®' 
'  comifi 
accept- 


Ask  any  distributor  or  representative 
in  northeastern  Ohio  about  the  impor¬ 
tance  of  this  2-in-l  market — Cleveland 
PLUS  the  26-coUnty  area.  Then  ask 
your  advertising  agency  how  the  Plain 
Dealer  covers  this  2-in-l  market. 


CLEVELAND  PLAIN  DEALER 


National'  representatives,  John  B.  Woodward,  Inc. 
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Calif.  Editors 
Take  Action  to 
Curb  "Hysteria" 

Editorial  Conference  Held 

At  Staniord  University  .  .  . 

Many  Speakers  Heard 

Stanford  University,  Cal.,  June  24 
— Adoption  of  a  resolution  advocat¬ 
ing  concerted  newspaper  action  to  re¬ 
strain  the  hysteria  of  the  international 
crisis  in  so  far  as  that  situation 
harasses  innocent  citizens  of  foreign 


Don  Keene,  Orland  Unit;  John  B.  Long, 
general  manager,  CNPA  and  Edgar  Allen, 
Brendwood  Courier,  at  the  California 
editor's  conference. 

birth  featured  the  rounded  program 
of  the  annual  California  midyear  edi¬ 
torial  conference  here.  After  two 
days  of  continuous  sessions,  most  of 
the  delegates  adjourned  today  to 
Treasure  Island  to  enjoy  Editor’s  Day 
at  the  Golden  Gate  International  Ex¬ 
position. 

The  resolution  proposed  that  Cali¬ 
fornia’s  editors  discourage  “such  con¬ 
duct  that  is  obviously  not  calculated 
to  be  of  assistance”  to  those  authori¬ 
ties  charged  with  safeguarding  the 
nation  against  authentic  enemies  of 
the  national  security.  It  was  pre¬ 
sented  by  Neal  Van  Sooy,  president  of 
the  California  Newspaper  Publishers 
Association. 

Proof  that  the  conference  was  not 
avoiding  any  of  the  issues  in  the  pre¬ 
sent  international  crisis  was  provided 
by  the  presentation  for  inspection  of 
a  Home  Defense  Guard  proposal  as 
developed  by  war  veterans  of  his 
community  by  William  O’Donnell, 
managing  editor,  Monterey  Peninsula 
Herald;  the  definition  of  America’s 
foreign  policy  by  Dr.  Charles  E.  Mar¬ 
tin,  University  of  Washington,  and 
the  study  of  the  crop  problem  as  it  re¬ 
lated  to  the  present  situation  under 

DON’T 

YOU 

KNOW? 

Again  this  year  The  Sun  was 
voted  the  favorite  New  York 
evening  newspaper  at  11  great 
colleges  and  universities  in 
and  near  the  Metropolitan 
area. 

WEIGH  THE  VALUE  OF 

Sibe  ^nn 

NEW  YORK 


EDITOR 


& 


P  U  B  L  I  S  HE?’ 


FO 


the  direction  of  Dr.  Merrill  K.  Ben¬ 
nett,  Food  Research  Institute  of  Stan¬ 
ford. 

Where  once  absolute  liability  was 
established  with  publication,  today 
liability  to  damages  for  libel  is  elimi¬ 
nated  if  evidence  of  due  care  can  be 
provided,  it  was  pointed  out  by  Judge 
James  H.  Pope,  Los  Angeles  Mimici- 
pal  Court  and  University  of  Southern 
California  School  of  Journalism  lec¬ 
turer. 

Polls  and  surveys  were  discussed  by 
three  speakers,  with  Dr.  Norman  C. 
Meier  of  the  University  of  Iowa  ad¬ 
vocating  a  new  type  of  poll  which 
would  speed  up  the  democratic  pro¬ 
cesses. 

“The  weakness  in  a  democracy  is  the 
slowness  of  public  thinking  and  ac¬ 
tion,”  Dr.  Meier  said.  “We  need  to 
develop  new  procedures  to  mobilize 
our  ideas  and  resources.  Congress 
can  now  know  what  the  public  thinks 
within  48  hours.  By  an  expansion  of 
this  process  of  opinion  polls  into  the 
collecting  of  a  collaboration  of  all  ex¬ 
pert  opinion  in  this  country,  the  de¬ 
velopment  of  the  public’s  thinking 
can  be  expedited,”  he  said.  “Psy¬ 
chology  has  some  such  machinery,” 
he  concluded. 

A  readership  survey  conducted  by 
the  San  Jose  Mercury-Herald  showed 
that  three-quarters  of  the  readers  are 
lost  on  breakover  stories  from  page 
one,  Pearce  Davies,  managing  editor, 
reported.  Following  the  survey  the 
Mercury-Herald  comics  were  revised, 
the  editorials  were  shortened  and  the 
makeup  of  the  editorial  page  bright¬ 
ened,  larger  page  one  heads  and  10- 
point  black  face  leads  for  page  one 
were  adopted  and  picture  display 
methods  changed.  Picture  preferences 
in  order  were  found  to  be  individuals 
in  the  news,  science  and  mechanics, 


travel  and  children  and  animals  in 
that  order,  he  said. 

J.  C.  Safley,  editor,  Glendale  News- 
Press,  reported  that  his  paper  had 
found  66  2/3  per  cent  reader  interest 
in  opinion  surveys. 

Wire  service  problems  were  dis¬ 
cussed  under  direction  of  Elinor  Cogs¬ 
well,  editor,  Palo  Alto  Times,  and 
James  R.  Boothe,  editor,  San  Rafael 
Independent  and  chairman  of  the  con¬ 
ference.  Responding  were  Harold 
Turnblad,  Associated  Press;  Miller 
Holland,  United  Press  and  Jack  Han¬ 
lon,  International  News  Service. 

The  use  of  features  and  of  rounded 
planning  for  the  women’s  pages  to 
make  them  as  complete  as  the  sports 
page  was  advocated  by  Charles  Mas¬ 
sey,  feature  editor,  San  Francisco 
News.  Mr.  Massey,  reported  that 
such  a  development  had  resulted  in 
a  jump  from  14,401  communications 
on  women’s  interests  to  the  News  in 
1931  to  109,776  in  1939. 

F.  M.  Mosher,  editor.  Coming  Ob¬ 
server,  discussed  radio  logs  and  news; 
Robert  Letts  Jones,  publisher,  Vallejo 
Evening  News,  dealt  with  publicity; 
and  Clifford  Weigle,  Stanford,  dis¬ 
cussed  1940  trends.  Delegates  were 
welcomed  by  Dr.  Chilton  R.  Bush, 
executive  head  of  the  Stanford  Divi¬ 
sion  of  Journalism. 

Ned  Thomas,  Santa  Paula  Chronicle, 
discussed  the  development  in  scope 
and  ideals  of  the  California  Newspa¬ 
per  Week  during  its  six  years  of  ex¬ 
istence.  ’The  1934  theme  was  the  im¬ 
portance  of  the  newspaper  payroll  to 
the  community,  while  last  year’s 
theme  was  truA,  he  pointed  out.  .  .  . 
John  B.  Long,  general  manager, 
CNPA,  advised  that  Oct.  1  to  7  has 
been  set  as  the  date  for  newspaper 
week  this  year  and  that  the  event  will 
be  national  in  scope  for  the  first  time. 


No  Group  Buy  for  this  Market  Area — 
American  Weekly  or  This  Week — is  Complete 
without  The  Sunday  Salt  Lake  Tribune 


The  Simday  Salt  Lake  Tribune 
now  tops  100,000 — concentrated  in 
the  Salt  Lake  Market  section  of  the 
great  Pacific  Coast  Market  Area — 
compared  to  14,925  for  American 
Weekly  and  4,5^  for  This  Week. 


Thus,  only  The  Sunday  Salt  Lake 
Tribune  gives  you  substantial  cov¬ 
erage  in  this  rich,  able-to-buy 
market  of  785,974  people.  When 
you  add  this  link,  you  complete 
the  Pacific  Coast  picture. 


The  Sunday  Salt  Lake  Tribune 


National  Representatives:  Color  Representatites: 

Reyno1d8-Fitzgeral(l,  Inc.  Member,  Associated  Weekly 


aboufnM 


Twice  a  week,  in 
its  own  columns 
and  over  its  per¬ 
sonally  conducted 
radio  feature.  The 
Capital  advertises 
the  advertiser's 
advertising  .  .  . 
that  is,  builds  hu¬ 
man  interest 
stories  around  na¬ 
tionally  known 
brands  sold  in  the 
grocery  stores  of 
the  vast  Topeka 
Market. 


In  gVt  out  of 
every  ten  homes  in 
I'opeka,  families 
are  educated  in 
the  news  value  of 
advertising  .  .  . 
prices,  food  stand¬ 
ards,  importance 
of  trade  marks. 
The  Buyer  of  the 
Home  becomes 
more  intimately 
acquainted  with 
these  grocery 
items  and  the  gro¬ 
cers  of  the  entire 
SI  Drive-in  Coun¬ 
ties  also  profit. 
It  is  a  wonderful 
idea! 


I  n  p  e  k  a  ranks 
highest  among  the 
West  North 
Central  States 
in  Per  Capita 
Food  Buying 
among  cities  of 
50.000  and  over. 
Topeka  is  the 
shopping  capi¬ 
tal  of  21  thriv¬ 
ing  counties,  in¬ 
habited  by  438,- 
544  Kansans  whose 
annual  retail  pur¬ 
chases  exceed 
$101,966,000.  200,- 
000  readers  are 
i  n  f  1  u  - 
enced  bv 
the  news¬ 
paper  cov¬ 
ering  this 
s  p  1  e  n  - 
did  mar¬ 
ket. 
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THE  CHICAGO  TRIBUNE 

PLACES  RECORD  ORDER 
FOR  GOSS  HIGH  SPEED 
ANTI  -  FRICTION  PRESSES 


GOSS 


1 

1 

1 

L 

L' 

Fi  V 


UNITS 


6  PAIRS  OF  FOLDERS 
6  PAIRS  OF  UPPER  FORMERS 
6  FOUR-COLOR  UNITS 


#  The  Chicago  Tribune  has  bought 
32  more  Goss  Heavy  Duty,  High  Speed, 
Anti-Friction  Units  of  the  streamlined, 
fully-enclosed  type;  six  pairs  of  upper 
formers;  six  pairs  of  High  Speed,  Anti- 
Friction  Folders,  and  six  four-color 
units. 

With  seven  units  recently  purchased 
and  now  being  manufactured,  the  total 
new  Goss  equipment  on  order  for  The 
Tribune  amounts  to  39  Heavy  Duty, 
High  Speed,  Anti-Friction  Units;  seven 
pairs  of  upper  formers;  seven  pairs  of 
High  Speed,  Anti-Friction  Folders,  and 
seven  four-color  units  —  the  largest 
order  ever  placed  for  high  speed,  anti¬ 
friction  press  equipment ! 

This  equipment  is  all  the  latest  type 
streamline  Goss  design,  the  units  being 
fully  enclosed  and  capable  of  produc¬ 
ing  a  quality  printed  sheet  in  black  or 
colors  on  a  clean  web  at  a  maximum 
speed  of  60,000  papers  per  hour. 
Streamlining  eliminates  all  pipes  and 
obstructions  from  the  outside  of  the 
press  frame.  Total  enclosure  of  the  units 
prevents  ink  mist  from  pervading  the 
pressroom,  making  it  a  cleaner,  safer, 
more  healthful  place  to  work.  Lubrica¬ 
tion  throughout  the  press  is  by  means 
of  an  automatic  forced  and  gravity  feed 
oil  system. 

The  new  Goss  presses  will  replace  a 
complete  line  of  30  black  and  white 
units,  seven  folders  and  four  color 
decks,  installed  during  1923-26.  Some 
of  the  new  units  will  be  installed  under 
Tribune  Tower  and  will  have  special 
vibration  absorption  mountings. 

Write  for  further  details. 


Scene  in  Tribune  plant  where 
94  Goss  news  press  units  are 
now  in  operation.  Thirty  of 
these  will  be  replaced  by  46 
new  black  and  color  units, 
making  a  total  of  110. 
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THE  GOSS  PRINTING  PRESS  CO. 
1535  S.  PAULINA  STREET,  CHICAGO 

NEW  YORK:  220  E.  Forty-Second  St.... 707  Coll  Bldg.,  SAN  FRANCISCO 
GOSS  PRINTING  PRESS  CO.,  Limited,  LONDON,  ENGLAND 


^AVice", 


Cleveland 

SAN  FRANCtSCC 


one.  Before  the  lieutenant  had  a  | 
chance  to  return  to  his  work,  he  was 
again  confronted  by  the  reporter,  his 
face  a  glow  this  time  with  a  look  of 
triumph. 

“I  guess  this  will  do,”  he  declared, 
as  he  held  up  the  door  he  had  just 
unhinged  from  his  car,  and  pointed 
WITH  ONLY  20  minutes  to  make  his  to  the  painted  inscription:  “BRONX 
edition,  a  reporter  for  the  Bronx  HOME  NEWS.” 

Home  News, New  York,  rushed  breath-  b 

Icssly  into  the  Wadsworth  Avenue  A  LARGE  HUNK  of  white  space  in 
police  station  and  asked  the  desk  the  Burkbumett  (Tex.)  Star  was 
lieutenant  to  give  him  the  story  on  a  graced  only  by  this  legend  at  the 
suicide.  center; 

Not  recognizing  the  newspaperman,  “This  space  belongs  to  Henry 
the  lieutenant  demanded  his  creden-  Grace,  who  went  off  to  Iowa  Park 

^ _ ^  tials.  The  reporter  obediently  fum-  with  the  copy  in  his  pocket.” 

out  the  fire  in  Europe  when  he  bled  for  his  wallet,  but  his  face  paled  a 

garbled  a  headline  as  follows:  when  he  fingered  an  empty  pocket.  FROM  THE  REPORT  of  a  student  in 

HT'TT  iru  AMr»  Ti/rTTccr»T  TTVTT  “Holy  mackercl,”  he  stammered,  the  Medill  School  of  Journalism, 

TXT  ^  must  havc  Icft  my  police  card  Northwestern  University,  on  the  edi- 

2ASn?Tr?fMTr  Stmp  ^ome.”  torial  content  of  typical  country 

WITH  NAPOLEONIC  PUMP  “Sorry,”  the  lieutenant  snapped,  “no  weeklies: 

■  credentials,  no  story.”  “Such  trivia  as  wedding  anniver- 

A  LITTLE  more  than  truthful,  appar-  Despite  his  impassioned  pleas,  the  saries  and  dislocated  hips  are  more 
ently,  was  this  classified  ad  in  the  reporter  couldn’t  get  to  first  base,  significant  in  a  small  town  than  in  a 

Athens  (Ga.)  Banner-Herald:  He  stalked  out  of  the  precinct  in  high  large  city  and  thus  are  treated  at 

“FOR  RENT — Three  nice  unfur-  dudgeon,  with  each  minute  falling  some  length.” 

nished  room  apartment;  first  floor,  like  a  bomb  into  eternity. 

Good  place  to  keep  cow,  chickens  or  The  situation  called  for  a  miracle 
hogs.  190  Wayburn.”  and  he  provided  what  will  pass  for 


A  HEAD  THAT  MADE  the  manag¬ 
ing  editor  of  the  Ogden  (Utah) 
Standard-Examiner  stand  on  his  head 
and  call  for  highballs  all  around: 
ENGLAND  NEEDS  INCLUDE 
ANTI-TANK  GUNS,  GINS 
AND  PLANES 


What  in  the  world 
is  going  on!^’ 


A  MUCH-MARRIED  man  indeed 
must  be  Enos  Throop  who  gets 
two  brides  in  this  one  head  in  Sun¬ 
day’s  New  York  Journal  and  Amer¬ 
ican,  June  9: 

BARBARA  WILLIAMS 

BRIDE  OF  ENOS  THROOP 

Wed  at  Far  Rockaway;  Vdiginia 
Bulkeley  Married  to  Enos  Throop 


Editor  &  Publisher  will  pay  $2  for  each 
“Short  Take’’  accepted  and  published.  Those 
not  used  will  not  be  returned. 


For  more  titan 

50  years 

this  has  heen 
the  leading 
newspaper  in 
its  field 


THERE’S  nothing  better  in 
the  world  to  interpret  the 
news  bulletins  for  your  ref¬ 
ers  than  the  full  daily  service 
of  NEA. 


Newsmaps,  animated 
graphs,  news  and  feature 
photos,  Herblock  cartoons, 
editorials,  picture  -  stories, 
special  series  material,  col¬ 
umns  and  articles  by  noted 
authorities,  foreign  service 
— that  doesn’t  begin  to 
count  off  the  world  of  pre¬ 
paredness,  background  and 
interpretive  material  in 
NEA  Service. 


Actual  proofs  for  just  one 
week  will  tell  the  story.  Shall 
we  send  them? 


SAN  FRANCISCO 

EXAMINER 
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but  we  progressed 

m 


m 


A  SCANT  few  decades  ago  transponation  in  our 
cities  was  often  rough  going.  Came  a  storm  and 
up  went  the  cry  for  volunteers  to  help  start  the  heavy 
horsecar.  Through  sleet,  snow  and  rain  the  struggle 
to  get  from  one  place  to  another  was  almost  as  hard 
on  men  as  on  the  straining  animals. 

Later,  cable  cars  and  steam  driven  elevated  trains 
made  the  going  easier.  But  it  was  not  until  electricity 
and  copper  contrived  to  give  us  the  trolley  car,  the 
electrified  elevated, the  subway,  the  automobile  and  bus 
that  transportation  in  the  cities  really  progressed. 
People  could  now  live  fiinher  from  work,  in  pleasant, 
healthful  environs. 

Billions  of  pounds  of  copper  and  its  alloys  are 
now  serving  transportation.  New  millions 
of  pounds  are  added  yearly.  Not  merely  does 
the  red  metal  do  yeoman  service  in  the  auto¬ 


mobiles  and  trains  which  travel  on  and  under  our  roads 
and  streets,  but  our  far-flung  railways  find  it  essential 
in  signal,  light  and  power  lines,  bearings,  air  condi¬ 
tioning  and  countless  other  applications.  Today’s 
swift,  smooth  riding  owes  much  to  copper. 

*  *  * 

In  the  development  of  new  and  more  efficient  types 
of  electrical  wires  and  cables,  and  hundreds  of  copper 
alloys  for  American  industry.  Anaconda  subsidiaries 
have  pioneered.  New  York’s  first  subway,  built  in 
1904,  used  paper-insulated,  lead-sheathed  cable  engi¬ 
neered  and  built  in  what  is  now  the  Hastings,  N.  Y. 
plant  of  Anaconda  Wire  &  Cable  Company.  Research 
such  as  this  has  been  and  is  continuous — to 
the  end  that  copper  may  better  fulfill  its 
destiny  as  the  "Metal  of  Progress”. 


Anaconda  Copper  Mining  Company 

25  Broadway  New  York 


.  .  .  .  .  .  -^dttetiiiina  tiaanciQi  .  , 


Auto  Production  Will 
Continue  As  Usual 


The  Automotive  Trends  in  War  Periods 

MILLIONS  OF  UNITS  Copyright  by  Aiitoinotivt-  N<-ws  MII.LIONS  i)F 


WORLD  WAR 


1  WORLD  WAR  *l 


S,  Production 

4  of  Carj  &  7rucks 


By  HIL  F.  BEST  ^ - - - 

Q _ _ _ j 

DETROIT.  June  26— It  is  not  be-  orders  the  automobile  manufacturers  7oia(  VtA/c/es  IToT^TVt^ 

lieved  that  automobile  manufactur-  v/ill  supply  the  automobiles  produced  Z _  </?  Ust  ] 

ers  in  the  United  States  will  curtail  for  domestic  consumption.  The  new  ~  f  7^ot^uc^ior\ 

normal  factory  operations  for  war  Canadian  tax  ruling  is  expected  to  - _ — 

orders.  release  a  lot  of  automobiles  which  c- 

The  production  of  automobiles  can  formerly  went  to  Canada  to  the  ^  ^ 

and  will  be  continued  as  usual.  Deal-  American  domestic  market.  ^  ^/-  Cars  &7rucA.s 

ers  throughout  the  country  have  felt  >  n  - 

that  because  of  the  U.  S.  defense  plans  _  Production  ^  .^1 

a  curtailment  of  automobile  production  l^EWSPAPER  ADVEIRTISING  fol-  VPP^ 

was  in  the  offing.  lows  production,  hence  the  chart  Z _ 

If  General  Motors,  for  example,  is  herewith  which  ran  on  page  one  of  teh  fig 

tc  get  going  on  mass  production  of  Automotive  News,  Detroit,  June  17  — jljijlHjISHbBl 

motors  they  will  be  done  largely  in  (George  M.  Slocum,  publisher)  is  of 

i:  separate  motor  plant  now  employ-  interest  to  all  newspaper  publishers. 

iiig  thousands  of  men  and  will  not  There  may  be  many  factors  in  the  '’'^lus-'iNTtMi  ARwliTicfi***  '’***  <  war 

seriously  affect  any  assembly  line.  present  situation  which  may  influence  U^'-ario)  '  war  si&Nto  '  VoecLARwl 

The  same  is  true  of  the  Ford  “  different  trend  from  that  which  - - 

Motor  Company.  Mr.  Edsel  Ford  at  obtained  during  World  War  number  ROTO  LINAGE  UP  RUPPERT  CAMPAIGN 

a  press  preview  confirmed  an  earlier  one.  The  above  chart  shows  the  posi-  After  taking  a  slump  in  April,  The  Jacob  Ruppert  Brewery, :  i 
Editor  &  Publisher  story  that  the  tion  of  the  automobile  industry  then  newspaper  rotogravure  advertising  York,  through  James  P.  Du^  : 
1S41  models  already  were  virtually  and  now.  In  1917  when  the  United  ^^howed  a  5.4%  increase  in  May  over  vector  of  advertising  and  sales : 
cr.mpleted  and  the  1942  Fords  (and  States  entered  World  War  number  the  same  month  a  year  ago,  according  moUon,  has  released  a  co-ord  - 
other  cars)  were  Just  about  as  far  one,  the  output  of  automobiles  was  to  Kimberly-Clark  figures.  Roto  lin-  advertising  campaign  emphasizing  : 
advanced  as  they  should  be  at  this  not  seriously  disturbed.  In  1918  totaled  1,108,721  lines  in  May,  a  ,^^tural  tie-up  between  fishing 
^  ,  ,  Almlesale  prices  had  risen  41%  and  jj,  of  56,416.  National  advertising  , b^er  The  backbone  of  the . 

No  Abnormal  Surplus  production  fell  to  only  54%  of  the  tas  lareelv  responsible  for  the  come-  .*1 
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ROTO  LINAGE  UP  RUPPERT  CAMPAIGN 

After  taking  a  slump  in  April,  The  Jacob  Ruppert  Brewery, 
newspaper  rotogravure  advertising  York,  through  James  P.  Duffy  ; 


No  Abnormal  Surplus 


There  is  no  abnormal  surplus  of  previous  year  s  mark.  Used  car  prices  ^ack  totaUng  731,752.  an  increase  of  -paign  which  will  extend  from  Jim 
automobiles  being  built  up  at  this  rose  in  sympathy.  There  are  many  51014  or  7.5%,  as  compared  with  the  through  July,  insists  of  large  .c 
time.  There  has  been  much  discus-  the  automobile  industry  today  who  ’  ^p^iod  in  1939.  Local  linage  ^sements  in  249  eastern  newsp.: 


. .  — . .  ,  same  period  in  1939.  Local  linage  .  .  u.ii- 

sion  about  whether  Henrv  Ford  can  expect  the  automotive  reaction  to  the  glowed  a  small  gain,  aggregating  u.»mg  the  now  well-known  bulb-:; 
produce  1.000  planes  a  day.  This  sim-  national  defense  program  will  follow  376.969,  an  increase  of  5,402  lines,  or  fype  of  illustration  originated  >t 
pie  fact  is  given  to  newspapers  of  the  similar  lines,  but  on  a  more  moderate  Monotone  copy  totaled  910,571  months  ago.  Ruthrauf  &  Ryan  is  1 


country  for  their  guidance.  Mr.  Ford,  scale, 
if  left  alone,  without,  as  he  states. 

government  red  tape,  can  turn  out  „  X  K 

1.000  planes  a  day  within  six  ^OmpOignS  Cc  ACCOUIltS 
months.  continued  from  page  11 

Talking  with  one  well-known  exec- 

utive  whose  name  cannot  be  used.  I  Whiteface  Inn,  on  Lake  Placid, 
was  told.  “Ford  w-ill  put  out  1.000  N.  Y.,  has  re-appointed  Needham  & 
planes  per  day  when  his  schedule  is  Gi'ohmann.  Inc.,  New  York  as  adver- 
set  up  without  any  more  trouble  than  fising  agency  for  the  third  consecutive 
the  New  York  News  has  in  publish-  season. 

iiig  the  enormous  total  of  over  three  Gruskin  &  Birnes,  commercial  rep- 
and  a  half  million  Sunday  papers  resentatives  of  Judy  Garland,  M.G.M. 
week  in  and  week  out.  That  feat  screen  star,  have  appointed  the  Hicks 
seems  almost  impossible  to  a  small  Advertising  Agency,  New  York,  to 
weekly  publisher  but  it  is  being  done  handle  the  publicity  and  advertising 
every  Sunday.  Mr.  Ford’s  business  of  Judy  Garland’s  fashion  tie-ups. 
is  mass  production  and  he  never  over-  Francis  Marquis  is  the  account  ex- 


siates  his  case.”  ecutive. 

At  this  time  it  is  impossible  to  get  Faucett  Publications,  Inc.,  has  ap- 
the  top  executive  of  any  automobile  pointed  Lynn  Baker  Company,  New 


compared  with  198.150  in  color  roto.  agency. 

CON*!®  ,-|lf 

i  SPOl? 


company  to  make  a  definite  state-  York,  as  its  counsel  in  the  syndicate 
ment  about  production,  but  it  is  gen-  gtore  field.  A  field  study  will  be 
crally  believed  and  stated  off  the  started  immediately  to  determine  the 
record  that  regardless  of  large  war  individual  customer  value  of  families 

by  wage  and  income  scales. 


300,000 

ABOVE  AVERAGE  AMERICANS 
LIVE  IN  THE 

ROCK  ISLANO-MOIINE  MARKET 


by  NATIONAL  DEFENSE 
GEARED  to  TOP  SPEED 

Home  of  the  Rock  Island 
Arsenal,  a  key  production 
center  under  the  Defense 
Program.  Rock  Island-Mo- 
line  assume  boom  aspects. 
Write  for  FACTS  about 
this  FOUR  STAR  MAR- 


ROCK  ISLAND 
ARGUS 


Circulation 
for  May 

310, 82S 

was  the  average  net  paid  daily 
circulation  of  The  Baltimore  Sun 
(morning  and  evening  issues)  dur¬ 
ing  the  month  of  May,  1940. 


May  circulation  of  The  Sun¬ 
day  Sun  averaged  202,519  per 
Sunday. 

Evtrything  in  Baltimore 
Revolves  Around 

THE  iwMgfe  SUN 

Morning  Evening  Sunday 


That’s  FORT  WAYNE  .  .  .  with  its  diversified 
industries  and  its  uniformly  high  incomes. 
Profitable  sales  promotion  in  this  market  is 
easily  accomplished  because  you  get  com¬ 
plete  advertising  coverage  through  one 
medium — 


FORT  WAYNE,  I ND.  I| 


National  Representatives:  Allen-Klapp-Frazier  Co. 

New  York,  Chicago,  Detroit 


Ppnnsylviinia  Deiiiirlinput  (»J 


Peaceful ...  Isn^t  It? 

. . .  Profitable  Too! 


it  is  industrially.  And  that  can  mean 
profits  to  you. 

For,  in  the  language  of  retail  sales,  cows 
mean  cash,  and  hay  ain’t  "hay.”  When 
you  have  a  group  of  wealthy,  well-bal¬ 
anced  markets  within  a  State  that  add  up 
to  10,176,000  people,  with  almost  5  billion 
dollars  to  spend,  they’re  worth  making 
friends  with.  This  you  can  do,  nicely, 
ijuietly,  and  very  effectively  with  the  use 
of  newspapers.  For  newspapers,  properly 
used,  will  bring  you  back  a  handsome 
profit  in  Pennsylvania.  \i'e  know  how 
you  can  best  use  them.  .  .  . 


To  most  people,  Pennsylvania  and  Indus¬ 
try  are  synonymous.  But  Dame  Agricul¬ 
ture  holds  her  head  high  here,  also — and 
why  not.’  For  agriculture  represents  a 
larger  capital  investment  than  either  min- 
'ing  or  the  manufacture  of  primary  metals. 
Heck!  Pennsylvania  has  191,284  farms, 
valued  at  $861,706,599.  Cash  income  to 
farmers  from  the  sale  of  crops  alone 
amounted  to  S70,834,0(K)  in  1938 — live¬ 
stock  and  livestock  products  brought 
S190,l45,0(K) — farm  production  was  worth 
S26(),979,(M)0. 

Shucks,  man!  Pennsylvania  has  every¬ 
thing,  from  tobacco  to  buckwheat,  oats, 
clover,  hay,  cherries,  apples,  peaches, 
grapes,  potatoes,  pears,  cows  and  chickens, 
dairy  products  and  eggs,  maple  syrup  and 
sugar — broad  diversification.  Why  this 
great  State  is  as  healthy  agriculturally  as 
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(M) 
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Allentown  Call  (MAS) 
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(MAE) 
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Wilkes-Barre  Record  (Mt 

•  Selected  Weeklies 


*.4rdmore  .Main  Line  Times 
Butler  Earle  (E) 

Chester  Times  (E) 
Greensburr  Review  Tribune 
(MAE) 

Hazleton  Plain  Speaker  <E) 
Hazleton  Standard-Sentinel 
(M) 

McKeesport  News  (E) 

New  Castle  News  (E) 
Norristown  Times-Herald  (E) 
Oil  City  Derrick  (M) 
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Sunbury  Dally  Items  (E) 
•I'pper  Darby  News 
Washinrton  Observer  Repor¬ 
ter  (MAE) 


Indiana  Gazette  (E) 
Meadville  Tiibune-Republi- 
ran  (MAE) 

New  Kensington  Dlspateli 
(E) 

Oil  City  Blizzard  (E) 
Piinxsutawney  Spirit  (E) 
Stroudsburg  Record  (M) 
Tarentum  Valley  Daily  New 
(E) 

Towanda  Review  (M) 
Warren  Times-Mirror  (E) 
Waynesboro  Record-Herald 
(E) 


Tyrone  Herald  (E) 
Vandergrift  News  (E) 

5  to  10,000  Circulation 

Beuver-Rochesler  Times  (E) 
Beaver  Falls  News-Tribune 
(E) 

Bloomsburg  Press  (M) 
Bradford  Era  (M) 

Bradford  Star  A  Record  (E) 
Bradford  Herald  (S  ) 
BrownsvIUe  Telegraph  (E) 
Chambersburg  Public 
Opinion  (E) 

Clearfield  Progress  (E) 
Connellsville  Courier  (E) 
DiiBois  Courier  Express 
(MAE) 


10  to  25,000  Circulation 

Altoona  Mirror  (E) 
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INDUSTRY 

TnC  FAR/V%ER'S 


HE  manula( 


TELL  INDUSTRY’S  STORY  TO  THE  READERS 
OF  AMERICA'S  NEWSPAPERS 

Boston  Globe  •  Chicago  Tribune  •  Cincinnati  Enquirer  •  Fall  River 
Herald  News  •  Gannett  Newspapers  •  Harrisburg  Patriot  &  News 
Johnstown  Democrat  •  Johnstown  Tribune  •  St.  Paul  Dispatch  •  St. 
Paul  Pioneer  Press  •  Scranton  Times  •  Westchester-Macy  Newspapers 

Photos  by  United  States  Leather  (1)  Elk  Tanning  Co..  Ridgway.  Pa.,  plant.  (6)  Sole  leather 
vats,  Eagle  Valley  Tannery.  Melville  Shoe  Corp.  (2)  J.  F.  McElwain  factory.  (8)  Bed  lasting. 
(9)  Shaping  soles.  Du  Pont— (3)  Newburgh,  N.  Y..  Fabricoid  plant.  WTieary  Trunk  Co.— (4) 
Motlern  luggage.  Hand-operation  on  lining'^.  Tanners  Council — (7)  Commercial  yearlings. 

(10>  Fine  wooled  ram. 
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EDITOR  (S  PUBLISHER 


E  D  I 


NO  TIME  FOR  "NERVES" 

THK  RKCENT  OC'CrRRKNCES  in  Eun)|w  ami 

their  re|)ereus.sions  here  liave  <|uite  naturally 
not  Uvn  comlneive  to  a  jawefnl  state  of  mind 
either  ainon^  the  general  jnihlie  «»r  business  men. 

Kaeh  new  day  brings  a  new  development  whose 
(xitt'iitialities  must  l)e  eonsidere<l  and  explored; 
emotions  an*  violently  stirred  an«l  (piestions  <if 
what  the  future  holds  are  up|)ermost.  And  the 
<l<»niestie  news.  t«Hi.  rejKirts  va.st  new  forces  at 
work,  the  \iltimate  |M»ssibilities  of  which  are  not 
ch*ar. 

'I'lu*  elements  of  confusion  are  amply  i)re.s«*nt. 
but  we  are  firndy  convinced  that  only  the  weak 
and  vac-illiating,  those*  (»f  little  faith,  will  Ik* 
affeettnl. 

The  time.s  demand  that  the  directors  of  busi- 
ne.s.s«*.s.  both  large  and  small,  keep  their  heads  clear 
and  their  eyes  straight  ahead.  The  “Bu.sine.ss 
as  rsiial”  slogan  of  the  early  depression  days 
provc*d  to  be  but  a  whistling  in  the  dark,  but 
tlu*r«*  is  none  of  that  element  in  it  tcalay. 

In  the  U.  S.  factories  are  bu.sy,  many  <»f  them 
on  a  ‘Jt-hour  basis;  employment  has  widened,  and 
tlM*r<*  ha.s  been  no  decrease  in  the  demand  for 
consumer  goods.  The  huge  defense  prcjgram  of 
the  government  will  mean  increased  emjdctyment, 
increased  buying. 

In  the  newspaper  field  there  has  1mh*ii  .sjM*cula- 
tion  as  to  the  future  of  advertising  under  the 
defense*  program.  We  are  not  an  oracle,  but  we 
are  convinced  Uiat  all  the  elements  point  to  a 
maintenance*  of  pre.sent  levels,  with  iH*rhaps  an 
increase  as  the*  defense  program  billions  In-gin 
t«»  flow  in  trade*  channels. 

Neither  among  national  advertisers  nor  ad¬ 
vertising  agents  do  we  (h*tect  signs  of  war  jitters 
or  ]K‘ssimi.sm. 

The  future  of  automobile  production  and  ad- 
verti.sing  has  lK*en  a  live  topic  of  discussion 
among  publi.shers  bec*au.se  of  the  |Missibilit\' 
of  the  great  automobile  j)lants  |■cc•<*ivin^  huge  war 
orders. 

This  week  Editor  &  I’i  bi.isiikk  carries  a  store 
from  its  Detroit  corre*s|)ondent  which  is  the  most 
up-to-the-minute  re|)ort  which  can  Iv*  obtained 
on  the  automobile  outlook. 

Manufacturers,  it  states  have  no  great  sur|)lus 
of  cars,  many  arc*  clo.sing  out  their  19 id  lines 
and  plans  for  the  1941  mcxlels  are  rapidly  ad¬ 
vancing.  Business  is  procc*eding  as  usual  and 
there  seems  to  Im*  no  feeling  that  war  orders 
will  disl(K*ate  the  industry.  General  Motors, 
for  example,  extM*cts  to  hantllc  motor  orders  in 
a  .sejMirate  plant  .so  as  not  seriously  to  affect 
any  assembly  line. 

The  plan  of  the*  hour  is  obviously  to  resist 
the  whispers  of  fear  and  continue  to  do  the  day’s 
job  with  energy  and  efficiency.  The  vast  re¬ 
sources  of  the  nation,  both  in  materials  and  man- 
jK>wer.  anti  its  vast  consuming  ability  are  ample 
insurance  that  busine.ss  will  go  on  in  spite  of 
what  happens  in  Europe. 

FM  APPUCATIONS 

MEMBERS  of  the  Inland  Daily  Press  .\.s.s<K*ia- 
tion  recently  heard  an  enlightening  discus.sion 
of  the  |K).ssibilities  of  radio  transmission  by  fre¬ 
quency  modulation.  1'his  page  has  referred  often 
to  this  technical  advance  in  broatlca.sting,  and 
it  reminds  its  newspajK*r-maker  readers  again 
that  the  new  development  may  mean  much  to 
newspaj)«*rs  large  and  small. 

We  understand  that  applications  for  liwn.ses 
to  broa<lca.st  with  FM  transmitters  are  being 


1  am  the  vine,  ye  are  the  branches.  He  that  abideth 
in  me,  and  I  in  him,  the  same  bringeth  forth  much 
fruit;  for  without  me  ve  can  do  nothing. — St.  John 
XV  :5. 


r»*<*cived  by  the  Federal  Communications  C<nn- 
mission  and  that  the.si*  ap]>lications  will  Ik*  c*on- 
sid<*rcd  on  and  aft(*r  .Ian.  1,  I9tl.  It  is  stated 
al.so  that  <*(miniercial  broadi-asting  by  FM  may 
Ik*  approved  as  of  that  date. 

I'his  meth(Ml  |M*rniits  broailcasting  with  re¬ 
markable  fidelity  of  repnxhiction  by  ultra  short 
wave  over  short  ranges.  Its  original  cost  is  said 
to  Ik*  two-thirds  of  pre.s«*nt  installation  cost  and 
its  maintenanct*  also  promi.ses  to  la*  chea|a*r.  That 
may  let  small  city  newspa|M*rs  in  for  a  m*w  and 
disturbing  form  of  com{)etition,  if  |Ki.ssible  com- 
|M*tit«»rs  get  th«*ir  ap|>lications  filed  U'fore  the 
new.spa|K*r.s  a<*t.  New.spa|MTs  can  j>re.scnt  a  more 
m<*ritoriou.s  case  for  thi*  rendition  of  publii*  .ser¬ 
vice  by  radio  than  any  other  commercial  interest, 
blit  it  must  not  Ik*  forgotten  that  jiriority  of 
a|>i>lication  often  carries  weight  in  official 
circles. 

Unle.ss  the  small  city  newspa|K*rs  want  to  Ik*  left 
at  the  jKJst  now  as  their  inetro{Kditan  brethren 
(with  .some  imiKirtant  ex<t*ptions)  were  with 
j)ion*H‘r  broadiasting,  immediate  aition  is  im¬ 
iKirtant. 

A  DANGEROUS  BILL 

.\  N'OItM.M,  PRODUCT  of  emotional  hours  is 

certain  to  Ik*  legislation  whi(*h  s«*«*ks  to  cor- 
rt*<*t  immediate  evils  by  drastii*  measures  that 
hit  much  more  than  they  aim  at.  .\ii  exanqile 
is  a  bill  now  b«*fore  Congress.  HR  .il.SS.  which 
makes  criminal  any  uttcranc***  or  publi(*ation 
whic*h  a  <*ourt  may  hold  incites  di.solK*dicn(*(*  in 
the  .\rmy  or  Xavy.  \  mere  t»*nd(*ncy  to  such 
an  emi  is  sufficient  under  this  pro|Ki.sed  law  to 
establish  the  offense. 

No  such  law  is  nceiled.  Tin*  military  and  naval 
authorities  have  ample  rcnu*die.s  in  statutes  and 
the  traditions  of  their  .services  to  enfon*c  ilis- 
(*iplini*.  I'here  is  no  ncc*e.ssity  for  gagging  publii* 
expression  on  ({uestions  c*oncerning  the  national 
defense*,  and  there  isn’t  a  doubt  in  the  world 
that  if  this  bill  becomes  law,  seime  crju*k|K)ts  an* 
going  to  regard  any  offside  comments  on  de- 
fen.se  or  war  pr(*parations  as  (*oming  within  its 
terms. 

Editor  &  Pi  bli.siiek  heartily  supjKirts  any 
mea.sun*s  which  arc  dc.signcd  to  jirotect  the 
<!«iuntr\  against  attack  from  any  quarter.  It 
will  iKit  agree  to  any  legi.slation  that  en*ct.s  a 
virtual  »*«*n.sor.ship.  with  the  c*ourts  as  ab.solute* 
final  c(*n.sors.  This  bill  wciuld  o|»en  a  gate  whie*h 
could  Ik*  clo.sed  only  with  elifficulty,  if  at  all,  and 
we  re.s[K*(*t fully  suggest  that  if  and  when  it  comes 
to  the  President’s  ilesk.  it  .shouhl  be*  summarily 
ve*t<»cel. 


Congress  shail  nnake  no  law  *  *  *  abridging 
the  FREEDOM  OF  SPEECH  OR  OF  THE 
PRESS:  or  the  right  of  the  people  PEACEABLY 
TO  ASSEMBLE  *  •  ♦  — First  Amendment  United 
States  Constitution.  December  15,  1791. 


SWEET  MYSTERY  OF  WORDS 

TO  THE  YOUNG  REPORTER  (ami  many  .,1 

the*  oleler  eiiies.  tiKi) .  twi*nty-<lollar  words  an* 
j»re*e*ioiis  things.  The*y  lK*ele*e*k  lhe*ir  storie*>  willi 
tht*m  with  all  the  loving  eare*  of  a  lapielary  fash¬ 
ioning  a  tiara,  and  are  epiite  sure  that  the*  finisht*el 
pr(Kluc*t  t*e)ru.sc*ate*s.  Even  e*elitorial  writers  have* 
lK*e*n  kneiwii  tee  elre*elge*  freini  the*  fathomle*s,^  ih*e*p> 
of  their  mimis  such  an  agglomeratiem  e»f  ve*rbal 
gargantua  as  to  leave  them.se*l\ es  wide*  e>|K*u  to 
the  se*rious  charge  of  sesqui]K*daliani.sm. 

The*  fae*t  that  the  average*  ne*wspa|K*r  re*ade*r 
has  only  a  ha/.y  notiem  of  the*  me*anings  e>f  many 
worels  in  e*ommon  u.se*  has  e)fte*n  lK*e*n  e*ib*el  by 
stuele*nt.s  of  ne*ws|)a|K*rs  in  the*ir  ple*as  for  simple 
w  riting. 

We  elo  not  know  eif  any  (iallup-me*t  IukI 
inquiry  inte>  this  subje<*t  that  has  lK*e*n  elom*,  but 
in  Baltimore  re*<*e*ntly  the  Van  Sant,  Dugdah*  ael- 
verti.sing  agency  (*onducteel  an  inte*re*sting  word 
lest  with  interevsting  rcsiilt.s. 

".Vs  writers  of  aelvertising,  we*  have*  a  ve*ry 
strong  intere*st  in  worels,”  it  state*il.  "Which 
worels  arouse*  interest?  Whieh  weerds  don’t? 
Whie*h  worels  elo  jK*o|>le*  unele*rstand?  Whie*h  fail 
to  register?" 

To  finel  out,  it  sent  a  man  to  call  on  u.se*rs 
ami  prospective  u.sers  of  the  priKlucts  e>f  one  of 
its  elients.  priiuipally  automeebile  repair  shops 
ami  manufae;turing  plants.  .V  numlK*r  of  ael- 
ve*rti.se*me*nts  were*  hande>d  e*ae*h  }K*r.son  inti*r- 
vie*we*el. 

•Vs  the  alls  were  reael  the  inte*rviewe*r  noteel 
e*ae*h  hesitation  over  a  word,  and  aski*d  what  the 
worel  me*ant. 

Seime*  surpri.sing  results  were*  e>btaim*el. 

Tei  erne  man,  “ae*(*umulate*<r'  me*ant  "grimls 
paint  off.” 

To  aimther.  ‘‘pre*<le*cessor”  me*ant  ■■some*thiug 
new.” 

Tei  still  others,  “eliminate’’  m(*ant  "fix." 
"Minimum"  im*ant  "motor  turn-ov(*rs  |K*r  min¬ 
ute.” 

"Fae*ilitates’’  meant  ".shows  whe*re*  teail  is  use*i|.” 

“Intermittent”  me*ant  ".slowly.” 

"Involve”  meant  “cover.” 

"EmbeKlics”  meant  "fact*  of  valve*.’’ 

"(’ontinuous.  versatile,  Ikkui,  ine*ii|e*ulall\ .’’ 
w<*re*  words  which  to  other  re*ae|e*rs  faile*d  to  re*!*- 
ister  e(uie  kly  and  clearly. 

Nei  one*.  e>f  e*our.se,  (.*e(ntenels  that  .ste)rii*.s  and 
e*dite)rial.s  should  Ik*  written  in  worels  of  one*  .syll¬ 
able*.  but  the  tendency  to  use  a  big  weirel  whe*n 
a  smaller  one*  weuilel  dei  shouhl  Ik*  guar<le*d 
against. 

Simple,  e*le*ar.  e*e)m*ise  writing  lK*st  .se*rves  the* 
|•e*a<ler. 

ANCIENT  WRITER'S  PRAYER 

Would  I  might  have  as  wages. 

Feir  weirk  these*  fiages  given. 

Freedom  from  critic’s  scorning 
.\nd  morning  iK*aee  in  heaven. 

— Book  of  Wiiiiia  (A.  I).  t>*iO). 

LEST  WE  FORGET 

I  have  spent  a  good  many  henirs  with  human 
beings,  most  of  whom.  I  can  truthfully  rejKirt. 
have  turned  out  to  be  rather  fine. 

— George  M.  Murray. 


FOE  JUNE  29,  1940 


PERSONAL 
MENTION _ 

GKOVE  PATTERSON,  editor,  Toledo 
Blade,  was  awarded  the  honorary 
degree  of  Doctor  of  Laws  by  Ohio 
Wesleyan  u  n  i  - 


versity  at  its 
96th  annual 
c  o  m  m  e  n  cement 
lecently. 

Paul  Martin, 
publisher,  Lans¬ 
ing  (Mich.) 

State  Journal. 

.spoke  on  “Keys 
to  Good  Citi¬ 
zenship,”  at  the 
annual  Michigan 
4-H  club  pro¬ 
gram  at  Michi- 
gan  State  Col¬ 
lege,  East  Lansing,  June  26. 

Fred  I.  Archibald,  publisher,  Albany 
(N.  Y.)  Times-Union,  and  Frank  W. 
Ross,  Albany  Knickerbocker-News, 
are  assistant  chairmen  for  Albany’s 
fund-raising  Red  Cross  Silver  Shower 
committee.  M.  W.  LeFevre,  Times- 
Union  advertising  director,  is  a  mem¬ 
ber  of  the  “collar  committee”  ar¬ 
ranging  for  donations  in  40,000  milk 
bottles  marked  June  24  with  “paper 
collars”  for  donations. 

George  F.  Kearney,  editor  and  pres¬ 
ident.  and  Edwin  J.  Pollock,  man¬ 
aging  editor,  Philadelphia  Evening 
Public  Ledger,  were  honored  at  a 
party  sponsored  by  the  Pen  and  Pen¬ 
cil  Club  of  Philadelphia  recently. 

Egbert  D.  Corson,  publisher,  Lock- 
l?ort  (N.  Y.)  Union  Sun  &  Jouriial, 
was  elected  president  of  the  Lockport 
Red  Cross  Chapter  at  its  recent  an¬ 
nual  meeting. 

Tom  Wallace,  editor,  Louisville 
Times,  has  been  named  to  the  na¬ 
tional  advisory  council  of  American 
Defenders  of  Freedom,  Inc. 

Gardner  Cowles  Jr.,  associate  pub¬ 
lisher,  Des  Moines  (la.)  Register  and 
Tribune,  has  been  elected  to  mem¬ 
bership  on  the  HarvaiM  Fund  Council 
by  Harvard  Alumni.  Frederick  R. 
Martin  of  New  York,  former  general 
manager.  Associated  Press,  and  Roy 
E.  Larsen  of  Fairfield,  Conn.,  pres¬ 
ident  of  Time,  Inc.,  have  been  named 
to  the  Board  of  Overseers,  and  Joseph 
W.  Alsop  Jr.,  Washington  newspaper¬ 
man  and  columnist,  to  the  board  of 
diiectors  of  the  Alumni  Association. 

Joseph  C.  DeWolf,  executive  edi¬ 
tor,  Worcester  (Mass.)  Telegram  and 
Gazette,  was  re-elected  president  of 
the  Worcester  County  Shrine  Club 
June  24.  Ay  ton  F.  Smith,  news  edi¬ 
tor  of  the  Gazette,  was  chosen  sec¬ 
ond  vice-president. 

Elton  R.  Eaton,  publisher,  Plymouth 
tMich.)  Mail,  and  a  member  of  the 
Michigan  state  legistlature  since  1937, 
has  announced  his  candidacy  for  the 
Republican  U.  S.  .senatorial  nomina¬ 
tion  from  Michigan. 

Frank  Buxton,  editor,  Boston  Her- 
i  ld,  has  been  elected  to  the  Board  of 
Trustees  of  Tabor  Academy,  Marion. 
Mass.,  for  a  four-year  term. 

Harry  L.  Bras,  editor,  Centralia 
(Wash.)  Daily  Chronicle,  has  been 
named  to  the  resolution  committee 
for  the  Fifth  National  Townsend  Con¬ 
vention  at  St.  Louis,  Mo..  June  30. 

Basil  L.  Walters,  editor,  Minneapolis 
Star  Journal,  has  been  elected  to  the 
executive  committee  of  the  Minnesota 
Fifth  district  American  Legion. 

S.  B.  Whittenbur,  co-publisher. 
Amarillo  (Tex.)  Times,  was  one  of 
the  speakers  over  a  198-station  in¬ 
ternational  broadcast  April  17  in  con¬ 
nection  with  Amarillo’s  three-day  in¬ 
dustrial  fair  and  open  house. 


Henry  C.  Lapidus,  editor,  Wild¬ 
wood  (N.  J.)  Leader,  is  covering  the 
Republican  National  Convention  in 
Philadelphia,  for  his  paper  as  well  as 
for  the  Wildwood  Tribune  Journal  of 
which  he  is  also  editor. 

In  The  Business  Office 

FRANKLIN  D.  SCHURZ,  vice-presi¬ 
dent  of  the  South  Bend  Tribune 
in  charge  of  radio,  and  Mrs.  Schurz, 
have  returned  by  automobile  from 
Palo  Alto.  Cal.,  where  Mrs.  Schurz 
and  their  four  children  spent  the 
winter. 

Robert  W.  Rhoades,  circulation 
manager.  Oil  City  (Pa.)  Derrick. 
presided  at  a  dinner  recently  at 
which  84  carrier  boys  were  guests. 
Prizes  and  medals  were  distributed 
in  a  contest  sponsored  by  the  cir¬ 
culation  department. 

Edward  J.  Meehan,  national  ad¬ 
vertising  manager.  South  Bend  (Ind.) 
Tribune  has  returned  from  a  trip 
to  Philadelphia,  and  New  York. 

Miss  Wilma  Dabbs,  circulation  man¬ 
ager,  Burlington  (Kas.)  Republican, 
is  recovering  from  a  major  operation 
in  an  Elmporia  hospital.  She  had 
been  operated  upon  several  times 
previously. 

Miss  Mary  Blalock,  .secretary  to 
Max  Bridges,  business  manager,  Spar¬ 
tanburg  (S.  C.)  Herald- Journal,  re¬ 
cently  was  installed  as  district  gover¬ 
nor  of  Pilot  Clubs  in  South  Carolina. 
She  is  a  past  president  and  co¬ 
organizer  of  the  Spartanburg  Pilot 
Club. 

Vera  Vandervoort.  of  the  Jackson 
(Mich.)  Citizen  Patriot  business  of¬ 
fice.  has  been  appointed  chairman 
of  the  publicity  committee  of  the 
Jackson  Business  and  Profe.ssional 
Women’s  club  for  1940-41. 

Einar  O.  Petersen,  local  advertising 
manager  of  the  New  York  Sun,  has 
announced  the  appointment  of  Robert 
Henry  Lampee  to  take  charge  of  re¬ 
tail  home  furnishings  advertising. 
Mr.  Lampee  formerly  was  vice-presi¬ 
dent  of  Campbell-Lampee.  Inc. 

David  P.  Bliven.  of  the  Worcester 
(Mass.)  Telegram  and  Gazette  ad¬ 
vertising  staff,  and  Mrs.  Bliven  are 
the  parents  of  a  daughter  bom  June 
19. 

Andres  H.  Holst,  district  manager 
of  Ossining  (N.  Y.)  Citizen-Register 
circulation  department  and  formerly 
with  the  Tarrytown  (N.  Y.)  News, 
has  returned  from  a  two-week  vaca¬ 
tion  tour  of  the  West. 

Charles  H.  Platt,  business  manager 


FOLKS  WORTH 
KNOWING _ I 

CLEM  D.  O’ROURKE,  Cleveland  | 
Press,  newly -elected  president  of  I 
the  International  Circulation  Mana-  i 
gers’  Association,  | 
I  1  is  a  circulation  | 

I  jgL..  MlfiUMC-.v  I  realist.  His  work-  ■ 
ing  creed  is:  j 
“Build  your  cir-  ; 
culation  organi¬ 
zation  so  that 
today  it  provides  j 
the  information  | 
and  the  activity 
vitally  necessary 
to  the  keener 
demands  of  cir¬ 
culation.” 

Clem  O'Rourke  Long  an  active  : 

member  i  n  ■ 

ICMA.  Mr.  O’Rourke  was  responsible 
for  preparing  the  Jacksonville  con¬ 
vention  program  as  first  vice-president 
of  the  association.  As  circulation 
manager  of  the  Scripps-Howard 
Cleveland  Press,  he  constantly  urges 
a  better  “selling  job”  on  the  part  of 
circulation  men,  asserting  that  a  good 
many  people  buy  and  read  newspa¬ 
pers  “because  of  habit.” 

Born  in  Dayton,  O.,  he  first  sold 
papers  in  that  city  at  the  age  of  six. 
He  started  his  active  newspaper  work 
as  office  boy  on  the  Dayton  Herald, 
later  working  in  various  departments 
of  the  paper,  including  classified  and 
display  advertising,  and  eventually 
becoming  circulation  manager.  His 
varied  newspaper  experience  embraces 
such  top  positions  as  circulation  road 
man  and  crew  manager  on  the  old 
Chicago  Inter-Ocean;  circulation  man¬ 
ager,  then  advertising  manager, 
Springfield  (O.)  News;  special  page, 
then  regular  solicitor,  Dayton  Jour¬ 
nal;  circulation  manager  of  the  Day- 
ton  Journal- Herald;  circulation  pro¬ 
motion  manager,  St.  Louis  Post-Dis¬ 
patch;  circulation  manager,  St.  Louis 
Times  and  Indianapolis  Times,  and 
for  the  past  several  years,  circulation 
chief  of  the  Press  in  Cleveland. 

and  son  of  J.  Lee  Platt,  publisher  of 
the  Mullins  (S.  C.)  Enterprise,  is  still 
a  patient  in  the  Columbia.  S.  C..  hos¬ 
pital.  where  he  has  been  since  last 
December.  Latest  reports  were  that 
there  was  little  or  no  change  in  his 
condition. 

J.  R.  Van  Horn,  publisher  of  the 
St.  Paul  (Minn.)  Shopper,  has  been 
promoted  to  an  executive  position 
(Continued  on  ne.rt  page) 


HAP 

HOPPER 


Having  tlic  hero  of  their  eoiiiic 
cover  the  Republican  National 
Convention  this  week  has  proven, 
according  to  B.  A.  Bergman,  pub¬ 
licity  director  of  The  Philadel¬ 
phia  Record,  “another  of  Pear¬ 
son's  and  Allen’s  Grade-A  ideas.” 
And  of  HAP  HOPPER,  Mr.  Berg¬ 
man  a«lds,  “What  a  swell  feature! 
It  has  meant  much  to  The 
Record.” 


(I'NA  OFF  TO  GET 

/ready  for  the 

democratic/—^ 

CONVENTION 


...a  REVIEW 
of  the  WAR 

\  new.  graphic  weekly  analysis  of 
the  war  in  Kiirope  and  its  possible 
elfeets  on  our  (MMI  defenses,  .\uthen- 
lic-ally  written  by  Brig-(»<*n.  Henry  J. 
Reilly,  the  only  American  with  mili¬ 
tary  «'xpericiu'e  who  has  witnessed 
modern  m<‘th(tds  of  warfare  in  (^hina, 
Norllierii  .Africa,  Spain  and  Poland. 


Now  ready  for  release! 


Brig. -Gen.  Henry  J.  Reilly 

is  no  arm-chair  theorist.  Graduate 
of  West  Point  and  instructor  there. 
Served  in  Mexican  Expedition  and 
First  World  War.  A  military  and 
international  political  expert  with 
11  years  of  practical  experience  in 
Europe.  Far  East  and  Latin  Amer¬ 
ica.  Now  active  member  of  U.  S. 
Reserve  Corps. 


.  .  .  WRITE,  PHONE  or  WIRE 


Chicago  Tribune  -  New  York  News 


HAP  is  going  to  (Chicago,  too. 
next  month  for  the  Democratic 
National  (convention.  Between 
now  and  the  time  this  second 
smash  setpience  begins  is  a  spe- 
eiallv  good  time  to  have  your 
rea<ier>  get  acfpiainted  with  him. 

FEATURE 

SYNDICATE 

I  220  EAST  42nd  street 
NEW  YORK  CITY 


I 


EDITOR 


PUBLISHER 


PERSONALS 

continued  jroni  page  23 

on  the  Duluth  Herald  and  News 
Tribune  it  was  announced  recently 


job  black  and  color  ink  sales  of  the  union,  June  18,  was  a  principal  Winfield  Brown,  Spartanburg  (S.C.) 
George  H.  Morrill  Company,  division  speaker  in  a  round-table  program  on  Herald- Journal  advertising  salesman, 
of  the  General  Printing  Ink  Corp.  "Where  Do  We  Go  from  Here?”  to  Miss  Venita  Tribble,  June  8  at 


In  The  Editorial  Rooms 


Robert  Speidell,  recent  Stanford  Spartanburg. 


to  Miss  Venita  Tribble,  June  8  at 


University  graduate,  has  joined  the 
Reno  (Nev.)  Gazette  for  the  sum- 


Gordon  Bennett,  police  reporter, 
Oakland  (Cal.)  Post-Enquirer,  to 


mer,  preliminary  to  entering  Colum-  Patricia  Wells  Conger,  June  1. 


by  Northwest  Publications,  owmer  of  PERRINS,  managing  editor,  bia  Univer^ty  School  of  Journalism  Harlan  G.  Palmer,  Jr.,  of  the  HoKy- 

the  properties.  His  new  title  has  rtaden  tUtahi  Standard-Examiner  Merritt  C.  y-ood  (Cal.)  Citizen-News  advertis- 

not  yet  been  announced.  William  returned  from  a  vacation  trip  Speidel  of  Speidel  Newspapers,  Inc.  ing  staff,  and  son  of  the  publisher  of 

spent  in  southern  Idaho,  southern  Robert  E.  Moran,  sports  editor 


the  properties.  His  new  title  has 
not  yet  been  announced.  William 
K.  Neal  succeeds  Mr.  Van  Horn  as 
publisher  of  the  St.  Paul  Shopper, 
twice-a-week  free  advertising  paper, 
of  which  he  had  been  advertising 
manager,  following  jobs  with  the  St. 


Utah  and  Nevada  tairmount  (W.  va.)  west  Virginian, 

Paul  Jones,  cashier.  Hope  (Ark.) 
yt«r  has  been  named  managing  editor 

»fjured  recently  when  their  auto- 


Robert  E.  Moran,  sports  editor,  that  paper,  to  Rosemary  Wilson  of 
Fairmount  (W.  Va.)  West  Virginian,  Glendale,  Cal.,  June  8. 
his  wife  and  Mr.  and  Mrs.  L.  C.  Barr, 


Special  Editions 


Daily  News"’'  Al^x"" H^Sv^sXrl  ^publi^^^^^  mobile  crashed  headlong  into  another  BOSTON  SUNDAY  HERALD,  June 

Uail>  News.  . .  which  pulled  across  the  road  in  ir  Summer  Resorts  and  Travel 


car  which  pulled  across  the  road  in  Summer  Resorts  and  Travel 

front  of  them,  near  Youngwood.  Pa.  section.  12  pages. 

Keen  Rafferty,  for  12  years  assistant  Albany  (N.  Y.)  Knickerbocker 

news  editor  m  charge  of  the  copy  desk  jVeu's,  June  15,  Annual  Education 


^  K  K  ^  announced  in  a  series  of  executive  w..e  .  puuvu  u..  bummer  K 

Charles  R  Sherman  has  been  named  ^^anges.  Other  changes  announced  Youngwood.  Pa.  section.  12  pages, 

sales  promotion  manager  in  charge  of  ^  Keen  Rafferty,  for  12  years  assistant  Albany  (N.  1 

-  coming  advertising  manager,  sue-  news  editor  in  charge  of  the  copy  desk  News,  June  15, 

EDITOR  &  PUBLISHER  ceeding  Kelly  Bryant,  resigned.  The  of  the  Baltimore  Evening  Sun,  and  Edition,  30  pages. 

F.rrry  Saturday  Since  1884  Joneses  are  not  related.  Miss  Daisy  before  that  with  the  Terre  Haute  Albany  (N.  Y.) 

-  Dorothy  Heard,  of  Louisiana  State  (Ind.)  Star  and  the  Evansville  (Ind.)  jg  School  Edition 

Including  The  Journalist  mtreei  1907;  Kftr.’paper.  University,  has  been  named  society  Press,  is  head  of  the  department  of 

dom,  merged  1925;  The  Fourth  Estate,  merged  1927  J',  Georee  Reed  Kirk  be-  journalism  at  Eastern  New  Mexico  ^wis. 

Titlet  Patented,  Registered  Contents  Copyrighted  i  -c  j  j  •  ’  Pnllooo  Prirtalpc  N  'VI  and  director  Third  Annual  Re! 

The  editor  &  PUBLISHER  COMP.WY.  Inc.  comes  classified  advertising  manager,  c  ollege,  Fortales,  N.  M..  and  director  ri„„i,Uo..  i, 

James  Weight  Brown,  President  new  DOst  of  Student  publications  and  of  the  OiaCKnaWK 

James  Weight  Brown,  h-.  Tice  President  “  u  r  tn-  f  .u  d  .  bureau  of  public  information  of  the  New  York  Evei 

Charles  B.  GfooMES.TreajErcr  Joseph  F.  Dinneen,  of  the  Boston  „  A„  1  r. 

- Chas.  T.  Stl.art,  .WeMsy _  Globe  sto#,  has  sold  his  first  play  to  Annual  Career  Gi 

Seventwnth  Firor  ()id  Timci  Building  Harrv  Oshrin  who  was  associated  with  Thomas  (Scotty)  Melville,  assistant  Ottawa  (Ont.) 


Including  1907;  University,  has  been  named  sociel 

dom,  merged  1925;  The  fourth  Estate,,  merged  1927  ^  -r*  i  T.r*  i  t_ 

Title.  Patented,  Registered  Contents  Copvrighted  ^ 

The  editor  &  PUBLISHER  COMP.\\Y.  Inc.  comes  classified  advertising  manage 
James  Wright  Brown,  President  now  nnct 

James  Wright  Brown,  Jr..  Tice  President  “  ^ 

Charles  B.  Gk'jomes,  Trcajiircr  Joseph  F.  Dinneen,  of  the  Bostc 

- ' 

Seventeenth  n^r  Old  Time.  Building  Harry  Oshrin  who  was  associated  wi( 

42nd  Street  and  Broadway.  New  York  City.  N.  Y.  Jack  Kirkland  in  the  production  i 
BRyant  9-8052,  sosfLlaM,  30,55  and  .10.16  "Tobacco  Road.”^  Dinneen’s  pla 
The  Oldest  Publishers’  and  Advertisers’  Hospitality  Hall,  is  a  Comedy  abol 

_ Journal  in  America _  the  life  of  ease  of  inmates  enjoyir 

Arthur  T.  Robb,  Edttor.-  Wauken  L.  Bassett,  special  privileges  in  a  COUnty  j£ 
Managing  Editor;  Robert  U.  Brows,  Sews  Editor;  ^  •  j  i_  a.i_»  i  ta*  • 

Walter  E.  Schseider,  Associate  Editor;  John  J.  supervised  by  unethical  polltlCiar 
Cloucher,  Stephen  J.  Monchar,  Jack  Price,  Dinneen  has  written  several  books. 
Frank  Fehlhan.  Mrs.  L.  Dare,  Librar%an.  %  c*  •  o  »•  l 

Tames  Wright  Brown,  Jr.,  Publisher;  Charles  B.  Carl  Spencer,  cartoonist,  SaiisOU' 
Groomes,  General  Manager;  Charles  T.  Stuart,  (N.  C.)  Post,  and  syndicator  of 

-Carolmas  Oddities"  panel  to  son 
John  Johnson,  Placement  Manager. _  20  Carolinas  newspapers,  is  a  patie 


before  that  with  the  Terre  Haute 
(Ind.)  Star  and  the  Evansville  (Ind.) 
Press,  is  head  of  the  department  of 
journalism  at  Eastern  New  Mexico 


Albany  (N.  Y.)  Times-Union,  June 
16.  School  Edition. 

Janesville  (Wis.)  Gazette,  June  12, 


College,  Portales,  N.  M..  and  director  Third  Annual  Resort  Edition,  "Land 
of  student  publications  and  of  the  Blackhawk,  48  tabloid  pages. 


bureau  of  public  information  of  the 
college. 

Thomas  (Scotty)  Melville,  assistant 


New  York  Evening  Post,  June  22, 
Annual  Career  Guide,  2  pages. 

Ottawa  (Ont.)  Citizen,  June  20, 
International  Goodwill  Section,  28 


42nd  Street  .nd  Broadwtv,  New  York  City.  N.  Y.  Jack  Kirkland  in  the  production  of  sports  editor,  Regina  Leader-Post,  International  Goodwill  Section,  28 

BRy.nt  9-8052, 3®aM.  30.55  .nd.ms6  "Tobacco  Road.”  Dinneen’s  play,  has  answered  the  caU  to^ colors  and  pages.  two_  sections. 

The  Oldest  Publishebs’  and  AdvertiseTT”  "Hospitality  Hall,”  is  a  Comedy  about  jomed  the  Cameron  Highlanders  in  Jersey  City  (N.  J.)  Jersey  Journal, 

_ Journal  in  America _  the  life  of  ease  of  inmates  enjoying  Winnipeg.  Others  are  Pete  Yarnton,  June  12.  16  page  tabloid  “Vacation- 

Arthur  T  Robb  £di»or.-  Warren  L.  Bassett,  special  privileges  in  a  county  jail  night  sports  editor,  Regina  Leader-  World’s  Fair”  supplement. 

Wa^^eiT'e.  sl^WEiDERr’l^^of.^^^ldiioTjoHN*"!'!  supcrviscd  by  unethical  politicians.  Post,  the  Canadian  Navy;  William  Ambridge  (Pa.)  Citizen.  June  12. 


Walter  E.  Schneider,  dssoeiate  Editor;  John  j’.  supervised  by  unethical  politicians.  ^0*1,  xne  uanaaian  iNayy,  wiiiwm  Ambridge  (Pa.)  Citizen,  June  12, 

Clouchm,  Stebbes  j.  Monchai,  Jace  Price,  Dinneen  has  written  several  books.  Musgrove,  one-time  police  reporter  progress  and  Achievement  Edition 

Franc  Fehlhan.  Mrs.  L.  Dare,  Librarian.  ,  „  .  „  ,  ,  with  thp  nnw  dpfiinct  Reaina  Dailu  ..o  “  •  ^  Bjullion, 

James  Wright  Brown.  Jr.,  Publisher;  Charles  B.  Carl  Spencer,  cartoonist,  Salisbury  w^h  encineerine  unit-  Dick  carrying  72.296  lines  of  ad- 

Groomes,  General  Manager;  Charles  T.  Stuart,  (N.  C.)  Post,  and  syndicator  of  a  btar.  With  an  engmeeri^  g  u  ,  vertismg. 

Jdoerttsing  Director;  GeORCE  H.  StuatE,  Circulation  “Pa-nlinoc  Clrl/titi^ic”  nonol  to  como  Johnstone,  lieutenant  with  the  Cana-  „  ,  1  ,  .  .O. 

Manager;  Louis  A.  Fontaine.  Classijied  Manager:  Oddities  panel  to  Some  ’  ,  assistant  SDorts  Houglitoii  (Mich.)  Mining  Gazette, 

John  Johnson,  Placement  Manager. _  20  Carolinas  newspapers.  IS  a  patient  ^^vy,  lormcr  a^isia  I  po  Jg  Fourth  Annual  Tourist  Edi- 

IFashington.  D.  C.  Correspondent;  General  Press  at  the  Rowan  Memorial  hospital,  ^d'tor  of  the  Regttm  Star.  Erie  Wells, 

Association  James  J.  Butler  «nd  George  H.  u„  imdprwpnt  an  annpndpo-  who  Was  m  charge  of  the  Moose  JaW  .  ' . 


association  JAMES  J.  CUTLER  ino  U.EORCE  ti.  nnHprwpnt  an  annonfjpo  wno  was  in  cnarge  oi  vne  iviouse  a. 

Manning,  Jr..  1376  .\ational  Press  Club  Bldg.,  Where  he  Underwent  an  appendec-  ,  ,  .,  ina  Leader-Post 

Phone  Metropoliun  1080, _ tomy.  Dureau  OI  tne  negma  i^aoer  rosi. 


Phone  Metropolitan  IQSO. 

Chicago  Editor:  George  A.  Brandenburg,  921 
London  Guarantee  and  Accident  Building,  360  Xorth 
M ichigan  Ate.,  Tel.  Dearborn  6771. 

PaciHc  Coast  Correspondent:  Campbell  \Wtson, 
2132  Derby  Street,  Berkeley,  Cal.,  Telephone:  Thorn- 


Bartholomew  Hoard,  of  the  St. 
Louis  Post  Dispatch  editorial  staff, 
and  winner  of  the  1939  Pulitzer  prize 


attached  to  a  machine  gun  vmit. 

James  S.  Pooler,  motion  picture  edi¬ 
tor  of  the  Detroit  Free  Press,  has  re- 


Manistee  (Mich.)  News-Advocate, 
June  19,  100th  Anniversary  of  Man¬ 
istee,  56  pages,  7  sections. 

Johnstown  (Pa.)  Democrat,  June 


raeyic  uoaji  i^orresponaem:  vamebell  vvatson,  ana  winner  OI  me  icoc  ruiiizer  prize  ,  .  6  1,^.4, aq _ -  a 

2132  Derby  Street,  Berkeley.  CrI  .  Telephone:  Thorn-  t  distineuishod  editorial  turned  to  the  editorial  Staff.  He  IS  ®;  Industrial  Section,  48  pages,  4  sec- 

W.II  5557;  Ken  Tatlor.  1215  North  Hobart  Boui..  distinguisPed  editorial  reolaced  bv  Frank  P  Gill  of  the  tions. 

Lot  Angeles,  Telephone,  Hempstead  5722.  Jdver-  of  the  year,  was  awarded  the  honorary  Dcing  repiawd  oy  r  ranx  r.  kjiii  OI  me 

ri/in^ Duncan  A.  Scott  &  Co.,  e\i  Drirtor  of  Hiimanp  T  pttpr^  editorial  staff.  A  short  story  by  Pooler  Jomistown  (Pa.)  Tribune,  June  8. 

Pt.'WVf  TfUnKon^  1301-  OI  1-^ULior  Oi  xiuiiidiit:  j-ieiieib  •  •_  xi--  _ X  -J*XJ _ o _ XI _  JO  _ 


Building,  San  Francisco;  Telephone  Sutter  1393;  ,  ®  r-*  n  x 

H'estern  Pacific  Building,  Los  Angeles,  Telephone  by  Williams  College,  Wllliamstown, 


is  included  in  the  current  edition  of  Industrial  Section,  48  pages,  4  sec- 


Mass.,  recently. 

Jane  Corby,  feature  writer.  Brook 


tions. 

Garden  City  (Kas.)  Telegram,  June 


Protpcct  5319. _  Mass.,  recently.  ®  Brien  s  Best  Short  Stones.  tions. 

™g.?^'uyrrLoSrd;;!w*’c.^  Jane  Corby,  feature  writer.  Brook-  Ha>-old  Hyman  and  Maurice  West-  Ga^en  City  (Kas.)  Telegram,  June 

phone* Temple  Bar  .3006.  Pari/,  franc?  CoreV^on-  lyn  (N.  Y.)  Eagle  has  returned  to  her  ern  have  joined  the  reporting  staff  of  12.  Southwest  Resource  Edition,  48 

drn/.  Bernhard  ^CNER,  25  fur /}rnnr,uin.  THe-  ,  ,  fullv  recovered  from  a  serious  the  Regina  (Sask.)  Leadcr-Post.  Wil-  pages.  6  sections, 

phone  Etoile  07-70.  Pans,  France,  Business  Ofice  luiiy  recovereu  irom  d  serious  i.  _  ^ 

Representative:  Sydney  R.  Clarke,  International  injury  to  her  eyes.  liam  Stovel,  former  City  hall  reporter  Charlotte  (N.  C.)  Observer,  June 

Snr^ce.  76  fucdc/fcrin-aam,/.  Telephone  Opnra  Zalbourg,  23-year-old  copy  .  teleg^aph  editor  with  the  old  2.  ‘The  1940  June  Bride  Goes  Shop- 

far  Eastern  Correspondent:  Hans  R.  Johansen,  desk  man,  Birmingham  Post,  wired  P  eta’ff  ^  jome  ^^g,  6  pages,  with  photos  of  a 

«>  Osaka  Mainichi,  OMikR’ Japan  and  James  Shen,  the  paper  June  21  that  he  had  joined  the  Leader-Post  staff.  Charlotte  June  bride  shopping  in 

.  '5.5-1  -  the  Canadian  Roval  Artillerv  and  .  ^o^is  Jordan,  of  the  copy  desk  of  local  stores. 


Display  Advertising  rates  effective  Dec.  1,  1937 
8^  per  agate  line  or  series  of  insertions  as  follows 
I  ILinesI  1  I  6  I  13  I  26  I  52  I 
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iS'llill  ^2^*!  '2^*1  2A  lil  went  to  the 

V.  ■  — ! - 7 - : — P - i - J  -  semi-final  round  of  the  city  s  annual 

The  single  column  forty-two  line  rate  marker  card  a  ,  ,  .  ,  .  , 

a  cost  of  $22,  per  week  earns  as  low  a  rate  on  a  52  public  COUrse  championship  golf  tour- 
time  basi^;  as  any  other  Khedule,  namely,  M82  per  nament  before  being  eliminated, 
paw;  $103  half  page;  957  quarter  page.  •Quarter,  e  • 

eignth  and  sixteenth  pages  must  be  on  dehnite  copy  Frank  LfOWC,  former  city  editor  of 
schedule.  \ 
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the  Canadian  Royal  Artillery  and  joraan,  or  me  copy  aesK  oi 

would  not  return  to  his  job  after  his  the  Detroit  Free  Press,  has  joined  the 


Charlotte  June  bride  shopping  in 
local  stores. 


vacation.  Mr.  Zalbourg,  a  French 
Canadian,  had  come  to  this  countr 
with  his  parents  as  a  child. 


the  Detroit  Free  Press,  has  joined  the  Grand  Island  (Nebr.)  Daily  Inde- 
cable  desk  of  the  New  York  Times,  pendent,  June  13,  68  page  “Decade 
William  J.  Coughlin,  exchange  edi-  of  Progress”  edition  in  three  sections. 


with  his  parents  as  a  child.  tor  of  the  Detroit  Free  Press,  has  The  edition  dontained  more  than 

A1  Cotton,  sports  editor,  Jackson  returned  to  the  city  staff.  98,000  lines  of  advertising. 

(Mich.)  Citizen  Patriot,  went  to  the  Johannes  Steel,  international  ex-  Asheville  (N.  C.)  Citizen-Times, 
semi-final  round  of  the  city’s  annual  pert  in  the  field  of  world  politics  and  June  17,  annual  Western  North  Caro- 
public  course  championship  golf  tour-  distinguished  news  analyst  and  radio  lina  Tourist  and  Rhododendron  Fes- 
nament  before  being  eliminated.  commentator,  will  be  syndicated  by  tival  edition,  96  pages. 

Frank  Lowe,  former  city  editor  of  Attractions,  Inc.,  five  times  Fairmont  (W.  Va.)  Times-West 

the  Easton  (Pa.)  Morning  Free  Press,  weekly,  at  6  p.  m.,  on  a^  15-minute  Virginian,  June  16,  Hospital  Supple- 


has  joined  the  copy  desk  of  the  Eve-  recorded  broadcast,  effective  July  1.  ment,  8  pages. 

per  Rgate  une  lour  times.  *  _  _  p-r  rjt-^  oa _ i  i _ i _ wrnmr^  k  xt _ 


^■niAnoKs  Wanted:  50c  per  agate  line  one  time;  T.ing  Public  Ledger,  Philadelphia.  been  with  WMCA  New  FniTOR 

S?  I^ei****' Ely,  financial  and  industrial  York,  for  the  past  three  years.  Previ-  DIATmiAU 

the  iineL _  Mil  n  Va  c  f  ai  u  r-a  ously  he  Served  for  over  two  years  Rome,  Ga.,  Jime  25 — Hamner  Cobbs, 

SuBscaiETioN  Rates:  By  mail  payable  in  advance  ^aitor,  MuwauKee  sentinel  nas  re-  foreign  editor  of  the  New  York  for  three  years  associate  editor  of  the 
United  States  and  Island  Potsetsiona,  $4  per  year;  Signed  to  become  executive  director  of  ^  .  j  nu-i  j  i  L-  t>  j  Ka....  U.,,. 

Canada.  $4.50;  Foreign,  $5.  _ .i„  g _ J  tir: - /-u:  Post  and  Philadelphia  Record.  Tuscaloosa  (Ala.)  News,  has  been 

Club  Rates:  The  club  rate,  are  applicable  to  all  editor  of  the  Rome  NeWS-Tri- 

tub^prion.  in  any  one  organization-whether  paid  zens  Publm  Ex^nditure  Survey  of  bunc.succeedingJ.R.Homady.trans- 

for  by  the  company  or  individualt.  Three  iubicnp-  MadlSon,  WlS.  HlS  SUCCeSSOr  has  not  nmr  JJ-  T,  n  e _ J  _ /ai_\  >r- _ _ 

Uons  to  separate  addresses  for  one  year  each  or  one  i  h<»i»n  nampd  inf  AfifilUCT  BsllS  fcrrcd  to  the  Gadsden  (Ala.)  Times. 

tubscription  for  three  years,  $10;  five  or  more  sun-  _  Homady  has  been  with  the  Rome 

scription.  inone  group  to  different  addresses  for  one  Edward  J.  O’Dea,  reporter,  Spring-  ,  ,  nanpr  ahniit  ninp  vparc  rnmint/  hprp 

held  fMa.<«.i  RevnhlicL.  wa.,  unani-  THOMAS  CUMMINGS,  editor,  Graf-  .555^ 


Canady  $4^50;  Foreign;-$5. - ^ recently  formed  Wisconsin  Citi- 

Club  Rates:  The  club  rates  are  applicable  to  all 

tubicriptions  in  any  one  organization — whether  paid  ZenS  Public^  Expenditure  Survey  of 
for  by  the  company  or  individualt.  Three  subscrip-  Madison,  Wis.  His  SUCCeSSOr  has  not 
uoni  to  separate  addresses  for  one  year  each  or  one  ,  Koon  nampH 

tubscription  for  three  years,  $10;  five  or  more  suo-  nameO. 


Wedding  Bells 


tcriptions  in  one  group  to  different  addresses  for  one 
year  at  $3.00  each  or  individual  tubscription  for  6ve 
years  at  $15.00;  additional  subscriptions  on  the  same 
batit~namcly  three  doilart  each. _ 


field  (Mass.)  Republican,  was  unani¬ 
mously  elected  president  of  the  North- 


Member:  The  Associated  Business  Paper*,  Adver-  ampton  (^lass.)  Press  Club  recently,  Rcxroad  of  ^4organtoivn,  at  Hunting— 
AtliJliati^r5N«?on'^i  B”teTBus?n*e““B!ireau.“a"*d  He  succeeds  John  M.  Gordon  of  the  W.  Va.,  on  June  8. 
the  Audit  Bureau  of  Circulations  with  an  aver.ige  Springfield  Union.  W.  Francis  Robert  W.  Smalley,  classified  ad- 
audited  net  paid  “A  B  C  at  follows: — ^ Sheehey,  Springfield  Daily  News,  and  vertising  manager,  Jackson  (Mich.) 

I  Ende'd  *  Paid  tribution"  Miss  Margaret  P.  Ryan,  Springfield  Citizen  Patriot,  to  Betty  Ellen  Secord, 

I — rZ — 7, — - I —  Union  were  elected  vice-president  of  Jackson,  June  8. 


ton  (W.  Va.)  News  to  Miss  Beulah  from  Gad^en.  Cobbs  has  been  with 
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tribution 
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10,116 
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1930 . 

10,403 
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10.180 
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2xroad  of  Morgantown,  at  Hunting-  Tuscaloosa  paj^r  since  1931.  He 
n,  W.  Va.,  on  June  8.  the  Ann«- 

_  ,  _  ,,  ,  ,  ,  ton  (Ala.)  Star.  The  Rome,  Gadsden 

Robert  W.  Smalley,  classified  Tuscaloosa  papers  are  under  the 

irtising  manager,  Jackson  (Mich )  management. 


and  secretary-treasurer,  respectively.  Raymond  A.  Kierman,  news  editor,  j.  r.  Conroy,  editor  of  the  Atlantic 
H.  H.  (Pop)  Boone,  veteran  sports  Boston  Traveler,  to  Mrs.  Irma  Whit-  City  (N.  J.)  Daily  World,  resigned  re- 
editor,  Fort  Worth  (Tex.)  Press,  is  ney,  art  editor,  Boston  Herald,  at  cently  to  purchase  the  Goldsboro 
now  convalescing  at  his  home  after  an  Portsmouth,  N.  H.,  June  9.  (N.  c.)  Herald  a  weekly.  With  him 


BUYS  N.  C.  WEEKLY 

J.  R.  Conroy,  editor  of  the  Atlantic 


now  convalescmg  at  his  home  after  an  Portsmouth,  N.  H.,  June  9.  (N.  c.)  Herald,  a  weekly.  With  him 

emergency  appendectomy  recently.  Curtis  Bishop,  sports  editor,  Austin  as  a  partner  is  Thomas  F.  Cornwell, 

Myron  Weiss,  New  York  editorial  Tribune,  to  Miss  Grace  Eyres  of  San  former  mechanical  superintendent  of 
consultant,  at  his  Harvard  class  re-  Antonio,  in  San  Antonio,  on  June  12.  the  Daily  World. 
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WHAT  ARE  THE  FACTS? 

**Our  concern  icith  any  man  i»  not  with  what  eloquence  he  teaches^  but  with  what  evidence.*^  AUGUSTINE 


NEW  DISTRIBUTION  PROBLEMS — Farmers'  meetings  now  are  heavily  loaded  with  discussions  of  marketing  prob¬ 
lems.  as  contrasted  with  former  years  when  attention  was  devoted  chiefly  to  production  practices.  This  is  a  natural 
result  of  social  and  industrial  developments  during  the  past  quarter-century,  which  have  a  vital  effect  on  agricul¬ 
ture.  both  direct  and  indirect.  Among  these  modern  changes  are  good  roads,  motor  truck  transportation,  special¬ 
ized  areas  of  production,  improved  refrigeration,  state  trade  barriers,  restriction  of  foreign  markets,  growth  of 
cities,  smaller  family  units,  new  products  of  science  and  soil,  broader  public  education  on  health  and  diets, 
mechanization  of  farming  operations,  and  so  on  through  an  endless  list  of  conditions  new  to  farmers  seeking  pro¬ 
fitable  use  of  their  land  and  labor. 

Production  efficiency  on  farms  must  ever  move  forward,  but  distribution  after  farm  products  leave  the  homestead 
gate  now  assumes  larger  proportions.  This  inevitably  suggests  more  extensive  organization  of  all  groups,  from 
larmers  to  retailers — more  coordinated  action.  Some  groups,  more  integrated  than  others,  recognize  their  greater 
responsibilities  and  their  enhanced  opportimities  for  service  to  both  producers  and  consiuners. 

How  one  such  group  is  meeting  these  new  problems  both  in  emergencies  and  in  day-to-day  cooperation  with 
producers  is  told  in  a  booklet,  "A  Business  Approach  to  Farm  Surpluses,"  published  by  the  National  Association 
of  Food  Chains.  In  more  than  one  hundred  instances,  the  food  chains,  acting  in  on  organized  effort,  have  joined 
hands  with  farmers  to  distribute  more  widely  and  stimulate  consumption  of  our  country's  abundance,  to  stabi¬ 
lize  markets,  improve  farm  income,  benefit  consumers,  increase  volume  purchasing  power,  and  bring  consumer 
and  producer  closer  together  by  reducing  costs  of  distribution.  SOURCE — ^National  Association  of  Food  Chains. 


Highways  lor  Defense  ] 

Highways  arc  as  vital  as  airplanes  1 
or  battleships  to  the  adequate  de¬ 
fense  of  the  United  States.  Charles  | 
M.  Upham,  in  his  most  recent  “Down  , 
the  Road”  column,  points  out  the  in-  ] 
sufficiency  of  America’s  highway  sys-  , 
tern  to  meet  the  demands  of  modern 
warfare.  U.  S.  Senators  and  Represen¬ 
tatives,  in  recent  addresses  to  Con¬ 
gress.  stress  the  contribution  of  high¬ 
ways  to  national  defen.se.  The  .\meri- 
can  Road  Builders’  As.sociation  will 
build  its  1941  Convention  around  the 
theme  note,  “Roads  for  Defense.” 
These  and  other  vitally  important 
highway  developments  are  covered  by 
“Highway  Information  Service”  re¬ 
leases.  Editors  can  keep  abreast  of 
the  latest  news  on  highways  and  their 
significance  to  the  national  defense 
program  by  subscribing  to  this  service. 
Xews  and  feature  releases,  as  well  as 
mats,  cartoons  and  photographs,  can 
be  obtained,  without  charge,  by  writ¬ 
ing  Highway  Information  Service,  865 
National  Press  Building,  Washington, 
D.  C. 

SOURCE — American  Road  Build¬ 
ers’  Assoc. 

More  Advertising  this  Fall 

The  Modern  Kitchen  Bureau  is 
again  emphasizing  the  vital  import¬ 
ance  of  local  newspaper  advertising  in 
announcing  its  fall  campaigns  for  the 
promotion  of  electric  ranges  and  elec¬ 
tric  water  heaters.  .\  complete  series 
of  advcrti.sing  mats,  furnished  in  two 
sizes,  will  be  available  to  utilities  and 
dealers  who  particpiate. 

The  electric  range  campaign,  run¬ 
ning  from  September  15th  to  Novem¬ 
ber  15th,  will  be  built  around  the 
theme  of  “.Alice  in  Electric  Wonder¬ 
land.”  Six  advertising  mats  are  in¬ 
cluded  in  this  program,  together  with 
considerable  editorial  material  for  use 
in  building  special  electric  range  pages 
or  sections. 

The  electric  water  heater  theme  uses 
Donald  Duck  as  its  central  feature. 
Donald  takes  as  his  slogan — ^“Take  it 
easy  with  low  cost  hotstream  electric 
water  heating.  Advertising  mats  for 
this  campaign  are  provided  in  one- 
column  and  two-column  sizes. 

SOURCE — Edison  Electric  Insti¬ 
tute. 


Liquor  Taxes  at  Danger 
Point,  Editors  Believe 

Reaction  of  editorial  comment  upon 
the  Distilled  Spirits  Institute’s  re¬ 
cently  released  annual  report  on  “Pub¬ 
lic  Revenues  from  Alcoholic  Bever¬ 
ages,”  is  largely  a  warning  to  Na¬ 
tional,  State  and  local  taxing  authori¬ 
ties  that  alcoholic  beverages  are  now 
standing  all  the  imposts  the  traffic  can 
bear  and  that  the  bootlegger  and 
moonshiner  are  just  around  the  cor¬ 
ner  ready  to  take  over  at  the  first 
opportunity.  The  general  editorial 
opinion  is  that  “We  have  already 
reached  the  point  of  diminishing  re¬ 
turns,  and  this  point  is  the  danger 
point  beyond  w'hich  prudent  legisla¬ 
tion  may  not  go.” 

The  annual  report  of  Public  Reve¬ 
nues  issued  by  the  DSI  shows  legali¬ 
zation  of  alcoholic  beverages  has  pro¬ 
duced  more  than  $5,269,000,000  since 
Repeal,  with  $1,010,384,672  of  that 
sum  having  been  paid  in  1939.  In 


comparison  with  the  1938  report,  the 
current  publication  reveals  an  increase 
of  $26,810,909  going  into  the  State  and 
local  treasuries,  while  the  Federal 
revenue  was  increased  by  $36,296,677. 
Eight  States  show  an  increa.se  of  more 
than  $1,000,000  in  revenue  and  six 
were  in  the  class  of  more  than  $500,- 
000  increased  revenue. 

SOURCE — Distilled  Spirits  Insti¬ 
tute,  Inc. 

Railroads  Will  Meet  Any 
Transportation  Demands 

The  railroads  will  be  able  to  meet 
any  transportation  demand  that  may 
ari.se  from  the  preparedness  program 
or  from  an  increase  in  regular  com¬ 
mercial  traffic.  A  survey  of  existing 
and  prospective  transportation  facili¬ 
ties  just  made  by  the  railroads 
shows  that  there  are  now  in  opera¬ 
tion  approximately  3  6,000  more 
serviceable  freight  cars  than  there 


were  at  the  peak  of  business  in 
October,  1939,  and  that  by  this  Fall 
there  will  be  an  increa.sed  of  148,000 
.serviceable  freight  cars  over  the  Octo¬ 
ber,  1939,  figure.  Last  October,  the 
railroads  handled  a  maximum  of  860,- 
000  loaded  cars  a  week,  with  an  aver¬ 
age  daily  surplus  of  more  than  60,000 
cars.  On  many  occasions  the  railroads 
have  demonstrated  their  ability  to 
meet  .sharp  increases  in  tran.sportation 
demands.  This  was  proved  again 
when  the  railroads,  in  October,  1939, 
handled  without  difficulty,  delay  or 
congestion  55  per  cent  more  business 
than  in  the  low  week  in  May  of  that 
year.  This  was  due  partly  to  the  fact 
that  railroad  plant,  equipment  and 
methods  have  been  greatly  improved 
in  the  past  twenty  years  and  partly 
to  the  splendid  cooperation  of  ship¬ 
pers  and  receivers  of  freight  through 
prompt  loading  and  unloading  of  cars, 
thereby  adding  greatly  to  the  trans¬ 
portation  capacity  of  the  railroads. 

SOURCE — .Association  of  American 
Railroads. 

Nation's  Airways  Vital 
To  National  Defense 

The  belief  that  the  commercial  air¬ 
lines  are  the  principal  users  of  the 
government  airways  and  their  facili¬ 
ties  is  a  popular  mi.sconception.  Ac¬ 
tually  our  military  planes  are  the  larg¬ 
est  users  of  thc.se  resources,  which  in¬ 
clude  weather  bureau  reports,  the  ra¬ 
dio  Ijeam,  and  other  government  op¬ 
erated  airway  facilities. 

.According  to  figures  relea.sed  by  the 
Civil  .Aeronautics  .Authority,  military 
arcraft  flew  43.9%  of  the  miles  flown 
on  government  airways  in  1938.  Pri¬ 
vate  and  other  non-scheduled  aircraft 
accounted  for  36.5%  of  total  miles 
flown,  while  commercial  airlines  flew 
only  19.6%.  Nloreover,  the  propor¬ 
tion  of  military  aircraft  using  the  air¬ 
ways  is  steadily  increasing. 

.Vs  can  readily  be  .seen  from  these 
figures,  it  is  vital  to  our  national  de¬ 
fense  that  the  government  continue 
to  maintain  and  extend  airway  facili¬ 
ties.  It  is,  therefore,  only  logical  that 
the  commercial  air  lines  should  not  be 
burdened  with  the  cost  of  maintaining 
government  airways. 

SOURCE — Air  Transport  Associa¬ 
tion. 
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NEWSPAPER  PROMOTION 
REVIEW 

By  T.  S.  mVIN 


only  effort  in  this  direction.  Realiz¬ 
ing  that  the  Daily  had  to  get  its  story 


A  Word  of  Caution 

IT  seems  to  us  a  pretty  fair  guess  .  *  ..  - — -  - »  — *  **  " — * — xne  xvaw  vaiiev  ranxierb,  me  larm 

at  this  writing  that  within  the  next  offering  his  sword  to  Grant,  if  bureau,  The  Kansas  Wheat  Improve- 

few  weeks  promotion  department  offered  it.  _  ment  Association  (an  organization  of 


General  Barrett  at  Palmito  Ranch  Q-rt^ricrkrc  \A7ViArrt 
outside  of  Brownsville,  May  13,  1865,  VVn^l 

five  weeks  after  Lee  surrendered.  IlHprOVGIllGIlt  Dcty 
They  didn’t  know  the  war  was  over.  The  Capper  publications  and  radio 
If  those  terms  of  surrender  were  stations  in  Kansas  sponsored  a  Wheat 
signed  at  Appomattox  this  afternoon  Improvement  Field  Day,  June  IS 
the  edition  of  the  News  which  will  near  Topeka,  a  cooperative  effort 
be  delivered  in  Brownsville  at  8: 25  ^hich  means  additional  income  to 
tomorrow  morning  would  not  only  Kansas  wheat  growers, 
carry  the  full  text,  but  a  Wirephoto  The  Kaw  Valley  Farmers,  the  farm 
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It  catches  our  eye  especially  be-  miUers)  and  The  Kansas  State  Agri- 


,  ,  ,  j  _ _  Ko  the  Daily  put  a  goodwill  ambassador 

budgets  and  expenses  are  going  to  oe  .  *  fioM  —  -  —  — * - —  imueis^  anu  xne  xv<iii:>ci5  oiaie  /\gn 

subjected  to  sharp  and  severe  man-  ‘^e  nem.  cauw  only  this  week  Barry  Urdang  cultural  College  at  Manhattan,  co. 

aeement  scrutiny.  Newspapers  are  Morris  Hoverstien,  popular  on  the  of  the  Houston  tTexasI  Chronicle  was 

faced  with  rising  costs  not  compen-  well  informed  and  well 

sated  for  by  rising  revenues.  They  equipped  for  the  job,  go  up  a  ^esen- 

must  prepare  themselves  to  meet  un-  Nation  on  the  University  of  Mmne- 

,  .  _  sota  as  a  community  in  itself,  a  Third 

certain  conditions  and  as  yet  unxnown  .  ; 

j  j  tu  anv  nf  City  withm  the  Twin  Cities,  and 

demands  without  impairmg  any  oi  ,  '  .  ,  , 


of  the  Houston  (Texas)  Chronicle  was  operated. 

in  for  a  visit,  tellirig  us  what  hm  he  a  crop  testing  plot  was  chosen  a 
is  having  deving  into  Texas  history  year  ago  on  a  large  farm  just  outside 

for  a  series  of  Chronicle  promotions,  of  Topeka.  The  ground  was  methodi- 

It’s  a  point  we’ve  made  before,  but  cally  plotted,  prepared  and  planted  in 

aeiuauus  —o  — .,  —  ,  „  i  cof,ro/i  fViot  repeating  dig  into  the  his-  regular  season  to  make  it  ready  for 

their  essential  services  to  readers.  how  the  Daily  se^ed  that  f^ry  of  your  paper,  of  your  com-  the  demonstration  day  at  which  time 

And  always  at  a  time  like  this  the  munity,  of  your  state;  its  rich  with  the  assembled  farmers  were  shown  the 


axe  hangs  heavy  over  any  service  or 
activity  that  cannot  justify  itself. 

It  is  not  enough  to  say  of  promo¬ 
tion  at  a  time  like  this  what  Paddy 
said  about  whiskey — “all  whiskey’s 
good,  some  is  just  better’n  others.” 
Promotion  per  se  is  good.  Further, 
it  is  essential  today  to  the  very  life 
of  a  newspaper.  But  that  does  not 
mean  that  all  promotions  are  good. 

Promotions — rather  than  promotion 
— are  more  than  ever  going  to  have 
to  justify  themselves.  Which  is  a  very 
good  thing  at  all  times.  Promotions 
that  merely  “seem  like  a  good  idea” 
will  be  eliminated.  Promotions  that 
f.re  a  good  idea  will  remain.  And 
here’s  where  our  word  of  caution 
comes  in — to  management  as  well  as 
to  promotion  departments. 

If  it  is  found  necessary  in  the  pres¬ 
sure  of  coming  conditions  to  tighten 
up  on  the  promotion  budget,  let  it  be 
in  the  direction  of  cutting  down  on 
quantity  rather  than  on  quality.  It 
is  far  better  to  have  fewer  promo¬ 
tions  and  all  of  them  of  high  quality 
than  to  have  many  promotions  and 
all  of  inferior  quality.  One  inferior 
promotion  can  undo  the  good  work 
of  a  dozen  promotions  of  high  quality; 
and  not  half  a  dozen  good  promotions 
can  erase  the  damage  done  by  one 
inferior  promotion. 


Hope  in  Minnesota 

IF  the  war  gets  you  down  and  you 
worry  these  days  about  the  future, 
perhaps  this  will  cheer  you  up. 
There  is  hope  in  Minnesota.  We’re 
not  referring  to  young  Governor 
Stassen,  the  Republican  keynoter. 
We’re  referring  to  things  that  are 
happening  on  the  campus  of  the  Uni¬ 
versity  of  Minnesota,  specifically  to 
things  that  are  happening  on  the 
Minesota  Daily. 

We  have  at  hand  a  report  from 
Business  Manager  Hugh  H.  Hinder- 
aker  covering  the  Daily’s  promotional 
activities  for  the  past  school  year. 
It’s  a  report  that  many  a  small  city — 
and  perhaps  some  big  city — newspaper 


presentation  before  all  the  luncheon 
clubs  and  service  groups  in  the  Twin 
Cities,  before  the  Associated  Col¬ 
legiate  Press  convention  at  Des 
Moines  and  at  the  Southern  Collegiate 
Press  convention  in  New  Orleans. 

While  all  this  was  taking  place,  the 
Daily  enlarged  its  layout,  copywriting 
and  advertising  planning  staffs,  co¬ 
operating  with  the  advertising  classes 
and  the  journalism  department.  “The 
development  of  a  good,  competent 
staff,”  Mr.  Hinderaker  writes,  “is  par¬ 
ticularly  important  to  a  college  news¬ 
paper,  since  one  of  its  main  functions 
is  to  provide  experience  for  prospec¬ 
tive  advertising  men  and  women. 
The  Daily  is  proud  of  the  fact  that 
one  of  the  largest  retail  advertisers 
in  the  Twin  Cities  made  great  use  of 
its  copywriting  service  and  many 
others  found  it  a  valuable  aid,  too, 
even  though  they  have  advertising 
staffs  of  their  own. 

“During  the  Christmas  holidays,  the 
Daily  sponsored  a  gift  suggestion  bu¬ 
reau  on  the  campus  in  co-operation 
with  Theta  Sigma  Phi  and  local  mer¬ 
chants.  This  was  widely  and  well 
publicized,  as  were  some  of  the  Daily’s 
other  stunts  and  events — its  fortieth 
anniversary,  when  it  published  a 
jubilee  edition;  its  special  Snow  Week 
and  Homecoming  issues. 

“In  brief,  the  whole  year’s  promo¬ 
tional  program  has  brought  results 
beyond  expectations;  advertisers  have 
been  sold  into  the  paper  who  couldn’t 
be  approached  before.” 

Back  to  our  note  of  cheer — so  long 
as  there  is  enterprise,  initiative  and 
energy  of  this  kind  among  our  col¬ 
lege  people,  so  long  is  there  hope  for 
the  future  —  for  the  future  of  our 
newspapers  and  the  future  of  our 
country. 


promotional  material. 


value  of  new  superior  varieties 
wheat,  yield  increasing  fertilizers  and 
Stamps  more  profitable  soil  tillage  methods. 

EFFECTIVE  use  of  colored  stamps  Another  objective  is  the  production 
or  pctsters  measuring  about  1*4  x  2  of  fewer  varieties  of  a  kind  preferred 
inches  is  being  made  by  the  New  York  by  millers  who  have  just  announced 
World-Telegram  as  an  auxiliary  pro-  **  premium  of  two  cents  a  bushel  for 
motion  of  its  new  Block-by-Block  those  who  produce  the  type  of  wheat 
analysis  of  the  New  York  market,  which  makes  the  finer  bread  and 
The  stamps  carry  brief  messages  pastries.  The  progress  of  the  pro- 
drawn  from  the  study  which  is  cur-  gram  —  initialed  four  years  ago— is 
rently  the  basis  of  the  World-Tele-  evidenced  by  the  fact  that  Shawnee 
giam’s  promotional  effort.  They  are  Wheat  Growers  have  reduced  their 
being  used  on  all  outgoing  business  varieties  from  25  or  30  in  1934  to  only 
mail,  on  sales  letters  and  as  seals  on  three  or  four  of  the  selected  grains 
reprints  and  other  direct  mail.  A  ibis  year, 
good,  eye-catching  idea. 


God  Bless  America! 

PROBABLY  nowhere  is  the  prayer 

uttered  with  more  heartfelt  sin¬ 
cerity  than  among  the  Poles  of  Buf¬ 
falo,  N.  Y.  And  sensing  this,  perhaps, 
the  Polish  Everybody’s  Daily  wrap-  newspapers, 
ped  its  issue  of  Saturday,  June  15, 
in  a  cover  reproducing  the  American 
flag  in  all  its  colors.  It  made  an 
effective  cover — and  an  effective  pro¬ 
motion. 

“This  is  the  first  time  to  our  knowl¬ 
edge,”  writes  Promotion  Manager 
Casey  Zwierzynski,  “that  a  newspaper 
has  devoted  a  complete  front  page  to 
the  American  flag  in  color.  Extra 
copies  of  the  page  were  run  off  and 
pasted  in  store  windows,  thus  mak¬ 
ing  thousands  of  Saturday  shop¬ 
pers  conscious  of  the  spirit  of  our 
people.” 


BLOCK  CORRESPONDENT 

Ray  Sprigle,  Pittsburgh  Post- 
Gazette  staff  writer,  reported  last 
week  to  have  left  for  Europe  June  13, 
will  write  not  only  for  the  Post- 
Gazette  but  for  all  the  Paul  Block 


In  Columbus 


Central  Ohio 


ADVERTISERS  SAY: 


’’The  DISPATCH 

ALONE 


IS  ALL 
YOU  NEED' 


FREE  WORK-WANTED  AD 


A<Idrc8.s  the  Na¬ 
tional  Advertisintr 
Department  for 
market  informa¬ 
tion. 


The  War  in  Dallas 

A  HAND  this  week  to  the  Dallas 
(Texas)  Morning  News  for  an  ex¬ 
cellent  little  folder  that  tells  what 
happens  “when  WAR  descends  upon 
a  busy  newspaper  office.”  No  matter 


In  an  effort  to  relieve  unemploy¬ 
ment  the  Nellis  Newspapers,  Mount 
Clemens,  Mich.,  publishers  of  five 
newspapers,  have  announced  a  free 
work-wanted  advertising  service  for 
July.  A  50-word  classified  adver¬ 
tisement  outlining  the  type  of  work 
wanted  was  offered  free. 


Sationat  Representatives 

O'MARA  &  ORMSBEE 


Columbus 


can  learn  a  lot  from.  And  it  explains  how  often  the  story  of  the  newspaper 
in  part  why  the  Minnesota  Daily  can  it  acts  m  a  news  emergency 

proclaim  itself  “the  world’s  largest  js  told,  it  is  always  alive  and  fascmat- 
collece  newsoaoer  ”  mg— as  much  so  to  romantic  newspa- 

SoLthing  li^e’a  year  ago,  the  Per  varans  as  to  blase  and  hardboiled 
Daily  sponsored  a  campus  survey  of  y^^^^^fters.  And  because  it  is  so  live 
student  purchasing  power  and  buying  ascmating  a  story,  it  always 


habits.  This  formed  the  backbone  of  promotion. 


the  year’s  promotional  effort.  Before 
school  opened,  the  Daily’s  promotion 
department — itself  an  evidence  of  un¬ 
usual  enterprise  on  a  college  paper — 


Especially  when  it  is  told,  as  this 
one  is,  by  one  of  the  newsmen  them¬ 
selves.  Author  of  this  piece  is  Ted 
Barrett,  city  editor  of  the  News,  and 


sent  to  prospective  advertisers  a  series  he  has  packed  into  it  the  sweat  and 


of  six  mailing  pieces.  These  were 
followed  up  by  three  other  promo¬ 
tional  pieces  sent  out  during  the 
school  year. 

Wisely  enough,  the  Daily  did  not 
depend  upon  these  mailings  for  imme- 


speed  and  excitement  of  a  morning 
newspaper’s  city  room  just  before  the 
bulldog  goes  in. 

One  paragraph  catches  our  eye 
especially.  “Facilities  at  the  com¬ 
mand  of  the  News  today,”  Mr.  Barrett 


diate  results.  They  were  intended  writes,  “would  have  avoided  the  last 


only  to  break  down  sales  resistance 
and  make  the  way  easier  for  the 
Daily’s  salesmen.  Nor  were  they  the 


battle  of  the  Ciyil  War.  Colonel  John 
S.  Ford,  with  a  bunch  of  Texas  rebels, 
rubbed  out  a  force  of  Yankees  under 
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Write  for  8-page  bulletin  which  il¬ 
lustrates  Hoe’s  Special  Six  Features. 
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adopts  ENGLISH  CHILD 

Robert  J.  Hoyland,  assistant  market 
editor  of  the  Kansas  City  Star,  and 
Mrs.  Hoyland  will  adopt  Ann,  five- 
year-old  daughter  of  Mr.  and  Mrs. 
Reginald  Vince,  an  English  couple, 
as  a  playmate  for  their  five-year-old 
son,  in  response  to  a  cablegram  re¬ 
ceived  recently.  It  read:  “Can  you 
care  for  our  daughter?”  Mr.  and  Mrs. 
Hoyland  cabled  their  eagerness  to 
take  the  English  child  out  of  war 
dangers  in  England.  Mr.  and  Mrs. 
Vince  visited  in  Kansas  City  about 
10  years  ago. 


CANADIAN  NAMED 

Montreal,  Que.,  June  26 — I.  Nor¬ 
man  Smith,  assistant  general  man¬ 
ager  of  the  Ottawa  Journal,  today 
joined  the  staff  of  Joseph  Clark,  di¬ 
rector  of  public  relations  for  the  Air 
Ministry  as  assistant  director  for  the 
duration  of  the  war.  W.  H.  Ward 
of  the  Ottawa  Bureau  of  the  Canadian 
Press  joins  the  staff  next  Monday. 
Flying  Officer  Fergus  Grant,  former 
Montreal  Gazette  reporter,  who  has 
been  Royal  Canadian  Air  Force  press 
liaison  officer  will  also  work  with  Mr. 
Clark  and  his  two  associates. 


WINS  CUP 

The  Burlingame  (Cal.)  Advance  has 
been  awarded  the  Nu  Iota  Chi  fra¬ 
ternity’s  trophy  “for  outstanding 
newspaper  makeup”  in  a  Pacific 
Coast  competition.  Daily  newspa¬ 
pers  of  California,  Washington  and 
Oregon  were  considered  by  the  San 
Jose  State  College  of  Journalism  chap¬ 
ter  of  the  fraternity  in  deciding  on 
the  award  winner.  George  McQueen, 
publisher,  and  Frederic  O.  Glover, 
editor,  accepted  the  trophy  on  behalf 
of  the  newspaper  at  a  banquet  ses¬ 
sion  held  in  San  Jose,  Cal.,  recently. 


MAR  APR  MAY 


Where  Stacks  Are 
Smoking  And 
Stores  Are  Selling 


BUFFALO  INDUSTRIES 
AT  PEAK  PRODUCTION 

Because  it  is  one  of  the  country’s  most  important  industrial  centers,  Buffalo 
has  gone  into  peak  production  as  America  bolsters  her  defenses.  In  the 
past  six  months,  the  steel  and  aircraft  plants  have  doubled  their  output. 
Factories  that  have  been  idle  for  years  have  reopened;  several  factories  have 
gone  to  a  24-hour  basis  and  plans  are  under  way  for  expansion  in  many 
instances.  Employment  for  May  was  15%  over  1939  and  they’re  still  hiring 
men  at  a  rate  far  ahead  of  a  year  ago. 

Buffalo  today  is  relatively  one  of  the  best  markets  in  the  country  for  sales, 
a  large  and  prosperous  trading  area  that  can  be  reached  and  sold  by 
advertising  in  the  one  newspaper  that  just  about  everybody  in  Buffalo  reads 
— the  Buffalo  Evening  News. 

Buffalo  Evening  News 

Edward  //.  Butler,  Editor  and  Publisher 

BUFFALO'S  ONLY  EVENING  NEV/SPAPER— 206,004  NET  PAID  CIRCULATION 

KELLY-SMITH  CO.,  National  Representatives 
New  York — Chicago — Philadelphia — Boston  —  Detroit  —  Atlanta  —  Kansas  City 


NASHVIllE 

Industrial  Employment 
Above  1929  Level 

Continued  improvement 
characterized  the  Nash¬ 
ville  business  scene  at  the 
end  of  May. 

New  Gar  sales  have  a 
strong  lead  for  the  year; 
electric  power  consump¬ 
tion  is  well  ahead — with 
industrial  use  of  electric- 
,,  ity  at  a  new  high;  private 
building  is  showing  more 
than  1009^  gain;  bank 
clearings,  are  ahead  for 
the  year.  Industrial  em¬ 
ployment  is  well  above 
1929  levels. 

Hand-in-hand  with  these 
and  other  business  in¬ 
dices,  figures  on  linage 
and  circulation  for  tbe 
BANNER  and  the  TEN¬ 
NESSEAN  are  well  out 
in  front  of  1939. 


NASHVIliiTEMESSEAN 


For  detailed  injormation  write  NEWS¬ 
PAPER  PRINTING  CORP.,  Atent, 
Nashxrille,  or  the  nearest  office  of  our 
representatives,  THE  BRANHAM  CO. 
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HOW  NEWSPAPER 
ADVERTISING  WORKS 


using  straight  copy.  Because  women 
buy  most  of  the  paper,  we  strongly 
recommend  running  the  copy  on  the 
society,  recipe  or  woman’s  pages. 


Ads  Created  Tourist 
Trade  to  Hawaii 


By  FRANK  FEHLMAN 


Schedule 

THE  wall  paper  buying  season  usu- 

No.  175.  WaU  Paper  ally  reaches  its  first  peak  in  the 

,  ,  late  spring  months  and  the  early 

IN  the  “Practical  Book  of  Interior  idea  can  be  obtained  as  to  the  intelli-  summer.  The  second  peak  is  in  Sep- 
Decoration,”  the  good-natured  au-  gcnce  of  the  salesman  or  the  store  tember  and  October  but  someone  is 
thors  explode  on  page  243  with  this  owner  who  displays  the  merchandise,  always  buying  a  roll  of  wall  paper 
statement,  “Perhaps  no  other  one  If  the  reports  of  these  shoppers  are  during  the  so-called  oif-seasons. 
thing  has  given  such  scope  to  the  favorable,  you  are  then  ready  to  sug-  Therefore,  to  get  the  greatest  results 
fiendish  ingenuity  of  man  as  the  de-  gest  to  this  prospect  a  plan  for  a  12-  ^  campaign,  we  believe  the 

signing  of  paper  for  the  wall.  The  months  schedule  of  advertising  in  your  ^opy  should  be  rim '  at  least  three 
usual  shop  is  a  museum  of  horrors,  paper.  times  a  week — week  in  and  week  out. 

where  out  of  a  hundred  patterns,  90  If  the  prospect  could  be  sold  the  The  wall  paper  store  that  offers  to 
are  to  be  shunned.  Yet,  even  here,  idea  of  setting  up  an  advisory  ser-  gjyg  ^  advisory  service  and  that 
one  may  find  good  and  simple  things,  vice,  and  if  he  could  and  would  offer  releases  copy  built  on  the  five  themes 
and  the  best  shops  and  decorating  to  have  someone  on  his  staff  inspect  enumerated  will,  over  a  year’s  time, 
establishments  have  papers  of  great  a  home,  check  the  lighting,  the  furni-  do  more  business  than  the  store  that 
beauty.  lure  and  the  furnishings,  then  he  advertises  only  during  the  so-called 

To  get  the  true  significance  of  this  could  make  specific  recommendations  pgak  seasons.  Of  this  we  have  ample 
paragraph,  one  has  only  to  enter  any  regarding  styles  of  paper,  patterns,  proof, 
store,  anywhere,  and  ask  to  be  shown  and  designs  that  would  fit  the  rooms 

some  wall  paper.  The  salesman  usu-  that  are  to  be  repapered.  National  Prospects 

ally  asks  you  to  be  seated  before  a  At  the  top  of  every  advertisement  -..tdtat/-  u  m 


ally  asks  you  to  be  seated  before  a  At  the  top  of  every  advertiseme 
large  rack  of  samples.  Then,  with  run,  a  free  offer  should  be  included 
one  eye  on  you  and  the  other  eye  something  like  the  following: 


Notional  Prospects 

DURING  the  past  10  years,  wall 
paper  manufacturers  have  shown 


on  his  samples,  he  starts  “turning 

them  over,  watchmg  all  the  time  for  without  any  obiig-ation,  we  will  be  glad  to  ol  their  merchandise.  A  few  of 

a  fliokar  in  vniir  pvps  that  miaht  ha  *>ave  one  of  our  people  inspect  your  honie.  these  manufacturers  have  distribution 
a  nicKer  in  your  eyes  inat  might  oe  ughting.  furniture  and  furnish-  . 

interpreted  as  a  stop  sign.  intr«  nmi  nrivinp  with  vou  in  the  Beiection  scattered  irom  coast  to  coast  and 


Over  and  over  thev  eo _ colors _  correct  paper  tor  living  rooms,  bed-  Lakes  to  Gulf.  Of  course,  they  do 

Kjwer  ana  over  tiiey  gu  coiorb  rooms,  dining  rooms,  halls  and  kitchens.  .  A-  ♦*.*k  ♦*  a 


^  -  —  ^  -  rooms,  uining  rooms,  nans  anu  aiioueiiB.  U-.-- .  *1.-.  j*  *•  j 

patterns — designs  that,  in  most  cases,  _  i.  u  1.  j-  *  j  have  the  same  distribution  as  does 

do  remind  you  of  a  chamber  of  color  Followmg  it  should  be  copy  directed  Wrigley’s  Gum,  or  Chesterfield  Cig- 
horrors.  ^  specific  rooms.  As  we  see  it,  hve  arettes,  but  they  may  be  considered 

definite  themes  can  be  used  to  build  national  prospects. 
qI  vy„n  Paper  copy.  If  25  or  30  publishers  were  to  sell 

_ _ _  _  that  uumbcr  of  local  wall  paper  cam- 


Einds  of  Wall  Paper 


THERE  are  many  different  Wnds  of  5  ^opy  Themes  paigns,  and  if  the  results  of  these 

youf  oS^rospfcrLTkSow'^ome-  IN  most  homes,  the  hall  and  living  campaigns  were  placed  in  the  hands 
your  local  prospect  may  Know  some  considered  as  one  imit.  of  their  national  representatives,  we 


thing  about:  Brocades,  Diamond  Pat-  „  conbiuvxvu 

tern  Papers,  Solid  Color,  Stipled  Therefore,  pwial  copy  should  be  pre- 

Papers,  Canvas  Papers,  Gold  and  Sil-  halls  and  hvmg  rooms.  wall  paper  man^^^^^ 

ve^ Japanese  Gra^,  Two-Toned  Pa-  The  second  copy  theme  should  be  doing  a  national  job  m  newspapers. 


pers.  Sprinkled  and  Small  Pattern  devoted  to  dining  roonris.  Some  peo-  T  HCHTPU  IVABnPTCTk 

Papers,  Small  Effects  Paper,  Period  ple  prefer  the  same  color  s^eme  and  A.  D.  LASK^  MARRIED 
Papers,  Cretonne  Papers,  Foliage  Ef-  wall  paper  patterns  m  both  hvmg  room  Albert  D.  Lasker,  principal  owner 
fects  Flowered  Paners  Modernistic  ®^d  dining  room  but  many  designers  of  Lord  &  Thomas  Agency  and  Mrs. 
and ’childTS  Rooms  Papers  do  not  favor  this.  The  dining  room  Mary  Woodward  Reinhardt  of  New 

This  classification  does^not  begin  is  the  famUy  gathere  York,  who  is  the  originator  of  HoUy- 

to  cover  all  of  the  different  variations  two  or  three  times  a  day.  It  should  wood  Patterns,  a  subsidiary  of  Conde 
S3  paper  desigriT^  be  a  cheerful  place -it  should  be  Nast  publications,  were  married  June 

sible  to  get  the  total  number  of  de-  bght,  buoy^t,  and  give  one  the  f^l-  21  m  the  New  York  County  Court 
signs  now  manufactured  and  sold  in  i*'®  that  “This  is  a  dehghtful  place  House  chambers  of  Supreme  Court 
paper  stores  in  the  United  States,  1°  ,  ,  ,  j  1  j  ^  j  d'lstice  Lloyd  Church,  who  performed 

the  number  would  probably  exceed  The  third  theme  should  be  devoted  the  ceremony.  The  marriage  of  Mr. 
25,000  different  patterns.  to  be^ooms.  Most  of  us  spend  about  Lasker  and  Mrs.  Doris  Kenyon  Sills 


patterns  for  an  average  home. 


combinations,  and  the  average  con-  scrioe  mis  as  a  wuigm  enecr.  ine 
sumer  isn’t  in  a  position  to  buy  new  never  hght  or  dark-it  is  just 

furniture  or  new  furnishing  to  fit  in  r«tml.  ,,  ,  ,  .  j 

with  the  unusual  wall  paper  design.  {o'^^h  Acme  should  be  devoted 

Therefore,  most  of  them  must  com-  to  kitchens.  Most  kitchens  today  are 
promise  on  a  paper  or  papers  that  do  Pamted  but  there  is  a  growng  ten- 


not  too  greatly  conflict  with  their  dency  to  use  wall  paper.  Now  one 


present  furnishings. 


may  obtain  all  sorts  of  papers  that 
can  be  washed  at  frequent  intervals. 

How  to  SeU  Service  water-proof  papers  in  many 

,  ,  ,  ,  colors. 

WE  have  shopped  many  stores  that  ^  ^ 

sell  wall  paper;  we  have  bought  tance  in  the  past  few  years 

wall  paper  for  different  rooms,  for  u.. 


newspaper  news 


AUSTRALIA 


xoum:.,  lui  has  to  do  with  playrooms  in  the  base- 
different  Sized  apartments  and  homes;  Basements  are  dark,  the  wall 


_ 1  •  1.  1*  ^  xt.  J.  XilciilD.  AJddciiiciita  die  udiiv.,  btie  won 

and  it  IS  our  belief  that  many  wall  1.  u  .  j  *  j  u-u. 

.  ,  J  .  paper  should  tend  toward  the  light 

paper  stores  could  supply  an  advisory 


service  that  would  be  of  great  as¬ 
sistance  to  the  average  consumer.  «.  -  — 

After  a  prospect  has  been  selected,  ^OPY 

and  you  have  decided  that  this  pros-  IF  a  free  offei 
pect  has  an  adequate  stock  of  reason-  advertisement 


The  only  journal  giving  the  news 
of  advertisers,  advertising,  pub¬ 
lishing,  printing  and  commercial 
broadcasting  in  Australia  and 
New  Zealand. 

If  you  are  planning  sales  cam¬ 
paigns  or  are  interested  in  these 
territories  read 


Subscription  rate  $1.50  per  year 
post  free 


AN  ADVERTISING  AGENCY 

That  Knows  How 

TO  USE  NEWSPAPERSI 


We  have  listed  the  most  commonly  pne-third  of  our  lives  in  a  bedroom  was  terminated  by  divorce  last  June 

_ *'  r\^A  m  viroll  XT.......  J...  rm.  ^  *_  .  _ 


known  papers,  to  emphasize  the  diffi-  personal  likes  and  dislikes  in  wall  in  Nevada.  The  bride  is  a  divorcee. 

culties  enemmtered  by  every  con-  colorings  in  bedrooms  vary  greatly.  1 _ 

sumer  when  he  or  she  visits  a  store  Some  people  pr^r  a  room  that  is  as  ^OVE  AD  OFFICES 

with  the  idea  of  selecting  one  or  two  Ught  Tciom-Slule  oth^^^^  The  advertising  department  of  the 

nattpmjs  fnr  an  avaracra  home.  ®  iigni  room  wiuie  uiuei:>  piexci  ij^u^a  ca^*. _ o-.u 


"“■Se  av^agl'c^n^uXr 'tan’t  an  in  subdued  paper  so  that  one  has  the  Jisk  Division  of  United  States  Rub- 

teS  deSor  TTiT  avemfie  co“'  I®®lbig  that  they  are  entering  a  half-  bpr  Company  Chicopee  Falls  Ma^., 
tenor  decorator.  Ihe  average  con-  |  Some  designers  de-  be  moved  to  New  York  m  July, 

sumer  isnt  a  good  judge  of  color  an..  Among  those  slated  for  transfer  to 


•  In  our  files  ore  more  than  30,000 
separate  newspaper  advertise¬ 
ments,  written  the  past  4  years 
by  Frank  E.  Fehiman  who  directs 
our  research  and  copy  depart¬ 
ments.  They  have  been  used  by 
over  1,000  retail  stores  in  30  towns 
and  cities  in  the  United  States 
and  Canada.  These  tested  adver¬ 
tisements  are  available  to  our 
clients.  Our  presentation,  “How 
to  Get  a  Greater  Return  from 
Advertising  Expenditures,”  will 
be  made  on  request. 


scribe  this  as  a  twilight  effect.  The  transfer  to 

room  is  never  light  or  dark— it  is  just  New  York  are  Ned  Eimns,  advertismg 
quiet  and  restful. 

The  fourth  theme  should  be  devoted  Advertising  manager. _ 

to  kitchens.  Most  kitchens  today  are 


I.  M.  NICKERSON  Inc. 

Advertising 

110  East  42nd  Street,  New  Yerk  CMy 


and  you  have  decided  that  this  pros-  IF  a  free  offer  is  included  in  each  paigns  or  are  mterested  m  these 

pect  has  an  adequate  stock  of  reason-  advertisement  and  if  the  five  territories  read 

ably  good  wall  paper,  the  salesman  themes  listed  are  used,  copy  can  be  “NEWSPAPER  NEWS.” 
assigned  to  this  account  should  have  written  to  occupy  a  space  as  small  as  Published  Monthly 

three  or  four  wives  of  other  members  four  inches  single  column.  The  use  of  |_^ _ 

of  the  staff  shop  the  store,  so  that  cuts  in  this  type  of  copy  is  optional.  Subscription  rate  $1.50  per  year 

first-hand  information  can  be  ob-  Wall  papers  all  come  in  colors.  Show-  post  free 

tained  as  to  what  three  or  four  ave-  ing  a  pattern  in  a  small  cut  does  not  Warwick  Bldg.,  Hamilton  St. 

rage  consumers  think  of  the  samples  convey  much  of  an  idea  to  the  pros-  SYDNEY 

carried  in  stock,  and  so  that  some  pective  buyer.  Therefore  we  favor 


CLINE  ELEC.  MFC.  CO. 


Chicago:  211  West  Wocker  Drive 
New  York  220  East  42nd  Street 
Son  Francisco:  1st  Nat  l  Bank  Bldg 


How  an  “emergency”  newspaper 
campaign  by  the  Matson  Navigation 
Company  successfully  combatted  war- 
inspired  fears  regarding  sea  travel  to 
Hawaii  last  winter,  is  outlined  in  the 
Advertising  Facts  bulletin  issued  re¬ 
cently  by  the  research  and  promotion 
department  of  the  Bureau  of  Adver¬ 
tising,  ANPA. 

As  a  result  of  the  general  fear  of 
sea  travel  caused  by  the  war,  the 
folder  relates,  Matson’s  winter  book¬ 
ings  to  Hawaii  suffered  a  sharp  decline 
last  November,  with  the  travel  season 
only  a  few  weeks  off. 

To  counteract  these  fears,  a  cam¬ 
paign  of  1,000-line  newspaper  ads  was 
prepared  by  Bowman  Deute  Cum¬ 
mings,  Inc.,  the  Matson  advertismg 
agency,  and  released  to  newspapers  in 
the  country’s  most  productive  travel 
centers.  Each  ad  stressed  the  safety 
of  travel  in  the  Pacific,  and  pointed 
out  that  Hawaii  enjoyed  the  protec¬ 
tion  of  the  American  flag. 

“Favorable  results  were  apparent 
almost  immediately,”  writes  S.  G. 
Walton,  general  passenger  manager, 
in  a  letter  reproduced  in  the  folder. 
“The  booking  curve  stopped  dipping, 
steadied  and  turned  up.  And  by  the 
time  winter  reservations  had  passed 
their  customary  peak,  they  had 
reached  a  higher  level  than  for  the 
corresponding  period  in  1938  .  .  . 
thanks  very  largely  to  this  special 
emergency  advertising  campaign  in 
newspapers.” 


USING  COLOR  COPY 

Color  copy  in  newspapers  will  be 
used  by  Theo  Hamm  Brewing  Co, 
St.  Paul,  through  Mitchell-Faust  Adv. 
Co.,  Chicago  agency. 
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NEA  Adopts 
12-Point 

Selling  Program 


Aggresave  Public  Relations, 
Research  Job  Outlined  by 
Roy  Brown.  New  President 


The  National  Editorial  Association 
has  embarked  upon  a  “selling  job”  it 
was  revealed  June  21  by  Roy  A. 
Brown,  San  Rafael  (Cal.)  Independent, 
newly  elected  president  of  the  asso- 


Roy  A.  Brown 


ciation,  who  announced  the  adoption 
of  a  new  12-point  program  of  the 
closing  sessions  at  the  Hotel  Roose¬ 
velt,  New  York. 

The  new  program  not  only  under¬ 
takes  to  sell  the  association  itself  to 
its  members  and  to  those  daily  and 
weekly  newspapers  in  the  non-metro¬ 
politan  field  but  it  definitely  calls  for 
a  public  relations  program  and  the 
collection  of  factual  data  which  will 
acquaint  industry  and  the  public  in 
general  with  the  values  of  the  non¬ 
metropolitan  press  and  the  market 
these  papers  serve. 

Frowning  upon  the  “sabotaging  of 
our  news  columns”  the  program  in¬ 
cludes  an  educational  campaign  to 
show  those  using  free  publicity  that 
destroying  the  news  value  of  news¬ 
papers  likewise  destroys  the  freedom 
of  the  press. 

Oppose  Destructive  Legislation 

It  pledges  co-operation  to  all  other 
industries  in  opposing  legislation 
which  tends  to  destroy  the  American 
plan  of  free  enterprise  and  it  pro¬ 
poses  co-operation  in  “the  education 
of  consumers  to  the  true  functions  of 
newspaper  advertising,”  attempting  to 
aid  in  curbing  the  subversive  propa¬ 
ganda  often  waged  against  advertis¬ 
ing. 

Presented  by  Mr.  Brown  the  pro¬ 
gram  was  adopted  in  full  by  the  NEA 
board  of  directors  as  a  “platform”  for 
1940-41.  The  full  text  of  the  program 
is  as  follows:  “Today’s  program — to¬ 
morrow’s  achievement.” 

“The  1940  goal  of  the  NEA,  repre¬ 
senting  the  non -metropolitan  news- 
paptis  of  the  United  States,  both  daily 
and  weekly,  recognizes  that  it  has  an 
important  work  to  do.  ...  It  accepts 
this  task  and  embarks  upon  a  new  era 
of  service.  .  .  .  SeiT^ice  not  only  to 
the  newspapers  themselves  but  to  the 
public  served  by  them.  With  this  in 
mind  the  NEA  offers  a  program  de¬ 
serving  of  attention  of  all  non-metro¬ 
politan  newspapers  now  belonging  to 


the  association  and  of  those  eligible 
to  join.  Along  with  the  myriad  of 
services  rendered  annually,  here  is  an 
outline  of  some  of  the  things  the  NEIA 
is  attempting  to  do: 

12-Point  Program 
Public  Relations: 

1.  Selling  our  own  publications  on 
the  necessity  of  a  strong,  acting  and 
aggressive  national  organization  rep¬ 
resenting  the  non-metropolitan  press. 

2.  Selling  our  organization  to  other 
trade  organizations  and  individuals  in 
order  that  the  NEA  may  become  the 
recognized  leader  of  the  home-town 
newspapers. 

3.  Co-operation  with  the  National 
Association  of  Newspaper  Managers 
in  the  promotion  of  National  Newspa¬ 
per  Week  in  order  that  the  public 
may  become  better  acquainted  with 
the  actual  operation  and  the  value  of 
the  newspapers  of  each  community. 

Selling  Our  Markets: 

4.  Through  a  better  presentation 
of  factual  data,  showing  that  our  com¬ 
munities  play  a  most  important  part 
in  national  distribution. 

5.  Proving  to  the  national  adver¬ 

tisers  through  facts  which  are  now 
available  from  reliable  sources,  that 
our  markets,  when  properly  analyzed 
are  not  expensive  from  the  adver¬ 
tising  standpoint.  , 

Research  Program 

6.  Embarking  upon  a  program  of 
sound  scientific  research  to  discover 
more  potent  selling  ammunition  for 
the  non-metropolitan  newspapers. 

7.  Convincing  advertising  agencies, 
by  actual  proof  of  practice,  that  we 
have  adopted  better  business  methods 
in  handling  national  accounts. 

Publicity  Control: 

8.  The  adoption  of  a  constructive 
campaign  of  education  of  those  em¬ 
ploying  publicity  sabotaging  of  our 
news  columns,  showing  that  by  so 
doing  they  are  destroying  the  news 
value  of  our  newspapers  and  that  it 
is  one  of  those  movements  which  is 
destroying  the  freedom  of  the  press. 

Legislation: 

9.  The  development  and  expansion 
of  our  Washington  office. 

10.  Clearing  information  on  state 
legislation  affecting  our  newspapers  in 
order  that  our  members  may  be  kept 
fully  informed  of  the  laws  of  the 
neighboring  states. 

11.  Co-operating  with  all  other 
industries  in  opposing  legislation 
tends  to  destroy  the  American  plan  of 
free  enterprise. 

Consumer  Education: 

12.  Co-operation  with  all  other  in¬ 
terested  organizations  in  the  educa¬ 
tion  of  consumers  to  the  true  func¬ 
tions  of  newspaper  advertising. 

OfRcers  Elected 

Mr.  Brown  succeeds  as  president 
Howard  Palmer,  Greenwich  (Conn.) 
Press.  Walter  H.  Crim,  Salem,  (Ind.) 
Republican  -  Leader,  vice  -  president, 
who  presided  at  the  convention  ses¬ 
sions  in  the  absence  of  Mr.  Palmer, 
delivered  the  nomination  for  pres¬ 
ident. 

Other  officers  elected  were;  R.  B. 
Howard,  vice-president,  London 
(Ohio)  Madison  Press;  W.  H.  Meintire, 
treasurer  Vandalia  (Mo.)  Mail. 

Directors:  Howard  W.  Palmer,  past 
president;  Walter  H.  Crim;  Edwin  F. 


Abels,  Lawrence  (Kans.)  Douglas 
County  Republican;  A.  S.  Hardy, 
Gainesville  (Ga.)  News;  W.  Verne 
McKinney,  Hillsboro  (Ore.)  Argus; 
C.  L.  Ryder,  Cobleskill  (N.  Y.)  Times; 
Fred  J.  Minder,  president,  N.A.M., 
Lincoln,  Nebr. 

In  a  resolution  adopted  unanimously 
June  21  the  editors  and  publishers 
called  on  the  President  and  Congress 
to  take  “action  promptly”  to  provide 
for  compulsory  military  training  in 
time  of  peace  and  service  in  time  of 
war  as  “the  only  measure  that  will 
suffice  to  protect  this  country  in  the 
present  world  emergency.” 

Another  resolution  said  that  “cer¬ 
tain  provisions  of  the  Federal  Wages 
and  Hours  Law  have  worked  undue 
hardships  on  the  newspaper  business” 
and  urged  the  association  to  have 
representatives  at  the  forthcoming 
hearings  in  Washington  relative  to 
proposed  redefinition  of  rules  and 
regulations  under  the  act. 

The  convention  closed  Friday  night 
with  a  banquet  at  which  Porter  Cars¬ 
well,  Waynesboro  (Ga)  Citizen,  and 
W.  W.  Chaplin,  International  News 
Service  war  correspondent,  spoke. 

The  NEA  group  departed  June  22 
for  a  tour  of  the  state. 


Milton  Bronner,  NEA, 
Back  from  Europe 

Milton  Bronner,  long-time  Euro¬ 
pean  manager  of  NEA  Service  and 
dean  of  all  American  correspondoits 
serving  in  England,  returned  to  New 
York,  with  Mrs.  Bronner,  aboard  the 
liner  Washington. 

Posted  in  London  for  more  than  20 
years,  Bronner  was  the  only  man  ever 
to  be  elected  to  the  executive  commit- 
tees  of  both  the  Association  of  Ameri- 
Correspondents  in  London  and 
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Canada  Places 
Heavy  Taxes 
On  Automobiles 


Windsor,  Ont.,  June  26 — A  definite 
desire  and  request  to  postpone  the 
purchase  of  high-priced  cars  in  order 
to  free  the  automobile  plants  for  war 
work  is  seen  in  the  new  Canadian  tax 
schedule.  For  the  first  time  in  the 
history  of  Canada,  war  taxes  were 
imposed  this  week,  not  alone  to  in¬ 
crease  the  national  revenue,  but  to 
conserve  foreign  exchange  and  more 
important  to  free  industry  for  in¬ 
creased  production  of  war  materials. 

This  double  function  is  seen  in  the 
introduction  of  a  new  schedule  of 
taxes  on  automobiles,  set  up  on  a  slid¬ 
ing  scale  designed  virtually  to  prohibit 
the  purchase  of  higher-priced  cars  and 
to  discourage  as  far  as  possible  the 
use  of  money  to  buy  new  cars. 

Starting  with  a  10%  opening  rate  on 
all  cars  up  to  $700  (dealer  value)  the 
scale  rises  sharply  to  80%  on  all  cars 
above  $1,200.  For  example  a  $2,000 
car  will  now  cost  the  dealer  $2,870 
and  the  car  valued  at  $4,000  by  the 
factory  comes  to  the  dealer  at  $6,270. 

As  nearly  all  cars  in  Canada  selling 
at  the  higher  prices  are  made  in  the 
United  States,  it  can  be  seen  that  the 
principal  purpose  is  to  conserve  for¬ 
eign  exchange. 


the  Foreign  Press  Association  there. 

Said  Bronner: 

“I  came  to  a  Europe  just  recovering 
from  the  shell  shock  of  the  first  world 
war.  I  left  Europe  reeling  under  the 
shock  of  the  second  big  war.  I  saw 
a  Europe  slowly  but  surely  recover¬ 
ing  from  the  ruin  of  the  first  conflict 
enjoying  a  fair  amount  of  prosperity, 
then  plunging  down  again  into  de¬ 
pression  and  war. 

‘"rhe  London  I  have  just  left  was 
rapidly  becoming  an  armed  fortress. 
Little  sand-bag  forts  with  apertures 
for  machine  guns  were  located  all 
around  the  principal  government 
buildings — in  case  German  parachut¬ 
ists  or  German  transport  planes 
dropped  around.  Parks  and  gardens 
and  golf  clubs  and  race  courses  weie 
being  prepared  so  German  planes 
could  not  land.  Barracks  were  full 
of  troops.  What  was  true  of  London 
was  true  more  or  less  all  over  the 
East  coast  of  the  United  Kingdom.” 
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William  C.  McCloy, 
NANA  Writer,  Dies 

William  C.  McCloy,  80,  staff  writer 
for  North  American  Newspaper  Alli¬ 
ance,  who  had  been  managing  editor 
of  the  New  York  Evening  Sun  for 
more  than  20  years  died  June  21  at 
his  home  in  the  Hotel  Lathan,  New 
York. 

Mr.  McCloy  had  worked  in  the 
NANA  New  York  offices  until  last 
Tuesday  when  he  filed  his  last  artide 
entitled  “A  Trail  of  Allied  Blimders," 
recording  the  mistakes  which  led  to 
France’s  downfall. 

Bom  in  Philadelphia,  he  joined  the 
Evening  Sun  before  he  was  21.  Later 
he  was  named  managing  editor  by  the 
late  Charles  A.  Dana,  continuing  in 
that  capacity  until  his  retirement.  For 
some  time  he  lived  abroad  and  upon 
his  return  to  New  York  became  news 
editor  and  later  chief  of  the  editorial 
page  of  the  New  York  Evening  Pott 
He  left  the  Post  to  join  NANA. 


YALE  NAMES  MERZ 

New  Haven,  Conn.,  June  26 — 
Among  27  appointments  and  promo¬ 
tions  at  Yale  University  announced 
today  by  President  Charles  Seymour 
was  of  Charles  Merz,  ’15,  editor  of 
the  New  York  Times,  as  associate  fel¬ 
low  of  Silliman  College. 


SIGNS  PLANT  CONTRACT 

San  Francisco,  June  26 — Contracts 
were  signed  today  for  construction  of 
the  home  of  the  San  Francisco  Call- 
Bulletin  by  Cahill. 


COAST  DAILY  USES  FULL  PAGE  MAP  IN  COLOR 

THE  San  Francisco  Call-Bulletin  June  24  presented  a  page  map  in  color 
showing  the  partitioning  of  France  under  terms  of  the  p>eace  agreement 
with  Germany.  Thorough  preparations  enabled  the  spot  news  presentation. 
The  black  plate  for  the  map  was  stereotyped  Saturday  in  anticipation  of 
the  news  development.  Intense  work  Sunday  on  the  announcement  of  the 
terms  enabled  preparation  of  the  color  plates  for  use  with  the  first  edition 
Monday.  Later  developments  on  the  treaty  were  covered  in  the  color  page 
by  work  early  Monday  which  included  the  insertion  in  the  pages  of  descrip¬ 
tive  material  in  a  fudge-box  style.  Cardboard  posters  of  the  completed 
map  were  placed  on  newsstands  throughout  the  city  and  drew  throngs  of 
spectators,  the  Call-Bulletin  advised. 
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Groff  is  Walked  from 
Paris  to  Bordeaux 

The  ordeal  of  one  American  news¬ 
paperman  during  the  mass  civilian 
flight  from  Paris  before  the  German 
army  was  described  by  Jean  Graffis. 
manager  of  the  Acme  Newspictures 
Paris  bureau,  when  he  arrived  safely 
in  Bordeaux  last  week. 

Graffis  walked  almost  the  entire 
distance,  400  miles,  carrying  a  little 
black  dog  in  his  arms.  Time  and 
again  he  took  cover  in  a  roadside 
ditch  or  forest  to  escape  bombing 
and  strafing  by  German  planes,  be 
told  his  home  office. 

Graffis  stayed  on  in  Paris  after  the 
rest  of  his  staff  left  for  southern 
France.  Then,  with  the  Germans  at 
the  city’s  outskirts,  he  loaded  a  trui 
with  as  much  office  material  as  it 
would  hold  and  started  driving  south¬ 
west.  Caught  in  the  mass  of  refugee 
struggling  away  from  the  capital,  be 
had  to  abandon  the  truck  and 
on  afoot. 

Eleven  days  later  he  walked  inte 
Bordeaux,  completely  exhausted.  & 
had  lost  10  pounds,  was  in  need  « 
immediate  medical  attention. 


the  Signal  Corps  only  when  asked  for.  ship  came  to  him  unsolicited. 
It  is  not  recommended  that  any  cor-  believed  to  be  the  only  press  p 
respwndence  be  addressed  to  the  rapher  in  this  country  holding 
Signal  Corps  for  information  respect-  lowship. 

ing  prospective  service  as  this  army  He  was  one  of  the  two  < 
division  already  has  thousands  of  charter  members  of  The  Pres 

_  such  inquiries.  The  roster  that  is  tographers  of  New  York  w) 

in  the  event  of  particularly  wanted  now  is  a  roster  of  still  active  in  the  association  a 
professionals  who  can  be  quickly  an  originator  of  the  Press  Photc 
j  Preferred  mobilized  and  handled  as  an  efficient  ers  Photographic  Exhibit, 

election  of  er  functioning  unit.  If  the  experience  Photography,  besides  being  h 
e  ecuon  or  per-  accepted  as  an  indica-  lihood,  is  still  his  hobby, 

paphic  depart-  intelligent  future  pro-  - 

le^prSSfS  requires,  eligible  photographers  DisUkoS  PHotOgS - 

he  military  re-  T  ^SwaL^now.^t^^^^^^^^^  Bioke  3  Cameras 


Seeks  Photog  List 

continued  from  page  3 


Camera  Knights 


Silk  Stockings  in  the  Morning 


SILK  stockings  a  luxury.^  Not  today,  but  they  were  25  years 
ago.  So  was  an  automobile,  and  a  telephone.  An  incandescent 
lamp  —  not  half  so  good  as  the  one  you  now  get  for  15  cents — 
then  cost  more  than  twice  as  much.  And  you  couldn’t  buy  a 
radio  or  an  electric  refrigerator  for  love  or  money. 

These  are  only  a  few  of  the  things  we  accept  today  as  common¬ 
place.  We  expect  smooth,  well-lighted  streets.  We  want  auto¬ 
matic  heat  in  our  homes;  we  clean  our  rugs  with  vacuum  cleaners. 
We  accept  without  comment  an  X-ray  examination  as  part  of  a 
medical  check-up.  Luxuries?  No.  They’re  part  of  the  Americaa 
standard  of  living. 

How  did  they  become  common  in  so  short  a  time?  Through 
years  of  steady  work  by  American  industry — scientists,  engineers, 
and  skilled  workmen  developing  new  products,  improving 
them,  learning  to  make  them  less  expensive  so  that  more  millions 
of  people  could  enjoy  them.  And  so,  imperceptibly,  luxuries  have 
changed  to  necessities. 

More  than  any  other  one  thing,  the  increasing  use  of  electricity 
in  industry  has  helped  in  this  progress.  For  more  than  60  years. 
General  Electric  men  and  women  have  pioneered  in  making 
electricity  more  useful  to  the  American  people — have  led  in 
creating  More  Goods  for  More  People  at  Less  Cost. 

G-E  research  and  engineering  have  saved  the  public  front  ten  to  one  hundred 
dollars  for  every  dollar  they  have  earned  for  General  Clectric 


but  preference  in  the  selection  of  re-  News  for  three  William  Zerbe 

emits  will  undoubtedly  be  shown  years  and  was 

only  to  those  with  broad  professional  invited  to  join  the  New  York  Tribune 
backgrounds.  Single  men  without  in  1924  and  is  still  employed  there. 

He  has  been  teaching  and  demon¬ 


backgrounds. 

responsibilities  wilf  be  preferred  to 
all  others.  strating  photography  at  the  Brooklyn 

In  keeping  with  the  idea  of  planned  Institute  of  Arts  and  Sciences  for  26 
cooperation  this  department  requests  years.  He  is  a  member  of  the  Cam- 
all  news  photographers  of  military  age  era  Club,  The  Oval  Society,  Associate 
to  send  their  names  and  addresses,  of  the  Pittsburgh  Salon,  on  Advisory 
a  summary  of  their  experience  and  a  Board  of  The  Metropolitan  Camera 
statement  of  their  equipment  to  Jack  Club  Council,  Member  of  The  Photo- 
Price,  editor  of  this  department.  All  graphic  Society  of  America  and  a 
such  information  will  be  held  in  strict  Fellow  of  The  Royal  Photographic  So- 
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NEWSPAPER  MEN 
PREFER  the  LA  SALLE 

FOR 

•  LOCATION  in  the  very  center 
of  Chicago’s  LOOP 

•  PRESTIGE  grown  from  select 
patronage 

•  FOOD  that  is  unsurpassed 

•  HOSPITALITY  that  is  in- 
grained  into  the  LaSalle  Personnel; 
reflected  in  every  room  and  service. 
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EDITOR  &  PUBLISHErIfO 


Growth  of  Ad  Research 
Outlined  By  Agencies 


Otis  Kenyon  Calls  It  "New  Economy"  of 
Advertising  .  .  .  Extensive  Market  Surveys  Made 
Overnight  by  Agency  Organizations 
By  WALTER  E.  SCHNEIDER 


•  that  agency’s  director  of  marketing 

This  is  the  second  of  three  articles  research,  told  Editor  &  Publisher 
describing  the  rapid  strides  mode  in  that  all  of  us  have  been  using  mar- 


ConsHincr  Studies  “The  research  department  has  also 

“These  surveys  were  made  by  personal  developed  a  ‘consumer  jury  groin' 
interview  and  by  mail  in  all  parts  of  the  of  3,148  typical  American  families 
country.  They  included  questions  covering  throughout  the  48  states.  These 
^me  or  all  of  the  following  points:  -  ,  ...  , 

“1.  Brands  used  or  owned.  Reasons  why.  I^inillies  help  US  with  product  tests. 
2.  Brands  thought  best.  Reasons  why.  3.  ad  tests,  premium  tests,  and  other 
Ex|)eriences  with  pro<luct  or  similar  products,  projects  which  Call  for  a  typical,  un- 
4.  Prices  paid  and  quantities  purchased  s.  biased  opinion.  About  one-third  of 

I  rcquency  of  purchase.  6.  Outlets  from  -v  ^  _ _ _ i  u 

which  purchased  7.  Reactions  to  advertis-  .  changed  each  year 

ing.  8.  Who  are  our  client's  customers?  Adolph  Toigo  IS  manager  of  the  re- 

Dcaler  Surveys  search  department. 

“1.  Dealer  reactions  to  advertising  and  Id  1939  we  completed  356  major 
merchandising.  2.  Dealer  attitude  toward  research  projects  for  OUr  clients.  In 
product.  3.  Type  of  dealer  wh<i  sells  our  the  Course  of  these  surveys  we  asked 
client's  pr<Kluct.  4.  Shopping  interviews  with  ^^,^6  than  3,500,000  questions.  Ihe 

dialers.  5.  Dealer  inventories.  ,  ... 

_  L  ...  .  research  projects  varied  m  scope  and 

Expanding  Research  Work  gj^e  from  a  questionnaire  of  one  ques- 

Alley  &  Richards  Co.,  Boston,  in-  tion  asked  of  100  people,  to  a  ques- 
formed  Editor  &  Publisher  that  re-  tionnaire  of  25  pages,  asked  of  10,000 
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the  field  of  advertising  research  dur-  ket  research  m  connections  prior  to  search  work  “is  becoming  a  more  people.  Some  of  our  projects  wen 

ing  the  depression,  and  appraising  that  for  more  than  10  years.  important  factor  with  us  and  plans  done  overnight,  some  required  months 

the  importance  of  research.  The  first  Outlining  the  activity  of  Arthur  that  are  now  being  formulated  will  of  study  preparation  and  analysis. 

article  appeared  last  week.  Kudners  r^arch  department  dur-  goon  enable  us  to  give  an  increased  “Xhe  quotation  from  Mr  Rogers 

•  Mr®  research  service  to  both  clients  and  Utter  actually  tells  you  what  we  hope 

1.  1940.  A4r.  Iriompsoii  SRicl  «5o7  pro~  nT'AcnpotQ  ^  i.*  *4.i_  n  i_ 

RESE^^CH  has  contributed  already  jects  were  handled  during  this  period.  ^  One  of’the  largest  agency  research  Ifvity  We  Tryout  Tpr^ducTbete 
to  advertismg  m  gei^ral  a  new  Many  of  these  problems  entailed  ex-  staffs  is  maintained  by  Benton  &  advertising  better  dealer  onerations 

economy  by  producing  better  advey  tensive  studies  of  a  particular  indus-  Bowles.  The  growth  of  this  research  and  to  heln  develon  better  nrodueb- 

tis  ng  for  less  money,”  accmding  to  try  including  personal  and  mail  organization  ^ralleled  the  growth  aU  those  Slings  whi^  wilf  h^^^^^ 

consumers  and  of  the  agency  itself.  The  following  d  eiUs  sell^S^fre  meJeha^Le 

&  Eckhardt  and  president  of  that  dealers.  quotation  from  a  letter  recentlv  writ- 

agency’s  research  affiliate  Advertisere  ^he  case  of  313  of  these  jobs  ?en  by  James  G.  Rogers,  Jr.^  vice-  has  enabled'^uTto^sSJgesrprodud^ 

Research  Corporation,  of  Greenwich,  retained  by  clients  to  carry  president  and  general  manager  of  the  provements  and  develop  copy  appeak 

“Sev-  agency,  indicates  the  agency’s  gen-  merchandising  plans,  etc.  which  fora 
But,  warns  Mr.  Kenyon  m  thm  enteen  were  of  a  general  nature,  eral  attitude  toward  research;  the  basis  of  the  agency’s  recommen- 

agency  s  reply  to  Editor  &  Publisher  s  though  in  the  interest  of  our  clients.  “When  we  started  our  agency  in  dations  to  its  clients, 

survey  on  the  growth  of  research  Fourteen  were  jobs  done  primarily 
in  recent  years,  “the  future  of  adver-  for  our  own  use.  Forty-three  con¬ 
cerned  studies  of  industries  which 
we  are  not  now  serving,  but  which 
had  some  relation  to  our  operation. 
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1929,  we  had  a  somewhat  vague  feel-  “The  cost  of  this  research  work  may 
ing  that  the  most  likely  key  to  more  be  paid  for  by  the  client,  shared  b 
efficient,  more  productive  advertising  the  client,  or  carried  by  the  agency 
lay  in  research  work.  It  seemed  depending  upon  the  specific  job  doM 
logical  that  any  outstanding  adver-  The  cost  of  all  routine  services,  am 
“In  carrying  out  these  studms  we  tising  man  given  more  detailed  in-  activities  of  the  permanent  personnel 
,  .  j  have  personally  visited  9,057  homes,  formation  about  the  best  prospects  is  carried  by  the  agency.” 

research  is  to  grow  and  continue  its  have  made  2,721  consumer  inter-  f^r  his  products  ...  the  way  they  no„  Francisco  Research  Pioneer 
effecti\^ness  it  must  be  so^n  y  views  not  in  homes  but  on  the  street  things  they  thought,  com-  p.  FranrUor.  nr<.cirIo  i  fTr.li 

planned  and  honestly  executed.  or  in  other  nublic  nlaces.  We  have  Don  Francisco,  president  of  Lordt 
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tising  research  depends  upon  the 
reliability  of  the  work  and  the  man¬ 
ner  of  doing  it.  Today  much  mis¬ 
leading  work  is  turned  out  under 
the  guise  of  research.  If  advertising 


Linked  to  Agency's  Growth 


in  other  public  places.  We  have  plained  about  and  hoped  for,  could  Thn^ac  ° 

personally  interviewed  1,209  dealers,  nroduce  more  outstanding  advertise-  described  the  growth 


Kenyon  &  Eckhardt  is  one  of  the  Work  for  which  clients  have  retained  ments.  We  have  been  working  pretty  oc'^fol1ow«- 
■PRpnt  dav’..;  nrominent  aeencies  that  US  have  included  SUch  problems  as  alnnt>  thpsp  1  inps  pvpr  Rincp. 


produce  more  outstanding  advertise-  't  ^  u  j. 

scope  of  that  agency  s  research  work 


present  day’s  prominent  agencies  that 
progressed  during  the  depression  with  l^e  following: 
wise  use  of  research  techniques.  The 
agency  was  organized  in  October, 

1929,  the  month  of  the  great  market 
crash.  At  approximately  the  same 
time  advertising  had  entered  upon 
what  has  some  times  been  called  the 
period  of  “factual  knowledge”  in 
which  facts  were  being  substituted 
for  opinions  and  the  research  econo¬ 
mist  began  furnishing  guidance  to 
the  creative  writer. 

From  the  start  Kenyon  &  Eckhardt 
adopted  rigorous  standards  of  adver¬ 
tising  research.  Elarly  in  1930  Clement 
W.  McKay  joined  the  staff  to  super¬ 
vise  research  activities.  Mr.  McKay 
previously  had  been  director  of  the 
research  organization  of  R.  O.  East¬ 
man,  Inc. 

In  1933,  it  was  decided  to  separate 
consumer  and  market  research  work 
from  the  other  agency  functions  and 
Advertisers  Research  Corporation  was 
organized.  All  consumer  research 
and  market  testing  for  Kenyon  & 

Eckhardt  has  since  been  conducted 
by  this  affiliate.  Otis  A.  Kenyon  is 
president  and  Mr.  McKay  is  director. 

Mr  Kenyon  formerly  was  director 
of  market  and  product  research  for 
Ray  D.  Lillibridge,  Inc. 

Kenyon  &  Eckhardt’s  research  ac¬ 
tivities,  however,  are  not  confined  to 
consumer  research  and  market  test¬ 
ing.  Media  and  sales  analysis,  copy 
effectiveness  studies  and  product  re¬ 
search  (scientific)  are  forms  of 
research  work  handled  within  or 
through  the  agency  itself.  With 
Kenyon  &  Eckhardt  this  quest  for 
factual  knowledge  is  not  merely  an 
accessory  to  agency  operation  but  “a 
fundamental  conceotion  that  guides 
every  department  of  the  organization.” 
according  to  one  executive  of  this 
agency. 


with  the  result  that  in  1940,  Benton 
Industries  Studies  &  Bowles’  research  organization  is 

“1.  What  is  the  aniiu.al  volume  of  busi-  said  to  be  the  broadest  in  scope,  the 
ness  in  the  industry?  2^^_\Vho  are  our  most  exhaustive  in  method  and  (we 

like  to  think)  the  most  efficient  re- 


client’s  competitors?  3.  What  are  their 
individual  sales?  Past,  present,  prospects? 
4.  What  are  our  clients*  sales?  Past,  pres¬ 
ent,  prospects?  5.  In  what  markets  is  our 
client  strong?  Weak?  6.  In  what  mar¬ 
kets  are  our  client’s  competitors  strong? 
Weak?  7.  What  new  markets  are  avail¬ 
able  to  our  client?  8.  Who  buys  our  client’s 
prfxlucts?  9.  Competitive  advertising — 
Media,  expenditures.  10.  Competitive  ad¬ 
vertising — Type  of  appeal,  effectiveness. 
11.  Our  client’s  advertising — Effectiveness. 
How  can  it  be  improved?  12.  What  mer¬ 
chandising  and  selling  methods  are  used  by 
competition?  13.  How  can  our  merchandising 
and  selling  methods  be  improved?  14.  Com- 
I'ftitive  distribution  vs.  our  client’s  distri¬ 
bution — Number,  size  and  location  of  outlets. 


search  organization  in  the  agency 
business.” 

Benton  &  Bowles  research  depart¬ 
ment  today  has  29  permanent  people 


“So  far  as  I  can  recall,  the  firs 
extensive  research  activity  conducts 
by  Lord  &  Thomas  was  in  19U 
and  it  so  happens  that  I  was 
charge  of  this  job  and  made  mos 
of  the  calls.  We  called  on  thou 
sands  of  retail  fruit  dealers,  gro¬ 
cers,  restaurants,  hotels,  and  othc 
outlets  for  oranges  and  lemons.  The 
advertising  of  Sunkist  oranges  and 


in  New  York.  In  addition,  the  agency  lemons  was  then  in  its  infancy,  havinf 


has  a  temporary  staff  which  varies 
in  size  from  10  to  40  people,  depend¬ 
ing,  of  course,  on  the  amount  of  work 
in  the  department. 

433  Field  Workers 
“In  addition  to  this  New  York  force,” 
said  J.  L.  Bogert,  director  of  research. 


been  started  in  1907.  Up  to  that  time 
Sunkist’s  basic  plan  was  to  advertise 
premium  silverware  which  could  be 
cbtained  by  sending  in  Sunkist  wrap¬ 
pers  together  with  a  specified  sum  of 
money.  Sunkist  became  the  largest 
I'ctailer  of  silverware  in  the  world 
However,  because  of  information  dis 


we  have  433  field  workers  care- 
1.5.  What  attitude  have  the  dealers  toward  fully  Spotted  at  83  strategic  points  closed  in  this  trade  survey,  it  was 
out  clients  product?  16.  '\\ hat  attitude  3g  different  states.  These  people  decided  to  abandon  the  premium 
bnve  the  tlealers  toward  competitive  products’  4.:^^  4.^  ora/4  r\iif  oil  ♦Uo  m 


17.  Wh.-,t  proHt  margins,  deals,  rebates  and  called  upon  from  time  to  time  and  Put  all  the  advertising  m^ 

so  forth  are  allowed  by  our  client  and  his  to  assist  US  With  surveys  m  their  behind  _the  exploitation  of  the  t^ 
competitors?  own  or  neighboring  cities  or  towms. 


itself.  The  basic  plan  which  Sunkist 
was  to  follow  in  the  years  that  ensued 
was  largely  built  out  of  the  surveys 
made  in  1914-15. 

“The  development  of  the  beverage 
market  was  another  result  of  these 
studies,  which  led  to  the  development 
of  the  Sunkist  electrical  juice  extractor 
for  use  in  soda  fountains,  etc., 
the  hand  reamer  for  use  in  the  home 

“At  present  Lord  &  Thomas  has  one 
of  the  most  complete  marketing  «■ 
search  departments,  numbering  over 


COLOR  AD  RATES  HIGH  IN  CONTINUING  STUDY 

THE  FIRST  COLOR  COPY  surveyed  in  the  Continuing  Study  of  News¬ 
paper  Reading,  an  Armour  &  Co.  advertisement  for  Treet  in  1,236  lines 
appearing  in  the  Louisville  Courier- Journal  for  April  12,  was  among  the 
national  advertising,  achieving  top  rank  in  reader  attention  in  Study  No. 

16,  released  last  week.  The  Treet  ad,  printed  in  orange  and  black  on  page 
21,  attracted  39%  of  the  men  readers  and  43%  of  the  women  readers.  The 
Treet  ad’s  reading  per  line  per  100,000  readers  was  31.6  for  men  and  34.8 
for  women.  Only  higher  comparative  reading  per  line  of  national  adver¬ 
tising  by  both  men  and  women  was  given  a  smaller  ad  (224  lines)  for  25  permanent,  specialized  employ* 
Retonga  tonic:  men  49.1  and  women  58.0  per  line  per  100,000  readers,  who  devote  their  full  time  to  research 

The  tonic  ad’s  per  cent  of  reading,  however,  was  smaller:  men,  11%,  work.  Elach  office  maintains  a  corn- 

women,  13%.  A  Paul  Jones  Whisky  ad  of  468  lines  was  read  by  21%  of  plete  research  department  and  mar- 

the  men  and  16%  of  the  women  and  its  reading  per  line  per  100,000  keting  library  for  the  use  of  ^ 

readers  was  men  44.9,  women,  34.2.  clients  it  serves.  The  departing 

in  the  different  offices  cooperate  w® 

PM'$  WEEKLV  HAD  300.000  CIRCULATION  '4* 

CIRCULATION  of  the  first  issue  of  PM’s  Weekly  last  week-end  totaled  “just  tion 

over  300,000,”  Ralph  IngersoU,  publisher,  told  Editor  &  Pubusher  this  “The  Lord  &  Thomas  marketW 
week.  The  Weekly,  dated  June  23,  went  on  sale  on  New  York  newsstands  and  research  department  is  equipp^ 
Arthur  Kudner,  Inc.,  is  not  quite  cit  6  p.m.  Saturday.  According  to  PM,  a  “good  percentage  of  the  Weekly’s  to  handle  field  investigation  work  ' 
■five  years  old,  but  H.  A.  Thompson,  circulation  was  national,  more  than  we  expected.”  (Continued  on  page  35) 
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Classified  Results  Depend 
On  Use  of  Space 

By  LOYAL  PfflLLIPS  and  HOWARD  PARISH 
Parish-Phillips  Tested  Want  Ad  Selling  Plans 


THIS  story  is  based  on  an  incident  wliicli 
lecently  happened.  The  KeuI  Estate  account 

Siesliun  is  now  back  in  the  paper,  thanks 
e  classified  manager’s  knowledge  of  why 
jone  classified  ads  do  or  do  not  get  results, 
.m  of  us  frequently  have  an  opportunity  to 
profit  from  this  experience.) 


for  JUNE  29.  1940 


WHAT  shall  I  do  with  John  Doe  & 
Company?”  asked  a  conscientious 
Real  Estate  solicitor.  “He  has  run 
with  us  for  a  year  and  claims  he  didn’t 
get  any  results.  Mr.  Doe  advertises 
rentals  and  he  claims  that  the  same 
copy  pulls  in  the  other  paper.” 

Ibe  classified  manager  who  listened 
to  this  question  was  naturally  curious 
to  know  the  type  of  ads  which  this 
account  carried  and  the  frequency 
with  which  he  stayed  in  the  paper.  A 
check  with  the  accounting  department 
revealed  the  following  startling  facts: 

Some  Copy  41  Days 

1.  John  Doe  &  Company  was  rep¬ 
resented  in  the  For  Rent  columns 
only  41  times  throughout  the  year! 

2.  John  Doe  &  Company  carried  the 
following  copy  during  those  41  days, 
without  change: 

“Let  us  help  you  get  located.  Office  proper- 
lits;  monthly  or  yearly  rentals.  John  Doe 
md  Company,  address  and  phone.” 

The  analytical  mind  of  the  classified 
manager  saw  at  a  glance  that  Mr. 
Doe  had  not  been  intelligently  in¬ 
structed  on  how  to  make  classified 
pay  him  a  profit.  The  John  Doe  Com¬ 
pany  had  attempted  to  appeal  to  only 
1  out  of  9  prospective  renters  who 
looked  in  that  paper’s  For  Rent  col¬ 
umn;  the  ad  ran  only  once  out  of 
nine  days.  There  was  practically 
nothing  in  the  ad  to  cause  prospective 
renters  to  call  the  advertiser.  It  is 
obvious  that  Mr.  Doe  would  have  been 
unable  to  have  found  out  whether  the 
ad  in  either  paper  was  pulling  or  not; 
there  was  absolutely  nothing  in  the 
ad  to  cause  prospective  renters  to 
mention  having  seen  it.  The  so-called 
ad”  was  nothing  but  a  business  card 
offering  nothing  that  all  other  rental 
agents  could  not  also  offer. 

After  having  made  this  type  of 
analysis  for  the  salesman  the  classi- 
fied  manager  suggested  that  a  COM¬ 
PLETE  SCHEDULE  of  descriptive 
ads  be  worked  out  for  the  account 
and  that  an  intelligent,  forceful  sales 
talk  be  delivered  to  Mr.  Doe  on  how 
to  make  the  use  of  classified  return  a 
handsome  profit. 

Planned  Approach 

The  salesman  welcomed  this  as¬ 
sistance  (he  had  never  thought  of  all 
these  important  angles)  and  went 
back  with  a  PLANNED  APPROACH 
and  CONCRETE  SUGGESTIONS. 
He  explained  that  prospective  renters 
look  in  the  For  Rent  columns  EVERY 
Day  in  the  year;  he  stressed  the  fact, 
too,  that  prospective  renters  look  in 
the  rental  columns  in  search  of  defi¬ 
nite,  factual  information  on  specific 
vacancies;  he  pointed  out  that  the 
only  way  to  reach  thousands  of  his 
paper’s  readers  was  through  his  paper; 
he  showed  clippings  of  descriptive 
copy  which  was  being  used  success¬ 
fully 

in  his  paper  by  other  leading 
rental  agents;  last  but  not  least,  the 
salesman  took  along  several  testi¬ 
monials  from  firms  and  individuals 
who  had  recently  enjoyed  definite  re¬ 
sults  from  the  use  of  descriptive  copy 
offering  specific  vacancies. 

The  account  naturally  appreciated 
me  solicitor’s  conscientious  and  in¬ 
telligent  effort  to  help  him  make  more 
money.  Never  before  had  a  classified 
salesman  gone  to  the  trouble  to  make 


this  type  of  analysis  of  how  his  adver¬ 
tising  money  might  be  more  profitably 
invested. 

Another  successful  method  of  han¬ 
dling  incidents  of  this  kind,  where 
advertisers  either  cancel  orders  or  re¬ 
fuse  to  renew,  is  this  approach. 

“Mr  Doe,  I  guess  I  owe  you  an 
apology.  I  have  looked  at  your  ad 
several  times  in  the  paper  and  I  must 
tell  you  that  I  see  nothing  in  the 
copy  to  make  prospects  call  you. 
I’m  afraid  your  copy  wouldn’t  be  at 
all  interesting  to  those  people  who 
have  something  definite  in  mind;  and 
as  you  know,  almost  EVERY  prospect 
who  looks  in  the  classified  section  has 
already  a  pretty  good  idea  in  his  mind 
of  what  he  wants.”  (Then  start  ask¬ 
ing  leading  questions  about  the  thing 
offered,  and  keep  it  up  until  you  have 
enough  facts  to  write  a  really  intelli¬ 
gent  ad.) 

“Here  is  the  type  of  ad  which  brings 
results.”  (Reads  suggested  copy.) 
“Prospects  usually  insist  on  knowing 
these  things  before  they  will  go  to  the 
trouble  of  making  a  telephone  call. 

“I’ll  start  this  selling  copy  back  in 
the  paper  tomorrow  on  our  low  O-day 
rate.” 

Moral — The  manner  in  which  adver¬ 
tisers  use  our  columns  usually  de¬ 
termines  whether  or  not  they  get  re¬ 
sults. 


Plan  New  Quarters 
In  Poughkeepsie 

Four  properties,  embracing  more 
than  23,000  square  feet,  in  Pough- 
keepise,  N.  Y.,  have  been  purchased 
by  the  Courier  Publishing  Company 
ol  that  city  for  a  site  upon  which  to 
erect  a  modern,  fireproof  newspaper 
building. 

The  combined  corner  properties 
have  a  frontage  of  175  feet  on  New 
Market  Street  and  120  feet  on  Man¬ 
sion  Street,  opposite  the  new  post- 
office  which  was  designed  by  Presi¬ 
dent  Roosevelt,  whose  home  is  near 
Poughkeepsie.  The  entire  plot  ranges 
in  depth  from  163  to  184  feet,  and 
lends  itself  ideally  to  landscaping  for 
the  new  newspaper  plant.  The  prop¬ 
erties  are  now  occupied  by  four 
apartment  buildings  and  a  small  busi¬ 
ness  building  which  will  be  razed  in 
the  near  future. 

Merritt  C.  Speidel,  head  of  Speidel 
Newspapers,  Inc.,  is  president,  and 
Edward  A.  Chappell  is  treasurer  ot 
the  Courier  Publishing  Company. 

■ 

Fronds  Heads  Utah- 
Idaho  AP  Group 

Frank  Francis,  associate  editor  of ! 
the  Ogden  (Utah)  Standard-Examiner  ' 
was  elected  chairman  of  the  Utah- 
Idaho  Associated  Press  newspapers, 
recently  at  the  meeting  held  in  Sun 
Valley.  He  succeeds  Irving  W.  Hart, 
editor  of  Boise  Idaho  Statesman. 

The  group  in  an  all-day  session 
made  plans  for  tjie  coverage  of  pri¬ 
mary  cmd  general  elections  in  the 
two  states  and  for  coverage  of  legisla¬ 
tive  sessions  next  winter.  Gov.  C.  A. 
Bottolfsen  of  Idaho,  publisher  of  the 
Arco  (Idaho)  Advertiser  addressed 
the  meeting. 

PRICE  INCREASE 

The  Sheboygan  (Wis.)  Daily  Press 
is  increasing  its  price  from  15  cents  to 
18  cents  a  week,  effective  July  8. 


FCC  LICENSES  EXTENDED 

Washington,  D.  C.,  June  24 — To  per¬ 
mit  further  studies  of  frequency  as¬ 
signments  to  stations  imder  the  North 
American  Regional  Broadcast  Agree¬ 
ment,  the  Federal  Communications 
Commission  has  extended  standard 
broadcast  station  licenses  expiring 
Aug.  1  for  an  additional  two  months, 
to  Oct.  1.  The  order  automatically 
extends  the  expiration  date  of  all  li¬ 
censes  for  which  applications  for  re¬ 
newals  have  been  filed  or  will  be 
filed. 

■ 

"Newspaper  Radio 
Book"  Developed 
In  Washington 

Listings  and  Ads  Arranged 
To  Make  16-Page  Booklet 
When  Folded 

Washington,  D.  C.,  June  24 — De¬ 
scribed  as  a  “Newspaper  Radio  Book,” 
an  advertising  feature  appeared  for 
the  first  time  anywhere  in  the  June  9 
edition  of  the  Sunday  Star. 

Employing  two  full  pages,  the  in¬ 
novation  carries  radio  programs  for  a 
full  week  with  space  divided  equally 
between  program  schedules  and  ad¬ 
vertising  copy.  The  potential  “pull” 
for  a  full  week  made  it  possible  for 
the  Star  to  obtain  premium  rates  for 
space.  One  solicitor  sold  out  the 
available  linage  on  that  basis  within 
one  week. 

When  folded  according  to  printed 
instructions,  the  sheet  becomes  a  16- 
page  booklet.  The  first  page  lists  rec¬ 
ommended  programs  for  Sunday  and 
for  the  week.  Opened,  each  left  page 
carries  a  day’s  program  and  each 
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Page  in  the  Washington  Sunday  Star  which 
when  folded  and  clipped  properly  makes 
a  16-page  radio  listing  with  ads  on  every 
other  page.  The  two  top  right  hand  col¬ 
umns  become  front  and  back  pages  of 
the  booklet.  Reverse  side  of  this  page  is 
arranged  similarly.  By  clipping  the  page 
across  the  middle,  placing  lower  half  on 
top  of  the  upper  half,  folding  twice  more 
and  cutting  folds  on  the  right  the  booklet 
is  easily  arranged. 

right  page  displays  advertising  copy, 
sold  only  in  units  of  full  or  half 
column. 

The  Star  is  designing  a  substantial 
cover  into  which  the  sheared  pages 
may  be  easily  slipped. 

Designed  by  Gene  Flynn  of  Lewis 
Advertising  Agency,  who  has  applied 
for  patent,  the  newspaper  radio  book 
is  available  to  one  newspaper  in  any 
community  for  a  flat  charge  measured 
on  linage. 


WAR  PROPAGANDA 

AND  THE  UNITED  STATES 

By  HAROLD  LA  VINE  and  JAMES  WECHSLER 


This  363-page  book,  just  published  for  the  Institute  for 
Propaganda  Analysis  by  Yale  University  Press,  deals  with  the 
tremendous  propaganda  war  in  which  the  stakes  are  America’s 
intervention  in,  or  isolation  from,  Europe’s  stupendous  conflict. 
The  authors  are  Harold  Lavine,  Editorial  Director  of  the  Insti¬ 
tute,  and  James  Wechsler  of  New  York’s  new  newspaper,  PM. 

Paper-bound  copies  of  fVar  Propaganda  and  the  United 
States  have  been  sent  to  all  subscriber-members  of  the  Institute. 
Send  your  subscription  today.  For  $2  you  will  receive  this  new, 
timely  book  dealing,  concretely,  with  propagandas  affecting 
America  in  its  hour  of  grave  decision.  In  addition,  throughout 
the  year,  you  will  receive  the  Institute’s  monthly  bulletins  and 
occasional  special  studies  dealing  with  current  propagandas. 


INSTITUTE  FOR  PROPAGANDA  ANALYSIS 
D*pt.  EP — 40  E.  49tli  St..  New  Yorh,  N.  Y. 

□  Please  send  me  the  next  12  monthly  bulletins  and  special 

studies  with  a  FREE  copy  of  War  Propaganda  and  the 
United  States  _ $2. 

□  Send  me  your  SPECIAL  COMBINATION  OFFER :  includ¬ 

ing  all  Institute  publications  to  date  (Propaganda  Analysis 
Bound  Volumes  I  and  II.  Group  Leader's  Guide  to  Propa¬ 
ganda  Analysis,  War  Propaganda  and  the  U.  S.)  PLUS 
one  year's  subscription  to  the  Propaganda  Analysis  bulle¬ 
tins.  _ $4. 


I  enclose _ check 

Name  _ 

Address  _ 

(  itv _ _ 


money  order. 


34— S  YNDICATES 


Meet  Abner  Dean.  Who 


Draws  “Funny  Side  Up 


ff 


By  STEPHEN  J.  MONCHAK 


ONLY  A  CHAP  who  writes  a  song 
lyric  like  “How’d  You  Like  to  Pet 
a  Petty  Girl?”  for  the  Society  of 
Illustrators  and  _ 


who  does  the 
settings  for  their 
annual  show  can 
draw  “Funny 
Side  Up.”  He’s 
Abner  Dean,  30, 
a  bachelor  who 
has  been  screen- 
tested,  but  who 
feels  that  his 
art  career  i  s 
more  important 
and  who’s  work 
has  appeared  in 
Esquire,  C  o  I  - 


His  hobbies  are  tennis,  clay  sculp¬ 
ture,  writing  song  lyrics,  inventing 
“idea”  gadgets  (of  which  he  has  a 
formidable  file),  writing  light  verse 
and  acting  in  amateur  shows.  He  be¬ 
gan  drawing  cartoons  when  he  was 
art  director  of  the  Jack  O’Lantem, 
Dartmouth’s  humor  monthly.  College 
Humor  once  awarded  him  the  prize 
for  the  best  cartoons  by  an  under¬ 
graduate.  “Fimny  Side  Up”  marks 
his  newspaper  debut. 


Abner  Dean 


lier’s.  New  Yorker,  College  Humor 
and  other  “smart”  magazines. 

Today,  according  to  United  Fea¬ 
ture  Syndicate,  which  distributes  his 
daily  panel  and  Sunday  page,  his 
work  appears  in  80  daily  and  Sunday 
papers  from  coast-to-coast.  He  joined  Denby  believes  to  be  a  record  sales 
UFS  last  April  to  acquire  his  first  mark  of  103  sales  in  one  week.  This 


New  Panel 

A  NEW  SYNDICATE  humor  panel 
technique  that  modernizes  the  old 
newspaper  personal  was  described 
this  week  by  Howard  Denby,  editor 
of  Esquire  Features,  Inc.  This  new 
panel  which  is  called  a  localized- 
personalized  humor  panel  is,  in  reality, 
but  a  cleverly  illustrated  and  “gagged” 
personal. 

’This  new  feature  was  released  re¬ 
cently  after  establishing  what  Mr. 


job  since  he  left  Dartmouth  College 
in  1931.  He  had  been  a  successful 
free-lance  even  before  he  left  school. 

A  Modern  Carfeonist 

Dean,  one  of  the  modern  school  of 
cartoonists  who  have  come  up  in  the 
last  decade,  sees  the  ultimate  in 
humor  as  the  average  American  little 
man  reaching  the  peak  for  a  moment. 
His  panels  display  a  freshness  of 
slant  and  treatment,  unpredictable 
quirks  of  humor  which  only  the  little 
man  character  can  carry  off,  and  a 
genuine  good  nature. 

He  calls  his  feature  “Funny  Side 
Up”  because  that  is  the  way  he  sees 
life  and  tries  to  picture  it,  he  told  the 
column  in  an  interview  in  his  New 
York  studio  last  week.  Three  weeks 
before  UFS  called  him  in  to  show 
his  work,  a  fortune  teller  in  a  New 
York  night  club  told  him  a  syndicate 
would  make  him  an  offer  to  do  a 
feature  and  that  he  should  take  it. 
He  still  isn’t  over  that  one. 

Dean’s  panels  range  from  slapstick 
to  the  subtle.  Aside  from  his  main 
character  he  strives  to  project  also 
the  other  figure  or  figures  into  the 
action  so  that  the  whole,  with  a  clever 
gag  (usually  written  by  himself)  is 
a  one-act  play  to  the  reader. 

It’s  a  one-acter  to  Dean,  he  says, 
because  he  feels  like  a  stage  director 
each  time  he  sits  down  to  his  draw¬ 
ing  board  to  turn  out  a  “Funny  Side 
Up.”  He’s  got  his  plot,  his  actors  or 
actresses,  his  setting,  his  lines  and 
his  action. 

A  ScHiptor  at  Heart 

The  more  serious  side  of  Dean’s 
talent  is  devoted  to  sculpture  although 
he  doesn’t  feel  that  he’s  “arrived”  yet 
for  that  career.  Sculpting  is  his  life’s 
work,  he  says.  He  was  making  soap 
figures  and  painting  on  walls  before 
he  was  able  to  walk.  Dean  is  a 
nephew  of  Jacob  Epstein,  world- 
famed  American  sculptor. 

He  thinks  animation  as  developed 
by  Walt  Disney  is  the  coming  thing 
in  the  field  of  art.  He’d  like  to  get 
to  Hollywood  as  a  technician  to  study 
there  although  his  syndicate  work 
now  has  absorbed  his  entire  interest. 
A  hard  worker  and  a  conscientious 
one,  he  is  devoting  all  of  his  time  to 
his  cartoons,  dropping  his  free-lance 
role  in  favor  of  it.  Advertising  art, 
in  which  he  dabbled  before  joining 
UFS,  also  has  gone  into  the  limbo. 


figure  has  almost  doubled  since  then, 
he  states. 

“The  inspiration  for  this  feature,” 
said  Mr,  Denby,  “really  came  from 
the  ‘Continuing  Study  of  Newspaper 
Reading’ — that  remarkable  series  of 
surveys  being  made  of  American 
newspapers.  Close  study  and  anal¬ 
ysis  of  these  surveys  reaffirmed  my 
belief  in  the  potency  and  pulling 
power  of  local  news  and  proved  that 
the  old  personal  is  still  tops  everj'- 
where  for  reader  interest.  And  so 
out  of  that  was  bom  the  idea  for  a 
kindly  localized-personalized  panel 
which  would  always  please  and  never 
hurt  anyone. 

Nam*  Varies  with  Lecaiities 

“This  new  feature  has  as  many 
names  as  it  has  newspapers  using  it 
for  in  each  case  it  carries  either  the 
name  of  the  city  in  which  the  news¬ 
paper  is  published,  the  name  of  the 
county  or  the  name  of  the  newspaper. 
For  instance,  if  the  feature  is  pub¬ 
lished  in  Rochester  it  is  called 
‘Rochester  Sketches.’  Each  day  the 
name  of  a  local  person  is  inserted  in 
the  caption  beneath  the  cartoon. 

“I’ll  admit  that  it  reeks  of  the  small 
town  but  certainly  there  is  no  dis¬ 
grace  in  that  and  nothing  to  be 
ashamed  about.  Newspaper  surveys 
and  our  own  investigation  since  the 
start  of  this  new  feature  have  proved 


EDITOR  &  publisher! 


This  sketch  carries  the  following  caption,  with  name  of  local  mayor  inserted:  "I  esn'tl 

understand  why  Mayor  .  doesn't  put  all  the  fire  plugs  together  and  m««| 

all  this  good  parking  spacel” 


that  the  feature  is  just  as  popular  in 
big  towns  as  it  is  in  small  ones.” 

As  shown  here,  cartoon  captions 
permit  insertion  of  a  local  name. 

As  a  good  will  gesture,  the  daily 
using  the  feature  presents  persons 
named  in  the  captions  with  a 
mounted,  ready-to-frame  copy  of  the 
cartoon. 


Christensen  Is  C.  E.  oi 
Salt  Lake  Tribune 


Personals 


MRS.  JEAN  GRAFFIS,  wife  of  the 

Paris  bureau  manager  of  NEA  Serv¬ 
ice,  returned  to  the  U.  S.  this  week  by 
Clipper  ship.  She  brought  their  child, 
a  “war  baby,”  bom  in  Paris  after  the 
outbreak  of  war,  with  her.  Mr.  Graf- 
fis  is  remaining  in  France.  .  .  .  Mr. 
and  Mrs.  Jimmy  Hatlo  recently  flew 
back  to  their  home  in  California  after 
a  year’s  stay  in  New  York.  Hatlo 
ir  the  creator  of  the  King  Fea¬ 
tures  comic,  “They’ll  Do  It  Every 
Time.” 

Don  Sanders,  former  city  editor 
of  the  State  College  (Pa.)  Centre 
Daily  Times,  has  joined  NEA  Service 
in  Cleveland  and  has  been  assigned 
to  the  news  desk.  .  . .  Ray  Peacock  has 
been  transferred  by  the  Associated 
Press  from  the  Milwaukee  bureau  to 
the  New  York  feature  desk.  Peacock 
formerly  was  with  the  La  Crosse 
(Wis.)  Tribune,  Dubuque  (la.)  Tele¬ 
graph-Herald  and  Gary  (Ind.)  Post- 
Tribune. 


Salt  Lake  City,  June  27 — Nephi  C 
Christensen,  who  recently  returned  to 
the  Salt  Lake  Tribune  after  a  period 
as  assistant  news  editor  of  the  Woth- 
ington  Post,  has  been  named  dty 
editor  of  the  Tribiuie.  Before  joining 
the  Post,  Christensen  was  Tribune] 
intermountain  editor. 

Otis  Peterson  has  been  transferred 
from  city  editor  to  state  editor;  C 
Leland  Eddy  from  state  editor  to 
Sunday  editor,  and  Theodore  L.  Clan- 
non  from  Sunday  editor  to  copy  desk.] 

Osborne  Webb,  who  recently  r^| 
ceived  a  master’s  degree  in  journal¬ 
ism  from  the  University  of  Wisconsin 
has  joined  the  staff  as  reporter. 

On  the  Salt  Lake  Telegram,  after¬ 
noon  paper  published  from  the  same 
plant  as  the  Tribune,  Lewis  B.  Sharp- 
ley,  formerly  assistant  city  editor 
has  been  named  head  of  the  coprl 
desk,  succeeding  Charles  Grimes,  re 
signed.  Thurman  Evans  has  bee: 
transferred  from  the  copy  desk  to 
assistant  city  editor,  and  Eddie  But- 
terworth  from  rewrite  to  copy  reader 

Robert  Parker,  formerly  with  the 
United  Press  bureau  in  Salt  Lake 
City,  and  Herbert  Price,  who  attendee 
Columbia  University  school  of  jour¬ 
nalism  last  term,  have  joined  the 
Telegram  as  reporters. 
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FEATURES  (Coat'd) 


ADMANAOER8!  Sell  2000  inches 
with  my  flawless  “puzxle  paare.” 
J.  N.  McKenzie,  341  Conklin  Are., 
Binghamton,  N.  Y. 
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McClure  features  soarine-  new 
talent  —  published  Temple 
Bailey,  O.  Henry,  lA>uis  Joseph 
Vance,  in  their  struKKlintr  da.vs. 
Phyllis  Moore  Gallaarher  is  a 
later  contributor  to  attain 
popularity.  Arthur  Gordon. 
Writer’s  Digest-Liberty  contest 
winner,  is  the  most  recent  ris¬ 
ing  8t!tr.  Write  for  samples  of 
fresh,  original  McClure  Stories 
and  Short  Shorts. 
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Highlight  The  News 
With 

rkksslkr  f.ditori.vl  c.vrtoons 

America’s  First 
Completely  Independent 
Daily  Cartoon  Service 
Write  or  Wire  Now  for  sample 
release.  No  Obligation. 

brrs.si,rr  f.ditorial  cartoons 

1700  Times  Bfflg.,  New  York 
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Ml'LE  SENSE,  daily  column  of  homely  hu* 
mor.  Bright  spot  tor  your  editorial  page. 
Write  for  samples.  Southwestern  Newspaper 
Syndicate,  Boz  077,  Albaguerqne,  New  Mez> 
ico. 
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PSA’CHOLOOY.  Dr.  Crane's  “Case  Records." 
Daily,  illustrated,  "6-in-l"  feature,  covering 
love  and  marriage  problems,  children,  per¬ 
sonality  Improvement,  business  psychology, 
mental  hygiene,  every  week,  plus  mail  ser¬ 
vice.  Hopkins  Syndleate,  Inc.,  Chicago,  Bell 
Syndicate,  Inc.,  New  York. 
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RELIGIOUS.  “Our  Preacher  Says.”  a  76 
sermonette  with  a  punch,  10  cts.  per  W 
Begin  any  time,  quit  any  time.  An  attri^ 
mat  heading.  International  Religions 
Service,  1831  Sheldon  Rd.,  E.  Cleveland.  Otk 
Sl'CCESSFI’L  LIVING,  dally  inspirstlooi 
column  by  Edgar  DeWitt  Jones,  noted  dertl’ 
man.  will  gain  new  readers  for  you.  SeiKl » 
samples  and  rates.  Rellgloas  News  Serni* 
300  Fourth  Ave.,  N.  Y.  C. 


_ NEWS _ 

HARRISBURG  (PA.)  CORRESPOND^  | 
offers  news  service  for  trade  Joumala  t®*' 


ness  papers  and  newspapers.  Photo  sernj 
Reports.  Keystone  News  Bureau,  Boi  “  | 
Harrisburg,  Pa. 


PREFERRED  BY  I 

N.  Y.  Newspapers,  and  many  others  for 
spot  news  experience  and  pictorial  excel!** 
Have  your  Illustrations  made  by 


New  J*** 


RALPH  MORGAN 
NEWSPICTURES 
Newark  Airport 

Mitchell  2-7064  , 

Complete  modem  syndicate  and  staff  ot  NJ? 
photographers — two  airplanes  at  your  serd* 
Prints  in  any  size  or  quantity. 
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HnilTrc  r^nmr\rtirm  On  etc  ARGENTINE  CAMPAIGNS  work  whiie  some 

yQliy  S  ^ampcilull  WUSIS  The  Buenos  Aires  office  of  J.  Wal-  j^npe  of  work 

'  r  ^  Thompson  Company  is  releasing  J"  ^heir  own  specialized  departments. 

new  fall  and  winter  campaigns  for  to  outside  sources  from 

Jiirola  X  OXXJDOOJ^S  the  fonowmg  advertisers;  J.&J.CoI-  ,  ....  .... 

*  *  w  9  9  w  ^  Company,  General  Elec-  ,  iacilities  avaUable 

,  trie,  Goodyear,  Duperial,  Ponds. 

CEDAR  RAPIDS,  IOWA,  June  24 — A  and  that  it  tried  to  bring  about  the  Omega  Watches  J.  B.  Williams  and  effect,  providing  a  cooperative 
campaign  launched  by  Verne  Mar-  conclusion  in  the  students’  minds  that ,  Mobiloil.  '  '  outside  merchandising  and  research 

shall,  editor.  Cedar  Rapids  Gazette,  social,  economic  and  political  condi-  organization.  This  eliminates  the 

for  removal  from  the  city’s  public  tions  in  the  United  States  are  so  bad  large  overhead  cost  which  a  client 

schools  of  the  social  science  textbooks  that  honesty,  frugality  and  thrift  only  Aq  llGSOCirCn  incurs  if  he  maintains  a  staff  adequate 

by  Prof.  Harold  Rugg  of  Columbia  rarely  bring  rewards.  research  agencies,  and  also  gives 

University,  was  succssful  last  week  In  news  stories  descriptive  of  the  'JflOWUl  Vi/UlimGQ  him  the  advantage  of  our  specialized 

when  the  Board  of  Education  voted  to  books  used  here  it  was  pointed  out  that  continued  from  page  32  kn^'^'^ledge  and  the  vast  source  ma- 

oust  the  books  from  the  curriculum.  the  author  gave  glowing  descriptions  '  terials  maintain^  in  our  libr^ies. 

The  Gazette,  a  Pulitzer  Prize  win-  of  the  achievements  of  Soviet  Rus-  121  cities  in  the  United  States  through  ,  policy  to  charge  clients 

I—  irkOi?  _ lA.^  _ _ _ H _ _  _ s  •_  _ A _ A  -_!_A _ 3  a1 _  -  _  .  -  ®  rno  /*ncT  /\f  ->*Acoot*/«ri  «ir/\w*lr 


Growth  Outlined 


organization.  This  eliminates  the 
large  overhead  cost  which  a  client 
rfrrrh  incurs  if  he  maintains  a  staff  adequate 

^  J  to  research  agencies,  and  also  gives 

^Utiined  him  the  advantage  of  our  specialized 

continued  from  page  32  knowledge  and  the  vast  source  ma- 
-  terials  maintained  in  our  libraries. 

e  United  States  through  ,  ^  charge  clients 

«oi  _ J  for  the  cost  of  research  work  done 


ner  in  1936,  began  its  campaign  five  sia,  and  in  contrast  pictured  the  a  system  of  local  supervisors  and  in-  ^  “ 

years  ago,  after  an  intensive  study  of  “oppressed”  underprivileged  Ameri-  vestigators  who  are  regularly  super- 


the  books.  ’The  paper  renewed  it  this  cans.  vise; 

year  with  increasing  vigor.  It  was  After  criticism  became  more  in- 


vised  by  staff  members.  Through  While  Lord  &  Thomas  looks  upon 

research  only  as  a  means  to  better 


organization,  research 


charged  by  the  Gazette  and  subse-  tense  this  spring,  members  of  the  throughout  the  coimtry  can  be  con-  our  feeling  that  the 

quently  by  many  parents,  that  mate-  school  board  undertook  a  personal  ducted  at  a  moment’s  notice.  In  one  come  when  all  agencies  must 

rial  in  the  Rugg  texts  was  presented  survey  of  the  books.  ’Their  action  fol-  o£  our  more  recent  studies  22  500  ®  niore  critical  attitude  toward 

in  such  a  way  as  to  create  in  the  minds  lowed  that  study.  ’The  Rugg  course  persons  in  each  of  65  markets  were  rese^ch  in  advertising  in  order 

of  students  a  prejudice  against  the  in  use  here  consists  of  six  textbooks,  interviewed  through  this  organization  provide  a  sounder  base  for  ad- 

American  econLic  system  and  to  six  pupils’  workbooks,  and  six  teach-  wUh  lu^rvS^  fr^^  ?hl  c^tra” 

pave  the  way  for  establishment  of  a  ers’  guides.  It  is  taught  in  the  staff.  profession 


New  Techniques  Developed 

‘The  Lord  &  ’Thomas  Research  De- 


pave  the  way  for  establishment  of  a  ers’  guides.  It  is  taught  in  the  staff.  advertising  profession 

collectivist  social  order.  seventh,  eighth  and  ninth  grades  and  Techniques  Developed  which  lie  in  the  un-critical  accept- 

Ihe  Gazette  contended  the  Rugg  has  taken  the  place  of  the  standard  ».t.l  Tq  j  c  rhomas  Resparch  Dp  unscientific  re^arch  work, 

course  was  conceived  to  break  down  courses  in  history,  geography  and  >-esearch  executives 

the  American  democratic  wav  of  fife  sciences  F»rnnenis  are  mtea  among  tne  crea-  of  Lord  &  ’Thomas  are:  New  York— 

the  American  democratic  way  ot  me,  sciences. _  departments  of  the  agency,  pri-  Robert  H.  Leding,  director  of  re- 

•  I  7^  !  . ,  „  .  ,  marily  because  they  are  expected  to  search  Lord  &  Thomac  New  YnrW 

Post,  News  Renew  InLrSTbuSn^bv^he  nfibShS  ‘^o^tfibute  directly  to  the  development  who  has  devoted  nearly  twenty  years 

VT  V  ’U  T3  ^  incurring  obligation  by  the  imblisher  of  better  advertising  for  our  clients,  to  advertising  and  market  research 

N.  Y.  Guild  Pacts  to  consider  such  wages  as  a  basis  for  This  calls  for  a  very  high  degree  of  covering  practically  every  £ld  of 

Renewals  of  existing  contracts  with  future  mmima.  flexibility  and  the  capacity  to  make  business.  Chicago _ Lyndon  O.  Brown, 

the  Newspaper  Guild  of  New  York  Increased  minimums  are  granted  in  use  of  any  specialize  type  of  re-  pb.  D.  director  of  merchandising  and 

were  signed  recently  by  the  New  16  minor  catergories  of  the  95  cov-  search  teclmique  which  a  given  prob-  research.  Lord  &  ’Thomas,  Chicago; 

York  Post  and  the  New  York  Daily  ered  in  the  News  contract.  Approxi-  lem  seems  to  call  for.  For  this  rea-  Associate  Professor  of  Marketing  and 

News.  mately  850  employes  are  covered  in  son  Lord  &  Thomas  research  has  Advertising,  Northwe^^  UniJfrsI?^ 

The  Post  contract,  for  one  year,  the  agreement.  never  permitted  itself  to  become  iden-  Dr.  Brown  has  had  12  years  of  ex- 

extends  the  guild  shop  to  the  com-  The  5-day  week  is  continued.  Com-  tified  with  or  over-specialized  in  any  perience  directing  merchandising  and 

mercial  departments  and  also  gives  mercial  employes  will  receive  equal  piirticular  method  of  research  merely  research  for  prominent  advertising 

to  300  commercial  employes  time  and  time  off  for  all  overtime  between  because  it  has  become  popular.  We  agencies.  Los  Angeles— Charles  A. 

a  half  in  cash  or  time  off  for  hours  their  normal  week  of  40  hours  until  emphasize  the  experimental  and  ob-  MelAdn.  San  Francisco _ John  L. 


worked  over  40.  Vacations  are  one  42  hours  is  reached,  and  cash  at  the  servational  procedures  as  opposed  to  Taylor. 

_ 1.  _ _ -r _ _ 1 _ U-ir  _ 4V>a  loo.,  oo:oo>fino  o,.o,.o..  ‘'.o. 


week  after  six  months’  service,  two  rate  of  one  and  one-half  times  the  the  less  scientific  survey  methods, 

weeks  after  one  year,  and  an  addi-  regular  hourly  scale  in  lieu  of  equal  We  are  particularly  interested  in  the 

tional  day  for  each  year’s  service,  time  off  thereafter.  After  Oct.  24,  development  of  the  new  psychologi- 

up  to  three  weeks  vacation,  in  both  1940,  however,  cash  overtime  pay-  cal  techniques  and  have  long  been 

effitorial  and  commercial  departments,  ments  will  start  after  40  hours.  Edi-  advocates  of  the  more  intensive  type 
Days  off  for  illness  during  the  year  torial  overtime  stipulations  remain  of  consumer  studies, 
may  be  deducted  from  the  third  the  same  as  in  the  previous  contract.  “Most  Lord  &  Thomas  clients,  in 

'  one  way  or  another,  engage  in  a  con- 


week  by  the  publisher.  Elditorial 


minimum  wages  remain  the  same,  PITTSBURGH  CONTRACT  siderable  amount  of  merchandising 
and  the  agreement  provides  that  in-  Pittsburgh  Post-Gazette  unit  ■  .. 


creases  of  $1  per  week  will  be  given  American  Newspaper  Guild 

a  comparatively  few  commercial  em-  approved  a  1940-41  working  agree- 
ployes  whose  wages  are  less  than  submitted  by  the  Pittsburgh 

their  department  minimums,  and  $  Guild’s  contracts  committee  after 
mcreases  at  60-day  mterv^  unti  nearly  three  months  of  negotiations, 
the  minimums  are  reached.  The  sea  e  raises,  in  current  work  schedules, 

extends  from  $15  for  messengers  to  g^out  25  employes  in  the  editorial 
$30  for  advertising  copy  wri  ®rs.  business  offices  were  agreed  on. 

The  publisher  apees  .that  there  ^ 

shall  be  no  pay  cuts  during  the  life  g^^rtime.  There  was  also  inserted 
of  the  contract,  and  also  «  a  war  clause  applying  to  any  mili- 

confer  with  the  guild  before  tekmg  emergency  as  well  as  a  modified 

action  on  any  contemplated  staff  re-  seniority  and  experience  clause  and 
durtions  for  economy.  .  •  •  *  dismissal  pay  for  the  city  editor  and 

The  News  contract  is  the  first  joint  accountant, 

agreement  covering  all  departments. 

Formerly  the  editorial  and  commer-  ■ 

cial  departments  had  separate  con¬ 
tracts.  The  publisher  agrees  to  conduct 
within  six  months  of  the  signing  of 
the  contract  a  survey  to  establish 
“individual  wages  in  keeping  with 
relative  merit  and  responsibility,”  and 
the  guild  agrees  that  wages  above 
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NEWSPAPER  PROPERTIES 

Bought-Sold-Apprait«d 

Consolidations-Margar* 


THE  MARK 

OF  ACCURACY,  SPEED 


1  AND  INDEPENDENCE  IN 

I 

1  WORLD  WIDE  NEWS 


ConfidentM  Regotiationt 

NEWSPAPER  APPRAISAL 
CORPORATION 

L.  Parker  tikelr,  Prea. 

Tlmee  Bldf.,  Ttanca  Banare,  Kew  York 


COVERAGE 


UNITED  PRESS 


Employment 

Problems— 

of  busy  executives  are  re¬ 
duced  to  a  minimum  when 
they  ask  assistance  from 
The  Personnel  Bureau. 

Complete  records  on  him- 
dreds  of  experienced  men 
qualified  for  newspaper, 
magazine,  public  relations, 
publicity,  and  press  associa¬ 
tion  work  are  on  file.  Each 
registrant  has  been  thor¬ 
oughly  investigated. 

From  these  complete  rec¬ 
ords  The  Personnel  Bureau 
recommends  only  men  who 
are  qualified  for  the  job, 
saving  an  employer  hours 
spent  in  interviewing  and 
investigating. 

For  prompt  service,  write 
or  wire — 

THE  PEBSONNEL 
BDBEAU 

of  Sigma  Delta  Chi 

JaaiM  C.  Rlpar,  Dlraeter 

35  E.  Wacker  Drive,  Chicafo,  III. 

A  natieH.wide  non-profit  terviet  t*p- 
ported  by  Siama  Deltn  Chi,  Prefettiontl 
Joumalijtic  trotemity. 


(To  be  concluded  next  week.) 

STREAMLINE^ 

YOUR  SERVICE 
WITH 

MORLEY 

MATS 

They  give  you 

•  SPEED 

•  ACCURACY 

•  PERFECTION 

Sharp,  clear  impressions 
in  a  hurry — That’s  what 
you’ll  get  with  Morley 
Mats.  Your  stereotypers 
will  praise  them;  cus¬ 
tomers  will  appreciate 
the  quality  appearance 
they  produce.  For  free 
samples,  send  to 

MORLEY  BUTTON 

MANUFACTURING  CO. 

PORTSMOUTH.  N.  H. 

N.  Y.  Office.  46  E.  11th  St. 


36— C  IRCULATION 


EDITOR 


PUBLISHER 


Outlines  Plan 
For  Training 
Carrier  Boys 


I.  H.  Exintz  Tells  oi 
Lancaster  Program 
Convention  Notes 


strations,  the  Lancaster  papers  hold  dependent  upon  the  press  for  vital  in-  they  rolled  from  Tribune  presses  in 
approximately  four  large  group  meet-  formation.  Those  in  this  school  of  Chicago.  Plcms  for  transportation 
ings  each  year  for  all  city  boys.  These  thought,  advocate  increased  revenue  were  made  by  Louis  Rose,  Tribune 
are  for  the  purpose  of  announcing  through  decreased  operating  expense,  circulation  manager,  in  co-operation 
trips,  or  other  special  endeavors.  “At  It  would  appear  that  some  circula-  with  the  Railway  Express  Agency 
these  meetings  we  have  demonstra-  tors  are  either  attending  law  school  and  United  Airlines.  A  special  plane 
tions  by  sales  teams,  similar  to  the  at  night,  or  are  becoming  more  con-  was  chartered  and  departed  from 
demonstrations  carried  on  by  ICMA,”  versant  with  their  responsibilities  in  Chicago  each  morning  about  1:30 
said  Mr.  Kuntz.  “We  frequently ,  the  matter  of  drafting  and  executing  o'clock.  Tribune  crews  were  on  hand 
have  smaller  group  meetings  of  boys  independent  contractual  relations  with  at  Philadelphia  to  arrange  sales  at 
immediately  preceding  route  time,  carriers.  .  .  .  There  didn’t  seem  to  be  convenient  points.  On  its  return  trip, 


By  GEORGE  A.  BRANDENBURG  are  full  of  sales  points.”  culators  on  legislative  regulations  as 

“We  feel  this  is  an  average  news-  was  the  case  of  a  year  ago  at  Indian- 
Pending  release  of  the  H.  B.  Me-  paper  boy  program,”  he  stated.  “It  apolis.  .  .  .  This  doesn’t  mean  that 
Daniels’  report  on  newspaper  boy  jg  not  too  costly;  it  is  participated  in  circulation  managers  know  all  the 
work — a  study  embracing  interviews  by  g  large  number  of  boys  and  al-  answers,  but  they  are  beginning  to 
with  1,500  boys  and  90  representative  though  it  does  required  a  great  deal  comprehend  how  to  avoid  litigation  as 


These  meetings  take  10  minutes  and  quite  the  thick  fog  confronting  cir-  the  plane  was  used  to  bring  bad 


culators  on  legislative  regulations  as  Tribune  pictures  taken  at  the  conven- 
was  the  case  of  a  year  ago  at  Indian-  tion.  ■ 


Kenyon  Sees  Defense 
Admen's  No.  1  Job 


Advertising  job  in  the  coming  year 


circulation  managers — newspaper  boy  of  time  and  effort,  we  feel  it  is  well  a  result  of  loosely -drawn  agreements,  jg  to  help  business  bear  the  brunt  of 


activities  continue  to  occupy  a  prom-  worthwhile  in  behalf  of  their  general 
inent  part  in  circulation  managers’  well  being,  in  maintaining  a  high 


Carriers  Send  ’’Greetings" 


the  nation’s  number  one  problem,  na¬ 
tional  defense,  R.  G.  Kenyon,  incom- 


efforts,  judging  from  the  amount  of  standard  of  activities,  and  in  creating  When  Jack  Price,  Eransmfle  (Inch)  president  of  the  Advertising  Club 
inlprp.<;t  evidenced  in  that  subiect  at  arrived  at  Jacksonville,  he  . _ , _ ,  t..„„  o. 


mterest  evidenced  in  that  subject  at  good  will  for  and  with  our  news-  f  n^^ived  at  Jacksonvilk,  he  Angeles,  declared  June  25  at 

the  JacksonvilU  convention  of  ICMA.  p„p„  boys.”  WerhinX^ll  smffLi  wit°^  '»■»>  inslallntion  meeting.  K». 


This  is  particularly  significant  in 
view  of  the  many  complicated  prob-  Knov/  Your  Garner  Senes  J^reeting”  from  his  caniers  in  the 
lems  confronting  circulators  at  a  tune  jjj  LINE  with  Mr.  Kuntz’  suggestions,  form  of  a  new  order— more  than  150 

when  increased  revenue,  economy  of  the  Burlingame  (Cal.)  Ad-  „£  them _ It  was  announced  that 

operation  and  independent  contrac-  ^.^nce  is  conducting  a  “Know  Your  Ralph  B.  Cowan,  Toronto  Star,  who 
tual  relations  with  carriers  consume  Carrier”  promotion,  personalizing  car-  was  advanced  to  the  first  vice-presi- 


pcstal  cards,  each  representing  t:ij-  ry  .. 

greeting”  from  his  car^riers  in  the  Southern  California  Edison  Co.,  sa^ 
form  of  a  new  order-more  than  150  Business  mus  first  provide  the  jobs 

of  them _ It  was  announced  that  create  wealth  to  foot  the  multi- 

Ralph  B.  Cowan,  Toronto  Star,  who  niillion-dollar  tax  bill  which  defen^ 
.dv.need  In  the  fir<=t  viee-nre«i.  preparations  Will  require,  and  seconi 


advertising  manager  of  the 


we  find  the  Burlingame  (Cal.)  Ad-  „{  them.  ...  It  was  announced  that 
vance  is  conducting  a  “Know  Your  Ralph  B.  Cowan,  Toronto  Star,  who 


so  much  attention  of  the  average 
circulation  manager.  ’The  McDaniels 


-  , - ,  , - o  —  was  advanced  to  the  first  vice-presi-  j  ^  ^  ie  •  *  n  i 

rier  boys  to  the  readers.  Under  the  dency  of  ICMA,  has  not  only  dis-  efficiency  actually  to 


sponsorship  of  Publisher  George  Me-  charged  his  duties  to  the  Star  and  P‘of“ce  the  material  needed  for  ade- 


study  authorized  by  ICMA  a  year  ago,  the  program  includes  both  ICMA  during  the  past  year,  but  has  ...  ,  ,  . 

°  J  n  display  copy  and  news  stories.  A  brief  also  found  time  to  engage  in  military  f 


of  Dr.  McDaniels.  The  report  will  .ketch,  with  picture,  is  being  used  of  Training  and  has  been  commissioned 


cover  newspaper  boy  work,  school  boy.  Hobbies,  school  attended,  a  lieutenant  in  the  Canadian  army 

achievements  of  earners,  use  of  their  ^uniber  of  years  of  newspaper  service  reserves. 

money  and  leisure  time.  a  brief  quotation  of  the  boy’s  Clem  O'Rourke,  Cleveland  Press, 

Oiitines  Balanced  Program  view  of  his  carrier  responsibilities  newly-elected  ICMA  president,  bore 

Meanwhile,  ICMA  members  at  are  included.  Recently,  the  Advance  the  brunt  of  many  questions  directed 

Jacksonville  voted  to  eliminate  the  carried  a  full-page  of  one-column  at  him  from  the  floor  and  in  the  cor- 

word  “welfare”  from  its  newspaper  carrier  pictures  with  the  slogan:  ridors  regarding  details  of  the  deci- 


number  of  years  of  newspaper  service  reserves. 

and  a  brief  quotation  of  the  boy’s  Clem  O'Rourke,  Cleveland  Press, 
view  of  his  carrier  responsibilities  newly-elected  ICMA  president,  bore 


f  A.  ■  aVa  fy  J-  ~  do,  will  do.  Its  further  lob  is  to  in- 
lieutenant  in  the  Canadian  army  ,  ’  .,  uv  u  x  u  i  u  ■ 

form  the  public  how  it  can  help  busi- 

Mrves.  ,  ,  jy  ness  in  the  titanic  task  which  is  upon 

Clem  O  Rourke,  Cleveland  Press,  r  » 

TOA/TA  _ 1 _ ’  all  of  us. 


word  “welfare”  from  its  newspaper 


vvx.vx  x.xx...  — .  -  I .  . -  — o —  ridors  regarding  details  of  the  deci-  „  .  ,  ,i  ,1  v,-  i 

boy  program  and  the  committee  will  “Know  your  carrier— a  successful  gion  of  all  three  Cleveland  dailies  to  *'®sumed  nis  coi 


NASHVILLE  CHANGES 

Nashville,  Tenn.,  June  27— Joe 


henceforth  be  known  as  the  “News-  youth  today 
paper  Boy  Committee.”  J.  H.  Kuntz,  tomorrow.” 
Lancaster  (Pa.)  Newspapers,  chair-  The  Jackso 


The  Jackson  (Mich.)  Citizen  Patriot  ing  when  the  papers  refused  to  rec-  5^*^^  editor.  ^  i, 

TTdidv,  Ko._  latter  post  by  W.  W.  McClanahan,  Jr, 


man  of  the  ICMA  newspaper  boy  tied  into  its  recent  page  ad.  which  ognize  the  Newsboys’  Union  as  bar- 
committee,  presented  a  paper  dealing  congratulated  carrier  boys  who  are  gaining  agent  for  home-delivery  car- 
with  what  an  average  size  newspaper  graduating  from  high  school,  by  pub-  riers  (See  E  &  P  for  June  22).  .  .  . 


with  what  an  average  size  newspaper  graduating  from  high  school,  by  pub-  riers  (See  E  &  P  for  June  22).  .  .  .  cnang^  recenuy 

is  doing  in  the  interest  of  its  carrier  lishing  an  editorial  calling  attention  Several  metropolitan  circulators  ex- 

salesmen.  He  divided  the  program  to  employers  of  the  training  these  pressed  an  inclination  to  make  a  ciude;  John  Lipscomb  f^m  copy 

into  five  phases,  including  publicity,  boys  have  had.  The  editorial  stated,  careful  checkup  of  cost  of  street  sales  editor;  John  M.  Burns,  m. 


standardization  of  the  term  newspaper  in  part:  “This  is  an  exacting  training  per  day,  in  the  light  of  circulation  reporter  to  copy  desk;  and  bod 

.  -  ■  ^  ^  6  1  J.  b  Lassiter  from  state  editor  to  a  swing 


boy,  statistics,  activities,  and  demon-  in  public  service  that  can’t  be  bettered  secured,  weekly  cost  of  trucking. 


MAW  A.KAA  A  WU43  V  W  A  A  V  W  TV  .^^WA  ftlilCL  &Uill  GUlll  idUUt;  ClIlU.  UllUU^Il  IIUIIIC  UCllVCl.V  UCtlllCId,  SlUlCd  .  fW  1.  1  * 

pers  not  only  use  the  ICMA  news-  having  been  faithful  in  one  thing,  and  merchants  will  be  watched  in-  Evening  Tennessean,  has  also  rejoinrt 


paper  boy  ads,  but  locally-prepared  are  ready  for  greater  responsibilites.”  tently  by  other  circulators, 
promotion  on  the  papers’  own  car¬ 
rier  organization  In  addition  to  Convention  Footnotes  Hv  Final  Editions  to  GC 

carrying  a  double  spread  of  high 


Fly  Final  Editions  to  GOP 


school  carrier  graduates,  containing  an  WE  RETURNED  from  our  trip  to  the  DELEGATES  and  visitors  to  the  Re-  time  reporter. 


appeal  to  local  employees  to  first  con-  convention  at  Jacksonville,  publican  National  Convention  at 


ctuucdi  i«jv;di  ciiiLriuYda  uu  iiiai.  cuii-  t-»i  i  a  i  *^1  ....  *  -  - 

tact  the  circulation  department  of  the  f Philadelphia  this  week  were  able  to 

Lancaster  Newspapers,  the  papers  are  l'*'«®sions  of  th^t  three-day  circula-  read  at  breakfast  the  same  final  edi- 


papers.  this  ad  may  run  up  to  od 
words  and  is  written  by  the  boy 


help  offered  ads.  “We  think  this  is 
excellent  publicity  for  our  newspaper 


Apparently,  big  city  papers  are 


LrLii.fiiv.ii-Y  ivri  ULii  iic waLfdpci  .  i  .«  a  iv  i  ««  • 

boys,”  he  said,  “narticularly  the  help  "“t  always  the  worst  offenders  in 
u  matters  of  going  along  when  price 


it  gives  them  in  obtaining  jobs. 


Mr.  Kuntz  is  a  staunch  believer  in  are  being  considered. 


Only  90  days  old!  BUT: 


standardizing  the  term 


some  instances,  judging  from  floor 
|j  discussion,  it  would  seem  that  smaller 


boy,”  as  opposed  to  the  old  form  of  ^'"a.ier 

referring  carriers  and  corner  boys  reluctant  to  raise  rural 

ac  “newsboys”  “T«  if  subscription  prices,  even  though  big 


‘To  the  best 


knowledge,  for  some  years  now,  our  dailies  are  willing  to  do  so.  .  .  . 

newspapers  have  never  used  any-  pom  was  s  ressed  time  and 


thing  except  the  term  newspaper  boy,  J^^wspapers  shouldn’t  ana 

r.orr,Pr  c;,lpx:man  or  oprrior  Kov  ”  bo  "eedn  t  apologize  in  raising  subscrip- 


corrier  salesman  or  carrier  boy,' 


■  J  «.  _  1  *  tion  rates.  Jack  Estes,  Dallas  News 

said.  As  a  general  term,  newspaper  ,  .,  .,  .u  x  j  u  u 


boy  is  always  used.” 

Offer  Carriers  Trips 

Statistics  are  kept  concerning  news- 


hit  the  nail  on  the  head  when  he 
declared  that  even  at  $1.00  a  month 
“newspapers  are  the  cheapest  thing 
in  the  world — except  matches,  and 


First  with  the  Mexican  Oil  Settlement. 

.Mlied  requests  for  U.  S.  .\rmy  and  Navy  planes, 
“inside”  on  King  Leopold’s  surrender. 
Inter-.\merican  Joint  Trade  Proposal. 
.\nierican  Ministerial  Conference  at  Havana. 
Chiban  proposals  and  agenda  for  Havana  Con¬ 
ference. 


paper  boys,  both  for  use  of  the  local  they  give  them  away.”  .  .  .  There  were 


newspapers  and  for  general  informa-  those,  however,  in  the  minority,  who 


tion  throughout  the  country,  he  ex-  questioned  the  wisdom  of  boosting 
plained.  A  well-balanced  activities  rates  too  high,  pointing  out  that  in 


Query  your  Washington  corrcsjjondcnt  and  Press  .\ss(Kiation.  They  have 
lieen  receiving  DIPLOM.M  IC  NEWS  SERN'IC.E  on  a  daily,  tri.al-periotl 
basis.  They  are  aware  of  (he  increasing  iin|M>rtance  of  the  diplomatic 
missions  here  as  dailv  news  sources.  Samyiles  and  rates  on  request. 


program  includes  a  carriers’  band,  these  days  of  rapidly  changing  con- 
annual  mid-summer  picnic  and  car-  ditions,  newspapers  cannot  afford  to 


rier  trips  out  of  tow-n.  Under  demon-  alienate  readers  when  they  are  so  V  —  .  _ _ 


DIPLOMATIC  NEWS  SERVICE 

804  17th  Street,  N.  W.  Washington,  D.  C. 


.  A  useful  citizen  discontinue  sales  by  street  vendors,  as  umn,  Po  i  ics,  m  e  enriess 

a  result  of  corner  news  sellers  strik-  after  ^rving  for  some  three  years  as 


latter  post  by  W.  W.  McClanahan,  Jr., 
former  war  news  editor.  Other  staff 
changes  recently  announced  by  Cole¬ 
man  Harwell,  executive  editor,  in- 


111  ^ULfllC  dCl  VAVC  LllCtl  Udll  L  UC  UClVCiCU  OWUXCLA,  W^CTXVIY  V-VfOl  VfA  il  LtVfVXltf^,  •  A  A  ‘A  J'A  -] 

stration.  for  a  young  fellow.  ...  Its  members  supervision  and  bonuses.  .  .  The  as  assis  an  ci  y  e  i  or  an  c  pj 

In  the  matter  of  publicity,  Mr.  have  finished  a  training  course  in  a  exi>erience  of  Cleveland  papers  selling  run  man.  i  o  ow,  one 

Kuntz  stated  the  Lancaster  Newspa-  strict  school,  ‘sum  cum  laude’  and,  through  home  delivery  carriers,  stores  °  ^  iscon 


the  staff  as  a  reporter,  and  Partee 
Fleming,  former  'Vanderbilt  Univer¬ 
sity  correspondent  of  the  Tennessean, 
has  joined  the  staff  as  a  regular  full 


MAP  STUNT 

The  San  Francisco  News  war  map 


x.«ciiiv.adLd  oxc  .•  I-  •  rm.  t.  xa  J  j  — — -  -  -  - -  - 

also  running  a  “help  offered”  classified  clinic.  Those  who  attended  tion  of  the  Chicago  Tribune  that  was  described  on  page  36  of  the  June  15 

ad  for  each  carrier  graduate  for  a  share  their  experiences  and  delivered  to  Chicago  homes.  Co-  edition  of  Editor  &  Publisher  is  re¬ 


ad  for  each  carrier  graduate  for  a  J  ,  '  “  “  expyi  fences  anu  aelivered  to  Chicago  homes.  Co-  edition  of  Editor  &  Publisher  is  re¬ 
period  of  seven  days  in  all  three  in  order  to  improve  the  operation  of  swift  air  transport  and  vised  by  direct  application  of  an  en- 

naners.  This  ad  mav  run  un  to  55  mana^ment  of  daily  facilities  of  the  Tribune  circulation  graver’s  tool  to  the  cast.  The  storj- 


newspapers.  .  .  .  "niere  appeared  to  department  made  possible  this  bit  of  inferred  that  quick  revision  keeping 


himself  and  inserted  just  as  he  has  J*®  decided  sentiment  in  favor  of  journalistic  enterprise.  The  papers  the  map  to  date  from  edition  to  edi- 
_ ;xx lx  A  r X — ^  lurther  increases  in  retail  subscrio-  wprf*  on  salp  in  PhilarlAlnVi  la  a  liftia  \xrnc  aar»ar«nlicV»a/T  K\7  ‘^ancTrSV* 


written  it.  A  front  page  classified  increas^  in  retail  subscrip-  were  on  sale  in  Philadelphia  a  little  tion  was  accomplished  by  “engrav- 

nromotion  hox  calls  attention  to  these  ‘"eluding  mail  subscrip-  more  than  four  hours  from  the  time  ing”  the  dry  mat. 

_ 4  „4„  xu:-  tions  and  rural  route  subscribers.  ■  - - 'i _ _ _ _ _  '  - q 


'Or  dependable  stereotyping,  rely  on 
Certified  Mats,  made  in  the  U,  S.  A. 


AFA's  Position 
On  Vitcd  Issues 


continued  from  page  8 


we  regard  as  virtues  the  things  that  I  ^ 
seemed  evil  such  a  short  time  ago.  I  ^ A 
Here  is  presented  to  advertising  its 

lujivaled  opportunity.  The  profes-  ^ 

of  advertising  is  far  from  finished. 

Industry,  of  which  advertising  is  a 

part,  is  hardly  started.  Advertising  ■  ^ 

as  the  spokesman  of  modern  industry 
must  tempo  the  modern 

“jf 

Mason  Britton,  AFA  chairman, 

keynote  the  | 

same  a  better  I 

understanding  consumer  problems, 

a  return  to  a  '; 

advertising.  “Let  preach  the  I 

of  the  progress  of  American  business  IHHHHHHHK  BBBWBWBI  i 
to  the  American  people  as  though  we 

were  preaching  the  gospel  according  orchid  to  Mrs.  Zola  Vincent,  winner 
to  St.  John,”  he  said.  ♦'’®  Josephine  Snapp  Award.  Left  to 

,  .  .  _  .  .  right:  Miss  Helen  Vance,  retiring  presi- 

Josephine  Snapp  Award  Chicago  Women's  Advertising  Club, 

The  Josephine  Snapp  Award  for  presented  The  Snapp  award  to  Mrs. 

the  most  outstanding  contribution  to  Vincent,  judged  to  have  made  the  most 
advertising  by  a  woman,  presented  outstanding  contribution  to  advertising  in 
annually  by  the  Women’s  Advertising  1939  by  a  woman. 

Club  of  Chicago,  went  to  Mrs.  Zola 

Vincent,  of  New  York,  for  her  “Pa-  T:.rT.ii  j-  ^  rj 

rade  of  Progress”  for  the  Associated  Tilton  director  of  adver- 

Grocery  Manufacturers  of  America  research,  .^euse^Busch  & 

for  1939  The  award  was  a  silver  vase.  Company  St.  Louis,  wam^  the  Na- 
Three  other  women  given  honorable  Retailers  Advertisers  Con- 

mentions  for  their  outstanding  work  taxes  are  coming-lets 

during  1939,  were  presented  with  ^^^ertise. 

framed,  illuminated  certificates  at  the  “While  taxes  may  reduce  the  present 
same  ceremony.  They  were  Barbara  buying  power  of  our  prospects  in  our 
Daly  Anderson,  director  of  Consumer  regular  market,  they  increase  buying 
Service  Bureau  of  Parents’  Magazine,  power  in  other  markets  where  the 
New  York;  Donna  Newell  Ames,  ad-  tax  money  may  be  invested,”  he 


M.R.A.  Rally  Draws'Cormwnisin  Mii^ 


30,000 


WATIOHS' 


"There  is  one  ingredient  in  national  defense  which 
transcends  all  others,’’  said  Secretary  of  the  Navy 
Edison  in  a  message  radioed  around  the  world  on 
the  Second  Anniversary  of  Moral  Re-Armament, 
"It  is  born  of  the  hearts  of  our  people,  and  it  may 
be  called  National  Character.  ...  To  form  a 
National  Character  that  may  some  day  lead  the 
world  back  from  chaos — to  make  our  country 
impregnable  both  from  within  and  from  without 
— is  not  the  job  of  the  navy,  it  is  yours.” 

People  will  look  to  the  press  for  the  leadership, 
statesmanship  and  other  "ingredients  of  defense” 
needed  besides  planes  and  ships.  The  text  of  the 
MRA  world  broadcast  is  full  of  lead  and  editorial 
material.  May  we  send  you  a  copy?  We  will  also 
be  glad  to  send  you  a  mat,  in  2-column  width,  of 
the  above  "prescription  for  a  Fear-Free  America.” 


A  HECK  OF  A  TIME  TO  TRY  EXPERIMENTS 


— is  the  stereo  foreman’s  answer  to  the 
plea  that  he  ‘favor  a  friend’  in  a  dry 
mat  purchase.  “Good  old  Certifieds,” 
he  adds,  “are  about  all  that  are  getting 
us  by  in  this  rush  of  war  make-overs. 
I’d  rather  fire  my  best  man  than  go 
back  on  a  mat  that’s  quick  working, 
clean  printing  and  everlastingly  the 
same.” 


(Jier  ejdUariaL  nicdtjrlal  u%rUt 

Moral  Re-Armament 


61  Gramercy  Park,  New  York 

*  Editor  &  Publisher  believes  that  • 
Moral  Re-Armament  is  the  most 
constructive  news  of  the  day  and 
provides  this  space  without  charge.  , 
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ROBERT  LUCAS  FORBES,  61, 

founder  of  New  Rochelle  (N.  Y.) 
Star,  who  sold  the  daily  in  1920  to 
his  brother,  T.  Harold  Forbes,  died 
June  21,  there,  after  a  long  illness. 

Mrs.  Frank  E.  Noyes,  71,  wife  of 
Frank  E.  Noyes,  publisher,  Marinette 
(Wis.)  Eagle-Star  died  there,  June 
24.  Until  a  few  years  ago  she  had 
written  a  newspaper  column.  Sur¬ 
vivors  include  two  sons,  Linwood 
I.  Noyes,  publisher,  Ironwood  (Mich.) 
Globe,  and  Eugene  C.,  and  a 
daughter. 

John  W.  Kenny,  36,  assistant  pic¬ 
ture  editor  of  the  New  York  Daily 
News,  died  June  26  in  St.  John’s  Hos¬ 
pital,  Long  Island  City,  of  a  cerebral 
hemorrhage.  He  was  a  police  repor¬ 
ter  on  the  New  York  Herald  Tribune 
before  he  became  a  reporter  on  the 
Daily  News  in  1925.  He  was  made 
assistant  city  editor  in  1927  and  in 
1930  was  named  assistant  picture  edi¬ 
tor. 

Frank  E.  Aldrich,  82,  editor  em¬ 
eritus,  Tillsonburg  (Ont.)  News  and 
one  of  Canada’s  oldest  newspapermen 
in  years  of  service,  died  June  15, 
at  his  home  there. 

Emerson  W.  Dickerson,  64,  former 
World  War  correspondent  for  the 
Brooklyn  Daily  Eagle  and  conductor 
of  a  syndicated  newspaper  sports 
column  “Dick’s  Dope,”  died  June 
24  in  Grand  Rapids  Mich.,  following 
several  years’  illness. 

Irving  Dwight  Sisson,  49,  staff 
photographer  and  artist,  Pittsfield 

(Mass.)  Berkshire  Evening  Eagle 
since  1937,  died  suddenly  June  19, 
following  a  stroke  at  his  home. 

James  M.  Durkin,  54,  noted  police 
reporter,  who  was  with  the  Newark 
(N.  J.)  Star-Eagle  for  26  years  until 
its  suspension  last  November,  died 
June  23  at  his  home  in  Arlington, 
N.  J.,  of  heart  disease. 


^  CLASSIFIED 
:  RATES 

"SITUATIONS  WANTED" 

(Cask  with  Ordar) 

I  tima  —  .50  par  llna 
4  timai  —  .40  par  Una 

"HELP  WANTED" 


Nawspopars  For  Sola 

Splendid  Daily — money  maker — middle  west. 
Can  be  bought  attractive  terms  by  sound 
publisher.  HARWELL  &  FELL,  Birm¬ 
ingham,  Ala. 


Nawipopar  Brekari 


Capable  handling,  buying,  selling,  mergers. 
No  leases  or  trades.  Highest  references. 
LEN  FEIGHNER  AGENCY.  Nashville.  Mich. 


Daily  newspapers  bought,  sold,  appraised. 
NEWSPAPER  APPRAISAL  CORP’N 
Times  Building  New  York 


Nawspopars  Wantad 


Daily  in  town  10,000  to  20,000  in  North 
Central  State.  Your  reply  will  be  held 
strictly  confidential.  Box  1162,  Editor  & 

Publisher. _ 

Publisher  who  has  record  of  improving 
papers  while  substantially  increasing  net 
earnings,  would  like  to  learn  of  good 
dailies  for  sale.  $10,000  available.  Box 

1134,  Editor  &  Publisher. _ 

WEST  COAST  PAPER  WANTED 
In  town  from  8,500  to  50,000  population. 
Responsible  publisher  with  cash.  Send 
complete  details.  Box  1158,  Editor  & 
Publisher. 


Halp  WoRtad 


Business  Manager — College  man  who  has 
outgrown  present  job  as  advertising  man¬ 
ager  of  daily  paper  of  near  metropolitan 
class,  or  a  business  manager  of  smaller 
paper  who  can  show  brilliant  advertising 
record — is  sought  for  job  in  eastern  city 
of  150,000.  No  man  whose  record  shows 
numerous  changes  need  apply.  No  one 
whose  habits  do  not  bear  investigation 
nor  whose  financial  responsibility  record 
is  not  clear  need  apply.  No  man  not 
having  college  education  need  apply.  No 
man  whose  record  does  not  show  adver¬ 
tising  management  ability  need  apply. 
This  is  a  life  time  job  for  right  man 
at  attractive  salary  to  start  and  steady 
financial  progress.  Decision  will  he  made 
in  30  days.  Box  1165.  Editor  &  Publisher. 

Caption  Writer  wanted  by  picture  agency 
(spare-time  job).  Box  1156,  Editor  & 
Publisher. _ 

Cub  Reporter  Wanted,  college  and  actual 
training  desired.  Bend  picture,  refer¬ 
ences.  Beginner's  salary.  Borger  Daily 
Herald.  Borger.  Texas. 

District  IVlanager  with  several  years  experi¬ 
ence  in  branch  work.  Must  he  able  to 
produce  and  maintain  clean  circulation. 
Excellent  opportunity  for  advancement  for 
right  man.  Box  1168,  Editor  &  Publisher. 

Experienced  Advertising  Salesman.  Excel¬ 
lent  opportunity  for  a  man  who  is  really 
able  to  sell  newspaper  advertising.  We 
are  a  small  Pennsylvania  daily  newspaper 
in  a  town  of  17,000  population.  We  will 
]>ay  15%  commission  with  a  drawing  ac¬ 
count  of  $25.00  per  week  and  an  oppor¬ 
tunity  to  become  advertising  manager. 
We  prefer  a  man  who  has  had  a  number 
of  years  in  advertising  work.  Hand  bills 
are  our  competition.  No  other  newspaper 
in  town.  Write  Box  1160,  Editor  & 
Publisher. _ 

Rewrite  Man  for  small,  suburban  New  York 
daily.  Outline  experience  in  detail  and 
salary  expected.  Box  1140,  Editor  & 

Publisher. 


(Cash  with  Order) 

1  time  —  .90  per  line 

2  timet  —  .80  per  line 
4  timet  —  .70  per  line 

"BUSINESS  OPPORTUNITIES" 

(Cath  with  Order) 

I  time  —  .90  per  line 
4  timet  —  .70  per  line 

OTHER  CLASSIFICATIONS 

(Cath  with  Order) 

I  time  —  .90  per  line 
4  timet  —  .70  par  line 

Count  five  wordt  to  line,  box  number  to 
be  counted  at  three  wordt.  Minimum 
tpace,  three  linet.  Referencet  required 
with  "Butinett  Opportunitiet"  and  other 
edt  involving  tale  of  property  or  goodt. 

FORMS  CLOSE  THURS.  NOON 

A  four  times  "Situation  Wanted"  ad  car¬ 
ries  with  it  a  six-month  registration  in  the 
Personnel  Service.  Applicants  are  regis¬ 
tered  only  in  this  manner. 

CIrcHlation  Promotion 


See  our  ad  on  page  183  In  the  Tear  Book. 
Hudson  DePriest  &  Associates,  World's 
Record  Circulation  Builders,  246  5th 
Ave..  N.  Y.  C. 


Bnccessful  subscription  contests  for  over 
30  years.  CHARLES  PARTLOWE  CO.. 
Occidental  Building.  Indianapolis. 


1.  Draft  a  four-time  ad  settino  forth 
your  qualifications  and  send  it  to  us 
with  payment.  (Count  five  words  to 
the  line;  40c  per  line,  per  issue).  For 
four  consecutive  issues,  your  message 
will  reach  prospective  employers.  Many 
are  placed  directly  through  this 
source. 

Fill  out  completely  the  registration 
blank  that  will  be  tent  you  upon  re¬ 
ceipt  of  copy.  Registration  is  good 
for  six  months,  and  this  prxedure 
makes  your  record  available  to  the 
publishers  and  executives  calling  upon 
us  constantly  for  help  for  all  depart¬ 
ments  of  a  newspaper  and  its  allied 
Journalistic  fields.  Your  confidence 
respected,  of  course. 

3.  Deadline,  U-ffO  Thursday,  noon. 

E&P  PERSONNEL  SERVICE 

1700  Times  Bldg.  N.  T.  C. 


SitootioNS  Wantod 
Administrativt 

Accountant,  unusually  skilled  in  newspaper 
work,  small  and  large  cities.  Former 
A.  B.  C.  auditor.  Capable  installing  com¬ 
plete  system.  Box  612,  Editor  &  Pub- 

lisher. _ 

AdTortUtng  Manager,  age  38,  fourteen  years 
present  position,  national  and  local,  wants 
interest.  Will  invest  $3,000  with  pub¬ 
lisher  who  needs  me,  not  the  money. 
Responsible,  family,  congenial,  perma¬ 
nent.  Mutual  strictly  confidential  in¬ 
vestigation.  Box  1042,  Editor  &  Pub- 

lisher. _ 

General  Manager — Daily  3,000  to  20,000  cir¬ 
culation.  Record  for  trimming  expenses 
and  pushing  up  both  circulation  and  ad¬ 
vertising  income,  making  profits  where 
losses  were.  Age  34,  married.  Box  1132, 

Editor  &  Publisher. _ 

General  Manager,  wide  experience  cities  10 
to  30  thousand.  Has  record  that  merits 
investigation.  Knows  advertising  and 
circulation.  Proven  administrative  abil¬ 
ity.  College  background.  41  years  of 
age.  Box  1063.  Editor  &  Publisher. 

Man — 38,  capable  and  experienced  office  and 
back  shop,  wishes  job  on  weekly  news¬ 
paper  with  opportunity  to  buy  interest. 
Deep  South  preferred.  Box  1075,  Editor 
A  Publisher. _ 


Organise  for  business  in 
Southern  Republics! 

Splendid  opportunity  for  large-city  or  in¬ 
dustrial-center  daily  or  business  papers, 
chain-groups,  news  services,  to  strike  out 
for  Inter-American  trade  and  exert  defi¬ 
nite  influence  for  regional  reader  and  ad¬ 
vertiser. 

Boston  newspaperman  with  long  ex¬ 
perience  and  residence  South  America  and 
Spain;  sound  contacts  Embassies,  Lega¬ 
tions,  Government  departments  Wa.shing- 
ton;  skilled  in  Spanish,  Portuguese  trans¬ 
lation;  fully  alive  to  responsible  Latin 
state  of  mind  and  customs.  Full  career 
editorial  and  reportorial  work  Metropoli¬ 
tan  dailies  and  business  press.  Also,  Wash¬ 
ington  and  financial  coverage.  Dollar 
exchange.  Why  not  plan  an  intensive 
campaign!  Box  1173,  Editor  &  Publisher. 


SituQtions  Wanted 
Advertising 

A-1  Classified  Man.  Proved  Metropolitan 
experience.  Some  mnnap>rial.  Any  place. 
Box  1150,  Kditor  &  Publisher. 


Situations  Wanted 
Advertising  (Cont’d) 


ADVERTISING  EXECUTIVE 
CUasifled 

Made  big  gains,  third  paper  city  300,000. 
Increased  revenue  quarter  million  doUsii 
city  600,000.  Built  second  paper  t» 
strong  first  in  city  over  two  millions. 

Applicant  is  young,  intelligent,  i,- 
sourceful  worker.  Address  confidentially 

Box  1062,  Editor  A  Publisher. _ ’ 

Advertising  Salesman,  31,  producer.  Tei 
years’  one  newspaper,  local  department. 
Unemployed  due  to  merger.  Box  1125 

Editor  A  Publisher. _ ' 

Age;  thirty-five.  EXPERIENCE:  Xewspape~r 
sales,  agency  production  department. 
CAPABILITIES:  Copy,  sales  letteri, 
rough  layouts.  WAN'TED:  Opportunity 
to  use  acquired  knowledge  in  advertising 
or  promotion  work,  in  any  connection 
other  than  selling.  Box  1167,  Editor  k 
Publisher. _ 


22  Years 

Newspaper  Experience 
National,  laocal.  Classified 

Age  40,  married.  Old  enough  to  take  ad¬ 
vantage  of  years  of  valuable  experience, 
young  and  flexible  enough  to  quickly  lean 
your  selling  methods. 

Know  how  to  create  confidence  and 
develop  adverti.-iing  accounts.  How  to 
build  hard  classifications — how  to  develop 
selling  points  and  how  to  pass  this  in¬ 
formation  on  to  increase  lineage. 

Qualified  to  manage  retail,  national, 
classified  departments  or  become  asaiit- 
ant  to  or  business  manager. 

Box  1135  Editor  A  Publisher 


Classified  Manager-Supervisor.  Seven  yean' 
experience  Metropolitan  and  small  dailiei. 
Shown  substantial  increase  in  four  yean 
with  present  newspaper.  Know  every 
phase.  Box  1091,  Editor  A  Publisher. 

Combination  newspaper  publicity-advertising 
-layout  idea  man  who  can  sell ;  nov 
handling  part  time  special  page  assign¬ 
ment;  want  to  make  new  connection- 
full  or  part  time.  Has  successful  record. 
Box  1157.  Editor  A  Publisher, _ 

Promotion  Man,  young,  experienced.  Ideu, 
copy,  layout,  production.  Box  1089,  Edi¬ 
tor  A  Publisher. 


"IN  THE  TWINKLING  OF  AN  EYE,  I  WAS  IN  CLEVELAND— 


NE  of 

Voar  Leads 
Came  Through**! 


Cornelius  John  Dwyer,  23,  was  graduated  from  Yale  in 
’39.  While  with  the  production  department  of  the 
N.  Y.  Herald-Tribune  he  registered  with  the  Personnel 
Service. 

Today  he  is  with  the  United  Press  in  Cleveland  as  a 
result  of  a  Personnel  Service  lead  coming  through  for 
him. 

College  and  Journalism  School  graduates  find  the  Per¬ 
sonnel  Service  gets  jobs  for  them. 


EDITOR  &  PUBLISHER 
PERSONNEL  SERVICE 
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Situations  Wanttd 
Cr  eolation 


Situations  Wanted 
Editorial  (Cont’d) 


_ — - -  Editorial  —  fourteen  years’  experience  as 

reporter,  desk  man,  city  editor;  ten  years 
Available  Metropolitan  New  York;  seeks  small-city 

daily  or  weekly  job.  Aee  32,  Box  1092, 

CIRCULATION  PROMOTION  MANAGER  Editor  Sc  Publisher, _ 

Experienced  reporter,  photoftrapher,  feature 
Age  36,  married.  15  years  boy  specialist,  writer,  desk  man;  for  daily  or  trade 

imall,  metropolitan,  morning,  afternoon,  journal.  Box  1080.  Editor  &  Publisher. 

r.?S^in7e;"Kest.‘'“S‘v*;  y^r^^tS  ^nenbe<l  Weekly  Edl^r,  now  ^ployed, 
Jresent  employer.  Own  Speed  Graphic  ^fPortorial  job  with  daily  in 

J5d  darkroim  equipment.  Excellent  car-  Metropolitan— Long  Island  area  Col  ege 
rier  bulletins,  contests,  manuals.  Want  24.  Box  1153, 

r'..™.  wiwo  fnr  pnnirincinw  Editor  &  Publisher. 


Shop  of-  THE  EQUIPMENT  MART  — And  Save 

New  Equipment  and  Sappliet  —  Used  Machinery  Bargains 
For  the  Printing-Pablishing  Field 


present  employer.  Own  Speed  Graphic 
ind  darkroom  equipment.  Excellent  car¬ 
rier  bulletins,  contests,  manuals.  Want 
better  opportunity.  Write  for  convincing 
record,  references,  photo.  Box  1129,  Edi¬ 
tor  &  Publisher. 


writer,  desk  man;  for  daily  or  trade  Composing  Room  Equipment  For  Sole 

journal.  Box  1080.  Editor  &  Publisher.  ^ ^  _ 

[perienced  Weekly  Editor,  now  employed,  _  *  .-i 

wants  reportorial  job  with  daily  in  ^otypes,  IntertTOes  from  practical 

Metropolitan — Lon^  Island  area.  College  machinists.  Unequalled  values.  Large 

Journalism  graduate.  Age  24.  Box  1153,  stock;  aU  models  on  hand  for  quick  turn- 

Editnr  &  Piiblishpr  over.  Everything  for  the  composing 


Mechanical  Equipmont  For  Solu 

All  sizes  cylinder  presses,  job  presses,  Kelly 
presses,  Kluge  Units,  John  Thompson 
presses.  Linotypes,  Intertypes,  complete 
plants  bought  and  sold. 


Piist-Clasa  Sports  Writer  —  Alert,  capable,  Lafayette  St.,  N.  Y. 

with  ability  to  write  originally  and  well. - 

Age  30.  Box  1061,  Editor  &  Publisher.  For  Sale:  Duplex  Tubular  220  AC  or  DC 


over,*  Everything  for  the  composing 

room.  Linotype  Maintenance  Co.,  237  30  West  24th  St.  New  York  City,  N,  Y. 

Lafayette  St.,  N.  Y.  Discontinuing  Job  Plant  and  will  sell  equip- 

- ment  reasonable.  Write.  News  Publishing 

IT  Sale;  Duplex  Tubular  220  AC  or  DC  Company.  W'heeling.  West  Va. 

Current  Electric  Scorcher,  only  slightly  Qogs  Mat  Rolling  Press;  Rouse  Band  Saw; 

no  8-page  Duplex.  Linotypes,  models  5-8-14. 


CIRCULATION  ASSISTANT  °"gooTwrfter; '"lix  “ea«’ ‘“expSce*”?.;  '^Ti^I^TER  icl^‘  “l^pr^  DTp^el!*  irnoTyp^s.^mo^eirb-^lV. 

■  nnw  .mnlnv.d  seeks  change  Has  ^an  use  camera.  Box  1068,  REPORTER,  Independence.  Kan  items.  Northern  Machine 

“.'ight  yelrs®  ‘d^ly  ’  wlekl/*^  a7d  ’  ff™  Kditor  A  Publisher. _ _  _.Works.  Marshall.  &  Jefferson.  Phila.,  Pa. 

journal  experience  and  is  adept  at  pre-  Managing  Editor  39,  sixteen  years’  experi-  n, RpbuUt  Linotvnes  A  Intertvnes  Opttous  Cylinder,  22x32,  tape  delivery 
paring  promotion  advertisements,  carrier  ence  in  editorial  department.  Now  em-  Guaranteed  Kebuut  Aiinotypes  A  intertypes  2800  hr.,  good  condition;  chase,  roller 

^  S..  HOODMLCO  CORP.  PI,..  S  tS  H.rSi"  fI  S.Xk.™.“ 

Sd'’S“hJ“d,.i'“.a„.“™’.lX'  CRITIC-EDITOR  ddll  V„I.I.  Sin,,.  R..  Y.,1..  ».  7-  „  ■  .  ,  „ 

prove  ability  with  sainples  of  work.  Box  Capable  writer,  seven  years’  experience  cri-  Linotype  Machines  are  rebuilt  much  more  •cnonicol  kquipmont  Wontod 

1048,  Editor  «  fubiisher. _ tic  and  editor  Metropolitan  dailies*  mu*  economically  thru  our  specialized  service.  Dry  Mat  BoUet — used  heavy  duty,  single* 

-  —  ,v..tya«i-»o*irtTi  nnH  Hptnil  departments  j  five  years*  experience  Modernization  possible  only  thru  STAR  page.  Give  complete  details.  The  De  Kalb 

CireulaUon,  urK®"'?®.*!”"  "‘‘"s  editor  music  publication.  .Skilled  improved  parts.  Ask  for  details.  Lino-  Daily  Chronicle,  De  Kalb,  Illinois. 

rsluable  in  present  war  coverage.  Mod-  Ztion  P^rreviewl  Earner  New  York  City. _  escapements  magazine  cradles  and  other 

fnVa  /"p  hr'her''““  correspondent.  Utility  man.  Anywhere  LINOTYPE.  INTERTYPE  MACHINES  soHes^^’^We"  buy"*7n  7nd  Yrade*"%ell'*us 

1088,  Editor  &  Publisher. _  Contmenta  United  States.  Box  1171,  Edi-  All  models  Completely  Rebuilt.  Tour  MonTgL“e"rV& "Bacom^To- 

•  ~  ~  Z,  rrr  _ . _  tur  &  t'unlisner.  Llnotvne  Sunnlv  Co.  p . . 


used,  excellent  condition.  Make  best 
offer.  REPORTER,  Independence.  Kan¬ 
sas. 


Many  other  items.  Northern  Machine 
Works,  Marshall  &  Jefferson,  Phila.,  Pa. 


ence  in  editorial  department.  Now  era- 
ployed.  Box  1049,  Editor  &  Publisher. 


MUSIC  CRITIC-EDITOR 


225  Varick  Street 


New  York,  N.  Y. 


1048,  Editor  A  Publisher. 

Ciicolation,  news — organization  and  detail. 
Specialist,  38,  with  American,  Pacific, 
European  and  Russian  experience.  In¬ 
valuable  in  present  war  coverage.  Mod¬ 
erate  salary,  any  American  city.  Box 
1088,  Editor  A  Publisher. 


laranieea  nenuui  Xdinoiypea  A  zn«r»ypea  gSOO  hr.,  good  condition;  chase.  rollCT 

cioa  HflOHEATPO  PflRP  First  cores,  220v.  Kimble  motor.  IVrite  or 

See  HOOD-FALCO  CORP.  tirst  Herald.  Ft.  Scott.  Kansas. 

5  Varick  Street  New  York.  N.  Y.  —  ~~  '  ■  — 

—  ■■  .  - r -  Mechanical  Equipment  Wanted 

notypo  Machines  are  rebuilt  much  more  _  _ _ 

economically  thru  our  specialized  service.  Dry  Mat  Roller — used  heavy  duty,  Single- 
Modernization  possible  only  thru  STAR  page.  Give  complete  details.  The  De  Kalb 
improved  parts.  Ask  for  details.  Lino-  Daily  Chronicle,  De  Kalb.  Illinois. 


escalation  Man.  —  Ten  years’  experience 
daily  and  Sunday.  Experienced  all 
phases  outside  of  office.  Special  work 
on  carrier  organizations  and  sales  pro¬ 
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SHOP  TALK  AT  THIRTY 


"If  the  leaders  of  the  Allied  cause 
had  realized,  fully  and  in  time,  such 
blunt  facts  as  are  contained  in  this 
sensational,  first-hand  story  of  Nazi 
(Germany’s  incredible  efficiency  and 
organization,  they  might  have  been 
oble  to  forestall  the  consequences  of 
history's  most  disastrous  war.  Here 
is  the  intimate,  inside  picture  of 
Germany  at  war — a  picture  which 
the  newspapers  and  the  magazines 
cannot  present.” 

*  *  * 

THE  QUOTATION  is  from  an  ad¬ 
vertisement  of  “Into  the  Darkness,” 
a  new  book  by  Dr.  Lothrop  Stod¬ 
dard,  published  by 
Hoteriol  Duell,  Sloan  &  Pearce 
,  New  York.  Its  final 
o  n  ire  y  got  under  our 

skin,  and  thereby 
probably  achieved  its 
desired  effect.  We  bought  the  book. 
W'e  read  it  closely  over  the  week-end, 
and  found  within  its  pages  little  of 
importance  that  has  not  appeared  in 
some  American  newspaper  or  maga¬ 
zine  during  the  past  five  years. 

Dr.  Stoddard  went  to  Germany  for 
JiJorth  American  Newspaper  Alliance 
in  October,  1939.  He  traveled,  of 
course,  via  Italy,  and  the  title  of  his 
book  seems  to  have  been  suggested 
by  the  transition  of  the  Rome-Berlin 
express  from  the  bright  lights  of 
Alpine  Italy  to  the  blackout  that 
covered  all  of  Germany  and  Austria. 
He  had  lived  in  Germany  for  a  while 
as  a  child,  spoke  the  language  fluently, 
and  was  cordially  received  by  the 
Nazi  government. 

With  the  exception  of  brief  visits 
to  the  new  Republic  of  Slovakia, 
where  he  interviewed  Father  Tiso, 
its  president,  and  to  Hungary,  all 
of  his  three  months  were  spent  in 
observation  of  Nazis  at  work,  in  office, 
field  and  factory.  He  makes  it  plain 
that  his  opportunities  for  inspection 
were  almost  wholly  under  the  all- 
pervading  control  of  government,  and 
that  neither  he  nor  any  other  cor¬ 
respondent  had  been  permitted  to 
visit  the  West  Wall  area  nor  the  con¬ 
quered  region  of  Poland.  He  tells 
what  many  correspondents  have  al¬ 
ready  written — that  the  German  cen¬ 
sorship  is  exercised  after,  and  not 
before,  publication.  The  Goebbels 
office  has  made  unparallelled  efforts 
to  win  the  friendly  cooperation  of 
foreign  correspondents.  It  has  pro¬ 
vided  them  with  comfortable  working 
and  club  rooms,  placed  them  in  the 
class  of  “heavy”  workers  so  that  they 
get  double  the  ordinary  food  rations, 
discussed  many  matters  freely  for 
publication,  arranged  difficult  audi¬ 
ences  and  interviews.  In  addition, 
it  was  made  plain  to  each  and  all 
that  there  are  certain  ideas  and  news 
fields  which  the  correspondent  can 
discuss  in  print  only  at  his  own  pieril. 
Those  who  don’t  “play  the  game” 
have  their  press  privileges  revoked, 
which  is  equivalent  to  expulsion  from 
the  country. 

*  •  * 

DR.  STODDARD  has  written  exten¬ 
sively  during  the  past  20  years  on 
racial  questions.  His  past  books 
would  seem  to  place 
Discusses  position  close  to 

that  of  Colonel  Lind- 


Nazi 


_  ,  bergh  on  the  prob- 

Roee  Theories 

face  in  competition 
with  the  prolific  Asiatic  and  African 
peoples,  but  in  this  book  that  question 
arises  only  incidentally.  He  disclaims 
agreement  with  the  race  theories  at¬ 
tributed  to  the  Nazis;  furthermore. 
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he  says  that  these  theories  have  been 
widely  misunderstood  both  within 
and  outside  of  Germany.  The  edu¬ 
cated  Nazi,  he  declares,  does  not 
harbor  the  notion  that  Germans  are 
all  of  one  pure,  unmixed  blood-strain, 
despite  the  emphasis  placed  on  that 
doctrine  by  the  propagandists.  He 
gives  comparatively  little  space  to 
the  religious  conflicts.  The  Jewish 
question,  he  says,  is  regarded  as 
‘  settled”  by  the  Nazi  leaders.  Hein¬ 
rich  Himmler,  chief  of  the  several 
Nazi  police  services,  did  not  care  to 
discuss  the  regime’s  difficulties  with 
the  Catholic  and  Protestant  com¬ 
munions.  In  neither  instance,  they 
told  Dr.  Stoddard,  did  the  state  in¬ 
terfere  on  questions  of  doctrine  or 
dogma.  It  is  Stoddard’s  opinion,  in 
agreement  with  the  reports  of  most 
newspaper  correspondents,  that  the 
battle  arose  over  the  Nazi  effort, 
apparently  successful,  to  bring  all 
young  people  under  the  direct  dom¬ 
ination  of  the  state.  That  cut  directly 
across  the  traditional  function  of  the 
churches,  especially  the  Roman  Catho¬ 
lic  church,  in  the  education  of  young 
people.  The  Nazis  eliminated  that 
obstacle  to  their  plans  by  their  usual 
thorough  demolition  technique,  com¬ 
parable  to  the  military  blitzkriegs 
that  have  won  them  most  of  Western 
Europe  at  this  writing.  Mr.  Stoddard’s 
book  leaves  no  doubt  that  the  state 
is  paramount,  despite  his  quotations 
from  German  leaders  who  endeavor 
to  argue  that  when  the  state  and  the 
party  are  benefited  by  any  program, 
those  benefits  extend  to  each  indi¬ 
vidual  under  the  regime. 

*  *  * 

SPONSORED  observation  trips  took 
the  author  through  great  factories 
in  the  industrial  area,  where  men  and 

women  work  10-hour 

Sect  No  days,  into  farming  re- 
Food  gions  where  the  Nazis 

_  were  attempting,  be- 

Shortaqc 

rupted  the  program, 
to  strike  a  medium  between  the  great 
estate  and  the  small  farm  that  could 
not  support  a  family.  This  realloca¬ 
tion  scheme  is  not  being  pushed  under 
war  stress,  but  Dr.  Stoddard  paints 
a  rather  happy  picture  of  life  on  the 
farm  in  Germany.  Landlords  and 
tenants  regard  themselves  as  equals, 
he  says,  in  their  pursuit  of  agriculture. 
Tenant  connections  with  farms  often 
can  be  traced  back  for  centuries,  and 
the  German  “Bauer”  has  his  nearest 
counterpart  in  the  old  English  yeo¬ 
man.  Food  is  abundant  on  the  farms, 
he  says,  and  even  the  small  towns  do 
not  feel  the  pinch  of  short  and  strictly 
regulated  rations  that  marks  life  in 
Berlin.  His  accounts  of  the  food  and 
clothing  ration  card  system  confirm 
those  which  have  been  widely  pub¬ 
lished  in  American  newspapers. 

Barring  the  possible  destruction  of 
stored  foods  by  the  past  severe  winter, 
he  sees  no  food  shortage  in  Germany, 
except  in  fats.  The  fat  problem  has 
not  been  solved.  Coffee  is  unknown  to 
the  1940  German.  Red  meat  is  dealt 
out  sparingly.  Fish  must  be  eaten  on 
Mondays  and  Fridays.  Bread  is  plen¬ 
tiful,  likewise  cabbage  and  potatoes — 
the  frequency  of  which  on  German 
menus  provides  a  nourishing  but  dis¬ 
couraging  fare. 

He  pioints  out.  however,  that  while 
an  American  finds  the  German  ration 
insufficient,  the  Germans  have  been 
so  long  on  an  abnormal  diet  that  they 
dc  not  find  the  strict  regulation  a 
cause  for  marked  annoyance.  Children 
are  furnished  with  sufficient  whole 


milk,  which  he  rates  with  American 
“Grade  B.”  Adults  get  skimmed  milk. 
There  is  one  diet  for  office  workers, 
another  for  “heavy”  workers  and 
another  for  “heaviest”  workers.  The 
army,  to  date,  he  says,  has  had  the 
best  of  everything  available. 

Clothing  is  a  serious  problem. 
American  men  and  women,  especially 
the  latter,  would  find  the  German 
clothing  allotment  impossibly  meager, 
but  the  Germans  can  get  along  on  it. 
The  Nazi  “winter  help”  and  other 
social  services,  he  says,  seem  to  com¬ 
bine  the  Salvation  Army  and  Tam- 
niany  Hall,  with  much  more  organi¬ 
zation  and  finesse  than  the  Tiger  ever 
brought  to  its  task  of  keeping  the 
poor  faithful  to  the  party.  This  work 
is  largely  financed,  according  to  Dr. 
Stoddard,  by  voluntary  contributions 
from  individuals  and  business  firms — 
with  the  understanding  that  “volun¬ 
tary”  is  a  highly  relative  word  in 

Germany. 

*  *  • 

AN  OFF  -  THE  -  REXHORD  audience 
with  Hitler  gave  Dr.  Stoddard  an 
interesting  chapter.  The  talk  was 
absolutely  off  the 

Tells  of  record  —  a  fact  that 
..  was  emphasized  to 
a  ce  ing  ^  author  by  Nazi 

With  Hitler  dignitaries  of  all 
ranks  up  to  Minister 
von  Ribbentrop,  before  and  after. 
He  gives  a  picture  of  a  drive  in  an 
official  car  to  the  Chancellor’s  office, 
plain  of  exterior,  resplendent  within. 
The  visitor  awaits  the  calls  of  Der 
Fuehrer  in  an  ornate  room,  pieopled 
by  equally  decorated  generals  and 
other  functionaries,  and  is  received 
bv  Herr  Hitler  in  a  setting  of  almost 
extreme  plainness — another  piece  of 
stage  management.  Dr.  Stoddard  did 
not  detect  in  Hitler  the  magnetism 
so  often  attributed  to  him  and  which 
the  author  had  found  in  his  contact 
with  Mussolini  many  years  before. 
They  did  not  talk  of  politics  or  war, 
but  of  Hitler’s  plans  for  further  in¬ 
tegration  of  the  Reich. 

Two  well-written  chapters  are  de¬ 
voted  to  the  organization  of  the  state, 
and  of  the  Nazi  party,  a  state  within 
.a  state.  It  is  not  always  easy  to  find 
where  the  division  lies  between  the 
two,  according  to  Dr.  Stoddard.  The 
Nazi  party,  which  now  numbers  about 
6,000,000  of  Germany’s  more  than 
80,000,000  population,  has  become  an 
exclusive  organization.  Merit  must 
be  acquired  before  admission  may  be 
considered  by  the  performance  of 
lowly  and  usually  unpaid  tasks — 
again  reminiscent  of  Tammany’s 
doorbell-ringing  apprenticeship. 

This  select  group,  largely  headed 
by  its  early  organizers,  now  has  its 
hands  on  every  German  and  every 
German  act.  It  takes  the  children  in 
infancy,  guides  them  through  schools 
in  which  propaganda  has  taken  the 
place  of  many  old  staples  of  educa¬ 
tion.  At  18  years,  the  boys  go  into 
an  outfit  somewhat  resembling  the 
American  CCC,  but  organized  in  in¬ 
finitely  more  detail.  Girls  are  drafted, 
originally  for  household  work,  but 
the  mobilization  of  men  has  already 
put  them  into  many  lines  of  work 
formerly  performed  by  men.  The  lot 
of  the  young  girls  sent  far  from  home 
to  work  on  farms  has  not  been  alto¬ 
gether  happy.  Dr.  Stoddard  comments. 

After  three  years  in  the  “army  of 
the  spade,”  the  young  men  are  called 
for  two  years’  service  in  the  military 
forces— a  topic  on  which  the  book 
gives  few  details. 

'The  three  police  forces — all  under 


Heinrich  Himmler — are  carefully  sj. 
lected.  In  his  interview  with  Hett 
Himmler,  Dr.  Stoddard  got  little  new 
information.  The  “Gestapo  was  not 
as  black  as  it  was  painted  in  foreign 
lands,”  Himmler  thought,  and  it  had 
reduced  crime  to  a  minimum.  Habit¬ 
ual  offenders  are  kept  in  prison,  and 
the  death  penalty  is  prescribed  for  a 
wide  variety  of  crimes.  Anyone  con¬ 
victed  of  robbery  during  the  black¬ 
out  can  expect  to  have  his  head 
severed  within  two  hours.  Steriliza¬ 
tion  of  people  with  hereditary  defects 
is  carried  out,  according  to  Dr.  Stod¬ 
dard,  under  extremely  careful  admin¬ 
istration.  The  religious  prosecutions 
were  taboo  as  a  topic  of  discussion 
They  are  one  of  the  “closed  doors' 
facing  the  reporter. 

*  *  * 

ALL  IN  ALL,  we  see  little  in  the 

book  which  has  not  been  reported 
both  by  newspapers  and  magazines. 

The  book,  of  course, 
has  a  leisurely  pace 

Uneomfortoble  ‘"’Possible  to  news- 
.  paper  or  periodical 

Neighbor  publication.  Its  in¬ 
formation  is  well  in¬ 
tegrated,  and  the  author  is  frank  in 
stating  that  he  had  to  be  content  with 
seeing  mainly  what  his  hosts  wanted 
him  to  see.  All  of  the  facts  about 
the  all-inclusive  character  of  the  Nan 
organization,  and  of  the  tremendous 
drive  of  its  leadership,  have  been 
implicit  in  the  news  of  the  past  seven 
years.  And  the  book  tells  nothing 
that  could  not  have  been  known  to 
the  governments  and  the  intelligence 
services  of  Britain,  France,  and  the 
United  States. 

The  reader  gets  only  the  bares; 
hint  of  the  tremendous  mechanization 
of  the  German  army — a  subject  whid 
was  freely  written  about  by  Germans 
before  the  war,  and  which  has  re 
ceived  considerable  treatment  here 
since  last  September.  There  is  noth¬ 
ing  in  the  book  about  the  unified 
character  of  the  German  combat  coni' 
mand — an  advantage  which  has  been 
realized  by  American  military  men 
for  several  years  and  which  has  been 
publicized  as  a  feature  of  our  new 
“triangular”  divisional  organization 
The  book  is  completely  silent  on  the 
“fifth  column”  tactics  of  the  Germans, 
which  were  undoubtedly  the  key  to 
the  quick  conquest  of  Norway,  Den¬ 
mark,  and  the  Low  Countries,  and 
which  may  have  been  also  decisive  in 
the  initial  break  in  the  French  lines 
If  the  French  and  British  Allies  had 
been  alert  to  that  element  of  the  Ger 
man  strategy,  they  might  indeed  have 
“been  able  to  forestall  the  conse¬ 
quences  of  history’s  most  disastrous 
war.” 

Either  they  were  not  alert  to  them 
or  were  powerless  to  counteract  than 
in  time.  Dr.  Stoddard’s  information 
would  have  been  of  little  help,  for  it 
is,  in  essence,  a  sketchily  detailed 
confirmation  of  what  everylxxh' 
knows — that  the  German  peoples 
normal  genius  for  discipline, 
ciency,  and  organization  has  been 
forged  by  the  ruthless  Nazi  organiza¬ 
tion  into  a  cohesion  embracing  alt 
elements  of  the  nation,  from  birth  to 
death.  Dr.  Stoddard  ventures  no  pre* 
diction  on  the  ability  of  this  set-up 
to  withstand  long-continued  adver¬ 
sity.  He  leaves  the  reader  with  the 
idea  that  it  will  be  folly  to  expect 
the  defeat  of  the  Nazi  machine  by 
internal  collapse,  as  the  Allies  appar¬ 
ently  did  in  the  first  months  of  the 
war.  He  does  not  confirm  the  impres¬ 
sion  given  of  the  Nazi  regime  m 
Rauschning’s  “Revolution  of  Nihil¬ 
ism,”  but  the  reader  of  Stoddards 
dispassionate  and  fairly  objective 
book  can’t  escape  the  conclusion  that 
whatever  the  outcome  of  this  war 
Nazi  Germany  will  be  an  uncomfod' 
able  neighbor  for  any  other  natioir 
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holiday  that  they  jumped  into  their  cars  and  rushed 

out  to  bump  into  other  cars  ^^^O^^and  turn  each  other 


over  and  run  off  of  mountains 


and  hit 

each  other  sideways  until  one  year  there  were  so 

many  people  in  cars  doing  so  many  things  they 

shouldn't  have,  that  when  the  4th  of  July  ~  over 

and  it  was  time  for  people  to  come  back  from  the  country 
and  the  mountains  and  the  seashore 

there  was  nobody  to  come  at  all . and  I 

discovered  that  I  alone  had  lived  to  tell  the  tale!" 

This  4th  of  July  week  end  will  be  the  longest  in 

many  years  which  means  that  auto  accidents  will 


probably  be  the  highest  in  many  years  n  .  Care  and 
courtesy  could  cut  these  accidents  in  half.  Let's  try. 

THE  TRAVELERS  INSURANCE  COMPANIES,  Hartford,  Connecticut. 


The  Travelers  Insurance  Company,  The  Travelers 
Indemnity  Company,  The  Travelers  Fire  Insurance 
Company,  Hartford,  Connecticut. 
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Yosemite  Valley  as  seen  from  the  esplanade  of  Wawona  Tunnel.  El  Capitan  to 
Bridalveil  Falls  on  right.  Yosemite  National  Park.  California.  Photo  by  Ansel  Ad 


I  txlay.  hffjin.'it'  tif  an  organizatioii- 
wide  travel  interest  and  spnrts  prumotion 
program.  Seripps-HttwanI  Newspapers  of¬ 
fer  an  ideal  medium  for  invitations  to 
travelers.  .A  sizeable  inerease  in  hotel- 
resort  and  transportation  linage  in 
Seripps-llow ard  Xewsjiapers  for  first  five 
months  of  1910.  over  same  period  of  19.39. 
is  faetiial  reei>gnition  of  the  plus  value 
thest*  itapers  offer. 


snow. 


Important  al.so  is  another  jihase  of 
American  life  .  .  .  the  annual  participa¬ 
tion  in.  and  observation  of,  major  and 
minor  sports.  At  the  right  arc  the  esti¬ 
mates  of  attendance  at  sport  events 
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Travel  (even  for  short  distances) 

s  an  im- 

portant  part  of  the  following  sport 

events  at- 

tendance  as  reported  by  the  1939  En 

•yclopedia 

of  Sports. 

Ba-ketball . 

90,000,000 

Softball  . 

72,000.000 

Baseball . 

.60.000.000 

Football . 

4.3,000.000 

Horse  Raring . 

24.000.000 

Boxing  . 

.22.,300,000 

Dog  Racing . 

8,500,000 

Ice  llorkey . 

7,000,000 

Wrestling . 

.  4,000,000 

Bicycle  Racing  . 

4,000.000 

Motor-cvrling  . 

.  4,000,000 

Rodeos  . 

4,000.000 

